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The Service Bureau of Office Appliances 1s 
the Exclusive Use of Subscribers and 


Advertisers 


In the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 

reports upon articles of office equipment, supplies names of manufacturers of any article 

wanted, puts man and job together, prepares advertising copy, furnishes lists of 

desirable agents and dealers in nearly every country, aids foreign dealers 

in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. Subscribers in every land 

have made, and are making, good use of this 
bureau; manufacturers in every section of the 


field have had evidence of the service. 








149 
181 
147 
186 
178 
164 
189 


157 


169 


186 


186 


Or 





SAT ee AAU AAEM AE 











DONUT TEOUEATELATEA TA ELTA AeA 


ni) 


PUALUEUSOU NUCL UTNE ATANATHT 





TUVTTUONEE ELA 


ULM CA OTL 








MP LLCs LL 


The Spirit of a Nation 


The Spirit of ’76! The spirit of a nation mighty in its 
men—worshipers of liberty ; crusad- 
ers for humanity; defenders of 
democracy. 





3orn at Lexington; revived at 
Sumter; aflame in Santiago; blaz- 
ing at Chateau Thierry—courage 
dauntless, youth unafraid! The spirit of pure Americanism! 
-From an Advertisement by Marshall Field & Co. July 4, 1919. 
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Introducing Our European Representative Charies 
S. Biernatzki. 
FTER a year’s service in the American Red Cross, 
A in which he rose from the rank of private to that 
of captain in charge of a division, Charles S. Bier- 
natzki will soon resume his connection with Office Appli- 
ances as a member of the editorial department. Mr. Bier- 
natzki will continue in France for the time being and 
will visit certain other countries of Continental Europe 
and will also cross the Channel and visit England. He 
will remain on the other side for several months in the 
interest of Office Appliances and will make a careful study 
of conditions so far as this field is concerned in England, 
France, Belgium, Holland, Italy, etc. 

Mr. Biernatzki is a man of intellectual force and of 
pleasing personality. His character is such that we com- 
mend him earnestly to the good will of all our friends 
abroad. Gentlemen—Captain Biernatzki! 

<--> 


The Two National Business Shows. 


HE Annual Business Show Company will hold its 
T regular business efficiency exposition in New York in 
October and will also put on an exposition in Chi- 
cago in November. There is a growing appreciation of 
the usefulness of these expositions, and an increasing in- 
terest in the machines and devices which are demon- 
strated. Practically all of the space in the New York 
Armory is sold at the present time and the major portion 
of that in the Chicago Coliseum has been taken. It is 
fair to assume that the attendance will be greater than 
ever before, because of the keener interest of the public 
based upon its appreciation of the value of all time-saving 
devices. The sale of the space so far in advance enables 
the Business Show Company to put progressive plans 
into effect—plans which would be impossible of realiza- 
tion without knowledge in advance of the character and 
extent of all the exhibits. All conditions give promise of 
greater results than ever at both of these business shows. 
The Business Show Company is making strong efforts 
to promote a record-breaking attendance. Much publicity 
is being given to exposition events, and large numbers of 
people will visit each from cities surrounding New York 
and Chicago. 
<-> 


After Demobilization—Then What! 


T WILL not be long before all the American soldiers 

abroad will be home, and the Stars and Stripes will dis- 

appear from France as the standard at the head of 
marching columns. ~— But the Stars and Stripes will not dis- 
appear from France. Their streaming colors will ever be 
cherished in French hearts. And in many spots near 
the war zone the Stars and Stripes will wave in memorial 
of those gallant Americans who are embosomed in French 
soil. There is still another memorial proposed, that 
offers a great compensation for small outlay. There are 
now on the waiting list of The Fatherless Children of 
France for “adoption” 60,000 littlke French war waifs. 
Just ten cents a day will care for one of them in France 
among its own kin. This supplements an allowance of 
a similar amount which the war widows and children 
receive from the French Government. 

There could be no finer memorial for any American 
soldier who fought and died in France; who ofttimes was 


R 


saved from lonely and homesick hours through the devo- 
tion and friendliness of these little French children, than 
that one of these war waifs should be aided through his 
supreme sacrifice, and his name held in reverence during 
the child’s whole lifetime. ; ts 

Possibly one of the most unique and beautiful tributes 
any community has paid its dead soldiers was offered at : 
Clarinda, lowa, on Decoration Day, when a group of 
public-spirited citizens contributed a fund for the care of 
one French war orphan for each of the twenty-one boys 
from Clarinda who sacrificed their lives in the world war. 
The fund will be administered by an American organiza- 
tion, “The Fatherless Children of France,” through its 
Paris office, which will arrange that the adoption of each 
of the twenty-one children be made in the name of and 
as a memorial to a dead soldier of Clarinda. 

Mrs. Walter S. Brewster, vice-chairman of the organiza- 
tion in America, is conducting, from the Chicago office, 
Room 635, 410 South Michigan avenue, a campaign for a 
year’s care for each of these last 60,000 war orphans of 
France, making a big effort to have the entire number 
sponsored by warm-hearted American “godmothers” and 
“oodfathers,’ within three months, either by donations 
of dimes and dollars, or by specific yearly pledges of 
$36.50 per child. 





<-> 
Chicago and International Trade Plans. ; 


N June 30th the Clearing House Committee of the 
O Chicago banks appointed six representatives of 

banks and industries to meet in New York with sim- 
ilar committees from other important.cities with a view 
to forming plans to utilize the resources of this country 
in restoring the industries of Europe and in building up 
foreign trade through the medium of a one billion dollar 
corporation. 

It is recognized that if the United States is to be help- 
ful to the impoverished countires of Europe and if it to 
maintain its trade position, a means must be found to fur- 
nish long time credit to foreigners through which they 
may purchase food, machinery, and raw materials. In 
order to establish a safe system for the collection of notes 
of foreign buyers and to give assurance to the sellers of 
the United States, it is proposed to organize a corpora- 
tion such as the one above mentioned, the stock to be 
taken by banks and large concerns throughout the coun- 
try. 

It is planned that the foreign buyer of machinery or 
materials shall issue his note in payment for purchases 
and have a bank in his own town accept it. Next the 
government of the country in which the buyer resides 
will be expected also to endorse the note which will then 
be taken over by the United States corporation. The 
corporation then proposes to hold the notes until ma- 
turity, but in the meantime to issue against them interest 
bearing debentures which will be offered to the general 
public. The United States Government will be asked to 
subscribe for twenty-five per cent of the amount of the 
debentures issued. Its claim for payment will be second 
to the remaining seventy-five per cent of the debentures, 
thus giving the individual buyer a seventy-five per cent 
preference over the Government in the distribution of the 
assets. It is planned to enlist all the large industries and 
hedge about the securities for the money advanced in 
such a mannr that those who wish to sell to foreign 
countries under the plan will be encouraged to do so. 











10 OFFICE 


A Suggestion to Manufacturers. 


NEW YORK company doing an important busi- 
A ness in printing, engraving, lithographing and blank 
book making suggests that it would be a good prac- 

tice if some or all of the established dividend paying man- 
ufacturers in our line of business were to allow the deal- 
ers to obtain some of their capital stock at a concession 
from the market price. The company believes that this 
action would benefit the public, the manufacturers and the 
dealers. They believe that this practice would be in line 
with the custom which obtains among industrial estab- 
lishments whereby employes are permitted to subscribe 
to the capital stock under this special ararngement. 

Office Appliances advances our subscriber’s suggestion 
in good faith, but believes that it is open to objections, two 
of which occur to us at the moment. The first objection 
is grounded in the fact that the dealer in nearly every 
business carries so many lines—the well stocked station- 
ery store representing from two to three thousand items 
—and the other in the dealer’s inability to put his capi- 
tal in outside enterprises, whatever may be his inclina- 
tion. Owing to the number of lines the dealer carries 
and the number of concerns with whom he deals, it would 
be impossible for him to subscribe to stock in all these 
enterprises. In an attempt to do so, even on a small scale, 
he would find his capital tied up. If, however, an agent 
specializes on two or three things, it might be a good 
thing for him to have stock holdings. The possession 
of stock in companies for whom he held agencies would 
tend to intensify his interest in the sale of the products. 
We believe, however, that there are comparatively few 
dealers or agents who can afford toinvest their capital out- 
side of their direct business. 

Office Appliances will gladly entertain any further sug- 
gestions with regard to this matter. 


<-> 
Value of Manufacturers’ Associations. 


HILE we recognize and value as highly as any- 
WV body the right and privilege of individual action, 

yet, nevertheless. we are convinced that without 
associated action resulting in acquaintance, cooperation 
and exchange of ideas, the world would make little pro- 
gress. Associations among manufacturers are essentially 
valuable, since manufacturing involves the entire extent of 
commercial activity. The manufacturer must understand 
his raw materials, he must be acquainted with the best and 
most up-to-date methods of working them up into finished 
products, and having his product, he must understand 
the most approved methods of placing it before the peo- 
ple. No man can live to himself alone. Manufacturing 
processes today are very largely standardized. Secret 
processes are few. It is therefore of enormous advantage 
for manufacturers of similar lines to get together at 
stated intervals and discuss the conditions which sur- 
round their business. The time has gone by when one 
man expects to build himself up on the ruins of others. 
Business men generally recognize the fact that the greater 
the degree of general prosperity the safer they are from 
the individual standpoint. 

The trade association is not an institution for the form- 
ulation of secret agreements or the organization of trusts. 
If it were such, it would be offensive to the best interests 
of society. The association is, however, a clearing house 
of information with regard to whatever trade it covers. 
Through the medium of discussion general tendencies 
are observed, wrong practices are corrected. production 
economies are better understood and uniformity of terms 
is made possible. In fact, the manufacturers’ association 
can be made a strong factor in promoting business econ- 
omy and by disseminating sound principles of production 
and sale can be made an instrument of most effective 
advantage to the public at large 

<-> 


America Asks Only a Fair Deal. 


ONGRESS is considering a bill for the abolition and 
C prevention of foreign embargos against American 

exports of any description. This is the natural reac- 
tion against the policy of several European governments 
to slow down or stop importation of materials or manu- 
factured products. America seems selected as the special 
target for these embargoes, largely because of the over- 
whelming balance of trade against the European countries. 
There is another aspect. An embargo on typewriters, 
for instance, may not be directed against the United 
States. With German trade stopped at the borders, we 
are virtually the only nation producing and exporting 
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typewriters. This same situation exists in fields other 
than the office appliance industry. 

The broad policy which most of our export leaders 
have suggested is one of mutual help between Europe 
and the United States. We recognize the predicament in 
which the armistice found those nations—industry fros- 
trated and the monetary system at a low ebb. Before 
trade can flow Westward, there must be initiated a move- 
ment to buy the securities of the European nations, so 
that the huge balances against them may be offset in a 
measure. Our financial leaders are now planning to in- 
vest their capital in European securities, and encouraging 
individual investors to this end. 

The United States would be ungrateful, indeed, if we 
did not extend to our European affiliates every manly aid 
in our power. We wish to help them rehabilitate them- 
selves; not only the help our Government has proffered, 
but the aid that money can afford. Not as a charitable 
offering but rather as an encouragement, and a recogni 
tion of the stability of their financial institutions, after 
they have passed through the stresses of war. 

lf we are to accomplish our end, there must be no 
artificial obstacles placed in our way. The fair deal must 
prevail. There must be no preferential courtesies granted 
to favored nations. Similar terms must be granted to all. 
The nations of Europe have every right to erect a tariff 
barrier, provided that it applies to all nations alike. That 
right the United States has reserved to itself in the past, 
and we do not begrudge it to others. 

But fear of the competition of the producers of the 
United States cannot justify discrimination against us. We 
ask a fair field, and will trust to the merit and integrity of 
American products shipped in American bottoms to hold 
our place in the world’s commerce. 

<-> 


An Epoch-Making Legal Decision. 


HE United States Supreme Court in the now famous 
EY Colgate case has enunciated as a principle of law 

that a manufacturer may do what he will with his own 
property as to its retention or disposal. In other words, 
a manufacturer may sell his products or not sell them as 
he sees fit in ordinary times, and he may sell to certain 
parties and refuse to sell to certain other parties. This 
means that a manufacturer may establish for his goods a 
minimum retail price and that those who attempt to sell 
his goods below the minimum he has fixed may not be 
able to get the goods to sell if the manufacturer is 
minded to prevent it. 

The writer has always believed it to be outrageous for 
any man in a legitimate business, producing a product of 
daily use, to be obliged to sell to Tom, Dick and Harry 
against his better judgment. In upholding a man’s right 
to the disposal of his own property, the Supreme Court 
has struck a mighty blow at those so-called progressives 
who would have us believe that the producer has no rights 
and that he may be obliged to dispose of goods of his 
own creation at the behest of some of the destructive ele- 
ments of commercial life. 

We have in all conscience enough interference in our 
personal affairs now without being obliged to manufacture 
goods for people to whom we do not wish to sell them. 


<-> 


A Sane Viewpoint. 
T observation of Thomas A. Edison when asked his 


opinion of the League of Nations was character- 
istically direct and sane. He said, in effect, that he 
thought we should try anything that promised relief from 
the continuous danger of a world war. Mr. Edison’s view 
is similar to that of the soldiers referred to by a writer 
elsewhere in this issue. The soldiers know they are fight- 
ing in the hope of ending all war. If the League of Na- 
tions will even give reasonable promise of accomplishing 
this object, then it is worth a trial. It can do no more 
than succeed and no less than fail. But if the League, 
as such, fails, it may serve to point out the real solution. 
For our part, we believe that as international commerce 
grows, nations will tend to adjust their differences without 
desiring to resort again to force on a large scale. The 
cost of the recent war has been a staggering example of 
the folly of warfare. We of this generation and of the 
one to follow up are not likely to forget it. We do not 
look for any sudden regeneration of human nature, but 
do believe mankind not utterly impervious to the lessons 
of experience. 
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Methods of Compensating Salesmen 


An Address Delivered by W. C. Gookin, General Sales Manager, 
Barrett Adding Machine Co’, Before the National Association of 
Office Appliance Manufacturers in New York, May 8-9, 1919. 


Will INLUNNAAUANALUNN 


HEN upon rather short notice 
WV this big assignment upon 

methods of compensating 
salesmen began to revolve itself in 
my mind, I discovered through the 
very broadness of the subject a 
chance for gracefully sidestepping a 
good half of the issue involved. 

Inasmuch as the general term 
“salesman” is uséd, I confess to ex- 
ercising the usual prerogative of 
speakers by selecting a specific phase 
of the subject—which in its entirety 
would certainly involve too lengthy 
a discussion for this occasion. So by 
deduction I find it safe to eliminate 
the old-time “war horse,” that ever 
productive pioneer who has blazed 
the way for others to follow—God 
bless him. 

He presents to us not the problem 
of how to compensate him without 
undue risk to ourselves but the prob- 
lem of how to meet his figures with- 
out scattering to the four winds our 
perfectly good, reasonable and boun- 
tiful dividend. 

Our chief concern is, therefore, 
with the potential salesman, or junior, 
whose training to a particular line is 
not yet complete, whose confidence is 
not yet fully established. Let us 
therefore consider the junior sales- 
man. 

Most of us commenced with what 
might be called a pittance. Perhaps 
it was little better than that of ap- 
prenticeship, or what we might ex- 
pect of a student who “read law” 
with a firm of attorneys who were 
more concerned with how he kept the 
office tidy than with producing’ a 
Webster or Kent. Only that in the 
majority of instances, we were al- 
lowed every opportunity and our pos- 
sibilities of salesmanship were not 
only recognized but painstakingly de- 
veloped according to all the rules of 
good salesmanagership. 

This being the case in many in- 
stances, latent ability is developed 
and ambition, determination and en- 
ergy are soon bringing in handsome 
returns—at least for the preceptor. 

But the juniors are making money 
too. It may not be the kind that can 
be entered in a bank depositor’s book, 
but it is pure gold just the same. 

Most juniors with whom I have 
come in contact keep account of the 
sales they have made, and other ob- 
vious profits they produce for their 
employers. They are not unmindful 
of the tutoring and assistance they 
have obtained, but long before the 
time in which the average man has 
finished his preliminary training he 
goes before his sales agent with the 
modest proposal to stay if his salary 
is doubled and a commission rate es- 
tablished. Quite naturally, at this 
stage of development the sales agent 
takes the stand that the junior or 
salesman is ungrateful for the in- 
struction, development and_ help 


which he has received and accepted 
at the expense of many a sale which 
would otherwise have been made. 
This is exactly opposite to the jun- 
ior’s way of figuring. Sure, he ac- 


cepted every proffered help. He ac- 
cepted it in lieu of cash. He figured 
he had been drawing his compensa- 
tion 25% in money and 75% in ex- 
perience. Having acquired the needed 
experience, he would henceforth take 
all in money, and as much more as a 
commission inducement could wring 
out of the territory. 

However, gentlemen, not one of us 
here has ever had an ambitious and 
aspiring man of this type without we 
have eventually sent him forth with 
the trust that we have materially con- 
tributed to the great cause of success- 
ful selling to which we have dedicated 
our lives. 

The question of initial compensa- 
tion is, however, too often of para- 
mount importance in the minds of the 
juniors and the sales agent; it is 
really of secondary consideration to 
them as well as to the minds of the 
management, because it is really of 
very little relative concern. 

Placing a junior salesman in the 
field and turning him adrift without 
careful and co-operative training and 
instruction at the hands of the sales 
agent is a very poor investment from 
any standpoint and about on a par 
with putting a man to the repairing 
of an office appliance who has had no 
previous experience or mechanical 
training. 

Today the office appliance business 
holds out so very many attractive 
features that we find little difficulty in 
securing the highest grade of selling 
ability in America, and as it is uni- 
versally admitted that the distribut- 
ing problem is really nothing more 
or less than a question of men, it 
naturally follows that the methods or 
plan whereby these men may be han- 
dled most advantageously in order 
that they can accomplish the utmost 
for the firm and for themselves is the 
real point to be considered and that 
the method of compensation cannot 
be entirely considered as a matter of 
dollars and cents, but gauged rather 
through the value of the educational 
period in the undertaking of the indi- 
vidual’s education. 

The selling of high-grade office ap- 
pliances today being accepted as a 
profession with earning power far ex- 
ceeding that of other professional 
lines, it is foolish to lead ourselves to 
believe that the individual can suc- 
ceed without an equitable proportion 
of such time as students contribute in 
the practice of law or medicine. 

However, it may not be out of 
place to touch upon the question of 
personal habits and ways of living. 
In other words, to give favorable 
consideration to the junior who 
values his health for its commercial 
possibilities, for the reason that the 
commercial value of health is some- 
thing which cannot be overlooked, 
and to suggest to the executives in 
any corporation that they obtain and 
furnish articles or writeups from 
practical authorities providing direc- 
tions for the betterment and continu- 
ance of the employe’s ability from 
this standpoint. 


The junior’s honesty of purpose 
should be carefully considered, as 
well as the question of honesty from 
the dollars and cents standpoint—his 
honesty to himself and his family and 
to the interests of the sales agent and 
his company, and to suggest that his 
ability must be a demonstrated abilit 
the same as any other line of practi- 
cal endeavor which may be largely 
acquired so far as we are concerned 
through consistent application and or- 
dinary common sense. 

After the intricacies of the business 
have been taught, the preparation and 
distribution of advertising material 
understood, the assignment of pro- 
spective lists are relatively co-ordi- 
nated with the daily canvass, there is 
one best investment in arranging that 
the junior from time to time accom- 
pany the sales agent in the daily rou- 
tine so that he may be taught how to 
do a thing by actually seeing the 
work done. 

In reviewing the record of training 
and the resulting operation of some 
sixty-seven men, covering a period of 
not quite two years, I find that some 
eighteen men of the sixty-seven en- 
tered in training in the so-called jun- 
ior class were eliminated because 
lacking qualifications which did not 
warrant further investment, and that 
forty-eight of these mén gradually de- 
veloped to the point of efficiency 
where they were placed as salesmen 
and sales agents. Eleven of those so 
placed did-not hold their positions 


for various reasons, but thirty-seven. 


of the original forty-eight who weré 
placed in territories held their posi- 
tions in a creditable manner to them- 
selves and to the company. . 

After a great many years of prac- 
tical experience in the field, my con- 
viction is merely strengthened that it 
is not consistent with the best inter- 
ests of all concerned to cast a man 
adrift particularly in provincial fields, 
upon a straight commission basis too 
soon. Often a straight commission 
basis wiil destroy his confidence, 
cause him to worry over how to 
maintain his personal affaits and 
eventually render whatever natural 
qualifications he may have of little 
value. 

The plan of weekly advances 
against possible commissions may 
soon find him inextricably behind in 
his obligations, which is the most fre- 
os method of spoiling good ma- 
terial. 


The straight salary plan not onl 
offers little encouragement for specia 
effort, but it can actually breed a list- 
less, don’t-care attitude that soon 
ends in an investment as unprofitable 
as either of the others just mentioned. 

Apparently, therefore, the best 
method of compensating the salesman 
not yet fully able to become his own 
backer for the better consideration 
such independence commands is the 
salary and bonus plan. It provides 
him with the necessaries of life, re- 
moving from his mind personal cares, 
yet carries the incentive to extra ef- 
fort and unlimited earnings. 


‘ 


pes 


— ee 

















We cannot properly suppose that 
any manufacturer is very differently 
situated than any other manufacturer 
of an office appliance so that in my 
opinion the herein-outlined compen- 
sation of the salesman permits the 
most successful conduct of a selling 
campaign in any of our lines. 

This is again supported by a dem- 
onstrated fact that unless our men are 
provided with traveling monies, ac- 
counted for upon duly audited ex- 
pense statements, and have the bene- 
fits of continued supervision and di- 
rection along the lines susgested so 
as to be most thoroughly competent 
not only to absorb the policies of the 
company but to work uniformly and 
continuously along productive lines, 
they are unable to produce results as 
satisfactorily as they would other- 
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wise be able to secure ° them. 

The ultimate goal, however, to 
which junior salesmen should be per- 
mitted to work is to that of the sales 
agency operated upon a commission 
which merely means the base of pro- 
portionate earning or profit-sharing 
co-ordinated with the interests of the 
management. 

The sales agent who having served 
through the preliminary stages of 
juniorship and salesmanship cannot 
undertake this kind of an operation is 
either lacking in confidence, in his 
ability, in the firm which he repre- 
sents, or woefully lacking in energy. 

To such men we cannot afford to 
advance money or to attempt to 
maintain them in business with fixed 
revenues because without these quali- 
ties there is no success in the han- 
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dling of their own affairs as will war- 
rant the belief that they will handle 
the business of their employers satis- 
factorily. 

We are thus brought to the point 
of practical operation in the exten- 
sion of credit to the individual and 
are thus afforded in our own business 
a Dun and Bradstreet’s barometer 
for our guidance that we may be well 
qualified to judge of the probable de- 
velopment or collapse based upon the 
most accurate gauge of previous re- 
sults. 

In the final analysis we place the 
individual in the same advantageous 
position as the successful business 
man, firmly established on his own 
account, thereby affording the manu- 
facturer the ideal method of distribu- 
tion. 


Use of Bank Acceptancesin Inter- 


nati onal Trade 


MP 


USINESS men abroad are fa- 
miliar with the use of what is 
known as trade acceptances or 
the equivalent expression in 
whatever language they speak. The use 
of these instruments has not been gen- 
eral in America—has not, indeed, for 
many years been possible in a broad 
sense, because to make trade acceptances 
generally successful there must be the 
means of using them as the basis for a 
broad system of credit. Without a cen- 
tralized banking system having author- 
ity to discount trade acceptances and 
make them the basis for note issues, the 
value of the system is minimized and 
its use restricted. A few years ago, 
however, the Federal Reserve Bank was 
created, having general supervision of 
the national banks of the United States 
and having such authority, through its 
Federal Reserve Board, as is necessary 
for the establishment of a strong, well- 
co-ordinated national banking system. 
Immediately the trade acceptance began 
to be advocated, finding instant favor 
among bankers and gradually making 
its way among merchants and manufac- 
turers aS they came to see its very con- 
siderable advantages. 

The dealer abroad may find this short 
preliminary discussion of trade accep- 
tances of interest as explaining the rea- 
son why this class of paper has not 
found favor in the United States and 
is only now beginning to be made use 
of. It might be well also to point out 
here that there is a distinction between 
frade acceptances and bank acceptances 
and that the former are hardly applicable 
to international transactions because of 
the considerable distances intervening 
between the buyer and the seller and 
the time which must elapse between the 
acceptance and its receipt, whereas bank 
acceptances are more immediately avail- 
able for negotiation. 

During the early years of the existence 
of this republic trade acceptances were 
known and used. Before going into the 
history of the trade acceptance, how- 
ever, even briefly, it might be well to 





quote the definition of the term as given 
by the Federal Reserve Board. “A 
Trade Acceptance,” says the Board, “is 
an unconditional order in writing, ad- 
dressed by one person to _ another, 
signed by the person giving it, requiring 
the person to whom it is addressed to 
pay at a fixed or determinable future 
time a sum certain in money to the order 
of a specified person. The bill must be 
drawn by the seller on the purchaser of 
the goods sold, and accepted by such 
purchaser.” 

American tardiness in the use of this 
familiar commercial form can only be 
explained by referring to a bit of in- 
teresting history. In the early days of 
the republic when central 
banking system, known as the United 
States Bank, it is said that trade ac- 
ceptances were in common use. The 
Bank of the United States, planned by 
Alexander Hamilton, was originally 
chartered for twenty years and was re- 
chartered in 1816 and continued until 
about 1833, when President Andrew 
Jackson vetoed a bill passed by Con- 
gress authorizing the renewal of the 
charter. From this time until the com- 
paratively recent law creating the Fed- 
eral Reserve banking system, the Uni- 


we had a 


ted States has been without real cen- 
tralized control of its banking inter- 
ests.° Another law, passed many years 


ago, created the so-called national bank- 
ing system, but was inadequate in many 
ways. The original Hamilton plan, it is 
believed, was essentially sound and 
many are of the opinion that had it 
been retained, America would probably 
have been spared much financial dis- 
turbance. 
Bank Acceptances. 

In the regulations of the Federal Re- 
serve Board is the following definition: 
“A Banker’s Acceptance within the 
meaning of these regulations is defined 
as a draft or bill of exchange of which 
the acceptor is a bank or trust com- 
pany, or a firm, person, company or cor- 
poration engaged in the business of 
granting banker’s acceptance credits.” 


A Brief Statement of the Method by Which Such In- 
struments Are Used to Strengthen International Credit 
Transactions.—Frem The Office Appliance Exporter 


In a recent address by J. H. Carter, 
vice-president of The National City 
Bank of New York, the distinction | 
tween trade acceptances and bank ac- 
ceptances is clearly drawn. Mr. Carter 
put the following hypothetical case 


e 


“Let us assume that we are selling a 
bill of goods to a merchant in Chicago 
and that we draw a thirty-day draft on 
him with documents attached. The draft 
is presented to the merchant by the col- 
lecting bank and the documents are de- 
livered upon its acceptance. This is 
what is meant by a trade acceptance 

“Now a bank acceptance is quite dif- 
ferent from a trade acceptance. It arises 
most frequently, but not necessarily al- 
ways from an import or export transac- 
tion.” 

Mr. Carter describes an operation °1 
volving a bank acceptance in an expor' 
transaction as follows: 

“Your customer in the Argentine, let 
us say, is placing his order with you and 
he requires sixty or ninety days’ cred- 
it. You may know the customer of old 
and may be quite willing to sell him on 
terms of sixty or ninety days’ sight 
draft, documents against acceptance. If 
you negotiate the draft drawn on your 
customer, the cost to you would vary 
from 5% to 6% per annum according to 
the condition of the money market here. 
But it may be that you do not know 
your customer well enough to extend 
credit for sixty or ninety days after ar- 
rival of merchandise, or for some other 
reason you may not wish to carry the 
contingent liability which is operative 
in the event of your negotiating your 
drafts. Looking at the transaction from 
your customer’s standpoint he may not 
wish to open a credit in New York 
whereby you will receive payment 
against documents. The requirements 
of both parties can be very easily met 
through the medium of an acceptance 
credit. If the buyer’s credit is good with 
his home bank, he can arrange an ac- 
ceptance credit in your favor under 
which you will draw a ninety-day, or 
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perhaps a longer term draft, on a New 
York bank. This draft with your ship- 
ping documents will be presented to the 
bank here, the bank will accept the 
draft and return it to you, forwarding 
your documents to its Buenos Aires 
correspondent. The documents may be 
delivered to the buyer on a trust re- 
ceipt or perhaps the bank may warehouse 
the merchandise and deliver the ware- 
house receipt to the merchant from time 
to time against payment, or the docu- 
ments may be delivered outright to the 
buyer against his promissory note. In 
any event the buyer is expected to have 
funds with his bank in Buenos Aires, 
say five or ten days before the maturity 
of the acceptance in New York, so that 
the Buenos Aires bank can _ transfer 
them by cable and have credit in their 
New York account sufficient to meet the 
acceptance at its maturity. On the da) 
of maturity the bank here pays the ac- 
ceptance and charges the account of 
the Argentine bank opening the credit. 

“The reason why this is a very de- 
sirable form of reimbursement from the 
standpoint of both the seller and the 
buyer is quite evident. When the seller 
presents the shipping documents to the 
bank he receives an instrument which 
he is able to discount at a most favor- 
able rate and he does not have to wor- 
ry any further about the financial re- 
sponsibility of his customer.. The buyer 
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has ninety, days or four months in 
which to pay for the goods and is pre- 
sumably able to make his turn over with- 
in that time. He has to pay a compara- 
tively small commission to the bank 
for opening the credit, say one-fourth 
to one-half of one per cent, depending 
upon the duration of the credit, and he 
has to stand no interest charges except 
that which the shipper may include in 
his quoted price or in his invoice in 
order to cover the period that he is 
obliged to wait for reimbursement or to 
cover luis discount charges. Now, this 
raises an important point, and that is 
relating to quotations made for vari- 
ous kinds of reimbursement. As a 
general rule, foreign buyers need time 
in which to pay for their purchase and 
usually they do net want to pay inter- 
est charges on their invoice. They pre- 
fer to have a net price quoted which we 
all know would have to include interest 
charges wherever time is granted. It 
would, therefore, seem proper that a 
certain allowance should be made from 
ninety-day sight-draft quotations for re- 
imbursement by credit acceptances.” 
Mr. Carter is of the opinion that bank 
acceptances, described above, are most 
suitable to use in transactions between 
dealers abroad and manufacturers here. 
He is of the opinion that trade accep- 
tances resulting from foreign business 
would hardly find their way back to this 
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country because of the length of time 
consumed in transit. “For instance,” he 
says, “a seller ships some goods to 
Buenos Aires and draws on the buyer 
at thirty-days’ sight, documents at- 
tached. The goods and the documents 
go forward by the same steamer. If 
it were attempted to return the draft 
to New York, it would take twenty-one 
days to reach here and it could not be 
returned to the Argentine in time to be 
presented at maturity. Therefore, it is 
necessary that the accepted bill be held 
in Buenos Aires until maturity. A bank 
acceptance, however, can be utilized 
most advantageously in foreign trade. 
The buyer opens a credit in favor of the 
shipper according to the terms of which 
the latter draws a ninety-day bill on, 
we will say, the National City Bank, 
Head Office. The bank accepts the draft 
upon receiving proper documents cov- 
ering the shipment of merchandise. The 
documents are forwarded to Buenos 
Aires and the accepted draft is returned 
to the shipper who can then discount it 
with his own bank at the prevailing 
rate for bank acceptances. The bank 
acceptance is also a self-liquidating in- 
strument because it is assumed that the 
buyer in South America will sell his 
goods within the period of ninety days 
and with the proceeds will be able to 
arrange for the liquidation of the ac- 
ceptance in New York at maturity.” 


American Banksand Trade Abroad 


Prominent American Banker Discusses New Banking 
Relationships.—From the Office Appliance Exporter. 


HE banks of the United States 

have expanded their organ: 
ized facilities for assisting 
American business to go into 
foreign fields in a way which, com- 
pared with what they had four years 
ago, is analogous to the growth of our 
merchant marine, and something like 
the growth of our national military 
strength. America now has several 
banks that have an international busi- 
ness as thoroughly organized as that 
of the international banks of Europe. 
We did not have this organization at 
all, four years ago, when our foreign 
business was handled for us by banks 
of other nations, just as our ocean 
transportation was conducted for us 
by ships of England, Germany, Japan 
and Scandinavia. 

United States banks are ready to 
help their American customers get 
into the foreign markets right. The 
National City Bank of New York has 
45 branch banks in its foreign sys- 
tem at this writing, and is now organ- 
izing a large extension of the system 
to parts of the world not now covered 
as fully as they soon will be. In 
addition, the Bank will have a spread 
of representatives in all the important 
commercial centers of the world. From 
the forces manning the banks, and 
from the managers of its offices, over 
the world, the National City Fank is 








preparing to obtain trade information 
of a highly practical order which will 
be distributed in this country. As 
important as the information, also, 
will be the service of this net-work of 
foreign outposts in introducing the 
bank’s American customers to its for- 
eign clients, and in putting foreign 
business in touch with American cus- 
tomers. This service should be of 
the highest importance to the expan- 
sion of American commerce, because 
the trade-promotion conducted by the 
banks is selective and intensive. The 
banks, by exercising care and dis- 
crimination so that responsible Amer- 
ican firms and responsible foreign 
merchants, having character, sood 
credit, and ability to carry out their 
business agreements and a disposition 
to make business relationship perma- 
nent, save their American and foreign 
customers the uncertainty and loss 
that has so frequently told against our 
business abroad. The banks are also 
able to concentrate their services in 
an intensive promotion of new rela- 
tionships. 

The banks that are strongly organ- 
ized in the international field of bank- 
ing have built up strong machinery by 
which American manufacturers may 
have their foreign business conven- 
iently and safely financed. It is im- 
possible to do an important business 


abroad, just as it would be impossibla_ 


to do a big business here in America; 
without extending to customers who 
buy our goods the customary conven- 
iences of credit. Here in America a 
great volume of our home trade is 
done on the basis of “cash 30 days,” 
and much is done on even longer 
basis, in the agricultural sections of 
the country. Foreign terms are very 
much the same. A foreign merchant 
wants at least 30 days from the time 
he “sights” his consignment and the 
draft for it; in some countries where 
the buying-power of the people comes 
from agricultural production, or where 
transportation is slow, or for any nat- 
ural reason merchants require a long- 
er time for “turning over’ their 
stocks of goods, 60 or 90 days are usu- 
ally allowed for payment. Where 
these lomg terms are allowed the 
buyer expects to pay for the accom- 
modation, either in a price which in- 
cludes the interest, or in an open 
charge for the interest. He may have 
the means of paying cash, or for an- 
ticipating his maturities, in which case 
he almost invariably demands a dis- 
count, which is the corollary of being 
charged for the credit accommodation. 

We sometimes hear about the “in- 
ordinately” long credits in foreign 
business. The Germans built up trade 
and held it by a deliberate policy of 
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tempting merchants with long credits 
to take heavy stocks. There is reason 
to suspect that just before the war 
Germany emphasized this policy so as 
to have German goods in course of 
ultimate distribution during the early 
period of the war, which Germany fig- 
ured would be a short one. German 
merchants in neutral markets had so 
much stock that some of them have 
done a steadier business in their local- 
ities than English or American mer- 
chants or their customers, while ocean 
traffic was closed by the war and the 
latter could not obtain supplies. But, 
for all that has been said of the sin- 
ister character of the long credit, 
there are many economically sound 
reasons for long credits in certain 
parts of the world, and we must count 
upon conforming to the prevailing 
terms. 


Our banks are now organized so 
that United States manufacturers may 
meet competitors on credit terms. 
The banks obtain for them, now, credit 
information with scientific American 
completeness about foreign houses. 
The credit of first-rate foreign houses 
doing an international business is so 
high that the smallness of losses in 
foreign trade is becoming proverbial. 


A manufacturer who contemplates 
export business for the first time 
would do well to correspond with one 
of the banks that do an international 
business regarding the advisability of 
his doing so. In writing, he should 
give a complete account of his busi- 
ness and his goods. The size of his 
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business now; the fact of whether he 
has capital to warrant foreign ex- 
pansion; whether his domestic trade 
taxes his capacity and resources or 
whether additional business would en- 
able him to manufacture at lower unit 
costs; the particular excellence of his 
goods which forms the “talking point” 
of his selling; a description of his 
selling organization and his business 
policies as regards use of salesmen, 
advertising, etc.; all the foregoing are 
of great significance, and should en- 
able the foreign trade experts of the 
bank to give him preliminary advice 
about going into the foreign field. 
When he gets the business he will 
nave to arrange with a bank to han- 
dle his foreign collections, and to do 
his discounting. If his business prom- 
ises to be of considerable volume, he 


may see fit to carry a New York ac-. 


count, and to have it with an inter- 
national bank because there are advan- 
tages in this. But as the international 
banks are now offering co-operative 
connections to their correspondent 
banks all over the country, he may 
find it sufficient to make arrange- 
ments with his local banker. 

The National City Bank of New 
York has several ways of serving to 
fit the circumstances of the Export 
Associations now so rapidly forming. 
Many manufacturers simply put their 
foreign drafts through the bank for 
collection and wait for their money. 
Others make arrangements for a 
“line” of discount credit, so that when 
they wish to do so they may discount 
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the drafts, up to a certain total of all 
outstanding discount. A very conven- 
ient arrangement that can be negoti- 
ated is that by which, with a deposit- 
account in the bank and all of a manu- 
facturer’s foreign bills going as a mat- 
ter of routine to the bank as for sim- 
ple collection, he is accorded loans up 
to a certain aggregate as he finds it 
convenient, against the forward-going 
bills, which he can pay as he chooses, 
or which are automatically matured 
when the money from collections re- 
turns. There are certain economies 
in the above system that do not 
even apply to the highest type of 
financing which has been evolved, 
namely, the “refinancing by accept- 
ance.” This latter arrangement is 
one by which a manufacturer has a 
deposit account, uses the Foreign Di- 
vision of the bank practically as a 
part of his own office organization to 
the extent of simply turning over all 
his foreign drafts to the bank, which 
collects them abroad and credits the 
money automatically to him, and 
which makes a standing agreement 
with him by which it will put its “ac- 
ceptance” signature upon his “clean” 
drafts drawn upon the bank itself to 
the limit of a fixed amount based 
upon his exports, and thus enable 
him to borrow at the very best money 
rate in the world when he needs the 
funds. 

The international banks have high- 
ly organized staffs for handling the 
foreign collections; specialists in the 
customary, the extraordinary, and the 
emergency features of the business. 


An Argument for the Metric System 


In Which H. D. Hubbard of the U. S. Bureau of Stand- 
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66 WENTY-SIX countries by in- 
ternational treaty are pledged 
jointly to maintain the metric 
system and its standards. 
These nations contribute to the support 
of an international bureau, located on 
neutral territory near Paris, seated by 
the French government for that purpose. 
“This international treaty is known as 
the ‘Metric Convention.’ It is adminis- 
tered by the international committee on 
weights and measures. Each of the na- 
tions represented designates two scien- 
tific or technical experts to represent it 
in all metric affairs. 

“Thirty-four countries in all have 
legally adopted the metric system as a 
standard of weights and measures. In 
all other countries the metric system is 
extensively used. In science and medi- 
cine and other subjects of a kindred 
nature the use of the metric system is 
world-wide. The United States congress 
has already legalized the use of the 
metric system for ail purposes—in fact, 
the metric system is the only system of 
weights and measures that congress has 
ever legally adopted. 

“Furthermore, the United States paid 
its share in the development and con- 
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struction of the metric standards for 
length and mass and has adopted the 
meter and kilogram as the fundamental 
standards of this country for deriving 
the yard and the pound, so that. so far 
as fundamental standards are concerned, 
we are on a metric basis. 

“The world-wide adoption of the me- 
tric system for all scientific work, for 
medicine, surgery and other professional 
use, is ample evidence that the finest in- 
telligence of the world is unanimous as 
to its merits. The metric system has 
spread by leaps and bounds in the United 
States during the last two years. One 
of the greatest manufacturers of gauges 
and other measuring tools in this coun- 
try has been doing two-thirds of his 
work in the metric system. Further- 
more, practically every manufacturer in 
similar lines already maintains complete 
stocks of both metric and customary 
products, and at the same prices. No 
better answer can be made to the charge 
of expense in making the change than to 
cite the companies which now manu fac- 
ture metric products for their own profit 
and without any legal compulsion. 

“The United States’ section of the in- 
ternational high commission, the highest 


ards States the Case for the Affirmative. 


representative body of the country, on 
October 7, 1918, stated its opinion in a 
formal resolution that the adoption of 
the metric system would be productive of 
great advantage in the commercial re- 
lations of the United States with the 
other American republics. 

“The national drug conference, an or- 
ganization of the six national associa- 
tions having to do with drugs, medi- 
cines and similar products, resolved 
unanimously at its meeting held in 
Washington January 16, 1917, ‘that the 
conference recommended the general 
adoption of the metric system as soon as 
practicable.’ 

“The United States Pharmacopeceia is 


the greatest national official guide for 
drugs and medicines published by the 


representative organization of the phar- 
maceutical profession, and contains all 
recognized formulas for drugs and medi- 
cines, definitions and methods of prep- 
aration. It is the official organ for 
medical, pharmaceutical and _ surgical 
work and is recognized throughout the 
country as such. This publication has 
been steadily increasing in its use of 
the metric system and the current edi- 
tion uses the metric system exclusively.” 
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Public Interest to Stimulate Foreign Trade 


Growth 
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HE American Manufacturers’ 
Export Association is making 
strong efforts to awaken pub- 

lic interest in the subject of foreign 
trade. Its president, Mr. Smith, 
is making addresses on this sub- 
ject at intervals and his sugges- 
tions are being received with in- 
terest and attention. We _ take 
pleasure in quoting portions of the 
address. 

There are many indications that 
the business men of the country 
are becoming more and more con- 
vinced that the development of the 
nation’s export trade has an im- 
portant bearing upon the future 
prosperity of the country as a 
whole. 

There is a growing realization 
that the United States can main- 
tain its present manufacturing pro- 
duction only by securing a normal 
peace time consumption of Ameri- 
can products in other markets to 
take the place of the abnormal war 
markets which have absorbed a 
large part of our production dur- 
ing the last four years. And this 
fact is being realized not by ex- 
porters alone, but by the entire 
business fabric of the country. 

The past four years have, as I 
cay, tremendous increase in 
the general interest in foreign 
trade, but this interest will not be 
productive of results unless there 
i clear understanding on the 
part of the general public of the 
difficulties which lie in the way of 
the satisfactory development of our export trade and the 
measures which must be adopted in order to overcome 
these difficulties. 

If the normal laws of‘supply and demand were able to 
operate, the United States would have during the next 
few years the most tremendous export trade that any 
country ever had in the history of the world. There are, 
however, several huge obstacles which prevent the realiza- 
tion of this apparent opportunity. 

Exchange Situation Demands Reciprocity. 

First is the present exchange situation and the import 
restrictions which various European countries have found 
necessary to impose. Our export problem is at the pres- 
ent an import problem—the import of foreign securities. 

In a recent month, for instance, we exported to England 
nearly fourteen times as much as we imported. The drop 
in exchange simply reflected a condition which made it 
necessary for our allies to restrict importation. 

So far as Europe is concerned, our export problem is 
not one of selling so much as of finance. Until the pres- 
ent situation changes, the sale of American goods in those 
countries which are feeling the aftermath of the war will 
not depend upon the ability of the American manufacturer 
to make or the American salesman to sell our products. 
It will depend almost wholly upon the ability of the 
American bankers to solve a pressing problem in interna- 
tional finance. 

When one country buys from another it must pay either 
in goods or in gold or in credit. Europe cannot continue 
to pay us in goods or in gold, and must, therefore, in some 
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Selected from an Address by George Edward Smith, President Ameri- 


can Manufacturers’ Export Association and President of the Royal 
Typewriter Co. delivered before the Brooklyn Chamber of Commerce, 


way secure the necessary credit if 
our international trade is to con- 
tinue 

We ourselves recently witnessed 
how valuable England’s invest- 
ments in America proved to Eng- 
land when she was able to realize 
upon them during the war at the 
time when she needed them most. 


Better Transportation Needed. 


The second obstacle to the pres- 
ent and future development of our 
export trade is that of transporta- 
tion. Before the war only an in- 
significant part of the country’s 
exports were carried in American 
ships. 

When normal times return it is 
highly desirable that American 
shippers should have available the 
tonnage to carry their products to 
all parts of the world, and in the 
great merchant fleet which the 
country has built and is still build- 
ing we have the assurance that 
with proper disposition of the fa- 
cilities which we shall have our 
foreign commerce will no longer 
be embarrassed by lack of avail- 
able ships. The American export- 
er, however, is interested mugh 
more in proper trade routes and 
satisfactory rates than he is in the 
mere possession of a merchant 
fleet. It is not enough that we 
should have the ships. 

The important matter is that we 
shall have ships which will be com- 
mercially available. It is essential 
that the American public should have a clear understanding 
of the problems which must be faced before the American” 
merchant marine can be placed upon a proper operating 
basis. It isa matter of common knowledge that our present 
navigation laws, no less than the high cost of labor and ma- 
terials which obtained while our ships were being built, 
make it practically impossible for the prospective Ameri- 
can ship owner to operate American ships in competition 
with foreign ships which were built for less money and 
which can be operated under laws more favorable to the 
operator. 


Co-operation of Government Essential. 


After proper provision has been made for the financing 
and transportation of American exports there is a third 
matter which requires the formation of a sound public 
opinion in order that the development of our foreign trade 
may proceed along proper lines. I refer to the co-opera- 
tion which must always exist in foreign trade matters be- 
tween the private exporter and the agencies of the Gov- 
ernment which concern themselves with foreign trade mat- 
ters. 

At the present moment there are more than fifteen 
separate boards and bureaus in Washington all concern- 
ing themselves with export matters. This decentraliza- 
tion of governmental interest and authority has created 
among the departments differences as to a particular ex- 
port policy, and where the individual exporter is forced to 
make the rounds of various departments before he can 
secure the information or the assistance which he desires. 
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How a Western House Built Its Office 


Furniture Business 
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nected is known throughout this part of the country 

as the furnishers of “Better Homes.” With the ex- 
ception of the office equipment department, all the other 
units of this business devote their energies to furnishing 
homes. This situation leaves the office equipment de- 
partment to paddle its own canoe, so to speak. But by 
this I do not mean that we do not receive any assistance 
from those employed in other departments. Nevertheless 
we conduct the department of office equipment, office fur- 
niture, etc., much along the lines one would handle a store 
located entirely by itself. 

Back in 1880 when the house of Barker Brothers was 
established, we, as a concern, started with the broad pol- 
icy of satisfying all customers. That is to say, if the cus- 
tomer cannot be satisfied with the merchandise which the 
house has sold him, then the merchandise is either ex- 
changed or the purchase price is refunded. This policy 
obtains throughout all departments of the house, including 
the department of which | have charge. It has always 
been our sincere endeavor to secure merchandise made by 
reputable manufacturers so that we can back up their rep- 
utation with our reputation. At times, of course, we have 
slipped, but not for long nor have these incidents been 
frequent. 

With such a policy to build on, backed by a consistent 
reputation for carrying it out, the next step was the build- 
ing of a selling organization. The office equipment busi- 
ness being highly specialized, it has not been the easiest 
thing in the world to secure the high grade salesmen who 
are required. But we believe that our selling organization 
in this department is second to none. 

Give the salesmen first class merchandise to sell, keep 
them happy, and the personnel of one’s force will change 
very little from year to year. Continually changing sales- 
men is not good for any line of business. 

For the last two years we have been handling the out- 
side salesmen on a territorial arrangement. By this I 
mean that each salesman has a certain territory which is 
all his own and it is his duty to develop this territory and 
get out of it what we feel it should produce. The floor 
business is handled by men who have had years of experi- 
ence in the office equipment business, assuring us that the 
customers will receive the very best attention and expert 
advice. 


‘T house with which I have the honor to be con- 


By Hayward T. Colby, Manager, Office Equipment 


Department, Barker Bros., Los Angeles. 


Our idea as to how best and most effectively to display 
oftice equipment is probably not much different from that 
of the average dealer. In the high grade equipment, for 
instance, we have suite reoms where the merchandise can 
be displayed to the best advantage. This makes it pos- 
sible for the customers to obtain a comprehensive idea 
of just how the goods will appear in their offices. It also 
affords us an excellent opportunity to extend ourselves 
and to show what we can do along the line of furnishing 
the better office. 

The foregoing observations appiv to the more expensive 
commercial grades of office furniture. On the less expen- 
sive lines we merely arrange them together in suites and 
display in the spacious show room, keeping the oak fur- 
niture together in one section and the mahogany furniture 
in another section. We try at all times to display the mer- 
chandise so that the customers may look at an article 
from any argle desired, as very often when they look at 
one side they are more or less skeptical and want to see 
what the other side looks like. So, of course, we prefer 
that they take this look while the goods are on the floor 
rather than when they arrive at the offices. This some- 
times saves an exchange, which means an extra delivery, 
all of which increases the cost of doing business. 

The window display, which is the most efficient silent 
salesman in the store, is sadly neglected by a great many 
dealers. With us much attention is paid to our. windows. 
We take full advantage of them, for they are excellent in 
point of service-giving possibilities. Our fine location and 
the services of expert window trimmers give us consider- 
able advantage in this respect. As a result of our effort 
to produce good windows, we feel that they are netting us 
100 per cent efficiency. For instance, if one were walking 
down Broadway in Los Angeles and came opposite our 
store, something surely would be found that would greatly 
attract one’s attention. It would certainly catch the eye 
and the pedestrian could hardly resist stopping and look- 
ing over the display. This may be saying a good deal, 
but results count and results is what we are getting from 
our windows. 

Every dealer can get results if he will give the requisite 
time and thought to the proper arrangement of his win- 
dows and of the interior of his store. 


How the Emergency Fleet Corporation 


Moved 
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move the offices of the Emergency Fleet Corpora- 

tion bodily from Washington to Philadelphia, sub- 
sequent operations in the new quarters demonstrated to 
the satisfaction of the authorities that in an office arrange- 
ment of an organization of its size, practically twice as 
many workers can be accommodated in one large open 
room as could be accommodated in the same space cut 
up into small offices. Partitions in the Fleet Corporation 
quarters are reduced to a minimum; only the department 
heads and chief executives being allowed this privilege. 
The Corporation also has proved to its satisfaction that 
an increase of approximately 33% per cent in efficiency of 
workers is obtained by grouping them in large open spaces 
rather than by segregating in offices. The reason for this 
appears to be largely psychological. The drone finds him- 
self in the midst of a busy beehive; he must either catch 
the spirit that exists about him or stand out prominently 
as one who will not catch it, thus marking himself for early 
dismissal. 

The total number of desks moved to Philadelphia was 
500. It was deemed most economical te dispose of many 
of the desks in the Washington office, as other Govern- 
mental departments had use for them, and to buy new 
desks in Philadelphia. About two thousand desks were 
sold in Washington, and 2,500 new desks purchased in 
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Crowded Conditions in Washington Caused Removal of Offices to 
Philadelphia.—Transfer Made by Army Motor Transports.—Writ- 
ten by Albert G. Brenton, Publication Section U.S. Shipping Board. 


Philadelphia. Included with the desks there were about 
700 filing cabinets transferred by motor trucks from 
Washington to Philadelphia. 

Owing to the congestion in Washington and the rapid 


growth of the activities of the Corporation, it was neces- 
sary to move to a location where the major part of the 
Corporation could be housed in one building and where 
the handicaps of an over-crowded city could be eliminated. 
At the time the order for removal was placed, the railroad 
facilities of the country were badly congested, and it was 
essential that no delays—other than those absolutely 
necessary—should be encountered. 
Office Equipment Moved Overland on Trucks. 

For this reason it was decided to move the office sup- 
plies, furniture and equipment by army trucks. The Mo- 
tor Transport Service of the War Department was called 
upon for assistance. Several truck trains, which had com- 
pleted their trial trips as prescribed by the Army, were 
awaiting further instructions. They were well equipped 
and eager to undertake the task of transferring the Cor- 
poration, in order to demonstrate the practicability of 
motor transportation, and the results obtained speak vol- 
umes for the efficiency of the service. 


Much preliminary planning was necessary. The Cor- 
poration in Washington was scattered in twenty-one 
buildings, located in various parts of the city. In Phila- 
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delphia the departments were to be combined in one main 
building and three overflow buildings. It was necessary 
to know almost to the square inch the amount of floor 
space occupied in Washington and available in Philadel- 
phia, and to utilize the latter to the best advantage possi- 
dle. Blue-prints covering every foot of floor space in- 
volved in both cities were drawn up, and moving plans 
were based upon these. A schedule was worked out 
whereby interference in the Corporation’s work necessi- 
tated by the moving would be as short as possible and 
limited to as few units as possible. 

The first unit to be transferred was the Passenger 
Transportation and Housing Division, which had before 
it the enormous task of taking care of the personnel and 
the household goods of the employes when they reached 
Philadelnhia practically in a body. Through an elaborate 
system of taxi service, temporary accommodations were 
provided immediately for every person transferred. Every 
available house in the city had been listed in advance and 
this list was supplied to the personnel for choosing 
homes. Within a very short time every person trans- 
ferred was made comfortable. 
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uU. S. SHIPPING BOARD BUILDING, PHILADELPHIA. 





But Two Days’ Interruption to Work. 

The bulk of the actual moving came between June 1 
and June 7, during which time every desk, piece of equip- 
ment and group of supplies was transported from its old 
quarters and located in the new. The schedule was so 
planned that units were moved complete within two days 
from the time of leaving until the time of arrival and oc- 
cupancy of the new quarters. Thus an executive would 
leave his desk in Washington and two days later seek it 
out by blueprint in its mew location in Philadelphia and 
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find it practically as he had left it. It is remarkable that 
none of the equipment or supplies was lost. A check was 
made before transfer of any material at Washington and 
a re-check upon arriving in Philadelphia. 

The transfer was made in trains consisting of from 
thirty to thirty-four trucks, which were loaded by the em- 
ployes of the corporation under supervision of a chief 
dispatcher of the moving committee. The time required 
in loading a convoy was approximately three hours, a 
convoy carrying enough equipment to fill 15,000 square 
feet of floor space or approximately four floors in an or- 
dinary office building. The convoys proceeded as a unit, 
under the command of a captain, to Philadelphia, requir- 
ing approximately twenty hours to complete the journey 
of 135 miles. Road conditions between Washington and 
Philadelphia at that time, owing to heavy trucking which 
had been going on for several weeks, were almost inde- 
scribable. 

A surprisingly small amount of trouble was encoun- 
tered en route. The big trucks went on their trips as if 
they had been ordered into battle. Nothing was allowed 
to hinder or stop them for any length of time. Upon ar- 
rival of a convoy in Philadelphia, it immediately was un- 
loaded by employes of the corporation, requiring an av- 
erage of about forty minutes to a convoy, with 150 men 
working. Each piece as unloaded went to the floor and 
the spot that already had been designated for it was de- 
termined by consulting a blueprint that was available. 
The entire moving was completed in one week, six trains 
of approximately two hundred loads being transported. 

The buildings in Philadelphia were in condition to re- 
ceive the furniture and equipment as it arrived, thus elimi- 
nating much unnecessary confusion. 


No Loss of Equipment. 


The packing, loading and necessary crating in Wash- 
ngton was done by sixty laborers, the unloading in Phila- 
delphia by 150 laborers. The vastness of the task may be 
realized when it is understood that equipment to occupy 
250,000 square feet of floor space was moved with a min- 
imum of inconvenience and delay, with no loss whatever 
and only a slight misplacement of files and records and 
no serious damage to furniture or equipment. 

Transportation of the office supplies was only one phase 
of the moving. The household goods of every employe 
who maintained a home in Washington, also were sent 
to Philadelphia in good shape. Men chosen by the mov- 
ing committee took entire charge of packing the furniture 
of employes, carting it to the railway stations, loading 
aboard cars, and seeing that the cars were dispatched 
promptly to Philadelphia. These goods were sent in car- 
load lots, with very little delay, but of course not so rap- 
idly as the office equipment. In Philadelphia, removal 
of the goods from the freight stations and placing them 
in the homes selected by employes, also was taken care 
or by the corporation, in expense as well as physical work 
attached. 

fhe personnel was transported on a special train con- 
sisting of eleven coaches, which was given a right-of-way 
on the Pennsylvania railroad fer the trip. 

One of the advantages realized by using trucks was the 
saving of one unloading at the beginning of the journey 
and one loading at the end of the journey, over the old 
method of railroad transportation, where it would be 
necessary to haul the goeds by truck from the origina) 
location to the freight sheds, load them there on the 
freight cars. unload to trucks at the destination point, and 
unload from trucks at the final location. The army trucks 
also have proved that they are able to “get there” despite 
road conditions that ordinarily would be baffling. To 
have attempted this moving by railroad would have meant 
weeks, possibly months, of delay and incalculable incon- 
venience. 


British Import Restrictions 
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One of the most illuminating comments on the working 
of the Government’s import restrictions policy comes 
out in correspondence that has taken place between the 
Board of Trade and the American Chamber of Commerce, 
a London body which represents 840 British and Amer- 
ican firms interested in trade with America. All branches 
of the chamber are naturally very much affected by the 


Hampering Trade with America. Quoted from The 
Guardian of Manchester, England, for May 9, 1919 


restrictions, and have submitted numerous proposals and 
criticisms to the department. 

After going through the restrictions in detail, the Amer- 
ican Chamber laid five proposals before the Government. 
The first was that restrictions on imports from the United 
States should end on September 1, when the Government’s 
“transition period” is supposed to end. The second was 
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that during the period of restriction imports of restricted 
articles should be restored to the pre-war basis, which it 
is thought would give ample field for expansion to British 
industries. The chamber also asked for a representative 
of importers to be added to the consultative council on 
import restrictions. A fourth note was the request for 
the removal of restrictions from firms here desiring to 
buy goods in the United States for delivery in the col- 
onies by direct shipment. Five principles were suggested 
on which rationing and licensing should run:' In appor- 
tionment of import tonnage between raw materials and 
manufactures in the proportion of 1912-14 trade-equality 
between allied and associated countries; maintenance of 
existing firms and organization by allowing them sufficient 
imports to keep their business going; a standardized form 
of refusal of license, stating the reason for refusal, wheth- 
er other firms have licenses, and when application may be 
renewed, and public hearing of cases in regard to 
rationing. 
Board cf Trade’s Unsatisfactory Attitude. 

The Board of Trade’s reply was received more than a 
month after the receipt of the chamber’s letter, and then 
only after repeated requests. It gives little satisfaction on 
any of the points raised. 

Professor Chapman, who wrote on behalf of the board, 
says they are “not in a position to make an announce- 
ment” as tc how long the restrictions will last. The 
board are “fully aware of the great importance of trade 
with the United States, and are anxious to impose no 
unnecessary restraint upon it even for a short neriod; 
but in the difficult task of making satisfactory arrange- 
ments for the transition period they would find it impos- 
sible to adopt the principle suggested of free direct ship- 
ment to the colonies. The consultative council, the board 
claim, already contains ‘representatives of general inter- 
ests,” and the board are of opinion that to add further 
representatives on another basis would so enlarge the 
council as seriously to impair its efficiency.” 

The shutting out from the council of representatives 
of merchants, one may say in parenthesis, is a grievance 
felt very generally among British firms, and is not con- 
fined to the American Chamber. 

As to the other points raised, the board say the sug- 
gested proportionate import of raw materials and man- 
ufactured articles is impossible, but that they will give 
“sympathetic consideration to the other proposals in the 
administration of the interim trade policy.” 

An Acute Grievance. 

In raising the question of the form of refusal of license 
the American Chamber touches on one of the most acute 
grievances of traders here. A firm has frequently found 
that, while a license is refused, other competing firms 
have been granted facilities, and have reaped advantage 
in the market. The board reply that information as to 
what other licenses are granted cannot be given, but 
they are prepared to state the grounds of refusal, and 
after what time a renewal of the application may meet 
with success. Their answer to the request for a public 
hearing is that the consultative council takes evidence 
from “responsible firms or associations” before making 
recommendations. 

It is clear from this correspondence that the Board of 
Trade hold out no hope of relaxing the import restric- 
tions, and are not disposed either to widen the constitu- 
tion of the ill-balanced and biased consultative council, 
or to distribute licenses with equality among merchants. 
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With our business with America in over two hundred 
classes of goods held up or cut down to a small stream, 
British merchants, distributing houses, and firms who use 
as their raw material semi-manufactured goods, are kept 
in uncertainty. Planning ahead or schemes of reconstruc- 
tion and expansion are impossible. It is high time that 
the Government made up their mind what the future of 
these restrictions is to be. 


The Danger of American Reprisals. 


At present September 1 is held out as the great turning 
point; then the “transition period” will be over, and we 
shall know where we stand. The way things are oing it 
is much more likely that we shall then discover that the 
manufacturer’s policy, as represented by the consultative 
council, is firmly in the saddle. There are breakers ahead 
One must recur again to the danger of American reprisals. 
It was mentioned in the discussion of the hosiery im- 
ports, but neither of the spokesmen of that trade referred 
to it in their letters of criticism. Confirmation comes to 
hand in a letter received in London yesterday from the 
secretary of the National Foreign Council in America. 
This writer says: 

The protest against British import restrictions is going 
very strongly in this country. I suggested some time 
ago that the rigorous conditions of those restrictions are 
likely to produce the most unfortunate state of mind here. 
It can easily develop into an ugly feeling, because of the 
fact that the restrictions result in a situation which it 
is very difficult to convince our people is not discrimina- 
tion against them. When producers of food supplies, for 
instance, read constantly in the newspapers the authori- 
tative statement that all Europe, and especially England, is 
greatly in need of food supplies, and then find themselves 
unable to secure import licenses for their own products, 
while similar products are taken in large quantities from 
Canada anc other countries, it is difficult to reconcile 
them to the reasons which seem to be actuating the Brit- 
ish Government. When a toy manufacturer comes into 
my office and tells me that he has taken orders for $250,- 
000 worth of toys in England, but has been unable to 
secure import licenses for a nickel’s worth, while licenses 
are freely granted for the import of toys from France 
and Italy, I find him slow to waive the point of discrim- 
ination or to accept my suggestion that the British Gov- 
ernment is following the natural course of purchasing 
from its debtor rather than from its creditor. 

There is vigorous and growing antagonism in this coun- 
try to the continuance of trade restrictions, both domestic 
and foreign, and this may rapidly lead to a very unfor- 
tunate state of feeling, especially with regard to Great 
Britain, if it is long continued. If the cause is not re- 
moved at a comparatively early date, or if the situation 
is not substantially ameliorated, I look to see some 
rather energetic proposals in Congress, and shall not be 


surprised to find vigorous measures of retaliation and 
reprisal brought forward. 

When the signing of peace removes the barriers of sen- 
timent that are now keeping back criticism, American 
opinion will be much more vocal. The warning should 
be noted in time. 

Note.—Our English contemporary states the case with 
more vigor, perhaps, than we would have presented it. 
Certainly, with such fearless advocates of square dealing 
as the Manchester Guardian, we need hardly feel our- 


selves to be without able friends Britain. We believe 


matters will be properly adjusted. 


Price Cutters Delirium Tremens 
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OHN W. OGREN recently visited the office of the 

National Association of Stationers and Manufacturers 

and discussed vital subjects with W. D. Pitman, sec- 
retary. Mr. Pitman set the Ogren theme to words, mak- 
ing advance apology for the form in which Mr. Ogren’s 
thoughts were clothed for publication. 

* ~ * 

Mr. John W. Ogren, the chairman of the Chicago Sta- 
tioners’ Association, recently visited us, and at an in- 
formal dinner, in the course of his remarks to the St. 


Leuis Staticners, he said something that is responsible for 
this artic!e; 
we think it is too good to 
forget entirely. 


and we repeat the thought, amplified, because 
“hide under a bushel,” or to 


A New View of Price-Cutting from the Stand point of 
JohnW. 


Mr. Retail Stationer has been in business for some time, 
and has grown a little careless with regard to the details 
of his business, and in many ways he has not kept abreast 
of the times, and he finds his sales are growing less each 
month, when they should be showing a healthy increase, 
judging from the general business conditions in. his lo- 
cality or community. 

Price-Cutting to “Stimulate” Trade. 

One morning he reaches his store a little earlier than 
usual and calls for “facts and figures” concerning his bus- 
iness, and hustles about that morning with an air of 
“something is going to be doing around here soon.” He 
makes known his great displeasure at the falling off in 
his business, and, thoroughly alarmed, he starts out to do 


Ogren.—From The National Association News 
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something to stimulate (get that word, please) his busi- 
ness and increase his sales. Strangely enough, the only 
thought that really occurs to him is to “cut the prices,” 
believing that is the way to regain the business he has 
lost and is losing. 

He cuts and slashes the prices on all kinds of goods, 
and succeeds in interesting some bargain hunters, and 
does make more sales during the period of time he is cut- 
ting prices than before, and all these sales he makes are 
at substantial losses; for at the best, he is making but 
fifteen to twenty per cent, and it is costing him over 
thirty per cent to conduct his business. On some goods 
he is making but five or ten per cent, with a fixed cost 
of over thirty per cent to do business. But he does not 
think of that at the time, and only notes that his sales 
have increased quite a little bit, and struts around feeling 
fine, because of what he then thinks was a “master 
stroke” of business policy. 

When prices are restored to normal conditions again, 
he can not help but note that business is again very slow, 
and he is despondent, morose, and even sour. As the 
days go by, and he notes no improvement, he gets to a 
place where he feels the absolute necessity of another 
“bracer”’; and—out goes the knife again, and prices are 
cut even deeper than before. He gets on another drunk, 
if you please. Well, his sales increase again somewhat; 
and while not as large as before, yet his losses are 
heavier, because he has cut the prices deeper. When that 
“spree” is over, he is not so well pleased as he was be- 
fore; although he deceived himself into believing again 
that he acted wisely, and notes with some satisfaction 
increased sales—forgetting, again, to count the cost. 

When prices are again restored, and there is no induce- 
ment in the way of low prices to draw trade, he finds 
business “slower than usual,” and his despondency is 
deeper than ever—quite a headache he is having from 
that last debauch; and it goes without saying, that the 
clerks in the store are sorry to see him come in and glad 
to him go home. Even the customers he comes in 
contact with note his low spirits and high temper, and, 


Business and 


see 
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T IS always interesting and sometimes profitable to 
] reflect occasionally upon how the human mind has 

throughout thousands of years expanded to meet the 
needs of environment. Other creatures have adapted 
themselves to circumstances or have been overcome by 
them. Man, alone, has overcome circumstances, master- 
ing evolutionary processes and adapting himself to his 
conditions and surroundings without changing his nature. 
The Malthusian idea, which would have us believe that 
man is the helpless creature of his own passions and 
tendencies and that inevitably he will perish unless those 
natural tendencies are curbed, is now an exploded doc- 
trine. 

Thomas R. Malthus was an English divine who was 
born in the Eighteenth century and died in the early part 
of the Nineteenth century. He traveled and studied ex- 
tensively and finally wrote a very formidable work on 
the relation between population and food supply. From 
his studies he deduced the theory that population in- 
creases in geometrical proportion and food supply in 
arithmetical proportion, and that in about one hundred 
years or so at this rate the world would be confronted by 
universal famine. War and pestilence, therefore, he be- 
lieved, tended to help keep the balance. How far wide 
of the mark were the doctrines of Malthus we are now 
beginning to realize. 

America has been developed from coast to coast and 
other countries similarly, so that production of food is 
many times greater now than it was in the time of 
Malthus. Hardly have we touched our own possibilities 
yet in the way of food production, made possible by the 
use of machinery in enormous fields. Part of the theories 
of Malthus have been supported in part by war, pestilence 
and famine in certain sections, famine having come about 
not from lack of food but from lack of means of transport- 
ing food, so that population has not increased quite in 
geometrical ratio, thus justifying the philosopher’s con- 
clusions to causes keeping down population. The 
world’s food supply and possibilities of producing further 
food supplies has immensely increased, however, all due 
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as the days go by, he gets desperate, and does a little 
“cussing” onee in a while, about the “rotten business.” 
After standing it as long as he can, he decides to take 
another fling at it, and once more he cuts and slashes 
the prices of his goods; and this time, even advertisi 
the fact to the public—too bad he did not think of ad- 
vertising his goods at regular prices, in the first place; 
but this, just by the way. 
“Marvelous” Efficiency of Cut-Price Advertising. 

The advertising works a miracle (he thinks), and peo- 
ple flock to his store and buy his goods at prices on 
which he is losing not less than twenty per cent, and in 
addition to that, extra clerk hire and the cost of the 
“marvelous” advertisements. “Wonderful, wonderful,” he 
thinks; and he congratulates himself many times on his 
business sagacity, and this time one might say, with pro- 
priety, that he was fairly “soused” in this last spree; and 
he revels in the thought of what he has accomplished; 
but, again, forgot to count the cost. 

Needless to say, the “cold gray dawn of the morning 
after” that drunk was awful, and as he looked at his de- 
serted store, day after day, that “dark brown taste” did 
not wear off; and after a while he had developed a regu- 
lar case of delirium tremens, and was sent to the Bug 
House for treatment, where he now resides permanently, 
we are told, and in his visions and dreams he sees great 
crowds of peoole flocking into his store, buying his goods 
at such prices as robbed him of all that he had accumu- 
lated in a long and honorable business career. About the 
only sensible thing he ever says is, “I thought to stimu- 
late my business by cutting the prices, and it ruined me— 
it ruined me—it ruined me!” 

It is certainly unnecessary to “point the moral” in this 
tale of woe: for all sensible stationers, who have had ex- 
perience, will see that there is more truth than fiction in 
this little allegory; and let us hope that the members of 
our Association will be careful not to follow the ways of 
this unfortunate man who could think of no way to in- 
crease his business except to resort to price-cutting. 


the Machine 


A Theught or Two upon the Adaptability of Our 
Natures to Changing Needs. ~ 


to machinery and to improved means of transportation. ~- 

As the needs of men have expanded, means have been 
found to supply them. Thése means have practically all 
come through the machine, for nearly everything in the 
way of human necessities is now produced in some way 
or other by machinery. The necessities of today were 
the luxuries of yesterday. The cottage of the laborer 
would have been a palace to Alfred the Great. 

The machines which sow and reap and grind our food, 
which spin and weave our cloth and cut it and sew it into 
clothing for the multitudes are supplemented by the vast 
machinery of organization which transports all these 
products from state to state and country to country and 
distributes them to the ones who can use them. 

All this vast structure could not be sustained, however, 
were it not for means of keeping account of all the things 
that are being done. All this business must be profitable 
business. It must, in short, be commerce, else it could’ 
not be continued. Whether we write books, or build 
houses, or paint pictures, whether .we dig in the earth to 
get our ores, or work in the fields to raise food, we must 
all have an eye to profitable performance. To a lesser or 
greater extent we are all capitalists. The reward we 
receive is the expression of our capacity capitalized. 

The modern office machine makes possible all this vast 
distribution, lessens costs by releasing armies of clerks, 
and in a thousand ways aids mankind in pressing on 
towards better ideals and greater comforts. Armies of 
men with the implements of war may crush tyranny and 
start peoples on the way toward just and representative 
governments, but only the machines of industry can guide 
the activities of humanity into profitable channels and 
enable world commerce to be carried on on a basis of 
safety and profit for every interest concerned. We are 
debtors to every device which has helped to preserve the 
records of mankind, from the reed at the bank of the 
Nile to the loose leaf ledgers of the present day. Let us 
never decry the machine or that which is made by it. 
Without it, we should be living in a hut and grinding our 
flour with a round stone. 


s 
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Go into any mercantile establishment today and one 
finds that the office machine rules the situation in all 
departments having to do with bookkeeping or office 
work. The machine writes all letters, keeps all records 
and all accounts and feeds the tier on tier of files wherein 
the complicated correspondence and records of large mer- 
cantile enterprises are kept. Go into the factories and 
we find that every order is recorded on a machine; that 
it is entered upon loose leaf ledgers, in themselves ma- 
chines, by machinery, and the records of the shipping de- 
partment are machine kept; that boxes, packages, etc., are 
stenciled for shipment by machines. Go into the banks 
and we find where the accounts are kept, the adding 
machine, the adding typewriter, and ledger posting devices 
for use with loose leaf ledgers are in control. The banker 
will tell you, if he does a large business, that he could 
not sustain himself and make a profit without the use of 
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which do the work of many hands and 


It is machinery which keeps the record of 


the machines, 
many brains. 


real estate transactions in the offices of real estate op- 
erators, and, finally, in hundreds of recording offices 
throughout the land, it is the book typewriter which 


makes the final record of the deed or other transfer on 
the records of the county. 


Not only have office machines in themselves and by 
themselves created great industries, but they became co- 
related industries, for without the typewriter and the 


many other devices which lead out from it like the spokes 
of the wheel, modern filing devices would be non-existent 
The office machine has changed the whole method of 
recording and preserving business data and accounts and 
has virtually created modern filing cabinets, modern card 
index cabinets and other similar conveniences which we 
know so well. 


A Soldier’s Impressions of Peace 
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ARMON A. NIXON, who spent two years in the 
H military service, most of it as an artillery observer 

in the 149th Field Artillery, has recorded his impres- 
sions of our country upon his return. He participated in 
four major and five minor operations so may be consid- 
ered as an old campaigner, with the visual angle of a keen 
observer and an experienced soldier. 

The return and discharge of an increasingly large part 
of our overseas forces has brought many sharp disillusion- 
ments to the American people. As the bitterest pill of all, 
perhaps, to lovers of liberty and free speech, has come 
the realization of how far astray from a real knowledge 
of what is going on across the sea, the public can be led 
when a rigorous censorship, answerable only to the gov- 
ernment in power, can withhold for reasons of alleged 
military expediency any part of the truth which it wishes 
to, and when an officially inspired press bureau can em- 
bellish half-truths to adorn a tale for equally inscrutable 
reasons. 

It is small wonder that the public is amazed to find when 
the soldiers began returning home that a certain high 
general of the A. E. F., who was much heralded in the 
press of this country as likely presidential timber, could 
hardly command the support of a corporal’s guard of 
returning soldiers; or that the most widely advertised of 
the auxiliary services to the Army in France was not only 
not popular but was cordially hated by a great majority 
of the combat troops. 


Peace Conference Dominates Public Thought. 

he fact that, at this time, the Peace Conference dom- 
inates all else in public interest led the writer to feel that 
if he could help to express, even though incompletely, the 
reaction of some of the soldiers in the American Army 
of Occupation to the influences shaping their opinions, his 
remarks might hold interest for some of our readers. 

While the writer does not presume to know what every 
soldier in the Army of Occupation is thinking about the 
Peace Conference and the Council of Four, etc., he does 
feel that as a member of that Army in Germany for four 
months with much the same experience at the front as 
the rest of the men in combat organizations, and subject 
to much the same influences after he reached the Rhine, 
he has had an opportunity to form a definite opinion of 
their attitude which has been sharpened by contact with 
men from nearly every division in the Third Army (Army 
of Occupation). 

It is hardly strange that the men in the army should 
take an interest in the peace and they did. Around the 
bivouac fires at night on the long hike into Germany in 
December could be found groups discussing the probable 
“Terms of Peace” and the probable length of time the 
Conference would take. There was no doubt that Ger- 
many would accept the conditions. The universal opinion 
was that she could not do otherwise. 


Soldiers Approved President’s Presence. 

Unlike many of the folks at home the great body of 
American soldiers were glad that President Wilson was 
to attend the Peace Conference. They felt almost to a 
man that he was the exponent of the lofty moral principles 
for which the Americans had particularly fought. It was 
but natural that the soldiers, grateful to the President for 


.else would, he may have said, 


Paper Saiesman Tells His Impressions upon His Return 
to His Old Field of Activity. 


From Wroe’s Writings. 
the part they believed he had played in breaking down 
the resistance of the Germans by the assurances he gave 
them in the negotiations leading up to the Armistice, 
should wish to see him present in person at the Con 
ference to champion the humanitarian purposes for which 
he was admittedly the foremost spokesman of the Allies. 

It has been urged by no less a person than the President 
himself that the Army was overwhelmingly for his pro- 
gram, League of Nations and all, but this statement should 
be carefully analyzed. Obviously the average soldier is 
not a skilled diplomat or statesman. His business is to 
kill. He is not prepared to give the solution to problems 
which have puzzled European statesmen for hundreds of 
fought for and when he 


years. But he knows what he 
was told by his superiors that a “League of Nations” 
would insure the fruition of those aims and that nothing 


‘All right, get us the League 
of Nations.” But down in his heart what he wanted was, 
first a just peace, and secondly future war made impossible. 
It is easy to see then why he is against a “hard peace. 
His attitude on this is compounded of a number of things. 
He realizes probably better than some of the dele 
gates what this war which Germany brought on defense- 
less France has cost the French in terms of human suf- 
fering and human life and treasure, and what a heart 
breaking job, it is going to be to restore towns where 
there is literally not one stone left standing on another, 
whose inhabitants are dead or scattered as refugees all 
over France. He, therefore, appreciates the motives which 


peace 


prompted Clemenceau and Foch to demand the exacting 
terms they seek to fasten on Germany in their efforts 
“to make assurance doubly sure,” and forever after pre- 


vent a recurrence of this catastrophe. 


Two Wrongs Do Not Make a Right. 


But at the same time he realizes that two wrongs do 
not make a right, and the unwise disposition of a Saar 
Basin, or a Fiume, or Shantung can easily sow the seeds 


of future strife. Further, he doesn’t hate blindly, but 
from his associations with the German people he has come 
to feel that perhaps a great many Germans have been the 
dupes of a system of propaganda which dates not from 
the beginnings of this war but as far back as the day 
when German junkers and militarists first began to dream 
of the conquest of the world, and while it may be religiously 
orthodox for the sins of the fathers to be visited on the 
children, it is more important to first destroy the ring- 
leaders in this war and break down the system which 
made their suzerainty over the German people possible. 

Then, too, it is possible that his long sojourn in Ger- 
man homes has made him look with a little more kindly 
eye on the little German “Squareheads” who come to a 
sharp salute in an approved American manner when he 
walks his post up and down the “kaiserstrasse” of the 
town. 

Summarizing, the average soldier’s hopes of the treatv 
of peace are. that it will be a people’s peace which will 
not aggrandize the interests of the ruling class of any 
country, whether it is Italy, Japan or Germany, but while 
taking due account for reparations and indemnities re- 
quired in this war will make the lot of the common people 
everywhere an easier one and which will remove rather 
than implant the seeds of future discord. 
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The Business and Price Outlook 
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«ers and business men in all parts of the country re- 

garding the outlook for the future, the Information and 
Education service of the United States Department of 
Labor sent a questionnaire broadcast. The replies verify 
what leaders in business have said before relative to the 
prospects of business resuming pre-war levels. There 
is no justification in holding back on building or stocking 
up in the hope that prices will drop. The general thought 
is that prices will never recede to the levels which pre- 
vailed prior to the world war. 

Theodore N. Vail. the veteran president of the Ameri- 
can Telephone & Telegraph Company, has such an inti- 
mate connection with the country through the systems 
of communication under his control that he is in an unusu- 
ally good position to feel the pulse of the nation. In addi- 
tion, his long business career enables him to appraise 
the present as contrasted with the period of recovery 
from our Civil War. 

“During the Civil War prices rose relatively more than 
during the recent war. The prices unquestionably were 
inflated, being based on the greenback currency. Even so, 
however, the drop in the prices of 92 commodities in the 
decade from 1864 to 1874 was at the rate of less than six 
per cent per year; in building materials it averaged less 
than four per cent per year over the same period. 

“The principal cause of the gradual return to pre-war 
price levels has been ascribed to the rapid transformation 
of manufacturing, agriculture, mining, transportation, and 
business in general, from hand methods to machine meth- 
ods, from small-scale to large-scale production. Oppor- 
tunities do not exist at the present day in any measure 
comparable with those of the period following the -Civil 
War. Price declines so far, since the cessation of hos- 
tilities, bear this out, having been trifling—only five or six 
per cent up to April 1, 1919, as compared with over 
twenty-five per cent for the corresponding period after 
the Civil War.” 

J. Ogden Armour, president of Armour & Company, 
has the slant of the producer as well as of the distributor. 
He is the intermediary between the farming industry and 
the ultimate consumer, and can well be credited with 
reflecting the viewpoints of both. 

“The greatest danger to our economic structure today 
arises from the failure of many to recognize a new and 
higher level of prices, based on permanently increased 
cost of labor, and high taxation. 

“Those who postpone building or buying in the hope 
of materially lower prices are speculating in the future 
misfortune of the nation. For falling prices, when reach- 
ing the point where profit is eliminated, mean panic, de- 
pression, unemployment, and other troubles. 

“In the final analysis seventy-five per cent or more of 
the cost of most commodities consists of labor, and reduc- 
tions in the market price of commodities are, therefore, 
inevitably reflected in the compensation of labor. Nothing 
in the labor situation warrants any one in expecting 
materially lower cost of commodities in general, and 
building in particular. 

“On the one hand, then, we are facing a serious short- 
age of labor as soon as we approach normal industrial 
activity, and on the other hand there is confronting us a 
tremendous, unsatisfied demand for many necessities which 
it was difficult or impossible to obtain during the war. 

“A new level of prices has been established, from 
which there can be no material recession until inventive 
genius succeeds in correspondingly increasing labor’s pro- 
ductive capacity by mechanical means.” 

The operations of a life insurance company of national 
scope give its executive a broad viewpoint. Darwin P. 
Kingsley, president of the New York Life Insurance Com- 
pany, made this reply to the questionnaire of the Informa- 
tion and Education Service: 

“We have undoubtedly reached a new price level. For 
some years food will be higher. Europe has been so 
stripped of every sort of food that it will take more 
than the harvests of 1919 to restore an equilibrium. 

“Food will remain high because wages will not go 
back to the pre-war level. Wages will fall at some points, 
where production was overforced during the war; but 
unless cur whole industrial and financial fabric falls into 


|: AN effort to get an expression of opinion from bank- 


Views of Big Business Men as Disclosed by Govern- 
ment Questionnatre. 


chaos—and nothing like that seems possible now—the 
post-bellum readjustments mean continued high wages and 
of course a higher cost for everything into which wages 
enter. 

“How far discoveries in science, inventions, improved 
methods, etc., may go toward overcoming this increased 
cost through increased efficiency and increased production 
is a question. These will be a factor, possibly a surprising 
factor, because the rewards will be large, and few things 
so quicken invention and efficiency as the incentive of 
large returns.” 

James B. Forgan, president of the board of the First 
National Bank, Chicago, appraised the situation in part 
as follows: 

“While it is my belief that the general trend of prices 
during the next decade may be downward, I do not an- 
ticipate any sudden or violent tumble in the near future, 
beyond the elimination of war prices made necessary to 
stimulate production in high-cost plants. We cannot “eat 
our cake and have it.” We cannot immediately have low- 
priced products with high-cost labor. 

“At no time was honest labor more indispensable than 
during the war, and during that period the average weekly 
wage of all workers was greatly advanced. 

“Out of the war has come a strong realization of the 
value of labor to civilization, and we must accustom our- 
selves to the evident fact that a permanently higher scale 
of wages or compensation has been established for the 
world’s worker, both skilled and unskilled.” 

The Wells-Fargo Nevada National Bank of San Fran- 
cisco gives an optimistic cast to the situation as viewed’ 
from the West Coast. Discussing the distribution propo- 
sition, it has stated: : 

“Retail trade is showing up well, because of the retu 
of many thousand men who were formerly in the Govern- 
ment service. Wage earners generally are buying a good 
class of merchandise. Labor conditions are showing some 
improvement and the heavy surplus of workers which it 
was feared in some quarters would develop by this time 
is not apparent. The people are spending money freely 
and while the high cost of living is a good deal of a bur- 
den in some quarters, the irritation from this cause is 
somewhat less acute than it was.” > 

Julius Rosenwald, president of one of the large Chicago 
national merchandising houses, expressed himself thus on 
the price situation: 

“It is my belief that the range of prices for the neces- 
sities of life will average little, if any, lower than at the 
present time. Of course, there will be some exceptions, 
but I do not look for a sudden or violent reduction in the 
near future aside from those which have been artificially 
stimulated. 


“There exists a tremendous demand in our own coun- 
try for all kinds of commodities. This demand will not 
diminish materially until war-wrecked Europe firmly re- 
establishes herself on a peace-time production basis. I 
fully agree with those who believe that the reconstruction 
is going to tax our efforts perhaps even harder than did 
the war, and that there is cause for rejoicing in these con- 
ditions even though accompanied by high prices, for, after 
all, it is not a question so much of the price one has to pa 
as to what relation this price bears to one’s own income. 

A country banker’s words carry weight, as he is closer 
to the local situation than the man whose field of action 
is national. He hears the opinions of the merchants of 
his town, as well as those of the farmers who are within 
trading radius. Follows the thought of J. B. Harsh, presi- 
dent of the Creston National Bank, Creston, lowa: 


“Prices cannot slump. History and logic of the situa- 
tion forbid. Being a veteran of the Civil War I have 
knowledge of prices before and after that great event. It 
was more than a decade before prices resumed their pre- 
war level and, indeed, they never got fully back to that 
position. The same will be true after this war.” 


These expressions are enheartening, and should brin 
courage to all who have deferred action. To put o 
necessary building, or to continue to buy stocks from 
hand-to-mouth, is to give the advantage to the man who 
has the courage to accept the situation so clearly delin- 
eated, and prepare his affairs so as to travel with the tide. 
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Some Comment from the French 


Side 
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HE May 15th number of “Mon Bureau” of Paris, 
ss France, one of the most attractive European 

publications we have seen, devotes two and a 
half pages to an article dealing with American ex- 
port publications. Of. this more than one _ page 
deais with The Office Appliance Exporter. Three of 
the illustrations show the Exporter cover, one page 
of text and a page advertisement. In introduction 


the article comments on the French governmental restric- 
tions with respect to importing, and deplores the fact that 
while these regulations may have been made with every 
good motive, they operate to the detriment of French 
business, since commercial, industrial and economic well- 
being are factors of world-wide influence. The writer 
reviews the various French organizations and other 
means for promoting business which the French under- 
stand and apply to advantage. He states, however, that 
these need to be developed and protected, and also to be 
supported by other things. He then refers to the “export 
magazine s” which he says must not be confused with the 
‘ma agazine of exporting.” The latter, he defines as a 
magazine which gives ideas, information and instruction 
concerning export business. It is not of this magazine 
he speaks but of the “export magazine,” which he says 
represents exporting advertisers in countries with which 
they seek trade. 

Under the sub-title “The Elements of a Good Rabbit 
Stew” the French writer prints in English “America is a 
Brother of the World,” and says “Our American 
brothers seem to particularly enjoy this method of sell- 
ing. It is from America that we have received, during 
recent weeks, the greatest number of these special publi- 
cations. To make a rabbit stew, it is necessary to have a 
rabbit. To produce a magazine, it is necessary to have 
a journalist. To get up this journal one must have a 
group of producers. Add the various other elements: 
Good articles, good cuts, beautiful paper, advertising well 
gotten up—and serve to the five continents! 

“The journalist is generally the promoter of an enter- 
prise. It is he who makes the plans, takes the business in 
hand and leads it to port. 

“The group or simply the corporation of producers or 
business men furnish the funds, at least in the form of 
advertising contracts, and the goods to sell. 

The Office Appliance Exporter. 

“Taken together, the most successful of these American 
export magazines is The Office Appliance Exporter, the 
export magazine of office equipment. It is a big publica- 
tion of 246 pages. Its size is that of Mon Bureau. It is 
published by the editors of Office Appliances of Chicago. 

“First, 1 must state that the American export journals 
in general seem rather a little anxious to have, in the 
country to which they go, agents, correspondents or 
branches. I think, however, that they thus lose the ben- 
efit of a system which consists precisely in replacing 
agencies, sellers on commission and dealers by a luxurious 
and interesting magazine. 

“In this the American has a confidence which naturally 
approaches mistrust with regard to others. This is not 
without little inconveniences which: could otherwise be 
avoided: I speak of defects in translation. The articles 
in English appear sometimes in a French of which the 
Anglo-Saxon savor is a bit accentuated. 

“The advertising part contains not less than 133 pages, 
well gotten up on a de luxe paper which one finds in 
France only ata very high price. And this question of paper 
is really important, since, as a result of a policy the pru- 
dence which is not without peril to the catalogues which 
go to present French products abroad now, appear very 
poor compared with sumptuous foreign publications. 

“The list of producers and sellers relates to the entire 
industry and business in office equipment and supplies, 
and contains the names of no fewer than 153 firms. 

“In general each page of the part devoted to offers of 
goods carries with it several beautiful illustrations, ex- 
planatory text in English, French and Spanish, text suffi- 
ciently full to describe the object and enumerate its 
advantages. 

“Besides this, on eight pages of paper with a terra cotta 
hackground tint, printed in black and most elegantly orna- 
mented with green and white designs, the presidents of 


French Reviewer Analyzes Some American Export Pub- 


lications, and Spices Praise with Courteous Criticism. 
the principal American associations address their greet- 


ings to their confreres of the entire world in language in 
which the sentimental allure is very characteristic.” 


(Here the editor quotes three paragraphs of the greet- 
ings of W. H. Brooks.) 

“{n like terms there are successive expressions from 
the presidents of the central offices of the National Asso- 
ciation of Office Appliance Manufacturers, the Associa 
tion of Steel Office Furniture Manufacturers, the chair 


manufacturers, the Association of Desk Manufacturers, 


the Association of Loose Leaf Manufacturers, the Asso- 
ciation of Ribbon and Carbon Manufacturers, and table 
manufacturers. 

‘Tact and courtesy are the oil of business. A little 


sentiment doesn’t do any harm. Without in the least 
doubting the: sincerity of our American friends, it is 
evident that they consider it a commercial rule that they 
must prelude their entrance to markets by first of all 
creating a current of sympathy between them and their 
customers. 

(Note——We might, perhaps, observe here that the 
Frenchman is renowned the world over for his tact and 
courtesy, which are nothing less than innate sympathy 
with the feelings of others. We venture to suggest that, 
without Frenchmen and Frenchwomen to conduct the 
commercial enterprises of Paris, the atmosphere would 
be indeed chill and the prospect bleak. Where courtesy 
is habitual its perfect sincerity is beyond question, yet 
the results to France have been fortunate and will con 
tinue to bear a richer and still richer harvest. In estab 
lishing currents of good will we sit at the feet of the 
French. They were graduates in the gentle arts of kindly 


human intercourse before Columbus set the flag of Castile 
on the western shores.) 
The Magazine. 
“The ninety pages of text constitute a bait, which is 


three 
inte 


not without effectiveness. They are printed in 
columns—one in English, translated at the left 
French, at the right into Spanish. 

(In the next four paragraphs the editor mentions in 
detail the character of each of the text articles.) 

“To resume, our exporting magazine pursues three ob- 
jects. First, as we have seen, to develop a sympathetic 
feeling between the producer or seller on one hand and 
the buyer on the other; to create an atmosphere of confi- 
dence. To give these relationships between nation and 
nation, between continent and continent an allure as 
intimate. as personal, as cordial as possible. 

“The second object is to give to the product, no matter 
which magazine it is. a most rich, a most attractive and 
consequently most efficient presentation and nevertheless 


a presentation which is most sound economically. This 
last result is obtained by grouping the producers who 


participate in the expense of this luxurious representation 
and the expenses of carrying, propaganda, of the estab- 
lishment of their names and addresses. 

“Finally, the exporting magazine furnishes future cus- 
tomers with all informaticn concerning American usages 
to the end that he may avoid hesitation, embarrassment 
and requests for information. If he is thinking of buy- 
ing, the customer at the same time ought to know how 
to go about it, how deliveries and payments are to be 
made, and the magazine teaches them all that. 

“Considering the get-up of the magazine as a whole it 


is carefully printed, elegant with good taste, richly illus- 
trated and the general impression is that it is neat, dis- 
tinctive, worth while. 

“The reader will readily believe that I am not giving 


here a work of literary criticism and that, if I present this 
analvsis to him, it is that he may take advantage of it. 
“Once more we are not too modest. We have not 
everything to learn. Certain French editors before the 
war tried to publish for certain wealthy industries maga- 


zines for the purpose of selling and exporting. Their 
attempts were far from having the broad realizations 
which are presented to us by Uncle Sam; French com- 


merce, no doubt. considered all the interests involved and 
hesitated before the necessary sacrifice. 

“The idea is a good one, however, since it has met with 
sticcess—in countries other than ours. It is for interested 
parties in the future to draw a lesson and profit.” 
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A brief record of men from the field who 
have given Life or Time—which is the stuff 
Life is made of—to the glorious cause which 
$3 Old Glory has ever typified : 




















who was.a New York sta- 
military service, has 


Charles H. Hyatt, Brooklyn, 
tionery salesman until entering the 
been released 


x * x 
Harold Chase and Arthur J. LaBelle, formerly em- 
ployees of the Macauley book stores, Detroit, Mich., have 
returned to civilian life. 
x * * 

Sergeant Robert Stubbs, formerly an inside salesman 
for A. Pomerantz, Philadelphia, is expected back from 
foreign service in a short time. 

* * * 

Walter G. Cassels recently returned after service in 
France and Germany and has been assigned to the New 
York organization of the Barrett. 

* * * 

Chester Rice, who served the colors with the 129th 

Field Artillery in France, has returned to the Irving-Pitt 


Manufacturing Company, Kansas City, Mo. 


* * * 

William Dickman has returned to the safe department 
of the Steel Equipment Corporation, Avenel, N. J., after 
completing his army service abroad. 

x * * 

Fred Harvey, of the New York branch of the Steel 
Equipment Corporation, has been released from military 
service, and has returned to his civilian duties. 

x * * 

A. J. McCoy, of the production department of the Steel 
Equipment Corporation, Avenel, N. J., has returned to 
civilian life after long service overseas. 

x * * 


A. C. Eaton, vice president of Eaton Bros. Company, 
Buffalo, has returned from overseas service. He was cor- 
poral in Battery B, 310th Field Artillery, A. E. 

2. 

Al. Utall, formerly in the service with Base Hospital 
Number 1 at Vichy, France, has returned to his former 
position with H. K. Brewer & Company of New York 
City 

x * * 


Doings, Major John B. 
Gill Company, Port- 
service for several 


According to Globe-Wernicke 
Hibbard has returned to the J. K. 
land, Ore. He was in the military 
years. 

* * * 

Frank J. Maxwell, who served abroad as a lieutenant in 
the 108th Infantry, has returned to this country. He has 
rejoined the New York branch of the Steel Equipment 


Corporation. 
a 


Philip H. Welch, who is with the army of occupation. 
will finish his education at Beaune. He is the son of 
Charles M. Welch, manager of the Brock-Haffner Press 
Company, Denver, Colo. 

* * * 


who was connected with the safe de- 
Avenel, 


Louis Compton. 
partment of the Steel, Equipment Coroporation, 
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N. J., has received his discharge and has been welcomed 
back to his old position. 


se 
Bert Tiffany, who recently returned from active serv- 
ice in France, has been assigned to the New York field 


forces of the Barrett Adding Machine Company. He was 
formerly connected with the Indianapolis agency. 


* * * 
James A. Whitton, recently returned from overseas 
service, who formerly hailed from San Francisco and 


Honolulu, has become a New Yorker. He will have charge 
of all shipping for the Cushman & Denison Company. 
* * * 


After four years of service in_ the army, both on the 
Mexican border and in France, Fred Miller has returned 
to his old press room position with the Irving-Pitt Manu- 
facturing Company, Kansas City, Mo 

as 


A. Bauer, who in civilian life was engaged in the ma- 
chine rooms of the Steel Equipment Corporation, Avenel, 
N. J., has received his discharge from service, and re- 
turned to this country. He is back on the old job again. 


* * * 


Ray Goodan, who left the Irving-Pitt Manufacturing 
Company, Kansas City, Mo., to enter the Army. has re- 
turned home. His record includes participation in all the 
big actions of 1918, including St. Mihiel, Chateau Thierry 
and the Argonne. 


* * * 
E. J. White, who has just returned from service in the 
United States Navy, has been added to the sales force of 
The H. & M. C. Company, 72 New Montgomery street, 


San Francisco. Mr. White will act as salesman in the 
company’s San Francisco territory. 
x‘ * & 

E. C. Riegel has been released from military duty, and 
has been appointed on the New York sales force of The 
Whitcomb Envelope Company Division, United States 
Envelope Company. Previous to his Army connection 
he was with the Dennison Manufacturing Company. 

e «6 


Walter Friel, who has received his honorable discharge 
from the military service, has taken a position with Henry 
Malkan, 42 Broadway, New York. His stationery connec- 
tions before entering service were with Greenhut’s and 
the Tower Manufacturing Company. 

* * * 


James F. Cronin, Yeoman second class, United States 
Naval Reserve Force, after nine months of overseas 
service, has re-entered the employ of the Automatic Pen- 
cil Sharpener Company of Chicago and will soon avail 
himself of the opportunity to renew acquaintance with 
his many friends. 

* * * 

The St. Louis office of the Shaw-Walker Compan 
welcomed home three of its workers. Two, E EM. Fae 
and S. R. Spiers, saw active service in France and each 
was wounded. P. H. McAvoy spent most of his fifteen 
months’ service in the navy on special detail in the in- 
telligence bureau. 

* * x 

Former employees of the Joseph Dixon Crucible Com- 
pany, Jersey City, N. J., who have been welcomed home 
by receiving their old positions, or better, are: 

H. W. Armstrong, Regimental Sgt.-Major, 312th In- 
fantry, A. E. F., crucible department; Ralph Alfonso, De- 
pot Brigade, color and lead department; G. H. Bowle 
Nava! Reserve, pencil department; H. N. Coons, Co Co. A’ 
53rd Infantry, A. E. F., pencil sales department; Stefen 
Dubnowski, 606th Engineers, color and lead department; 
Harry D. Erickson, 14th Engineers (Light ear mh traf- 
fic department; Andrew Festa, Camp Humphreys, color 
and lead department; Tony Grey, 83rd Depot B ide, 
U. S. A., crucible factory; Wm. J. Hamilton, Sgt.-Major, 
Engineers’ Corps, credit department; George “Hea 
47th Infantry, color and lead factory: William Kirchner, 
59th Pioneer Infantry, A. E. F., color and lead depart- 
ment; J. J. Monahan, Hdq. Co., 346th Infantry, auto lub- 
ricating sales department; Harvey Ragan, U. S. Navy, 
lubricating sales department; Andrew Redack, Aircraft 
Battery (67th), color and lead department; William Sulli- 
van, 347th Infantry, A. E. F., color and lead department; 
John F. Stier, 336th Machine Gun Battalion, pencil fac- 
tory; Sam Vitali, 158th Infantry, pencil factory. 
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Links in the Chain of the Day’s 
Sales 


STITT TULL a ILL LLL 


THE 
ABANDONED 
SALOON, 


CASHING IN 
ON GOOD WILL. 


THEINTIMACY 
OF QUESTION- 
NAIRES. 


ROM A SHOE manufacturer comes a 
F suggestion to his trade when a dealer 
wishes to move to a new location, or 
to open a store. He refers to the saloons, 
now closing one by one in anticipation of 
the enforced closing July 1. He credits 
saloon-keepers, aided by the real estate ex- 
perts ot the breweries, as having been 
artists at picking good stands. Of course, 
the fact that a saloon has succeeded in a 
certain location is no guarantee that the 
stationery store will thrive there. But the 
fact that a saloon has made money in a 
location is assurance that there has been 
much sidewalk traffic, and many a man with 
a thirst has been big enough in his business 
to dictate the purchase of stationery, as 
well as the larger things of the office equip- 
ment field. 
<*> 
OOD WILL is one of the intangible 
c; things of business, yet one of the very 
essentials to success. Good will can 
be transmitted from father to son, from 
predecessor to the new owner. A clerk 
who has a following can take good will 
with him to another position if the head of 
the store has not the personality or the 
necessary liberality to engender good will 
himself. And this is the thought for the 
stationer. An ambitious clerk, engaging in 
personality, or proficient enough in the de- 
tails of business to command a following— 
he may also be ambitious to make a bigger 
and better position for himself. The re- 
sults of his constructive ambition are quick- 
ly evident in the fact that customers call 
for Jack, should he not be in sight. Jack’s 
business friends are an asset to you—their 
custom can be built into steady, profitable 


trade. But do not take chances—do not 
work an efficient salesman “to death.” 
Show your appreciation. An official title 


will go a long way to keep Jack’s heart in 
your business. “Jack Crawford, Manager 
Loose Leaf Department,” for instance, will 
be like dollars in the pay envelope. But 
don't depend too much on this subtle flat- 
tery. See that the extra dollars go into 
Jack’s pay envelope at set periods, as long 
as his ambition continues to add to the 
profits of your business. Ambition, plus the 
knowledge that regularly the pay envelope 
will be .a few dollars heavier, will keep 
Jack’s thoughts on building up good will 
for your business—and keep from _ the 
thought that your competitor down street 
would gladly pay a little more to cash in on 
Jack’s good will. 


<*> 
EMBERS of trade associations are 
M sometimes asked in questionnaires for 
very important, intimate facts con- 


cerning their businesses, in order that all 
the data furnished may be averaged, and 
facts valuable to the whole field worked out. 
The results, of course, are available to the 
entire membership, and to the members 
alone. To keep the answers secret, replies 
are returned on a printed blank, and the 
members’ names represented in the _ per- 
manent record by a very impersonal num- 
ber. The secretary keeps the keys to the 
numbers—the names and addresses of the 
members reporting—in a _ secret record, 
which he holds to himself. And that record 
is a secret one, for the secretary is respon- 
sible to each of the members for preserving 
the confidence inviolate. 

Under these conditions the members of 
stationers’ associations, local, state or na- 


Being a Few Points Pertinent to Activities in the 


Daily Business. 


THE SCENERY 
OF SELLING. 


tional, should not hesitate to reveal all the 
facts about profit percentages and vther 
data requested by the questionnaire, fully 
and freely, just as they may have to do at 
some time by a local representative of the 
Government in checking over the details 
of an income tax statement. Give the facts, 
all the facts, and give them fully. In no 
other way can the questionnaire’s results be 
comprehensive and a faithful guide to the 
industry. 
<*> 


FTEN the struggling stationer, partic- 
O ularly in a small city, wishes he had 

the “scenery” to aid him in selling. 
He recalls the fine arrangement of the city 
stores he has visited, the attractive displays, 
the glittering plate glass, and the skilled 
clerks. It seems too high pitched to be a 
part of his business, and yet, in most cases, 
the small stationer has the scenery, and 
needs only begin shifting the scenery 

At the bottom, the secret of the big 
store’s success in showing its stock is ar- 
rangement. Note that each line of goods is 
grouped; that kindred merchandise is 
brought together. In many small stores 
there is no arrangement but that dictated 
by the sizes of the original packages. Dis- 
play signs, and even home-lettered signs, 
are conspicuously absent—there is no guide 
to the stranger in the store as to where he 
can find what he wants. True, the store 
may be small, and not much effort be re- 
quired to locate the desired merchandise. 
But that’s not the point. The average cus- 
tomer doesn’t like to ask where he can find 
what he wants. He would rather find it, but 
that effort is quite liable to amputate his 
buying mood to the bare necessities, and 
he leaves after buying what he came for. 
If the scenery is right, he sees things he 
can use. The rest is up to the clerk. 

Go into the average store and ask for sec- 
ond sheets, or copy paper. If there was 
carbon paper at hand, the chances are that 
could be sold. But no, the 


some carbon 
carbon paper is at the other end of the 
store, almost out of sight. The clerk 


neglects to suggest a possible need for car- 


bon paper, and a possible sale goes by 
default. 
Place kindred items together. This may 


involve duplicating stock in some instances. 
The incidental sales of carbon which can 
be made to accompany paper sales will not 
require as large a stock as in the carbon 
section. But even a small stock, carefully 
kept up, will save the customer’s and the 
clerk’s time in making the combined trans- 
action, and that is one of the things that 
correct arrangement accomplishes. A small 
line of typewriter erasers close to the type- 
writer ribbon assortment will sell itself au- 
tomatically, while the typewriter erasers 
grouped with the general line of erasers 
will be accessible to the hurrying customer 
who goes to the eraser section because he 
knows where that stock is. 

What a wealth of scenery is available to 
the stationery field in the way of cut outs, 
display easles, counter cards, and flyers. 
Manufacturers of all goods that enter into 
the stationer’s stocks are lavish in provid- 
ing the scenery that identifies the store with 
the lines it carries. Skillfully designed, 
printed or lithographed in attractive colors, 
the sales helps furnished the stationer are 
valuable in making up the scenery of the 
store, and adding color and attractiveness 
to the surroundings. Their freshness may 
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dim in time, but new display features are 
coming out frequently, and a judicious 
change will often be effective. And then, if 
some pieces are especially desirable, the 
manufacturer will gladly send a fresh sup- 
ply if requested. 

Elbow grease will compensate largely for 
the lack of plate glass cases. As a matter 
of fact, common glass of extra thickness 
and clearness is exalted to “plate glass” by 
elbow grease of the mechanical variety in 
the glass factory. Common glass will shine 
almost like plate if it is cleaned daily with 
a wet rag, and cleaned inside and out week- 
ly with some one of the many polishes on 
the market. 

Skilled clerks are always a problem with 
the stationer, even as with the employer in 
other lines. A likely employee, of keen per- 
ception, can be trained as an understudy of 
the “boss,” and gradually entrusted to mak- 
ing the heavier sales. Then the employer 
can find more time for lunch, golf, vaca- 
tions, or attending the meetings of the local 
stationers’ association. 


<-> 
OST STATIONERS have calls tor 
“shrink rules” from time to time, for 
the use of pattern makers. The 


shrink rule is graduated in accordance with 
the contraction of metals when cooling 
after casting. The pattern maker working 
on a casting for brass selects the rule for 
use on that metal, and where the blue print 
calls for three inches, makes the part or 
detail by the equivalent of three inches—a 
trifle larger—required in the pattern. 

Business needs a shrink rule, for most of 
the shrink rules are larger than the actual 
inch, to allow for contraction of the casting 
in cooling. This is another version of 
Emerson's “hitch your ambition to a star.” 
In other words, the business man must 
pitch his hopes and ambitions high. To 
sell a quire of paper to a user who can use 
a ream in a comparatively short time is a 
waste. Sell the whole ream in one trans- 
action. It should save the customer money, 
will save the dealer’s time, and move the 
stock quicker. There is no thought of 
stuffing the order. The idea is merely to 
be practical, and get away from the un- 
ending detail of frequent small orders. 

Use the shrink rule on your annual turn- 
over, and let the salesman know what your 
ambitions are. Let them know, also, every 
month, how the score stands—whether busi- 
ness has gained for the period on the an- 
nual quota, or how much it has fallen be- 
hind. Take note of the sales contests 
employed by many manufacturers, to in- 
spire their selling forces to greater and 
more effective effort. The points made 
during the contest, the proportion of the 
quota assigned still to be gained, keep the 
salesmen keyed up, and active, without let- 
down. If the dealer worked on the Victory 
Loan he knows well how a quota was set 
for his district, and daily reports made to 
show what handicap was ahead of the 
workers. In most cases, even though the 
sales might have dragged at times, quota 
was accomplished at the end. 

Use a shrink rule in setting your ambi- 
tions for future business. 


<--> 


INING CAR conductors say that 
D breakfast is the most difficult meal 

to serve, and they make snecial efforts 
to make the meal pleasant. The surround- 
ings are bright and clean, the tables blos- 
som with flowers; but above all the wait- 
ers are instructed to be pleasant and pains- 
taking. Breakfast is a difficult meal, for 
many of the passengers have not rested 
well, and tempers are on a feather edge. 
So—unless orders are disobeyed—the wait- 
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ers try to make the meal a cheerful one, 
creating a precept which inspires the pas- 
senger to get enjoyment as well as nutri- 
mere from his order. Sunshine begets sun- 
snine, 

It may be difficult for a salesman to be 
cheerful when business is poor, when the 
weather is gloomy, or there is sickness at 
home. But, hang it all, that is the time 
that cheerfulness is most needed, and it can 
be created if necessary under forced pres- 
sure. Drooping jowls inspire no business, 
and the man on the customer's side of the 
counter probably has more worries than 
the clerk who aspires to wait on him. A 
pleasant smile and a cheery greeting is in- 
spiring and may thaw out Old Crusty, who 
stopped on his way to his office for some 
little stationery need. It may cause him to 
think of other things he needs, or he may 
even buy something he does not require 
immediately, for it is pleasing to meet a 
ray of smiling sunshine when things haven't 
gone right. 

It’s worth trying, if you haven't already 
been using the plan to help business by 
being cheerful. 


<-> 


often hold some of the features of a 

device trivial, whereas to the prospect- 
ive customer such features may be the de- 
ciding factor in closing the sale. We are 
prone to overlook some of our advantages 
because to us they are commonplace. They 
may be to the prospective customer, and 
again some one feature may present such 
labor-saving possibilities that it might close 
the sale. 

So it is well for the salesman to inquire 
carefully into what the prospect wishes to 
accomplish with the machine he is consid- 
ering. A little hint may suggest to the 
salesman a line of approach that will make 
getting the signature on the dotted line a 
mere matter of routine. 


<_-- 


G ‘often hold who handle a given line 


T IS INHERENT in all of us to give 
our best attention to the customer whose 
business is most valuable. This is right. 

But it is a very short sighted policy to 
tolerate any inattention on the part of 
clerks, any slight, because the customer’s 
purchases are insignificant. All should re- 
ceive courtesy in a retail store. 

An incident comes to mind. A _ highly- 
skilled engineer moved to a town to take 
charge of a department in the largest fac- 
tory in the place. He had a gruff ex- 
terior, which was somewhat exaggerated 
by carelessness in dress. He didn’t look 
like “ready money.” One morning he went 
to the city’s best stationery store to get an 
idea of the lines carried. He wished to 
learn how fully he could satisfy his needs 
for technical stationery supplies in the 
city, so if he had any special requirements 
to fill. he would know if they could be met 
locally. He fell into the hands of the 
senior clerk, who prided himself on the 
high class of the customers who favored 
him. The engineer did not impress him 
favorably, and received scant courtesy. His 
inquiries were carelessly answered, and as 
soon as one of the clerk’s customers came 
in, he excused himself to the engineer, and 
asked one of the other men to give him at- 
tention. The second clerk was new to the 
store, but well informed. He devoted him- 
self faithfully to the peculiar customer, and 
while he didn’t sell a thing, he was re- 
warded when the engineer asked his name, 
and then announced his position at the 
factory. After that, when he was actually 
buying, he always asked for the clerk who 
gave his questions such careful attention. 





| 
| 
| 





Office Appliances in Great Britain. 


Exclusive Correspondence of “Office Appliances.” 


London, June 11, 1919. 
YPEWRITER and office appliances business in this 
m4 country looks like brisking up at last, with import 
restrictions relieved since May 15 and a general 
tendency once more on the part of the commercial com- 
munity to buy, replenish, restock, and restore. The big 
revival in general trade is not yet with us, but there are 
definite whispers now that it is coming. Several new 
machines are promised of various sorts and amongst 
these is the model D Imperial, a new reversible Ham- 
mond, a No. 10 Royal, which in its various widths would 
be the only model sold by the Visible—to mention only 
a few of the interesting developments pending on all 
sides. Attention is also being directed to the Woodstock 
No. 5. 
<--> 
Most of the companies are trying to expedite deliveries 
of machines and apart from the American machines there 
is G. H. Bland of the Empire (who has not been ham- 
pered by the embargo) also in want of larger shipments 
from Montreal. A journey from that Canadian city to 
the warchouse here takes between two and three months 
still, owing to delays and general difficulties of delivery. 
<--> 
Particulars have now been published about the Type- 
writer Importers’ Association, of which the chairman is 
W. D. Morgan, the managing director of the Visible 
Writing Machine Company (the Royal), whilst R. T. 
Nicholson, general manager of the Remington, is secre- 
tary. The management is entirely in the hands of type- 
writer men, including A. Warren Yancey, of the L. C. 
Smith, Mr. Rimington of the Blick, and Mr. Bartholomew 
of the Yost. These three gentlemen with the chairman 
and secretary form the committee. Speaking on the his- 
tory of the Association recently, W. D. Morgan said: 
‘For a great many months, indeed, ever since the em- 
bargo on the importation of typewriters in February, 1917, 
typewriter companies had been individually trying to in- 
duce the Board of Trade to grant some kind of license 
for the importation of machines from America. They, 
however, found that very little consideration was given 
to individual applications. Hearing that certain indus~- 
tries, by means of combination, had successfully brought 
pressure to bear on the Board of Trade, it became obvious 
that combined action was the best course to adopt—hence 
the Typewriter Importers’ Association.” 
<-> 
The Association fully justified itself, and through the 
valuable assistance of the American Chamber of Com. 
merce in London was able to obtain licenses for the im- 
portation of machines to an extent that could not have 
obtained by individual effort. There are only one or two 
companies that have refrained from joining the Associa- 
tion. Dealers in typewriters, both new and second hand, 
have become members. When the license to import on 
a small scale was procured, the Board of Trade divided 
the availablé space amongst the various companies irre- 
spective of membership. The first license secured oper- 
ated as from August 1, last year, and lasted for six 
months, space being allotted month by month in pro- 
portion to the importations of each company for the year 
1913. Unfortunately, however, owing to the shipping con- 
ditions, it was impossible for any of the companies to 
secure ali six of these shipments. 
<-> 
In January the Board of Trade, in answer to demands 
for further concessions, doubled the space which they 
had previously granted, making the license operative for 
three months. This time the typewriter companies were 
more successful in securing the space, and this was re- 
sponsible for the reduction in the, price of machines. At 








the expiration of this second arrangement, the Associa- 
tion expected either the entire removal of the embargo 
or a further increase of shipping space, but all it was at 
the time able to secure was an extension of the same 
concessions; in other words, until October 1, it would 
have had to depend on between 15 per cent to 20 per cent 
of its 1913 importations. The entire removal of restric- 
tions later came as a very welcome surprise although the 
Association had worked for it. It is easy for the public 
to understand the high prices asked for typewriters it 
they will only consider the fact that the companies were 
for so iong getting only one-fifth of their pre-war impor- 
tations and that they have a more expensive organization 
to maintain. 


<--> 
Speaking before the embargo was removed, Mr. W. D. 
Morgan said: “The Association is in constant touch 


with the Board of Trade and is endeavoring to make 
those responsible there thoroughly understand the ex- 
treme awkwardness of the situation, but there would 
seem to be almost a desire on the part of the Board of 
Trade to keep the embargo in existence as long as pos- 
sible, in order to assist the establishment of British type- 
writer industry. As an American I am in sympathy with 
the desire of the British people to manufacture in their 
own land such devices as they may need for office equip- 
ment, but the history of the typewriter industry, with 
which I am familiar both from the manufacturing and 
sales point of view, does not lead me to believe that there 
is much chance of success owing to the narrowness of the 
market.” 


<> 


Alfred E. Shead, who is now the general manager here 
for the Smith Premier Typewriter Company, Ltd., is a 
man of great experience whose career in his new sur- 
roundings will be watched with interest by typewriter 
men everywhere. His trade career has been a long and 
successful one. He joined the selling staff of the Rem 
ington Company in the old days under J. Walter Earle, 
who subsequently went to America and became president 
of the company. On the advent of the adding-subtracting 
typewriter in 1910 Shead took charge of the introduc- 
tion of that instrument into this country. From 1911 
until September, 1918, he was the provincial manager of 
the same organization. In September, 1918, the directors 
of the Smith Premier Typewriter Company went out after 
him and made him an offer of a position of general man- 
ager, which he could not refuse. Mr. Shead’s particular 
experience in one connection should help his new com- 
pany very greatly, as the Smith Premier intend to bring 
before the commercial public of this country very promi- 
nently their adding-subtracting typewriter. Now that the 
prohibition of imports has been removed and it is once 
more possible to bring machines over from America Mr. 
Shead hopes that the British commercial public may be 
abie to set about its office reconstruction in an earnest 
manner. 

<--> 

Talking of tabulating reminds me that the British off- 
spring of an American tabulating machine company has 
recently held its annual meeting and after many years of 
scanty success appears to have now turned the corner. 
The net profits for last year amount to nearly $40,000, 
which compare with under $5,000 for the first war vear. 
This company sells a machine which enables statistics of 
factory costs, of railway costs, of general stores’ sales, 
of gas works’ costs, of insurance statistics and of five 
years’ census statistics to be got out, and having been 
got out, to be used in such ways as the concern may want 
to develep. Raleigh A. Phillpotts, chairman of the Brit- 
ish company, speaking along this theme, said: 

<> 

“Let me put an example before you. Supposing a man- 
ufacturer of electrical apparatus found that he had made a 
1,000-h.p. dynamo for the Manchester Corporation this 
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year on the same lines that he made one to exactly the 
same pattern for the Liverpool Corporation last year, and 
after allcwing for the ordinary rise in material and labor 
he found that for some reason the one this year had cost 
more than it should; now, if he has taken his costs by the 
use of the machine he is able, by a turn of a handle, to 
dissect the costs taken in individual departments in shops, 
and put his finger down on exactly where the rise or de- 
crease, as the case may be, has come about. We think 
there is a growing scope for our business by reason of 
the fact that manufacturers and others are realizing that 
if they are going to compete in the markets of the world, 
they must keep closer analyses of costs and of manufac- 
turing data of all kinds, and we are bound to say that the 
inquiries made of us constantly lead us to think that is 
likely to be the case. 
<--> 

“Wien we started 14 or 15 years ago, Mr. Greene, the 
manager, often met a good-humored smile from the 
powers that be in various works. ‘Oh, you are the young 
man who is going to teach us to get out our costs by the 
aid of a Yankee sewing machine.’ We have changed that 
a great deal; we are not met in that way now, but we are 
met—and it is very gratifying to know that we are so met 
—by the large concerns we chiefly deal with sending us 
repeat orders. 





<--> 


“We have now about a hundred customers on our books, 
and I may teli you, without giving details, they are of the 
best, whereas our American parent company has got about 
a thousand, so you see there is a good deal of scope for 
development. We number amongst our customers five of 
the main line railways, two or three of the large insur- 
ance companies, two or three of the largest gasworks in 
the country, but what interests us perhaps more is that a 
growing number of large manufacturers and other com- 
mercial concerns are beginning to use our machine. 

<—-e-—> 


“We are helped considerably by the good relations 
which exist between our American parent concern and 
ourselves. They have more money, and they have a bet- 
ter research establishment, but under our arrangements 
with them they communicate to us ail the improvements 
they make from time to time in the machine, and we are 
glad to be able to say that, although we cannot as yet 
afford any research department ourselves, our working 
staff has been able on more than one occasion to con- 
tribute very useful inventions from this side. 

<-> 

‘The keynote of this machine is to be able to get cards 
of proper substance and purity of manufacture. People 
think that these little manilla 7-inch cards are easy things 
to make. All we can say is that during the war we found 
that no English paper makers either could or, anyhow, 
would make them at all, and therefore we had to face all 
the difficulties of shipping troubles and delays in order to 
keep our business going. The accurate and pure manu- 
facture of these cards is an extremely important thing. 

<-> 

“It is rather interesting to note that in the old days, 
when we tried to get cards made here, we found that 
cards made in the smoky atmosphere of the North of 
England had in the pulp of which they were made, little 
carbon particles hardly visible to the naked eye, but that 
was quite enough to put the working of the machine 
wrong until an ingenious invention, which was worked 
out here, enabled us to detect impurities. But we do not 
find these impurities in the American cards, and we hope 
we will find English makers who will manufacture them 
successfully. I have rather emphasized that point,” con- 
tinued Mr. Phillpotts, “because people, when they first 
used our machines, and we stipulated that they must buy 
the cards from us or we would not undertake to keep the 
machines in order, sometimes objected to buying them 
from us—but as a rule they do not object long.” 

<-> 


J. F. B. Bowden has been placed in charge of the new 
Monarch department for the sale of typewriter supplies, 
including inks, papers, carbons, etc., and the rotary dupli- 
cator. 

<-> 

The proficiency of Princess Mary, King George’s eldest 
daughter, with the typewriter is the envy of many of the 
Court officials at Buckingham Palace and several are imi- 
tating her, despite their advanced years, by taking up typ- 
ing in preference to writing. Legibility of handwriting 
has, perhaps, never been a strong point with some of the 


high officials at Court, and to those whose duty it has been 
to decipher their communications, the use by these gen- 
tlemen of the typewriter is much appreciated. 


Federation of British Industries. 


The Federation of British Industries is an organization 
formed for mutual help and co-operation, comprisi a 
membership of 172 trade associations and 956 indivi ual 
firms. It roughly parallels an organization which might 
be composed of the National Association of Stationers 
and Manufacturers, and similar American organizations 
representative of various industries. Membership in the 
British federation is limited to bona fide British manu- 
facturers. The Federation represents an aggregate of 
17,000 manufacturing establishments. The membership i 
divided into seventeen major groups, further subdivided 
into sub-groups. Under Group VII are account book 
manufacturers, letterpress and lithographic printers, as 
Sub-group i. Manufacturing stationers are gathered un- 
der Sub-group 3. 


Guadeloupe Commercial Association. 


A commercial association has been formed by citizens 
of Guadeloupe, “Association Generale des Negociants, In- 
dustriels at Agriculteurs de Ja Guadeloupe et Dependences,” 
The president is Mr. Amedee Barbotteau, of Pointe-a- 
Pitre. Among its functions are to put members who de- 
sire to import merchandise in touch with responsible ex- 
porters in other countries. American exporters who de- 
sire to cultivate this market in the French West Indies 
should send catalogues to the president. They must be in 
French to be intelligible. 


Argentina Pencil Imports. 


Before the war the principal source of pencils consumed 
in Argentina came from Austria, sold through London, 
Now the high-grade pencils most used come from America 
and England. Many pencils of fair grade are now coming 
from the United States, and some very cheap pencils 
come from Japan. Ink and pencil erasers made in the 
United States have been the most popular brands sold in 
the Argentine for many years. Some very low-priced 
erasers are being introduced from Japan. 





Brussels’ Commercial Fair. 


The municipal government of Brussels has made plans 
for a commercial fair in September, aided by a govern- 
ment subsidy. It is intended to use the fair as a correc- 
tive of unjust economic conditions following the war, and 
a demonstrating of the capabilities of Belgian factories 
and craftsmen. It is expected that the fair will attract 
world trade in competition with German fairs. Efforts 
will be made to make the Brussels fair attain an impor- 
tance of those at Lyons, Basel and Utrecht. 


Future Lyons Fairs Twice a Year. 


The management of the Lyons Sample Fair, Lyons, 
France, will hold two fairs a year hereafter, in March 
and in October. It is aimed to classify the products 
shown so that buyers need visit but one fair each year. 
Office supplies and stationery will be included in the 
March show. Applications for space should be filed be- 
fore December 31. 


American Chamber of Commerce at Valparaiso. 


An American Chamber of Commerce has been organ- 
ized at Valparaiso, Chile, which is receiving the support 
of practically all of the American firms, as well as many 
of the native business houses. American catalogues are 
desired. The temporary officers are Rea Hanna, presi- 
dent; Edwin C. Schmidt, secretary. 


Edinburgh University to Teach Business. 
Several new professorships are to be established at 
Edinburgh University, Edinburg, Scotland. The sum of 
$75,000 has been subscribed by citizens in Edinburgh and 
Leith to endow the chair of accounting and business 
methods, which will pay $3,500 annually. 


Chilean Typewriter Imports. 


The United States leads all other countries in the man- 
ufacture of typewriters imported into Chile. 
(Continued on page 73.) 
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A Cipherwriting Machine. 


The illustration shows the latest model of the interna- 
tional Cipherwriting machine, an early model of which 
was described in Office Appliances several years ago. De- 
mands for secrecy in written communications during the 
war have given an impetus to the development of the ma- 
chine. We are informed that the United States Govern- 
ment and several other governments have purchased a 
number of these machines. 

On this machine, ciphers are automatically made by a 
mechanism, which is used on no other typewriter and 
codes are deciphered on another machine which has a 
complementary mechanical arrangement. 

On the enciphering machine an arbitrary arrangement 
of pins in the holes of small circular plates determines 
the code; but the writer never knows what characters 
will appear on the paper on which he is writing. To 
encipher a message one strikes on the keyboard the keys 
representing the letters of the words in ordinary English 
or whatever language he may use. The machine by a 
progressive random movement does. the enciphering. 





Rarely, if ever, does there appear on the paper the writ- 
ten character represented by the key which has_ been 
struck, and the same letter is represented by a different 


character in the code at each stroke within the limits of 
the keyboard. Thus if one were to strike a certain key 
continuously a number of times it would be represented 
by each letter on the keyboard in successiou. 








CIPHERWRITING TYPEWRITER 


Deciphering is done on a machine on the plates of 
which the pins are arranged in complementary order to 
those on the enciphering plates. To decode the message 
one writes on the deciphering machine the characters 
which appear in the code and on the paper the machine 
‘writes the message which was originally struck out on 
the keys of the enciphering machine. It is claimed that 
communications written on the machine are undecipher- 
able by any but those for whom the communications are 
intended, which is to say, those in possession of a com- 
plementary machine arranged for decoding the communi- 
cations of another given enciphering machine. 

Cipherwriting machines have found a place not only in 
government work but also in the commercial world when 
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the sending of confidential market and other 
necessary. A simple adaptation of the work of 
machine is what manufacturers call the brevity 
which through a three-letter dictionary code 
mits considerable saving in the cost of cable 
and telegrams. 

The International Cipherwriting machine is made by 
the International Cipherwriting Machine Company of 
Chicago, Ill., and Washington, D. C. 

Letter and Circular Folder. 

A valuable machine, new to the office equipment indus- 
try, is the Mentges letter and circular folder, which makes 
one, two or three folds in paper from 5% by 6 inches up 
to and including 14 by 20 inches. 

All adjustments are made by 
operating on stenciled gauges. 

In general design and construction the machine is sim- 
ilar to the larger commercial folders. It derives its power 
through a motor which may be attached by cord and plug 


means of thumb screws 


to any electric light socket, the character of the motor 
being determined by the kind of current used. The motor 
is one-half horsepower; the machine occupies a floor 





THE MACHINE 


MENTGES FOLDING 


space of 5 by 5 feet, and its shipping weight is from 450 
to 650 pounds. Its recommended speed is from 1,800 to 


> 


3,200 folds per hour. 

The machine is built with a cast iron frame, double 
screwed together. It has steel folding rollers and 
chine-turned journals. Taper arms are adjustable 
are steel taper-pinned through their body shafts. 
pulleys are steel turned, operating on steel pins. 
are of double thickness throughout the machine. 
All the working parts of the machine are driven from 


cap- 
ma- 
and 
Tape 
Tapes 


one shaft and all tapes are adjusted individually with 
thumb-screw adjustments. Spring cushion roller boxes 
adjust the machine to different weights of paper. The 


gears are machine cut, and raw-hide or brass shrouded 
fiber pinions are used where necessary. Feed wheels are 
described as of the rubber-covered, drop-roller type. 

The Mentges folder is designed to 
folds up to sixteen-page booklets. 


accommodate all 


The machine is handled by the Multicolor Sales Com- 
pany of Chicago. 
Students’ Clip Binder. 
An inexpensive form of binder for students’ use is the 


Cado” clip file, produced by the Cushman & Denison 
Manufacturing Company, New York. The file is made to 
sell at a low price, and it is not necessary to use punched 
sheets. Individual sheets are readily inserted or removed 
as required. 


Weeks’ Glass Ash Trays. 


A line of glass ash trays, comprising fifteen different 
styles, has been announced by the Frank A. Weeks Man- 
ufacturing Company, New York, N. Y. 

(Continued on page 98.) 
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PRESENTING THE IMPORTANT NEWS OF THE MONTH 
WITH AN INTERESTING REPORT OF THE NOTABLE 
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Biernatzki to Cover European Situation for Office 
Appliances. 

Charles S. Biernatzki, now a captain in the American 
Red Cross, who left here a year ago in that service for 
European war work, is about to receive his discharge and 
will take up for several months some special work for 
Office Appliances in European countries 

Captain Biernatzki is a man of intelligence, charm and 
capacity. He commenced his work in the Red Cross as a 
private, but his ability soon won him recognition until he 
was finally placed in charge of a division. 

He is a product of the Dakota prairies; he graduated 
from a Western college and spent some time in the study 
of law. His preference, however, was for journalism, and 
for some months previous to his work for the Red Cross 
he had been connected with the editorial staff for Office 














CHARLES S. BIERNATZKI. 


Appliances. He will study conditions in portions of Con- 
tinental Europe and in England for three or four months 
and will endeavor to get in touch with as many as possible 
of our friends in European countries. Biernatzki is a keen 
student, a good observer and a level-headed man. Office 
Appliances esteems itself fortunate in being able to obtain 
his services for this delicate and important mission. 


Price Maintenance Decision Upheld. 


Late last year a decision was handed down in the Fed- 
eral District Court at Richmond, Va., sustaining Colgate 
& Company, perfumers and soap makers of New York, in 
their refusal to supply a price cutter with their merchan- 
dise. The complaint was made in the name of the Federal 
Trade Commission, and the decision was appealed to the 
Supreme Court of the United States. 

The Supreme Court of the United States has upheld the 
right of a manufacturer to refuse to sell to a distributor 
who sold the manufacturer’s products at cut prices. The 
indictment brought by the Federal Trade Commission 
was based on the restriction of the rights of distributors, 
and violated the principles of open trading intended by 
the anti-trust law. The defendants, Colgate & Company, 
relied upon the established right of a seller to choose his 





SECTION OF THE FIELD 


own customers. They claimed that the practice was not 
unfair trading, but merely the exercise by the owner of a 
trade marked article of the right to protect his interest 
in that trade mark. The case was clear cut and not com- 
plicated by any allegations of conspiracy and question- 
able practices which have characterized so many similar 
suits in the past. 

The decree in this case has not yet been published, but 
the attorney for Colgate & Company was informed that 
it is a sweeping victory for his client. 

Sevcral cases of similar nature are pending, but by 
agreement they have not been pushed forward, awaiting 
the decision in the Colgate case, which will no doubt be- 
come a precedent which will govern similar causes in the 
future. It is expected that one outcome of this case will 
be the interpretation of the Sherman anti-trust law ac- 
cording to its obvious intent. For some time the law 
has been subject to a twisting and distorting process 
which was not consonant with the intent to promote fair 
trading and an open field for legitimate business. It is 
expected that the decision will bring about a new protec- 
tion for the specialty manufacturer, without any thought 
of defeating the real purpose of the Sherman anti-trust 
law. 


No Surplus of Army Furniture. 


War Service Bulletin No. 59 issued by the Chamber of 
Commerce of the United States of America contains a 
number of statements regarding recent operations of the 
Director of Sales of the War Department. Joseph H. 
Defrees, chairman of the War Service Executive Com- 
mittee of the Chamber of Commerce of the United States, 
collated these statements and incorporated them in the 
bulletin. On the subject of furniture and office equip- 
ment the Director of Sales of the War Department says: 
“The War Department, in answer to many inquiries 
which it is receiving concerning the distribution of sur- 
plus office furniture and equipment, announces that it has 
not at present, nor in immediate prospect, any stock of 
office supplies to offer in the open market. All. furniture 
and office equipment declared surplus by any bureau of 
the War Department is redistributed to other bureaus in 
which a shortage of such material exists, or is disposed 
of to other government agencies. 

“This policy is pursued not only in the offices of. the 
War Department located in Washington, but applies as 
well to those scattered throughout the country. The Di- 
rector of Purchase, Storage and Traffic has issued an 
order to all bureaus, corps, detachments and divisions of 
the army in the United States to report through the Zone 
Supply Officers, to the Director of Storage, all office sup- 
plies and equipment available for transfer or sale and has 
directed that none of the stock so reported shall be dis- 
posed of except under authorization from the Director of 
Sales 

“Whenever a surplus of furniture of office equipment 
is so reported, the Director of Sales, after determining 
that the War Department has no need for the surplus ma- 
terial, then offers it to the other governmental agencies 
through the General Supply Committee, the organization 
by which office furnishings are acquired for the federal 
departments and bureaus. 

“At present the government is absorbing all furniture 
and office equipment declared surplus by the Depart- 
ment.” 
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Philadelphia to Have New Pencil Factory. 

The United States Pencil Company has recently been 
organized and plans have been made to start a factory at 
Sixtieth street and Baltimore avenue, Philadelphia. The 
company was incorporated a year ago and since that time 
operators have been at work building machinery and pre- 
paring their plans for producing lead pencils, both wooden 
and paper covered, as well as copying crayons. It is said 
that the entire machinery of the plant, with a few minor 
exceptions, has been made in Philadelphia. The com- 
pany, it is said, intends to sell pencil-making machinery, 
thus creating a new industry in the United States. Prom- 
inent in the new company is John S. Furst, a well known 
pencil maker. Mr. Furst assumed charge of the old Lip- 
pincott Pencil Company when they were producing the 
push-point pencil. In a very short time he rebuilt the en- 
tire plant and added a complete line or ordinary pencils 
in various styles. The president of the new company is 
William S. Furst, a lawyer of Philadelphia. John S. 
Furst will be manager of the new plant. 


Remington Capital Increased. 
The Remington Typewriter Company has increased its 
capital stock from $22,000,000 to $22,925,000. 
Remington first and second preferred, and common, 
stocks were listed on the New York Stock Exchange 
June 26. 


New President for Big House. 

Fred C. Bingham has again associated himself with the 
Boorum and Pease Company of New York. He has just 
been elected president and general manager of the com- 
pany, a position left vacant by the recent death of E. E. 
Jackson, Jr. 

Mr. Bingham is well and favorably known throughout 
the entire trade, having been connected for a number of 
years with the Boorum & Pease Company, where he held 
very important positions under the guidance of W. B. 
Boorum. Some years ago he left the organization to go 
into business in Philadelphia, where he has been most 
successful, particularly of recent years in his position as 
general manager of the Hires Company and other impor- 
tant organizations. 

Mr. Bingham expects to take up his new duties in the 
near future. He is a man of great energy and of sterling 
qualities and fine character, well fitted to guide the des- 
tinies of his company. 

Mr. Bingham takes much interest in the work of the 
National Association of Stationers- and Manufacturers 
In the early years of the organization he was one of its 
directors. 

The other officers of the Boorum & Pease Company 
remain the same as heretofore; namely: W. C. Barden- 
heuer, vice-president and sales manager; W. S. Hill, secre- 
tary and treasurer; A. Von Auw, superintendent. 

The company has plans under way greatly to increase 
its facilities for manufacturing. 


Our Guest Book. 


Since the publication of the June issue, the following 
friends from other places have called and inscribed their 
names in Office Appliances’ Guest Book: 

Paul A. Gosiger, Tenacity Manufacturing Company, 
Cincinnati, Ohio; Robert H. Sedgwick (Ciphewriting 
Typewriter), Washington, D. C.; Col. Jj. W. Messmore, 
wife and daughter, Canton Art Metal Company, Canton, 
Ohio; A. C. Albright, St. Louis, Mo.; W. H. Young, 
Rotospeed Company, Dayton, Ohio; George Hausam, 
Hutchinson, Kans.; H. E. Russell, Des Moines, Ia.; Hans 
R. Hansen, Copenhagen, Denmark; Herbert D. Field, 
El Paso, Tex.; J. H. Hine, Denver, Colo.; F. M. Echoff, 
L. C. Smith & Bros. Typewriter Company, Memphis, 
Tenn.; Chas. L. Mitchell and F. H. Gades, Crane & Co., 
Topeka, Kans.; Edward B. Babel, Kankakee, Ill.; J. C. 
Chapeck, National Typewriter Company, Fond du Lac, 
Wis.; F. W. Heythekker, Overeen, Holland; Frank E. 
Tupper and James Tate, Annual Business Show Com- 
pany, New York. 





Loose Leaf House Plans New Factory. 


As this number goes to press information is received 
that R. B. Wilson, president of the Wilson-Jones Loose 
Leaf Company of Chicago and New York, has purchased 
a plot of ground two city blocks in extent in Chicago in 
the factory and residence district. three or four blocks 
from the present factory of the company. The new loca- 


tion is between Franklin boulevard and Homan avenue 
and Spalding and Ohio streets. 

The new tactory will contain not less than two hundred 
thousand square feet of floor space for the first unit of 
the building. The present factory contains one hundred 
thousand square feet of floor space. It is apparent that 
the company is planning a very large increase in space 
and manufacturing facilities. 

Two or three months ago Office Appliances reported 
that ground had been broken for the erection of an addi- 
tion to the present plant. However, before this pro- 
jected structure was started it became apparent that the 
space provided in the proposed building would not be 
enough to care for immediate requirements, and made no 
provision for the future. Hence ground was purchased 
as above described and the new factory will soon be 
under way. 





Arthur Alkire Returns. 
Arthur Alkire, son of D. M. Alkire, sales manager of 
the Royal Typewriter Company, has returned to the 
United States after twenty-one months’ active service in 





ARTHUR ALKIRE. 


the war zone. He enlisted in the American field am- 
bulance service, preceding the A. E. F. into the field. He 
served with the French army until our forces arrived. 
Then he enlisted in the A. E. F., operating in the French 
sector by-request. Another son is still in Europe with 
the A. E. F. 


Business Show for Cleveland. 


A business show will be held in Cleveland, Ohio, during 
the first week of November. This exposition promises to 
be a real metropolitan affair, even though Cleveland is 
the sixth city in the United States. The show will be 
carried out along lines similar to those of shows held in 
New York and Chicago. There will be a fine array of con- 
tests, special days, music and other events, quite sufficient 
to make the show interesting and profitable. The show 
is under the management of the Cleveland Exposition 
Company, 211 Columbia building. C. M. Goble is the di- 
rector. 


Stationery Pioneer Sells Out. 

Charles R. Utley of Williamantic, Connecticut, has re- 
cently retired. He has been in the stationery business in 
this city for the last forty years. During the past twelve 
years he conducted in connection with his stationery 
house a job printing establishment. He has sold the 
equipment to Merrill and Adams of New London, Conn., 
who will operate a job printing business in that city. 
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An Attention-Getting Window Display. 


The Chicago branch of the Yawman and Erbe Manu- 
facturing Company has been showing an original and 
unique window display in connection with local newspaper 
advertising. This display shows the fire-wall steel asbes- 
tos lined filing cabinets, surrounded by a pile of brushwood 
from which, by a clever camouflage arrangement of fans, 
red lights and red and yellow paper, a very realistic fire 
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is produced—realistic in so far as the sight is concerned. 
The back ground consists of a battery of olive green files 
flanked by an oak grained and mahogany grained sample, 
which brings out the variety of stock finishes in which the 
steel cabinets are made. 


Selling America to Americans. 


The Thomas Dreier Service of Boston, Mass., has been 
appointed by the citizens of Lawrence, Mass., to outline 
the work to be done in handling the publicity of what is 
known as the Lawrence Plan. It appears that the leading 
citizens of Lawrence, having grown tired of the industrial 
troubles that endanger lives and property and give com- 
munities a bad name, have started a campaign for the 
purpose of finding out the causes of those troubles. The 
citizens’ committee of Lawrence, says Thomas Dreier, 
works with the idea in mind that people of all classes, 
races, ages and religions will do what is best for the com- 
mon good if that which is best for them to do is made 
known to them. One of the greatest troubles in Lawrence 
has been the failure of people to understand one another. 
Special classes have therefore been provided in churches, 
lodge halls, ete., for the teaching of English, especially 
to the adult foreign language speaking population. It is 
planned later to have classes in the mills themselves. It 
is also planned to provide the machinery which will en- 
able the workers to make known their wishes in a sane, 
orderly, friendly, mutually-helpful way to their employers. 
It is also planned to establish employment departments 
in charge of trained men, humanizing the industries. The 
chief work at present is to create an atmosphere of friend- 
liness and neighborliness. The good in the hearts of the 
workers must be advertised to the employers and vice 
versa, the object being to get all the people to think in 
terms of the common good. 

The Lawrence Plan is being worked successfully be- 
cause of the unselfish service rendered by citizens of that 
city who have the best. interests of their community at 
heart. Selfish and unreasonable radical labor agitators 
find that this American propaganda is more interesting 
to the workers than their radical agitation. 

The Dreier Service undertakes to provide speakers for 
communities or commercial organizations who wish to 
know about the large plan in detail. It also provides sets 
of advertisements for the asking. “The plan is compre- 
hensively outlined in a folder recently issued bythe Thom- 
as Dreier Service, 10 High Street, Boston, Mass. 

“We hear a great deal about German: possession of 
the Latin-American markets,” said B..Er Blaybrough of 
the Chamber of Commerce of the United States, before 
the New York League of Advertising Women, “while, as 
a matter of fact, German-made goods sold in Latin- 
America equal in dollars and cents only the amount of 
German-made goods sold in the state of Pennsylvania.” 


In Memoriam 


Frederick P. Bushnell. 


In our June issue some particulars of the death of 
Frederick P. Bushnell were given. We resent here a 
podtrait and a more extended sketch of his career. ie 
his passing goes one of the strong and lovable characters 
in this field—a man who stood always for the best in every 
human relation, 

F. P. Bushnell! passed away at his home in Oak Lane, 
Philadelphia, on the morning of June 4th. He had been 
confined to the house for about three months, and al- 
though he was always hopeful of recovery and often 
expressed his anxiety to return to his desk, the approach- 
ing summer weather seemed to weaken him considerably 
and no doubt hastened his death. 

Mr. Bushnell was the son of Alvah Bushnell and Annie 
Faxon Bushnell and was born at Peekskill, N. Y., Febru- 
ary 28, 1875. 

When he was less than two years old, in Centennial 
year, his father removed to Philadelphia and opened a 
retail stationery store in that city and also a branch store 
in Camden, N. J., which is just across the river from 
Philadelphia. 

The young man early entered business “on his own 
account” and started a paper route of afternoon papers 
with the Camden store as his headquarters. He and his 
brother shortly after sold paper bags and wrapping 
papers to grocers and butchers aided by the excellent 
connection which their father’s stationery store opened 
for them with the wholesale paper houses, and in this 
manner the boys picked up considerable pocket money 
between the ages of ten and fifteen. 

This, however, did not interfere with regular school 
attendance, but Mr. Bushnell’s desire to enter business 
with his father was too strong for him to continue school 
after he finished the grammar grades, whereupon he 
joined his father as store salesman, acquainting himself 





FREDERICK P. BUSHNELL. 


with the standard lines of papers, inks, typewriter sup- 
plies, blank books, etc., which formed the stock of the 
Bushnell store. 

He was always interested in manufacture and with his 
brothers, Arthur N. Bushnell and Alvah Bushnell, 39. 
aided the elder Bushnell in the manufacture of stationery 
specialties, and before many years quite a trade was built 
up with stationers in other cities, 

At the beginning of the Spanish-American War he was 
a member of the Pennsylvania Naval Reserves and was 
promptly sworn into service. 

At the close of the war he spent much time on the 
road and soon became known to most of the best sta- 
tioners of the East. j 

With the incorporation of the business under the title 
of Alvah Bushnell Company, Mr. Bushnell became the 
sales manager and secretary and divided his time be- 
tween office duties and occasional road trips. 





32 OFFICE 


He was a well-known figure at many of the stationers’ 
conventions and also at meetines of local associations. 
He was devoted to outdoor recreations in the form of 
golf and also followed trout and bass fishing, and it was 
his daily enjoyment to ride to and from business in his 
automobile. 

Mr. Bushnell is survived ‘by his wife, who was before 
her marriage Miss Sara E. Dengler, of Philadelphia, and 
his son Richard; and also by his father, Alvah Bushnell, 
who is known the country over among the stationery 
trade; and by two brothers, Arthur N. Bushnell, who is 
manager of the New York office, and Alvah Bushnell, 
Jr.,. treasurer of the company; also by two sisters, Mrs. 
F. B. Helffrich, Philadelphia, and Mrs. C. P. Beistle, of 
Freehold, N. J. 

The internment tock place at West Laurel Hill Cem- 
etery on June 6th. 


Hundred Club Holds Annual Meeting. 

Fifty-seven salestnen, all members of the Addresso- 
graph Company’s Hundred Club, spent the week begin- 
ning June 23 in Chicago as the guests of the company. 
The occasion was the annual meeting of the organiza- 
tion, which is composed of men who have made one 
hundred per cent of their quota or better during the year. 
The members of the club gathered in the morning at the 
Hotel La Salle, from whence they proceeded to the fac- 
tory, where they were greeted by Mr. Duncan and Mr. 
Hall. From this time on affairs moved swiftly. The ad- 
vertising department had been arranged for the meet- 
ing and converted into a comfortable gathering place. 
After the official welcome the inauguration of officers was 
in order, the officers of the present Hundred Club being: 
President, W. A. Wike; vice-president, R. W. Cassell; 
secretary. B. F. Garvin, and treasurer, J. P. Kepperley. 
Followed then some moving pictures and a spelling bee 
which held until adjournmnet for lunch. Luncheon was 
served at the Hotel La Salle, followed by a parade 
through the boulevards and parks, after which dinner 
was served at the College Inn and the fifty-seven mem- 
bers of the Hundred Club were treated to the “Passing 
Show” at the Palace in the evening. 

Tuesday there was a prize demonstration given at the 
factory and an address by H. B. Grimm, director, Depart- 
ment of New Business of St. Joseph Valley Bank, Elk- 
hart, Ind., who spoke on the subject of Publicity. In the 
afternoon there was a discussion, then luncheon, followed 
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by a brief talk on “Unavoidable Bookkeeping Mistakes,” 
by E. J. Ferris of New York City. Games took up the 
rest of the afternoon. Dinner was served at the Terrace 
Garden, Hotel Morrison, and the Club went to the the 
ater in the evening, seeing “Scandal” at the Garrick 

On Wednesday President Wike addressed the Club on 


“Concentration of Direct Advertising.” R. N. Fellows 
gave the 1919 quota plan. After luncheon at the La Salle, 
a number of salesmen were taken through the addresso 
graph departments of Chicago customers. Others went 
to ball games or elsewhere. Dinner was served at the 
Marigold Gardens at six o'clock, followed by a theater 


party at the Colonial at eight fifteen. 

[The program for Thursday included an 
“Production Work and Shop Costs via Mechanical Short- 
cuts,” by A. A. Dobson, routine engineer, Aultman & 
Taylor Machinery Company, Mansfield, Ohio. “The kind 
of letters that would sell me an addressing machine” 
were described by Charles Henry MacIntosh, sales coun 
selor, LaSaile Extension University. In the afternoon 
Harry A. Wheeler, president, United States Chamber of 
Commerce, made a speech on “The Business Outlook.” 
his was followed by brief comments on future sales pos 
sibilities in their respective territories by various mem 
bers. The final adjournment of the Club was at 1 p. m 
followed by luncheon, when the afternoon was given over 
to various amusements. In the evening the Hundred 
Club dinner was held in the Red Room of the La Salle, 
where a special entertainment was given. 


address on 


A New Export Company. 

Jerome O'Keefe. of Penn Yan, N. Y., who spent four 
teen months with the American Expeditionary Force 
overseas, is Organizing a company to be known as the 
Milo Trading Company, to do an exporting and import- 
ing business. During his stav in Paris Mr. O’Keefe made 
the acquaintance of many brokers, and he has already 
established a business connection with some of them. Mr 
O’Keefe will incorporate his company, which will start 
with a capital of $25000. He has already filled a number 
of orders for France, having returned recently from Chi- 
cago. where he went to negotiate an order for 5,000 type 
writers to be sent to Paris. In August Mr. O'Keefe ex- 
pects to go abroad in the interest of his company, visiting 
France, England, Ireland, Holiand, Switzerland and as 
many other countries as his time will permit 
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Chicago Stationers Play Golf. 


On Wednesday, June 18th, the Chicago Stationers’ 
Golf Association were the guests of Charles Hamburger 
at the Park Ridge Golf Club. On the basis of the scores 
made in the morning, the players were divided off into 
foursomes for the afternoon’s play. F. H. Butenschoen, 
A. T. Hammond, Sidney E. Collins and Evan Johnson 
formed the first foursome. The second was made up of 
C. E. Temple, H. B. Struble, C. J. Stromberg and F. P. 





PICTURES TAKEN BY OFFICE APPLIANCES AT THE PARK 


Seymour. The third consisted of R. B. Wilson, H. G. 
Horder, C. A. Stevens and C. Lauterjung. The fourth was 
composed of J. Williams, Munroe Cole, S. Lehman and 
Charles Mueller. Another foursome consisted of W. S. 
Hanna, J. Nye, M. W. Smith and J. Orchard. Still an- 
other was made up of E. G. Clark, Charles Hamburger, 
E. H. Cheney and H. S. Adams. The last foursome to 
tee off consisted of H. S. Jones, E. S. Cummings, C. J. 
Elliott and C. A. Meyer. 

Luncheon was served at noon and most of the players 
remained for the evening dinner and the distribution of 
the prizes, which were contributed by different firms. 


During the dinner an interesting musical was given. Mrs. 
Hamburger sang several solos, accompanied by Mr. 
Schlagel on the piano. The prizes consisted of stationery 
donated by the Eaton, Crane & Pike Company, penci 
sharpeners donated by the Automatic Pencil Sharpener 
Company, Eversharp pencils by the Wahl Company, and 
fountain pens by the L. E. Waterman Company. The 
Chicago Stationers’ Golf Club purchased golf balls which 
were given out as prizes. The first prize was won by 
A. C. Hammond, who selected a pencil sharpener. 


——-—-------. - 4 


RIDGE GOLF GAME, SHOWING SOME FAMILIAR FACES. 


The second prize—a dozen golf balls—was awarded to 
H. B. Struble, while C. J. Stromberg took the third prize 

a box of stationery. The prize winners included the 
above named players and R. B. Wilson, H. G. Horder, J. 
Williams. Munroe Cole, E. H. Cheney and H. S. Adams. 

The day was delightful, though extremely warm, which 
possibly accounted for the fact that not quite so many 
visitors from out of town appeared as were expected. 
Among those who did come out for the dinner in the 
evening were F. B. Gibbs. John W. Ogren, D. A. Johnson 
of the Dixon Crucible Company, and Henry Frank of 
New York. 
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New York Stationers’ Golf Association Tourney. 


The first annual tournament of the New York Station- 
ers’ Golf Association was played June 3, first honors go- 
ing to Guy Hamlin. The meet was held at Fox Hills 
Club. Mr. Hamlin won the cup presented by Morris 
Popper. Association trophies were presented to Al Wil- 
liams and C. P. Gimler, who were second and third, re- 
spectively. Both luncheon and dinner were served. 

The scores follows: Guy Hamlin, 101—25=76; Al. Wil- 
liams, 94—15=79; C. P. Grimler, 91—12=79; R. E. Rose, 
98—17=81; R. Brundage, 107—25=—82; Wm. Horn, 97—15 
=82; Herman Price, 108—25=—83; R. Grimler, 93—10=83; 
D. Jonas, 119—36—83; A. Staveley, 91—7=—84; E. Faber, 
99—14=85; S. H. Conklin, 107—22=85; Harry Haupt, 104 
—18=86; Arthur Jackson, 107—20—=87; Griffin, 117—30— 
87; L. H. Isern, 99—12=—87; H. Grotage, 103—14—89; 
Stanley Horn, 96—7—89; Huber, 104—15=89; A. Reed, 105 
—15=90; R. Kennedy, 111—18—93; A. Bainbridge, 120— 
24—96; C. Kimpton, 134—36—98; R. E. Springer, 142—36 
=106; R Morris, 137—30—=107; M. Popper, 144—36—108; 
R. McNeil, 143—30—113. 


San Francisco Golf Association Meets. 


The last game of the San Francisco Golf Association to 
be played on the course of the Sequoia Country Club was 
held recently. The one-time trophy, a pair of sterling 
silver cocktail cups, was won by F. C. Stratford, sales 
manager of the Zellerbach Paper Company. 


Source Marks Must Stay on Imported Goods. 


In response to an inquiry recently sent by the Mer- 
chants’ Association of New York to the Secretary of the 
Treasury asking for a ruling regarding the marking of 
merchandise to show the country of its origin, the Divi- 
sion of Customs sent a reply in which attention was called 
to the provisions of sub-section one of paragraph “F” of 
Section 4 of the Tariff Act, quoting sub-section 2 of the 
paragraph above cited as follows: 

“If any person shall fraudulently violate any of the pro- 
visions of this Act relating to the marking, stamping, 
branding or labeling of any imported articles or packages 
or shall fraudulently deface, destroy, remove, alter or ob- 
literate any such marks, stamps, brands, or labels with 
intent to conceal the information given by or contained in 
such marks, stamps, brands, or labels, he shall upon con- 
viction be fined in any sum not exceeding $5,000, or be 
imprisoned for any time not exceeding one year, or both.” 


Cincinnati Furniture Men Hold Outing. 


More than two hundred men assembled at Tom Cody’s 
Farm on the Dixie Highway to enjoy the hospitality of 
the Cincinnati Furniture Exchange, recently. This spot 
is historic. It was made famous by John Uri Lloyd in his 
book, “Stringtown on the Pike,’ and is one of the most 
beautiful places in Kentucky. It has been repeatedly 
chosen by the furniture manufacturers for their annual 
outing. On these occasions the furniture dealers become 
the guests of the manufacturers, who see to it that they 
have a most enjoyable time. 

In the morning after the members and guests had as- 
sembled, the inimitable “burgoo” was served, while at 
another stand “bratwurst” with rolls and radishes were 
to be had. After this the boys were ready for the morning 
game of baseball between the manufacturers and the 
dealers. The game was won by the latter by a slight dif- 
ference in the score. Those who did not feel like playing 
the more active games enjoyed themselves with cards 
beneath the trees. Music was furnished by the Getz 
Band, led by George Zurborg, who is himself a member of 
the Cincinnati Furniture Exchange. 

A regular Kentucky chicken dinner was served in the 
pavilion. It was handed out with all the “trimmin’s” that 
surround chicken and was given the praise of every hun- 
gry man present. 

During the afternoon there were baseball games be- 
tween the manufacturers and the supply men, won by the 
former. Instrumental music was supplied by the band, 
and Tom Cody, the host, rendered several fine tenor solos. 
Games were indulged in, followed by supper, completing 
a “perfect day.” 

Judge Frank Gusweiler, of the Cincinnati Rapier 
Court, was among those present. John Dornette, Jr., 
the J. Dornette & Bro. Company was detained in ee 
city in the morning by important business, but came out 
at noon. The entertainment committee consisted of the 
following: Henry A. Sprengard, chairman; John Dor- 
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nette, Jr., George W. Schutte, Jr., Ed. C. Feuss and Louis 
Bode. They deserve much credit for the 
their work. 


success of 


Another New Horder Store. 


During the latter part of June the sixth loop stationery 
store of E. Y. Horder, Inc., was opened to the public. 
This store is located at Franklin and Lake streets. The 
occasion was heralded by a number of striking advertise- 
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NEW HORDER STATIONERY STORE AT LAKE AND 
FRANKLIN, CHICAGO. 
ments in several of the Chicago newspapers. Those who 


visited the new store were presented with neat and useful 
souvenirs and the opening day was a decided success. 

The new establishment is fitted up in the most ap- 
proved modern style and is liberally stocked with all the 
goods usually to be found in an up-to-date stationery 
establishment. 
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We invite criticism of our Superb Line of Type- 
writer Ribbons and Carbon Papers. These Goods 
of Our Manufacture are Representative of the 
Highest Perfection Attainable. 


“EUREKA” 
Typewriter Ribbons 


(Again Improved) 


The Ideal of Ribbon Creation NSW Na dS 
a MADE FOR USE 


Unique in itself, it possesses certain Qualities 
hitherto deemed impossible. \ \> 


TYPEWRITER (Sa 
CARBON PAPERS | «wm. av." Standard 


Yellow Box 





Our Carbons are absolutely free from smut- 


ting, smearing or crocking, and particularly 
noted for their remarkable durability and 
strength of copy. 





A Reliable and Trustworthy Ribbon, 
generally excellent in all respects. It is 
the peer of any ribbon sold at a moder- 
ate price. 








In the days of the Ancients records were carved and preserved on stone. 
Nowadays they are written on the typewriter; therefore, careful selection 
should be made of both the Typewriter Ribbon and Carbon Paper. Those 
letters you are writing may be wanted years from now. Impressions from 
the M. & V. Typewriter Ribbons last forever. Copies made with the M. & 
V. Carbon Papers endure through all ages. 


The trade-mark 
that makes “‘come 
back’ customers 


M. & V. Lines 


give the service 
that satisfies 





We suit every purpose. We fill every requirement. 


MITTAG & VOLGER, Inc. 


Principal Office and Factory: PARK RIDGE, N. J., U.S.A. 


BRANCHES 
NEW YORK CHICAGO ST. LOUIS BOSTON 
261 Broadway 295 W. Monroe Street Merchants Laclede Building 160 Congress Street 
CLEVELAND LONDON SAN FRANCISCO 
326 Erie Building 7 and 8 Dyers Bidg., Holborn, E. C. 35 Montgomery Street 


Agencies All Over the World 
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Equipping the Home from the Stationer’s Stock. 
The Old Adage About the Cobbler’s Chil 
dren Being Poorly Shod Sometimes Applies 
Also to the Stationer’s Home. Do You Bring 
to Your Wife Things from Your Sto 
That Will Lighten Her Work? 








HAT IS THERE in the stationer’s stock that can 
WV be used in the home to make it easier for the general 

manager of the domestic establishment to do het 
work more quickly? Do stationers realize that they have 
items in stock with a domestic appeal—that they have 
sufficient variety to make a special window display? It 
is even possible to make the home a domestic laboratory 
—a demonstration place to show how stationery items 
can be used in the home. It is conceivable that the house 
wife can stimulate business for the husband’s store by art 
fully showing her visitors the little conveniences of the 
office which help to systematize her work. 

Domestic account books suggest themselves the first 
thing. Their use will make it possible to arrange a fam 
ily budget, based on the accounts of a few months. It may 
not be easy to induce the average woman to keep a syste 
matic record of her accounts. Maybe there is a bright 
schoolboy or schoolgirl in the family circle who can be 
made the bookkeeper of the mansion, and incidentally gain 
an elemental knowledge of accounting which will not 
come amiss in after life. 

Card index files for recipes are a standard in most sta 
tioners’ stocks. Magazines are suggesting that the house 
wife also index their issues, making it easy to locate rec- 
ipes and methods, should it be desired to keep the maga- 
zines intact and uncut. Temporary binders for these mag 
azines will also prove useful in the home, preserving the 
books and keeping the different issues together 


A scrap-book is certainly a handy thing to have about 


the house, particularly if the madam is socially inclined, 
and “breaks into the society columns” from time to time 
If tradesmen are inaccurate in filling orders for house 


hold supplies, a duplicating book will give the housewife 
a written record of her orders that wil! be convenient in 
case of controversy. 

Then a suitable box file, or something more elaborate, 
in which to keep bills and receipts. It’s much better than 
sticking those important documents behind the kitchen 
clock. 


Diaries are surely household appurtenances 





Co-operation between the 


dealer and his manufacturer is \ weekly reminder in desk or wall form will serve to 
enable the housewife to anticipate her needs, and note 

absolutely necessary if they are plans for future events. Theres no reason for Mr. Sta 
: ? - tioner to complain that the plumber didn’t come, because 

there’s the memo on Monday’s pad to have him fix the 


going to be successful. It takes o on 
: leaky faucet which feeds the lawn hose. 

\ glass desk top will serve in the home as well as the 
office. That handsome parlor table wouldn't have been 
scratched by the bronze bust of Shakespeare if the glass 
top had been brought home in time. 

How about bringing home some shelf boxes, to put in 
the medicine cabinet, so that the stuff can be kept in sys 
tematic order? 

Wire card racks are excellent to make a display of pic 
ture post cards received from friends traveling the coun 
try over. Also an excellent place for camera snap-shots 
of outings and family gatherings. 

A telephone pad is not out of place in the home, nor 
is a telephone directory of numbers most called 

Twine is a scarce article in the average household. Why 
not a twine holder suspended from the kitchen ceiling, 
with Mr. Stationer a self-appointed official to see that a 
Manifold Su lies Com an fresh ball is at hand as needed. 

pp p y [he stock of postal scales is surely complete enough 
to afford one for the home that will enable the family pur- 
Brooklyn, me A chasing agent to check the tradesmen’s bills, and make 
sure that no one is delivering short weight orders 

\ waste basket is really a home necessity. One in every 
bedroom will catch the odds and ends that look bad on 
the floor, and seem quite natural in a waste basket 

Mail boxes. Almost every stationer carries them, and 
one on the door frame or porch columns will protect the 
mail and suggest “do thou likewise” to the neighbors 

Document boxes, and even small safes have their uses 
in the home, and will readily prove a good investment. 

Inkwells, paste pots, pen racks, pen holders and pen- 
wipers are conveniences in the home, as well as necessi- 
ties in the office. A pencil sharpener is not an extrava 
gance in the home, and spares the carving knife for culi- 
nary purposes. 

There is no better equipment for the family library than 


two to co-operate. We are de- 
termined to do our share as we 
believe that now more than 
ever is the time for the manu- 


facturer and dealer to do so. 
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sectional book cases—and they are a standing demonstra- 
tion for the store’s stock of such furniture. 

Check this list over, pricing it at cost plus overhead, 
and see if it will not be worth while to add to the house- 
wife’s efficiency by bringing office methods and equip- 
ment into the home. The list of things suggested covers 
items in every stationer’s stock. The individual store 
probably has many more items that have a household ap- 
plication 


New Treasurer of Royal Typewriter Company. 

E. C. Furstmann was elected treasurer of the Royal 
Typewriter Company, succeeding H. C, Lindner, resigned. 
The promotion of Mr. Furstmann is in accordance with 


the Royal policy of advancing ambitious workers. He 
has been with the company nine years, starting as a book- 
keeper. Previously he had been connected with a large 





E. C. FURSTMANN. 


banking organization. His first notable promotion in the 
Royal offices was to that of bookkeeper and cashier of the 
general department. Later he was assigned to special 
training and duties in the treasurer’s department. His 
progress and efforts were recognized in 1916 by election 
to the post of assistant treasurer. 


Important War Trade Board Regulations. 

Recent regulations by the War Trade Board are of 
interest to exporters. Because of their length we sum- 
marize the regulations here. Interested exporters can ob- 
tain the complete regulations from the War Trade Board, 
Washington, D. C., by referring to the number of the reg- 
ulation desired. 

W. T. B. R. No. 777—Special export license for ship- 
ment of certain specified commodities to the United King- 
dom, France, Italy, Belgium, Japan and Greece, their col- 
onies, possessions and protectorates. (R. A. C. 63.) This 
covers commodities not on the export conservation list, 
yr those on the export conservation list where the value 
of no one commodity exceeds $200. 

W. T. B.'R. No. 782—Covers in-transit shipments and 
procedure of filing documents with collectors of customs. 
(Extending the scope of Special Export License No. R. A. 
C. No. 42.) 

W. T. B. No. 783—Shipments by mail under Special Ex- 
port License R. A. C. No. 52. Covers all shipments by 
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PANAMA 


Carbon Papers and 
‘Typewriter Ribbons 


‘‘The line that can’t be matched’”’ 


There is a Panama grade made 
to best fill every requirement. 


The paper, cloth and ingre- 
dients are the best obtainable. 


Manifold Supplies Company 
Brooklyn, N. Y. 
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“With the Roneo Copier no time 
is lost when the rational course 
is followed of waiting till the 
letter is approved and signed 
before taking its copy.” 


This follows from the high speed at 
which the Roneo works. It copies 
thirty letters a minute. Such a 
speed takes all the rush out of the 
last-hour mail. A single Roneo will 
cope with the output of many de- 
partments in a great business with- 
out the slightest congestion. 


And to copy a letter after it has 
been signed is the only sensible 
way. Copy it before and the signa- 
ture is not reproduced in the copy. 
Neither are any corrections which 
may have been made to the text or 
the punctuation. And there is al- 
ways a wide-open chance that the 
typist, correcting the original, has 
failed to correct her copy. Of what 
use are records you cannot rely 
upon? Isn’t the taking of them a 
pretty expensive “lost motion,” a 
much ado about nothing—some- 
thing like the solemn uttering of 
abracadabra and a scattering of 
profit to the winds? 


The Roneo way is accurate and de- 
pendable. At the same time it is 
cheaper—astonishingly cheaper. In 
a large business the installation of a 
Roneo will save many thousands of 
dollars a year. 





There can be no good reason why 
you should not drop the old way at 
once and install a Roneo. 


‘““Do it Now”’ 
A line will bring full particulars by 
return mail. 


FRONES COMPANY 


Roneo Bldg., 117-119 Leonard St.. NEW YORK 
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mail of commodities not on the export conservation list, 
and those on the export conservation list where the value 
of no one commodity exceeds $200. 

W. T. B. R. No. 784—Covers special export license R. 
A. C. No. 81 for shipment of commodities not on the 
export conservation list to Denmark. 

W. T. B. R. No. 791—Covers special export license R. 
A. C. No. 82 for shipments of non-conserved commodities 
to Sweden. It eliminates special individual export li- 
censes, and permits shipments direct to individual con- 
signees. 


Associates Honor Retiring Typewriter Man. 


M. B. Sargent, for the past two years superintendent of 
the Woodstock typewriter factory, has resigned his posi- 
tion to take effect June 30. He has not announced his 
future plans, neither has his successor been named at this 
time. 

Mr. Sargent came to the local plant in May, 1917, and 
has proven himself a most capable official. He has had 
many years of experience in the typewriter world, being 
originally with the Remington company and later super- 
intendent of the Remington-Sholes factory at Chicago. 
When the Rem-Sholes sold out to Japy Freres of France 
Mr. Sargent went with them to organize the new fac- 
tory in France. Having accomplished this task he re- 
turned to America. He afterwards went to the Emerson 
company before that concern located at Woodstock and 
which later became the Woodstock Typewriter Company. 
Mr. Sargent was at one time superintendent for the Pitts- 
burgh Visible Typewriter Company at Kittaning, Pa., and 
later factory manager for the Stenotype company at In- 

















OUTING GIVEN IN HONOR OF MR. SARGENT 


dianapolis, Ind. Just prior to his acceptance of his pres- 
ent position he was superintendent of the Wilson-Jones 
Loose Leaf Company at Chicago. 

The news of Mr. Sargent’s resignation was received 
with genuine regret, as he was very popular with all the 
employees of the institution. Mr. and Mrs. Sargent will 
go to Delavan Lake for a month’s vacation before lo- 
cating in a new field. 

A farewell picnic was tendered their superintendent by 
all of the department heads of the factory on Sunday, 
June 22, on the banks of the Fox river about two miles 
south of McHenry. They met at the factory at 8 o’clock 
in the morning, going to the picnic grounds in automo- 
biles. An exceedingly pleasant day was spent in the open 
by thirty-eight co-workers and their guest of honor. Just 
before they gathered around to partake of the bounteous 
lunch which had been prepared, consisting of roast beef, 
sandwiches, eggs, redhots, etc., Mr. Sargent was presented 
with a handsome solid gold $75 watch, as a token of their 
esteem. A short presentation speech was made by Henry 
Eddy. 

In the forenoon much sport was found in an exciting 
baseball game between two picked teams from the pic- 
nickers. Wayne Eddy was chosen captain of one side and 
A. N: Tadder of the other. The most abused man in the 
outfit was Floyd Van Bogart, the umpire. It is doubtful 
if he will ever see the time in his life when he will be 
called as many terrible names in the same number of 
hours. 

Eddy either had the best team or the best rooters be 
cause his team placed 7 runs over the plate, while none of 
Tadder’s bunch was able to make the round trip 
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To Save Business Time 


EMINGTON started this idea—and all 

the other time and cost savers of present 
day business—the adding machine, calcu- 
lating machine, addressing machine, folding 
and stamping machine, cash register—are 
children of this idea. 


Remington started women in business 
life. Remington gave women this new pro- 
fession; it gave modern business the help of these millions of 
new workers. 


Remington started the typewriter. It also started the shift-key type- 
writer, the automatic ribbon reversing typewriter, the decimal tabulating ° 
typewriter, the adding and subtracting typewriter, the key-set tabulating 
typewriter. Each of these Remington starts have saved an aeon of business 
time. Modern business has grown out of these time savings. 


And now Remington has started the Self-Starter—that simple little 
automatic indenting device which takes all the kinks and halts and hitches 
out of letter typing—which makes letters pour out of the machine in an 
even, uninterrupted flow which piles up 
the volume of the day's work. 





f “ane Business py ; 
eS “2.9 Let the Remington salesman 


show you this feature—and all the 
latest Remington features. For forty 
years he has been on the job. For 
forty years he has been showing 
you new Remington ideas in office 
efficiency and office economy. Let 
him show you these latest Reming- 
ton ideas. They may start you in 
new methods of time and cost 
saving. | 


REMINGTON 











Remington Typewriter Company 


(INCORPORATED) 
374 BROADWAY BRANCHES EVERYWHERE NEW YORK 
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Mossgrown Methods 
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The Multigraph produces real printing and form 
typewriting in the privacy of your own estab- 
lishment. Large and small equipments for any 
size business. Easy payments, if desired. 
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in Merchandising 


If you use moss-grown, cobwebbed methods 
in your FOLLOW-UP, don’t put the blame on Prov- 


idence or politics, or new and changed conditions, if 
customers that should be yours now fall to others’ salesmen. Those 
men who act—not merely hope—don’t mourn about conditions, they cut 
their business cloth to fit conditions as they are. 


Such men spend thousands 
for good will, in national adver- 
tising—but they don’t think good 
will alone will ever sign the order. They 
don’t let inquiries pile up and letters go 
unanswered, because ‘‘the latest catalog’s 
not out,” or somebody’s on vacation. They 
don’t say, ‘‘paper costs are high, and printers 
are all robbers.”” They get a Multigraph 
and beat the other fellow to 2t. 


Men who want both to cut 
down printing costs and to get 
things done in time to be of any 
use, accomplish both results at once with the 
Multigraph. No other kind of Machine can 
do the multigraph’s job. It is not a big, 
high-powered printing press, it couldn’t 
print The Saturday Evening Post, or the 
New York Times or a de luxe volume of 
engravings. But that’s not what you want. It will 
print what you can use and save 25% to 75% of 
the cost, and all the delay. 


The variety of Multigraph 
uses is amazing. That little snappy 
house organ that gingers up the 
sales force, those clever two-color mail en- 
closures, the menu at your restaurant, the 
tags on merchandi:e, thousands of office forms, fac- 


tory forms, memo slips, order sheets, record forms, 
billheads, letterheads—the list is almost endless. 


Many a form letter, so clear, 
neat, and uniform that it looks 
like the work of an unusually good 
stenographer was one of a lot of 20,000 run 
off at high speed and low cost on the Multi- 


graph. The letterhead, the body of the letter and 
the signature were all produced on the Multigraph. 


Offer a sales weapon like this 
to a man of real vision and action, 
and he can’t go to it fast enough. 
If you’re that kind of man, mail the coupon 


now and we'll come back with proof for wedon’t 
use moss-grown methods in our fo'low-up. 


And Remember—You Can’t Buy a Multigraph Unless You Need It 


























MULTIILHAF: 











The Multigraph Our line is Firm. 
1830 E. 40th St., Cleveland, Ohio 
Please give me full information Name Officia’ Position 
about the rapid-fire Multigraph. State 0%. App. July 
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Don’t Waste this Coupon! 



















Neglect it, and you lose touch 
with a reliable source of 
supply for thoroughly- 
rebuilt typewriters 
that will add to 
your facili- 
ties. 


Many office 
equipment 
dealers have added 
typewriters to their 
lines so that they may 
complete the service to their 
customers. 


ee a ee 


Typewriter Emporium, 
34-36 W. Lake St., Chicago, IIl. 
Send me at once a copy of your Confidential Price List 


No. 1 to dealers, describing and pricing your Typorium 
Rebuilt Underwoods. 
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TYPORIUM REBUILTS 


= 


are stripped to the frame, and worn 
parts replaced. 


If a part shows any 





signs of wear, it is unhesitatingly dis- 
carded, and a new part substituted. 
All type, type bars and important 
bright work are renickeled. The 
frames are re-enameled, relettered 
and restriped. Typorium Rebuilts 
have the looks and operating qualities 
of new machines. Our guarantee 
covers the quality as well as the price. 
By returning the coupon today you will 
demonstrate that you recognize Oppor- 
tunity. 




















Sharpe Takes Detroit Safe-Cabinet Agency. 


“Back among the business men” is the way in which 
J. P. Sharpe, now at the head of the Safe-Cabinet sales 
organization in and around Detroit describes his present 
position in the selling field. Mr. Sharpe went to Detroit 
during the last few weeks, leaving a position in New York 
City with the same company, in order to take up his 
work in a new field. 

Mr. Sharpe’s latest move was literally a response to the 
call of the business world, and he declares that he has 
found both satisfaction and inspiration in re-entering the 
selling field in a personal way. 

Although he received a legal education and at the time 
expected to devote his efforts to the practice of law, Mr. 
Sharpe found commercial work much more to his liking 
and he became active in advertising. Through his ability 
and his growing experience in this line, he became busi- 
ness manager of a trade paper published in Chicago. 
Through this work he came in contact with the office ap 
pliance field) This led him to connect with the Safe 
Cabinet, and in 1914 he began his relations with the com- 
pany as a member of its sales organization. 

In March of that same year the company decided to 
open a branch office in Chicago, and Mr. Sharpe was 





SHARPE. 


JAMES P. 


selected to manage that branch. During that year he or- 
ganized the Chicago selling organization and remained in 
charge of the work there until 1916. 


In the latter part of 1916, Mr. Sharpe was asked to 


transfer his services from Chicago to New York City, and 
the record that he had made in Chicago, both as a per- 


sonal salesman and as an organizer, resulted in his ap- 
pointment as district sales manager of the Eastern dis- 
trict, with headquarters in New York. There he put to 
good use the experience which he had already had, and 
the result was the building up of a strong sales organiza- 
tion in the Eastern metropolis and also the formation of a 
selling organization outside of the city of New York. 

This work, however, was not entirely to Mr. Sharpe’s 
liking. Being naturally a good mixer and liking the per- 
sonal selling field, he found that he was unable, in his 
position as district sales manager, to come into close 
personal contact with business men outside of the organi- 
zation. During the last part of the year 1918 he ex- 
pressed his preference to the management of the com- 
pany. The result was that, with a partial reorganization 
of the sales force in the early part of this year, Mr 
Sharpe was relieved of the confinement of the district 
sales managership and sent to Detroit to take charge of 
the direct local selling organization there and in the 
surrounding counties. 

In his new field Mr. Sharpe has continued to demon- 
strate the ability for organization that has marked his 
previous work, and has built up the Detroit selling force 
to a point of high efficiency. At the same time. he has 


found onpportunitv to demonstrate once more his per- 
sonal selling qualifications. 
One of the thines which has been contributive to this 


so far from being a mere sales- 
service 


success is the fact that 
man, Mr. Sharpe believes implicitly in the giving of 
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We make more than 275 National 
Cash Registers every day 


The National Cash Regis- 
ter is a modern, labor-saving 
machine that helps mer- 
chants, clerks, and their cus- 
tomers. 

It protects profits by stop- 


ping leaks and losses, tempt- 
ation and mistakes. 


It adds, records, and class- 
ifies many kinds of transac- 
tions. 


It saves time and money 
because it does 15 things in 
3 seconds. 

It enables the merchant to | 
give quick, accurate service. 

It more than pays for 
itself out of what it saves. 

It helps merchants make 
more money, with less 
expense. 


This big plant makes nothing but National Cash Registers 


The National Cash Register Company 
Dayton, Ohio 


Offices in all the principal cities of the world 
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The N oisless Typewntter 








| Sales Offices 


/ in America: 


Albany 
Baltimore 
Boston 
Buffalo 
Chicago 
Cleveland 
Columbus 
Dayton 
Denver 

Des Moines 
Detroit 
Indianapolis 
Los Angeles 
Minneapolis 
Montreal 
New Orleans 
Ottawa 
Philadelphia 
Pittsburgh 
Portland 
SanFrancisco 
Seattle 


Toronto 















O THE OFFICE APPLIANCE 

trade it can now be said with conf- 
dence that The Noiseless T'ypewniter is 
no longer a theory or a dream but that it 
has become a fact. The proof of this 
statement is to be found in: 


1. An extraordinary expansion of busi- 
ness. 


2. The adoption of The Noiseless by 


many Companies which possess 
national and international standing. 


As regards to the establishment of agen- 
cies those interested should communicate 
with us before what is left of the more 
valuable territory has been allotted. 


100% 
NOISELESS 








Sales Offices 
Abroad: 


Australia 

Brazil 

China 

Denmark 

Dutch East 
Indies 

France 

Great Britain 

Honolulu 

Holland 

Italy 

Japan 

Malay States & 
Strait Settle- 
ments 

New Zealand 

Norway 

Philippine 
Islands 

Panama and 
Central 
America 

Siam 

Spain 

Switzerland 

Sweden 








The Noiseless | ypewriter Company 


GENERAL SALES OFFICES: 
253 Broadway, New York, N. Y. 


FACTORY: 
Middletown, Conn. 


OFFICE 


July, 1914 


to customers. Along this line he has demonstrated un- 
usual forethought and ability and he has received some 
warm expressions of appreciation from those whom he 
has found occasion to serve. 

One of the strongest characteristics of Mr. Sharpe is 
that of being a booster for the community in which he is 


located. Outside of his attention to business, he is con- 
tinually stating among his friends in other parts of the 
country the pusiness, social and other advantages oi 


Detroit, and he is leaving no stone unturned to convince 
all his friends that that city is the best that can be found 
anywhere in the universe. 

“Tickled to death” is Mr. Sharpe’s own description of 
his mental attitude at the change in his official position. 
“| love to sell,” he says, “and | like to meet business 
men. As a district sales manager I was kept too busy 
with other matters to do either one. Now I| am engaged 
at what I best like to do, and anybody who wants the 
restrictions of the other kind of work can have them. | 
have proved what I can do in both lines of work and now 
| am back in the line I like best, and I am suited.” 

Mr. Sharpe’s new business address is 423 Majestic 
Building, Detroit, Mich. 


A House Organ for Typewriter and Adding Ma- 
chine Mechanics. 

The Typewriter and Adding Machine Mechanics’ Aid 
Association, Inc., of New York City, through its publicity 
committee, issues a publication called the “TAAMMAA.” 
\ recent special edition, dated June ist, contains the prin- 
ciples which the association places before its members. 
These foundation ideas include: The privilege of arbi- 
trating through committees with employers for the benefit 
of members as to working conditions and their grievances, 
etc., etc., with the idea of outlining plans which will be 
of mutual benefit; organizing the unorganized portions of 
the held. The aim of the association is to enlighten and 
educate its members; to bring them to a point of realizing 
their possibilities; to show them by proper counsel just 
what a power they are when working in harmony, and to 
formulate a better and closer understanding between em- 
ployers and employees. 

These objects are accomplished through a legitimate 
membership corporation working under the New York 
State laws of 1917 able to work out any solution which is 
of benefit to its members. The Typewriter and Adding 
Machine Mechanics’ Aid Association, Inc., has gathered to- 
gether since December 26, 1917, a membership approxi- 
mating 600 persons covering cities in the United States, 
Canada, and elsewhere, as far west as the Hawaiian Isl- 
ands, south as far as Buenos Aires, east as far as Boston, 
and north into Canada. The association's membership 
button can be found on the coat lapels of its members in 


forty cities throughout the United States. The _ ini- 
tiation fee at present is but $1.50, which includes the 
button. The dues are fifteen cents a week. The address of 


the association is the Johnston building, 12 Nevins street, 
Brooklyn, N. Y. The association has adopted as its slogan 
for 1919: “One Thousand New Members This Year.” 


Exports Increase $872,000,000 Over 1918. 


Exports from the United States in May totaled $606,- 
000,000, a decrease of $108,000,000 as compared with the 
volume of exports in April, but an increase of $55,000,000 
as compared with May, 1918. For the eleven months 
ended May 31, the export trade of the country totaled 
$6,308,000,000, an increase of $872,000,000 over the corre- 
sponding period of last year. 

May imports were the largest in the history of the 
country’s foreign trade, totaling $329,000,000, a gain of 
$56,000,000 over April and $6,000,000 over May, 1918, which 
was the previous high mark. 

Imports for the eleven months ended with May were 
valued at $2,803,000,000, an increase of $118,000,000 over 
the corresponding period of 1918. The excess of exports 
over imports was estimated at $3,505,000,000, as compared 
with $2,751,000,000 for the corresponding period of 1918 
and $3,364,000,000 in 1917, the previous record. 


New Western Manager for Ink House. 


J. E. Sparrow has been appointed manager of the Chi- 
cago office of the Thaddeus Davids Ink Company, Inc. 
He has traveled for the company in neighboring states 
for some time. Mr. Sparrow was introduced by C. Harold 
Merckle, assistant sales manager of the company, who 
visited Chicago recently. 
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ECONOMY 
of 
FLOOR SPACE 


The St. Johns Stack Method of 
display is modern business effi- 
ciency concentrated and applied 
to your own store. It shows four 
or five tables effectively in the 
floor space occupied by one, and 
gives the customers an adequate 
idea of comparative sizes of a 


The 


display legs are furnished free 


larger size than called for. 
with your first order. 


Write for 1919 catalog now 
ready for distribution 


ST. JOHNS TABLE COMPANY 
Cadillac - - Michigan 
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National Combination Type- 
writers Give Double Service 


IN THE 
OFFICE 


They perform as 
well and as speed- 
ily as $100 Ma- 
chines, and attain 
the ideal of per- 
fect, speedy work 





IN THE 
HOME 


The National 
Combination 
Typewriter halves 
the overtime ef- 
fort, and lessens 
the work of keep- 
ing up correspon- 
dence. 





GUARANTEED FOR ONE YEAR 


The National Combination Typewriter 
affords dual service, because in it we have 
condensed the operating qualities of the big 
machines, and made it light enough to carry 
around (weight without case, 9% pounds). 
We have stripped the typewriter of all un- 
essential weight and mechanism—all with- 
out sacrificing durability or workmanship. 
We have reduced typewriter selling to an 
easy, effective Ten-Minute Sales Demon- 
stration which really sells machines. 


Dealers can add a typewriter department 
to their stocks, and find a profitable line of 
business that brings trade in office supplies 
in addition. 


Write for full details and 
our Dealers Agreement 


For Europe, address 
all correspondence to 
our European Direc- 
tor of Sales: 
M. Piero Castelli 
della Vinca, 


Quercianella, 
(Livorno) Italy 





National Typewriter Company 


Fond du Lac Wisconsin 
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Calculating Machine Company Establishes Foreign 
Department. 


The Monroe Calculating Machine Company has estab- 
lished a foreign department at its home office in Oranve, 
N. J. This department is able to conduct business in sev- 
eral different languages, including Spanish, French, Italian, 
Portuguese and Russian. It was felt that such a depart- 
ment was desirable properly to handle foreign corre 
spondence which involves many technical machine terms 
and also to give the company’s representatives prompt 
and satisfactory service. It will be recalled that W. R. 
Cummings, foreign sales manager of the company, is mak 
ing a trip around the world. 


Catalogue Shows Interesting Devices. 


The first and recent catalogue of the Walbut Manufac- 
turing Company of New York City is a very creditable 
production, indeed. We are glad to congratulate our 
friend, Charles Jacobson, and other members of the com- 
pany upon their first catalogue effort. 

The new booklet lists a number of interesting devices 
for the office and the accountant’s desk. One of the in 
teresting devices shown which we suspect is new is the 
Walbut desk perforator. This perforator is made of 
pressed steel and finished in green enamel. It is equipped 
with a firmly fastened paper guard to insure uniform per- 
foration. It has a capacity from one to thirty sheets. A 
removable bottom catches the trimmings. Perforations 
may be made 2% inches apart from center to center. 


A New Ink Catalogue. 

On June 15 the Thaddeus Davids Ink Company, Inc., 
of New York, N. Y., issued a very attractive forty-eight 
page catalogue of inks and adhesives. Among the special 
features of this booklet is the announcement of Davids’ 
No-Drip Pour-Out, which henceforth will be placed on all 
quart, pink and half-pint bottles. President J. W. R. 
Merckle presents a message to stationers, telling of the 
company’s progress during almost a century of the ink 
and adhesive business. The company, it is interesting to 
recall, was established in 1825, and is the oldest manu- 
facturer of inks and adhesives in America. “Spreads” are 
given to Electro-Chemical writing fluid and to Semi- 
Liquid paste. On each page the company’s trade-mark is 
given in three colors. 


Army Shipments Not Included in Export Data. 


Shipments of military and sustenance supplies on Army 
and Navy transports do not show in the export records 
of the customs department. Such vessels are not re- 
quired to enter and clear with the collectors of ports, and 
thus a large volume of American products which have 
gone abroad do not show in the published figures of ship- 
ments abroad. 


New Gctham Company to Handle Foreign Trade. 

J. A. Robinson, who has been in charge of the paper 
department of the Enlow Company for the last three years, 
has resigned that position to take charge of the Paromac 
Corporation which has opened offices at 366 Broadway, 
New York City. 

The business of the Paromac Corporation is ostensibly 
the buying and selling of paper goods for the foreign mar- 
ket; but their principal activity will be as purchasing agent 
for foreign governments and large corporations. They 
start with a clientele which is said to represent the best 
trade in South American fields. 

The president of the corporation is N. J. Packard of 
Packard & Company, private bankers, 1 Wall street, New 
York City. 


Typewriter Man Enters Fountain Pen Business. 


A. J. Schwartz is now the sales manager of the General 
Manufacturing Company of Sioux City, Iowa Mr. 
Schwartz was connected with the Underwood Typewriter 
Company for about fourteen or fifteen years. 

The General Manufacturing Company is the manufac- 
turer of the fountain pen known as the “Snapfil.” 





Penang Wants Catalogues. 

The Penang Chinese Chamber of Commerce, Penang, 
Straits Settlements, desires catalogues and samples for dis- 
play. The organization is important commercially, having 
nearly 600 members, and owns the building it occupies. 
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Barrell 


Portable Me 


Calculating and 
Adding Machines 


are used in more than 
twenty departments or 
bureaus of the U. S. 
Government; by the 
governments of Eng- 
land, France, Italy, 
Holland, Norway 
Sweden, China: 
and by eighty- 
five of the one 
hundred fore- 

most business 
concerns in 
the United 
States. 






























Model 12 
Weighs only 24 
Ibs, Desk space 
9x12 in. Capacity 
9,999,999 ,999.99. 
Twelve total dials. 

Right hand control— 
all keys within radius of 
one hand. Standard, flexible 
(self - correcting) keyboard , 
Visible printing, 


os 


Proves its work in “black and white” 


How many individuals in the average standard-principle machine that embod- 
office have occasion to prove the same_ ies such practical portability. 


calculation? With the Barrett Portable Think what a tremendous advantage the 
the first calculation serves everybody— Barrett Portable has in any office. Think 


because the slip containing the printed 
proof can be attached to the work. No- 
body need trust to memory or the word 
of another. 


There is no other machine that so com- 
pletely eliminates the last remnant of 
guesswork in calculating. And no other 


what powerful arguments the salesman 
has who handles the Barrett Portable. 


We can make an attractive arrange- 
ment with responsible office appliance 
dealers or sales agents in domestic and 
foreign territory not yet assigned. 
Write, giving and asking for particulars. 


BARRETT ADDING MACHINE CO., Philadelphia, U. S. A. 
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The Berger “GOO” Line 


High Grade Medium Priced Vertical Filing Cases 


The substantial character of the 
**600”" line is illustrated by a Berger 
655 (cap size) case which accom- 
panied the 140th Aero Squadron 
from Kelly Field, Tex., to Park 
Field, Tenn., from there to Garden 
City, N. Y. then Overseas to Liver- 
pool, England, to Romsey and then 
to Ford Junction, Sussex. Ten 
months later in Dec. 1918 it was 
returned to the U.S. and turned 
over to the Quartermaster in 
splendid condition after its year 
of Texas sands, English rainy 
weather and hard usage incident 
to frequent transportation. 





There is a large class of buyers, who will not pay the 
price of a strictly high grade filing case such as our 
**1300”’ line. 


They don’t want anything cheap either. They want 


. a medium priced case of good quality —a file that can 


be depended upon to give satisfactory service every 
day of the year. Such is the Berger ‘‘600”’ line. 


Built for utility rather than appearance with the 
quality on the inside where it counts—‘‘600”’ line cases 
will stand the gaff.—And because of their splendid 
wearing qualities and medium price they are being 
sold in large quantities in all parts of the country. 


The dealer in Steel Filing equipment cannot afford 
to overlook the sales possibilities of the Berger ‘‘600”’ 
line. These popular cases come in three different 
styles, 4 drawer letter, 4 drawer cap and 3 drawer 
letter with either 2 double compartment, 5x3 or 6x4 


card index drawers. 


‘*600”’ line files are carried in large quantities at all 
Berger Branches. Immediate deliveries can be made. 
Get in touch with your nearest Berger Branch. 


The Berger Mfg. Co., Canton, Ohio 


Branches: Boston 


New York 
Minneapolis 


Philadelphia Chicago St. Louis Kansas City 


San Francisco 


Export Dept.: Berger Bldg., New York City, U.S. A. 








BERGER 


STEEL FILING CASES--LOCKERS 


STORAGE BINS AND SHELVING 
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General Prices and Market Conditions. 
Prominent Manufacturer Expresses Timely Views. 
John B. Milliken, treasurer of the Yale & Towne Manu- 
facturing Company of Stamford, Connecticut, has sent a 
letter to customers of the company with regard to prices 
and present business conditions. Mr. Milliken believes 
that the interests of manufacturers and their customers 
are identical. Each should understand market conditions 
and apply the knowledge each in his respective sphere to 
the problem of buying. Much of what he says applies to 
conditions in the office equipment field. He says, under 

the capiton, “Prices”: 

“It is not our intention to discuss specific prices of the 
goods we sell, or even of hardware in general, except as 
these are affected by the broad general conditions outlined 
below 

“There exists at present among merchants in many lines 
of business, an unwillingness to place orders freely, not so 
much because the demand is poor as because of the fear 
of a sudden and severe decline in prices. We believe that 
this fear is not justified by the facts, our belief being based 
upon the following considerations: 

“Ist. By far the greater part of the value of our goods 
(and this is true of many lines of manufactured articles) 
is the labor cost. Thus, even though we could purchase 
raw materials at much lower prices than those now ruling, 
we could not reduce our selling prices in any appreciable 
degree, unless and until the labor cost was reduced, which 
means lower wages. As most raw materials have a con- 
siderable element of labor cost in them when they reach 
us, we do not expect to buy them much below present 
quotations for some time to come, and do not expect sud- 
den or drastic reductions at any time in the near future. 
We cannot reduce the wages of our employes, because 
the cost of everything they buy has increased as their 
wages have increased, and until the cost of living is re- 
duced it will not be possible to reduce wages and cost of 
production. 

“2nd. One of the notable effects of the war is the 
world-wide increase in the quantity of paper money—infla- 
tion, so called. It is a historical fact that inflation in cur- 
rency is usually accompanied, or closely followed, by an 
advance in price, Prof. A. O. Miller of the Federal Re- 
serve Board having stated recently that ‘*. . . an abun- 
dance of money must be credited with at least an equal 
influence in explaining the high prices which have p-e- 
vailed.. The paper money in circulation in the principal 
countries of the world has increased from eight billion 
dollars at the beginning of the war, to over forty-four 
billion dollars at the present time, exclusive of the eighty 
billion dollars’ worth of paper currency issued by the Bol- 
sheviki in the eighteen months of their control in Russia. 
Thus the legal tender money of the larger responsible 
governments of the world has increased nearly 500 per 
cent in four years. At its face value, the present circula- 
tion exceeds that of all the gold and silver mines in the 
entire world during the 427 years since the discovery of 
America, 

“Nor do these figures include the more than one hun- 
dred and eighty billion dollars’ worth of bonds or other 
forms of national oblieations issued by the governments 
of the world during the war, the national debts having 
increased from forty billion to two hundred and twenty 
billion dollars. While these obligations are not legal ten- 
der currency, they are a basis upon which money may be 
readily obtained by their holders and thus constitute in 
effect an addition to the world’s circulating medium. Bank 
deposits have also greatly increased during the war, which 
increases circulation through the increased use of checks, 
the amount of this increase being estimated at about 
forty-eight billion dollars. 

“With such unprecedented expansion or inflation as 
these figures indicate, can we be surprised at the high 
prices which are ruling today, and if this inflation is the 
factor in creating and maintaining higher prices that his- 
torians and economists have held it to be, can we expect 
price to decrease materially until this volume of currency 
has been substantially reduced? Such reduction, we be- 
lieve, will be slow and difficult under existing conditions, 
as it seems likely that it will be opposed by labor and will 
not be encouraged by the governments of the world 
whose debts are so enormous and who may find it inad- 
visable, or even impossible, to pay those debts in ‘high- 
priced’ money. 

“3rd. The prices of manufactured articles, food, and 
raw materials are inter-dependent in large measure, and 











VICTOR STANDARD 
TYPEWRITER 





“‘The World’s Best Writing Machine”’ 


Not because of age, name-plate, 
or wealth, but because of superior 
merit, the Victor Standard Type- 
writer occupies its position as the * 
best of all visible writing machines. 

In every vital part the Victor is 
not only “as good’”’ but better. 


It has the best and most simple 
escapement. 


The best and most easily oper- | 
ated variable line spacer. 


The best and only properly 
located back spacer. 


The best and only typebar that 
will give and maintain alignment. 


The only bichrome ribbon mech- 
anism that will not blend colors. 


The best and least tiresome key 
action. 


The machine you will certainly 
buy if merit is the deciding factor. 


Victor Typewriter Company 


General Offices and Factory 
Wyoming and Poplar Avenues 


SCRANTON, PA., U.S. A. 
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“Built like a Safe” 


E 9° 

——— Yet “Yand E” FIRE- 
WALL Steel Cabinets 

| cost no more than the 

ordinary kind that are 

built without Asbestos. 
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Your customers buy steel filing cab- 25 
inets for protection but here are fea- 
tures which they will recognize as be- 
ing vital to the safety of their records 
and which are found only on “Y and E” 
Fire-Wall Steel Cabinets: 
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An asbestos lining in protected air 
chambers between two steel walls, like 
a safe—at top, bottom, sides, front and 
back. Renders the “Y and E” Fire- = 
Wall Cabinet, by actual test, three & 
times nearer fireproof than any ordi- 
nary steel filing cabinet made. 
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Automatic Safety Latches. When 
drawers are closed they latch — can’t 
come open accidentally in case of fire 
or while moving cabinets about the 
office. This feature alone has sold 
many cabinets for “Y and E” repre- 





| ; sentatives. 
2 ~ Drawer Flange. When closed ever) 
Tim ei drawer dovetails with the cabinet 
. w of frame, on all four sides of the drawer = 
Cabinct ™y front, like the flange of a safe door. = 
Ml Without this feature the contents 
>> would be exposed to flames, heat, 
water and dust. 


Other exclusive features are: “Y and 
I” Frictionless Roller Drawer Slides 
—so smooth and easy in action that 
you can operate a_ heavily loaded 
drawer with the slightest touch; and 
“Y and I” Svstem Service—we gladly 
co-operate with representatives in 
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suggesting better systems for their 
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customers. == 
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Write for new booklet on 
‘*Fire Wall’’ Cabinets 









This is No. 5804, letter-size. 
Also made in bill, cap, doc- 
ument, check, storage and 
eard record sections. 
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The "laa Desk 


A 









IQOIQ. 


is a Desk and 


as 
E" 


REG.U.S. PAT. OFF. 





) All your records 
A where easiest to use 





No 021 1 Card Index Drawer; 1 Ver- 
tical Drawer; 1 Box Drawer; 1 Sliding 
Shelf. 

No. 7020 Same, but with drawers on 
€ 


No. 7040RT 1 Card Index Drawer; 1 
Vertical Drawer; Disappearing type- 
writer shelf at right, when closed type- 
tae ‘rr is hidden by dummy drawer 
fre 


No. T0401 iS. Same with typewriter shelf 


2 Card Index Drawers; 


No. 7040. s; 2 Ver- 
tical Drawers; 1 Box Drawer; 2 Sliding 
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Filing Cabinet Comite? 











and E” representatives 
that they do not have to work long to sell the Efficiency Desk 
a simple demonstration 
is sufficient to convince the prospect that he can save time 
and money by using one. 


It is frequently mentioned among “Y 


—in the majority of cases, they say, 


Here is a desk equipped with systems 
specially adapted to HIS requirements. Fifty models are 
offered, a few of which are shown at the left. The drawers 
operate on such easy rolling slides that the slightest touch 
on the heaviest loaded drawer will send it coasting in or out. 


And do you wonder? 


We will gladly co-operate with representatives by suggesting 
the right desk with complete systems for customers. 


Write 


Efficiency Desks 
Wood Filing Cabinets 
Steel Filing Cabinets 
Blueprint Files 


for new Efficiency Desk Folder. 


Shannon Arch Files 
Transfer Cases 

Steel Shelving Systems 
Record Filing Safes 


Card record and vertical-filing systems and supplies for every 
business and profession. 


YAWMAN A"? FRBE MFG.@. 


Makers of ‘‘Y and E”’ Filing Devices and Office Systems 
755 St. Paul St. Rochester, N. Y. 


Export Department: 360 Broadway, New York City 
In Canada: The Office Specialty Mfg. Co., Ltd., Ne wmarket, Ont. 
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Takes large Official No. 10 Envelope 
Light, Quick Action. It’s Easy to Operate 


Don’t Weigh the FOX 
Portable alone—weigh its 
sales possibilities aswell. 





Fox Portable Type Bar Action 


g A real typewriter, built throughout on 
the most approved typewriter principles. 


@ The most complete, practical and 
durabie portable machine ever built. 


G Some excellent territory still open. 
Write for complete information. 


q Built by the makers of the famous 
“LIGHT RUNNING Fox’’ the Stand- 
ard Office Machine which has been 


known the world over for twenty years. 


TYPEWRITER Co, 


| NY. Offices Factory 6Genl. Offices 
| 2 East 23d. St. Grand Rapids Mich. 
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there is an enormous world demand for some of these, 
notably food, at the present time. This demand cannot be 
satisfied quickly, and will probably increase, particularly 
as to raw material and manufactured articles. While it is 
true that a considerable part of the demand is from abroad, 
yet it has, and will have, a direct effect on domestic sup- 
ply and prices. An instance of this aspect of the situation 
in Our Own country is the enormous volume of building 
which impends as a direct result of the war, due princi- 
pally to the fact that because all energies were devoted to 
activities which contributed more directly to the success of 
the war, other matters, like building, which could wait. 
were pushed aside. 

“4th. All products of the country may be divided into 
two broad groups: 

(a) those which have increased in price during the wat 
in excess of the amount justified by increased cost of pro 
duction, and 

“(b) those whose increase has been proportionate to 
their increased cost. 

“Examples of the first class are wheat and certain steel 
products, while builders’ hardware and affiliated lines fall 
in the second class. It wiil thus be seen that arguments 
for or against a decrease in prices do not affect all prod 
ucts equally, since the prices of products in the first class 
could be reduced materially without reducing the normal 
percentage of profit, while those in the second class could 
not. 

“Our conclusion therefore is that hardware merchants 
and manufacturers would be wise to dismiss the fear of a 
sudden decline in prices, orin the demand for goods, and, 
while not buying speculatively, keep their stocks in fair 
condition, abandoning the strictly ‘hand-to-mouth’ policy 
which was forced upon us by war conditions, and which is 
now, unfortunately, being continued by a considerable 
percentage of the country’s merchants, to their own detri 
ment and that of business in general. 

“As this is a matter upon which there is considerable 
divergence of opinion, we cannot hope that our customers 
will all agree with us, but we have stated our opinions 
frankly, and in our own purchases are pursuing the policy 
recommended. In closing, permit us to add a word of 
caution to our letter of last year on the subject of credits 
and collections. Money continues easy, and the percent 
age of failures was never so small in the history of the 
country as it is at present. Therefore, as conditions in 
this respect cannot get much better, they are sure to 
get worse sooner or later, and should be watched care- 
fully.” 


You Touch the Key—Machine Does the Rest. 

“By giving machine work to a machine—posting to an 
adding machine—correspondence to a typewriter—check 
and draft writing to a protectograph—banks have cut the 
labor of routine in half, and reduced the time consumed 
in waiting on customers enormously. But the end is not 
yet. Service to customers will only begin to approach 100 
per cent with the installation of a machine for handling 
and paying coin, says the Brandt Manufacturing Com- 
pany of Watertown. Wis. The company maintains that 
selecting, computing, counting and handling coins is ma- 
chine work, and that the machines, such as the automatic 
cashier, save time, work and mental strain for tellers and 
clerks and improve service to customers. 

The machine referred to automatically selects, computes 
and pays fractional coins of any denomination from 1 cent 
to 99 cents, by the slight pressure of a single key Its 
action is automatic: speed instantaneous. Touch one key 
with one finger and it instantly pays any amount desired 
in the fewest number of coins and in the correct amount. 

In addition to separate keys for paying amounts from 
1 cent to 99 cents, bank models are provided with keys 
for paying “split” change in different amounts. On Model 
60, for instance, there are 5 “split” change keys, 5, 10, 
25, 50 and 100. Five pays 5 pennies: 10 pays 5 pennies 
and 1 nickel; 25 pays 2 dimes and 1 nickel; 50 pays | 
quarter, 2 dimes and 1 nickel; 100 pays 1 half, 1 quarter, 
2 dimes and 1 nickel. 

Since the dollar is the unit of our currency, a machine 
handling the different subdivisions of the dollar answers 
all requirements. .Paper currency or coin in amounts 
over one dollar are handed out from the till, the split 
change being made instantly by the machine. 

The Hampshire Bookstore, Northampton, Mass., will 
occupy early next month the rooms over its store. The 
bookshop will fit up the rooms for lectures and talks, and 
there will be an entrance from the.omtside and from the 
store 
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Exclusive selling points 


of Art Metal 


The public has come to know Art 
Metal standard of excellence 
in office furniture. ; 


as the 















In hundreds of ways this pioneer line 
is different from ordinary furniture. 
For instance, the above illustration 
shows automatic stack lock applied 
to Art Metal Wide-Sections and Half 
Sections. 













Just a little touch of the foot in- 
stantly locks every drawer in the 
cabinet. 











The mechanism is controlled by a 
paracentric Yale lock. 


Look for the 
Trade-Mark 















It pays to be the Art Metal agent in 


your city. 






Art Metat Construction Co. 
JAMESTOWN ... . . NEW YORK 





Art Natal 


J ¥.¥ MES S TOWN Sli Se 
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« Ball Bearings 
inthe 
Right Place 


The L. C. Smith & Bros. typewriter has 
ball bearings in the typebar joints, in 
the carriage, and in the segment—where 
there is the greatest amount of motion. 


MA 


These ball bearings are not only placed 
where they will do the most good, but 
they are the best hardened steel bearings 
that it 1s possible to make. 


For the operator this means a saving of 
strength and nerves. 


For the business man it means a typewriter 
that will wear longer and do more work. 


Booklet free on request. 


L. C. Smith & Bros. Typewriter Co. 


Factory and Home Office 
SYRACUSE, N. Y 


Branches in All Principal Cities 


— 
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(WR «Books Received 


The Optimist in the Center of the Circle. 

An address by David R. Forgan, president of the Na- 
tional City Bank of Chicago, has been reprinted in pam- eC average cost 
phlet form. The address was presented before the South 
Dakota Bankers’ Convention, Mitchell, June 17. In it the f h hi h 
banker optimistically reviews the business and social situ- O t € paper on whicha 
ation within the circle of his activities. He ascribed the b . | ° bd 
stability of the war-time business of the United States to usiness etter 1S written ° 
the Federal Reserve System, which was able quickly to . b ll f . 
marshal the financial reserves of the country wherever 1S ut a sma raction of 


they were needed. He pointed out the increased obligation 


on the banker to enable the American farmer to finance the value of the stamp 


the purchases of farm machinery to compensate for the ¢ L f a 
scarcity of labor and the increasing magnitude of opera- 
tions of individual farmers. 1 Ww 1C Carriles it, vet a 
Re eee single letter often lands 
Price Levels During the War. ; ‘ ; 
A monograph issued by the War Industries Board, in business that brings In 


co-operation with the Department of Commerce, shows 
price levels at home and abroad during the war. It is thousands of dollars. 
“International Price Comparisons,” and may be obtained 
from the Superintendent of Documents, Government 
Printing Office, Washington, D. C., for twenty-five cents 
each. This is a part of a series of fifty-seven bulletins 
which are to be issued which will form a History of 
Prices, and will include a number of issues devoted to 
specific commodities. 























“Foreign Trade Thought of 1919.” 


No. 27 of the publications of the Irving National Bank 
is entitled “Foreign Trade Thought of 1919,” and consists 
largely of the high lights of the addresses made before the 
Chicago convention of the Foreign Trade Council. In- 
cluded is an extract from the address of George Ed. Smith, 
president of the Royal Typewriter Company, and also 
president of the American Manufacturers’ ®xport Associa- 
tion. 


Guide for Advertisers in Cuba. 

Special Agents’ Series No. 178, published by the De- 
partment of Commerce, “Advertising Methods in Cuba,” 
has just been issued, and can be obtained for ten cents 
from the Superintendent of Documents, Government 
Printing Office, Washington, D. C. It contains a general 





description of how business is conducted in the island Bs 
republic, advertising conditions, trade and consumer ad- Should not your correspond 
vertising, trade marks, outdoor advertising, etc. ence have the advantage of 


Association Investigates Government Ownership. the very best paper that your 


A special committee of the Merchants’ Association of money can uy? 
New York was appointed to study the matter of govern- 
ment ownership and operation of public utilities. The 


Association has issued a report submitted by the com- The consensus of opinion 
mittee. The conclusions led the Association to go on 2: Oe 
record as opposing the government ownership and op- among thousands of satisfied 
eration of railroads, telephones, telegraphs and other pub- . 

cration of 1 customers is that such a paper 


ae may be found only in 
Furniture of Government Loan Offices Sold. 
The New York Commercial of June 25 printed the fol- 


lowing report: “Desks, chairs, filing cabinets and other BERKSHIRE 
office equipment which played an important part in 

financing the war while it saw service throughout the 

several Liberty Loan campaigns, will be demobilized this TYPEWRITER 


week. The furniture will be disposed of at auction on 


Thursday and Friday, June 26 and 27, at No. 151 Fifth 
avenue. ] PAPERS 


“Altogether, approximately $30,000 worth of office equip- 
ment is to leave the service of Uncle Sam’s ununiformed 
forces during the sale. Sessions will be held twice daily. 
on Thursday and Friday, from 10 to 12 a. m. and from 
2 to 4 p. m.” 
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THEEATON, CRANE & PIKE Co. 
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Catalogue File at Funchal. TYPEWRITER PAPER DEPARTMENT 
The United States Consulate at Funchal, Maderia, is PITTSFIELD, MASS. 
organizing a catalogue file for the convenience of business U.S. A. 
men of his vicinity. The consul makes the point that the 
catalogues should state prices, weights, shipping dimen- 
sions and other data of asistance to a foreign buyer. aaeeall 
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A Question 
for Dealers 


The business and professiona! 
houses of your community are 
changing from the old method of 
handling and affixing postage 
stamps to the new and better 
Multipost way. 

The growing need for Speed, 
Efficiency and Economy in busi- 
ness, the obvious way in which 
Multipost Equipment fills this 
need, and the National Advertis- 
ing of Multipost, are all combin- 
ing to bring about this change. 

YOU want to be a party to it. 
By recognizing it and serving its 
purpose you Profit by the im- 
provement. 

Without risking or tying up a 
cent, you can represent 


MULTIPOST 


Postage Stamping Equipment 

Here is the Leader in the field, 
the oldest and most successful of 
all.. Over 40,000 offices already 
equipped—and yet but the sur- 
face scratched! 

Get our interesting Proposition 
to Dealers. Write at once for an 
offer that will surely prove at- 
tractive to you. 


MULTIPOST COMPANY 


Rochester, N. Y- 





Signing the Peace Treaty. 


The actual signing of the treaty of peace comes home 
to the stationery trade, as one of the staples of the busi 
ness was the enabling act which gave authorization to that 
document. Newspaper reports state that quill pens, sharp 


ened by a French departmental employe who is an adept 
in that almost-lost art, were provided. This was to enable 
those who wished to conform to the traditions of thei 
nations to use the old-fashioned quill pen. 

The American delegates were provided by an American 
manufacturer with gold-mounted fountain pens, and it is 
expected that America’s signatures were affixed by means 
of a typical American product. 

When the story of the signing of the treaty gets down 
to fine details it will probably be found that the fountain 
pen was used by most of the delegates. Lloyd George 
used a special gold-mounted fountain pen, which had been 
presented to him by an admirer. It bore the facsimile 
signature of the British statesman on the barrel. 

A newspaper report of the event says that President 





SEAL WHICH PRESIDENT WILSON AFFIXED TO THE 
PEACE TREATY. 
REPRODUCED FROM A NEWSPAPER ILLUSTRATION 
PURPORTING TO SHOW AN IMPRESSION FROM 
HE PRESIDENT’S WEDDING RING 


Wilson used as his seal the ring which was presented to 
him by the people of California at the time of his 
wedding. This represents his name in shorthand charac- 
ters. The accompanying illustration purports to repre 
sent this seal, much enlarged. 


Our National Debt Ten Per Cent. 


The national debt of $30,000,000,000 covers the estimated 
maximum as stated in “Our Public Debt,” published by 
the Bankers’ Trust Company, New York, N. \ The 
national wealth is estimated at somewhere around $300, 
000,000,000. Against this total of $30,000,000,000, the book 
says, should be placed an asset of around $10,000,000,000 
of interest-bearing obligations of foreign governments 
representing some $8,500,000,000 of loans made to our 
allies during the progress of the war, tegether with an- 
other contemplated $1,500,000,000 of similar loans. It 
may be expected that in the process of time these loans 
will be repaid, and, as the law stipulates that repayments 
shall be applied to the liquidation of a corresponding 
amount of national indebtedness, we may expect eventu 
ally that this large portion of our indebtedness will be 
paid without it being necessary to call upon the taxpayers 
for a contribution in any form either on account of prin- 
cipal or interest. The national income of the United 
States at this time may be conservatively estimated at 
over $60,000,000,000. To meet the present interest charge 
of approximately $1,000,000,000 calls for about $1.66 from 
each $100 of income, and to meet the estimated maximum 
interest charge for $30,000,000,000 of debt, say $1.250,000,000 
would require about $2 out of every $100 of income. 

Estimates have been made of the per capita debt of the 
principal. belligérent countries since the war: Great Brit 
ain, $674 per capita; France, $900 per capita; Italy, $350 
per capita; Germany, $600 per capita. 
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Get out your letters 


in the morning — 
with 


The DICTAPHONE 





HE DICTAPHONE—always 


ready for dictation—helps you 
to clear your desk early in the day, 
when you're at your freshest and best. 


Result—instead of putting in over- 
time night after night, you can get 
out into the air and sunshine and 
tune up your body and brain for 
the next day's work. 


' Phone or write The Dictaphone 





branch office nearest you for 
; a 15-minute demonstration of 
the time-saving convenience of 
The Dictaphone. 


| 1 MC TAPAVNE 


m , § ) P . 
oe if, Registered in the U. S. and Foreign Countries 
|) Diclate 


Dept. 119G, Woolworth Building, New York City 
Branches Everywhere Write for Booklet, ‘‘The Man at the Desk’’ 


There is but one Dictaphone, trade-marked “The Dictaphone,”’ made and merchandised by the Columbia Graphophone Company 
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A Practical and Profitable Window Display. 

There is an art in the making of window displays, and 
the experience of the best merchandisers proves that con- 
centration is as effective here as it is in other fields of 
endeavor. 

Payot-Stratford & Kerr, of San Francisco, evidently 
had this fundamental principle in mind when they pre- 
pared their window display, which is reproduced on this 
page. They concentrated upon the Sengbusch items— 
three specialities which are so closely related, and so 
intimately familiar to every man who uses a desk, that 
they secured almost the same strength and effect that 
they would have had by devoting the display to one item, 
alone. 

They have interspersed a few other items, which are 
appropriate to the general idea of the main display in the 
foreground. 

Their “Positive Cure for the ‘Licker Habit’”, no doubt, 
attracted a great many eyes, being, as it is, so pertinent 
at this time. 

A window display of this character brings out another 





July, I9T9. 


board; J. L. Isaac, president; George Bauer, vice-presi- 
dent in charge of manufacturing; C. H. E/iff, vice-president 
in charge of sales, and H. C, Firchow, secretary and treas- 
urer. 


A New Vacation Plan. 

The Newberry & Montgomery Stationery Company of 
Birmingham, Alabama, have inaugurated a new plan of 
vacations for their employees. They send their men for 
two weeks during the vacation season to the factories 
which they represent permitting the men to choose the 
factories which they wish to visit. For instance, Mr. Pat- 
terson and Mr. Spiva will spend two weeks with the 
Stationers Loose Leaf Company, The Milwaukee Chair 
Company and The Heinn Company at Milwaukee, Wis. 
Mr. Patterson and Mr. Drake will spend two weeks with 
the Safe Cabinet Company at Marietta, Ohio; Mr. Patter- 
son and Mr. Morton will spend two weeks at the factory 
of the Yawman and Erbe Manufacturing Company of 
Rochester, N. Y.; and Mr. Monroe will spend two weeks 
at the Keuffel & Esser Company of Hoboken, 'N. J. 





EXAMPLE OF CONCENTRATION IN WINDOW DISPLAY BY PAYOT, STRATFORD & KERR, SAN FRANCISCO. 


good point in merchandising, and that is that it pays to 
feature articles that are themselves well advertised and 
thoroughly known to the public. Not only does it stimu- 
late sales for those items, but reflects upon the dealer 
the credit of the manufacturer, as earned through his pub- 
licity. 

Aggressive efficiency characterizes the policy of this 
San Francisco house. They are active at all times in the 
creation of business, and permit no stock to want for cus- 
tomers through lack of enterprise in presenting it to the 
public. 


Atlanta House Incorporates. 


The Horne Desk & Fixture Company, formerly owned 
and operated by W. A. Horne, has recently been incor- 
porated under the laws of Georgia for $20,000, all of which 
is paid in. The firm name remains as formerly, The 
Horne Desk & Fixture Company. The company’s ex- 
ecutive offices and salesrooms are at 93 North Pryor 
street, Atlanta, Ga. 

Newton C. Wing, formerly manager of the local office 
of the Library Bureau and more recently of the Ameri- 
can Red Cross, is secretary and treasurer of the corpora- 
tion and will be in direct charge of the card index and 
filing systems department. The firm covers the South 
Atlantic states, specializing in store, office and bank fur- 
niture and fixtures. It was recently awarded the contract 
for the entire equipment for the Atlanta branch of the 
Federal Reserve Bank. The company handles commercial 
furniture, desks, chairs and filing devices, sheet metal 
products, etc. 


Milwaukee Concern Holds Election of Officers. 

On June 3rd the Board of Directors of the Milwaukee 
Chair Company elected the following executives to serve 
during the ensuing year: E. W. Cramer, chairman of the 


This plan is intended to familiarize the company’s sales- 
men with the manufacture of leading lines of office equip- 
ment. 


Birmingham Stationer Receives Honors. 

After two years’ service in France with the Army, Zac 
Smith, Jr., returned recently and was honored at a din- 
ner at the Hotel Hillman by the employees of his com- 
pany, the Zac Smith Stationery Company, of Birming- 
ham, Ala. The principal talk, of course, was given by 
Mr. Smith himself, who expressed his thanks and hearty 
appreciation for the affection and co-operation which 
were the universal spirit of the evening. An address of 
welcome was given by Mrs. Ruth Johnson for the office 
force, while George Ryan spoke for the printing depart- 
ment. Other speakers included Mrs. Clara Meacham and 
Mrs. Anna Bennett Robb, who read a poem composed 
for the occasion. Hugh Eades expressed the welcome of 
the engraving department, while Mr. Perry of the Samuel 
C. Tatum Company of Cincinnati spoke on “Salesman- 
ship.” The toastmaster of the evening was Carlton P. 
Smith. 


The Efficiency Devices Company of Detroit, Michigan, 
have recently issued a new catalogue of planning boards, 
card racks and card travelers, display boards, index and 
directory boards and other system devices for industrial 
plants. The catalogue is illustrated and contains prices 
of all products. 


Salz Bros. of New York are just getting out another edi- 
tion of their recently issued catalog. The catalog lists 
fountain pencils, powder and tablet inks, etc. Among 
the items described is the Salz Sta’Sharp pencil. The new 
catalog is available in English, French and Spanish and 
Portuguese. 
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Language in action! Words 
are of little use until they 
have gone from their authors 


out to others—until they are 
put in action. Today the Mimeograph 


is the winged Mercury of the business 
world—the speediest transmitter of written language 
from the place where it has little value out to the 
places where it has great value. These flying wheels 
reproduce, with cameo-sharpness, letters, bulletins, 
maps, plans, forms—all to knit more closely the fabric 
of the enterprise, to give power to policy and persistency 
to sales propaganda. And that too at ridiculously small 
cost. Let us show you how language can be put into 
powerful action—for you and your business. Booklet 


“T”’ from A. B. Dick Company, Chicago—and New York. 
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The ROYAL 
Accelerating 
Typebar 


effects Greater 
Production with 
Less Fatigue 


The “Royal” accelerat- 
ing typebar is unique in 
typewriter construction. 
Gathering speed contin- 
uously as it flashes to 
the printing point, it re- 
quires less effort per tap 
on the part of the typist 
—piles up less fatigue in 
the course of the thou- 
sands of taps forming a 
day’s work. 


That saving in energy 
results in larger volume 
of production. Likewise 
the “Royal” adjustable 
touch — simple and 
speedy —helps towards 
volume of production. 
And so do the inbuilt 
devices which enable the 
turning out of form, 
card or billing work 
with the same facility 
as correspondence. 


Thousands of large 
business organizations 
throughout the country 
standardize on the 
“Royal” because its con- 
struction assures extra 
ends 





years of service 
the “trading-out” evil. 
Phone for a “Royal” 
demonstration—find out 
about the twenty exclu- 
sive features—you will 
see why the “Royal” is 
the logical choice. 


ROYAL 
TYPEWRITER 
COMPANY 


INCORPORATED 
Royal Typewriter Building 
364-366 Broadway, N. Y. 
Branches and Agencies the World Over 


Chief European Office 
75 Queen Victoria Street, London, E. C. 
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“COMPARE THE WORK” 
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Visitors from Abroad 


\mong those gentlemen from abroad who have called 
at the New York office of Office Appliances recently are 
Ramiro Garcia Suarez of Madrid, Spain, who represents 
a number of office furniture, typewriter and adding ma- 
chine and ribbon and carbon lines for Spain. Mr. Suarez 
was accompanied by F. Rodriguez of the export depart- 
ment of the Yawmen and Erbe Manufacturing Company, 
who acted as interpreter. Another visitor was Jose Gilpe 
of Barcelona. From Italy came Ricardo Bignami of Mi- 
lan, also Ettore Rigamonti of La Comercial of Milan. All 
these gentlemen are deeply interested in business develop- 
ments in America with reference to America’s position in 
the foreign field. 

i 

Nico Sanders, who represents a number of American 
office equipment devices in France, is making a_ two- 
months’ business trip to the United States. Mr. Sanders’ 
home office is in Paris. Durine the early part of June he 
paid a visit to the home office and factory of the Monroe 
Calculating Machine Company at Orange, N. J. 


Ad. L. Zadig of Stockholm, Sweden? sailed for home on 
July 8 after spending a couple of months in the United 
States, one month of which he spent on the Pacific Coast. 
His visit to this country was in part a vacation, but he 
made it an object to visit many American business en- 
terprises, banks, manufacturing institutions, etc., with a 
view to learning all that he could with regard to American 
systems and methods. Mr. Zadig’s house, A-B Affarssys- 
tem, handles many American lines. It does a good busi- 
ness and is a pioneer in presenting the newer American 
devices to the Swedish market. The house has been in 
existence fifteen years and is in close touch with the situa 
tion here and at home. 

% 

S. Georgevites of Stancic & Company, Belgrade, Servia 
Jugo-Slavia, recently called at the New York office of this 
magazine. His company represents a number of Ameri 
can concerns in printing and office outfitting lines, and it 
is their intention to branch out further in this field. It is 
understood that Rok Stancic-Rokotov of Stancic & Com- 
pany has established an office at 25 Broadway, New York 
City, and will look after affairs in America for the Bel- 
orade office. 

% 

Norman Wright of the firm of William Mitchell, Ltd., 
manutfacturets of pens of Birmingham, England, recently 
isited our New York office. The house, it is said, ex- 
pects to take on an American line of inks. 


Fred E. Berg of Buenos Aires, Argentine, is now visit- 
ing the United States. His company are agents for Amer- 
ican office furniture lines and other devices. Mr. Berg 
is reported to be starting a company to handle a general 
line of merchandise. 


Some Changes in Marchant Organization. 


R. H. Marchant, president of the Marchant Calculating 
Machine Company and brother of A. H. Marchant, was in 
Chicago recently on an extended trip, during the course 
of which he visited all of the sales offices of the com- 
pany west of Chicago.—R. H. Davis, who has had an ex- 
tended experience in marketing specialty machines has 
opened a new office for the company at 629 Mercantile 
building, Rochester, N. Y.—E. St. John Smith, who was 
formerly with other typewriter and calculating machine 
companies, is now in charge of the Albany office.—J. C. 
\nderson, formerly with the Elliott-Fisher Company. is 
now manager for the Marchant at Syracuse, N. Y.—Je- 
rome Kennedy has been appointed district sales manager 
for the Marchant at Chicago. He was formerly with 
another calculating machine concern. E. D. T. Mc- 
Elhiney is now assistant to Mr. Kennedy in the Chi- 
cago office—Arthur Haynes, formerly an importer of a 
foreign calculating machine, is now selling Marchants in 
the middle-west with offices at 710 Security building, Mil- 
waukee, Wis. He is assisted by Eugene V. Drake. 





Pen Company Moves. 

The new Diamond Point Pen Company, which distrib- 
utes the Simplex self-filling fountain pen has moved to 
129 Lafayette street, New York City. The new location 
is larger than the former quarters occupied by the com- 
pany at 44 East Twenty-third street. 
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Englewood Desks 
Sell 


On Their Assurance 


of Office Efficiency 


Just use common sense when you 
stock up on office desks. The logical 
line for the dealer who has a market 
for medium-priced, substantial, dura- 


ble desks is Englewood Desks. 


There is a power in the actual, prac- 
tical, every-day usefulness of this 
reasonably-priced desk which satisfies 
the buyer—and makes the dealer’s 
re-order a constant quality. 


Shall we send our catalog? 


Englewood Desk Co. 
CHICAGO, ILL. 


58th and Lowe Avenue 





























The ACCO Fastener 


== with the Prong Shield Washer 





indispensable for binding 
any number, any size, and 
any kind of papers securely 
and permanently or temporarily. 


It fits flat and is a perfect, in- 
expensive loose leaf transfer. 











Made in all sizes to fit all 
standard gauges of punching. 


The Prong Shield Washer is fur- 
nished only with the Acco Fastener. 
The Prong Shield Washer makes this 
type of fastener practicable, because it 
allows the prongs to bend inwardly over 
the washer and to be fastened, which 
prevents fastener from being forced 
open. Its effectiveness, simplicity and 
neatness make it the only practical 
fastener for any kind of a file. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. It fits perfectly 
flat on papers and takes up no room in files. 
Sheets are easily added or removed from any 
part of the ACCO. 


Samples and Circular on request. 





Our new Catalog No. 419 
is now ready for distribution 
to the trade. 





American Clip Company 


U.S. A. 
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Beebe Ave. & William St. NEW YORK, N. Y. 
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Pugilistic Mitt on the Keyboard. 
The training season prior to a prize fight is productive 
of a large output of “dope” and cartoons by sports writers 


and artists. In the accompanying picture Cartoonist 
Quinn Hall, of the Chicago Daily News, has illustrated 
an important phase of the training camp life. If the re- 
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WAEK NELSON Gers BosY wth . ‘ 
‘ TH WIS 
TYPEWRITER HE MAKES MORE. NOISE 
THAN ALL THE CARPENTERS WORKING 
ON THE ARENA PUT Tace THER 
AS RESULT 9 wate 





A FLOCK of "FLEET WINGS? ARE 
ALWAYS BUSY BRINGING KEW MACHINES 


To Bars TENT ; 
Tue ARENA * N THE SHADOW OF 


TYPEWRITER WOES OF THE TRAINING CAMP. BY 
QUINN HALL, IN THE CHICAGO DAILY NEWS 


ports from the training camps of the contestants are to 
be believed, a wastage of four machines a day is nothing 
for the typewriter manufacturer to worry about. The 
wonder is that but four machines a day are needed to 
withstand the pugilistic caresses of the fighter. Put 
then, it may be that he doesn’t take off the gloves when 
he composes publicity matter. 


Beating the Barber at His Own Game. 

The Protectographer of the Todd Protectograph Com 
pany has a department of local news, written in the ver- 
nacular (very) called “Homeville Happenings.” A recent 
issue told of the exploit of the Chicago manager 

“Pop” Gerak, our determined Chicago G/S/A, was get- 
ting his semi-annual tailor-made haircut and shave at the 
Sherman House shop. (When Pop luxuriates he believes 
in traveling first-class.) Well, in order to keep the barber 
from saying hair tonic and danderono and manicure and 
singerino and all them expensive words, which cost about 
six bits the each, Pop engaged the tonsolarist in conver- 
sation about the delights of selling Protectographs—got 
him so excited he even forgot to hold his hand out for 
the tip (thereby saving himself a great disappointment), 
and by gosh the next day he showed up at Gerak’s office 
signed them papers, and sold five C/Ws straight the first 
week. Oh, you Pop!” 

“G/S/A” is Toddese for “general 
“C/W” means “check writers.” 


Should Have Suited Him. 

“This stenographer you sent me didn’t know 
about punctuation or nothing.” 

“Well, sir, it’s this way,” explained the business school 
proprietor, “I inferred from your conversation that you 
didn’t know much about these things yourself, so 1 took 
a chance.”—Baltimore American. 


sales agent,” while 


nothing 


A Steady Customer. 
“T met Ikey coming out of the bank just now.’ 
“Buying Victory Bonds, I s’pose.” 
“Naw, he’d bin in to fill ’is fountain pen.”—Exchange. 
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€@ The ACCO Folder 


It is impossible to misplace or lose a letter from the Acco Folder 
regardless of how frequently or carelessly the files are referred to. 





Errors in filing slow down and hamper The Acco Folder is inexpensive because it 
executive action. A lost or misplaced paper can be used over and over; it is the only 
sometimes means a heavy loss of time and folder in which papers are bound in book- 
money. form, and from which contents can be removed 

The Acco Folder is positive insurance against intact securely held together with the Acco Fast- 
loss or misplacement of correspondence because ener. Acco filed letters are not held by the prongs 
papers cannot be wrongly replaced after being of the folder, but are bound in place by the washer 
once filed in an Acco Folder. Every paper is of the Acco Fastener. 


chronologically bound in its original place. Valu- 
able filing space is saved by the papers being held 


compactly. “Security of papers helps security of business.” 








Note book- Acco Folder in use, open. Contents safe; convenient and 


Acco Folder in use, closed. 
quick reference. 


like appearance. 
Acco Folders are made of heavy red pressboard in stock sizes to fit all 


standard filing cabinets; also furnished with any cut of tab without 
extra charge. Each Acco Folder is complete with one Acco Fastener. 


CIRCULAR UPON REQUEST 


() THE AMERICAN CLIP COMPANY ¢( 


Beebe Ave. and William St., L. I. C. 
NEW YORK, N. Y. 
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No delay in getting out Monthly Statements 
No delay in getting in Customers’ Checks 
with 


The Elliott-Fisher System 


The Elliott-Fisher Flat-Bed System of Accounting, Book- 
keeping, Billing, and Recording belongs in your office, because you 
are in the dry goods business—one of the fields where Eliiott-Fisher 
has proved most practical and economical. 


You need the Elliott-Fisher System because you require max- 
imum speed and accuracy in handling your monthly statements, in 
striking off your trial balances, in maintaining a continuous journal 
of each day’s transactions, and in keeping the treasurer’s office 
posted on the exact status of each day’s active accounts. 


Elliott-Fisher Machines get out your statements promptly on 
the first of the month. They write the statements, post and bal- 
ance the ledger, and make the Proof-Sheet at one operation. 


It makes no difference whether you do your bookkeeping by 
loose-leaf and card systems or with bound-volume journals and 
ledgers. There is an-Elliott-Fisher Machine for every kind of 
system and every purpose of accounting, bookkeeping, billing, and 


recording. 


The Flat-Bed System allows the forms to lie flat in a natural, 
spread-out position. It permits them to remain still, securely 
clamped in place, and ensures easy handling and perfect registra- 
tion of different shapes and sizes of papers up to fourteen carbons. 
The machine moves over the work just as the hand does when 
writing; it moves easily and locks safely when in place. 


Write us today that you want to be shown how the Elliott- 
Fisher will save you time, labor, and money. 


ELLIOTT-FISHER CO., Harrisburg, Pa. 


LLIOTT-FISHER 


FLAT-BED SYSTEM OF ACCOUNTING— 
BOOKKEEPING — BILLING—RECORDING 
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If I Were a Salesman. 
If I were a man with goods to sell 
And landed a chance my tale to tell 
To a man with power to buy, 
I never would talk about shows and things 
Or give my views on warring kings 
While the precious minutes fly. 
With a funny yarn I would not begin, 
Rut right from the jump I would buckle in 
To tell of the goods I had; 
My competition I’d never knock 
But I’d boost the quality of my stock 
And get out my order pad. 


I never would spend his time or mine 
In chatting of weather, bad or fine, 
Or arguing politics; 
I'd waste no talk on a tale of woe 
Or bring out a deck of cards to show 
\ few of my clever tricks. 
The war's results I would quite forget. 
And the tariff, too, and the nation’s debt 
Though the times be out of joint, 
I'd start right in from the jump to dwell 
On the articles I was there to sell, 
\nd I'd talk right to the point. 


I'd pass up religion and lodges, too, 
\nd art and science and novels new, 
(nd the women that I had met. 
I’d stick right close to my little job 
\nd make no mention of Tyrus Cobb, 
Or friends in the upper set. 
I’d business do in a business way, 
\nd I think I’d find my scheme would pay. 
But still, if my goods were spurned, 
I'd travel on with this thought sublime, 
That I had been digging all the time 
(nd had left no stone unturned 
Edgar A. Guest, in the Detroit Free Press, via the 
Ae een 8 


Jokes Off and On the Field. 


Merchant—Are you a man who watches the clock? 
\pplicant—No, sir; I watch the stenographer. As soon 
as she begins powdering her nose I put up the books.— 


Boston Globe. 
Lead Pencil Stuff. 


“Didn't we meet at the Traymore last summer?” asked 
the well dressed visitor of a young lady who looked lonely 
in her rolling chair. 

Receiving a chilling negative reply, he added: “My 
mistake; but anyone is liable to make them. That’s why 
they put erasers on lead pencils.’ —Exchange. 


Psychology of Lead Pencils. 

Graphite, of the Joseph Dixon Crucible Company, has 
preserved the following analysis of the character of lead 
pencil users, which first appeared in the Boston Post: 

[t is often the little things that children do which give 
the best indications of what their future characters will 
be. In work and play the sort of man and woman the 
child will become is daily unfolded. 

In such a small matter even as the sharpening of a 
pencil valuable hints may be obtained by anyone in the 
least observant. Here it may easily be discovered whether 

boy or girl is careful, destructive, wasteful or 
economical. 

The boy, for instance, who sharpens his pencil into a 
stub is inclined to be economical, careful and quick in 
after life. The boy or girl who takes an inordinately 
long time to make a slender point, cutting very precisely 
and regularly all the time, will usually prove to be of 
in artistic and dreamy disposition. The child who, re- 
gardless of the look of the pencil, gouges out great pieces 
in order to get to the lead, will show impulsiveness and 
generosity. 

Mere destructiveness, however, becomes apparent when 
a child takes a delight in sticking his knife in his pencil 
ind splitting it—or destroying it in some other way. 


Trade Library in England. 


\ commercial library is to be opened shortly in the 
Royal Exchange Building, Manchester, England, in which 
will be filed trade papers, catalogues, consular reports, 
home and foreign directories, telephonic and telegraphic 
codes. The library will be open to the public 
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BADGER 
Quality Binders 


Advertisers who realize the need for a good 
dress for their loose-leaf catalogs, photographs, 


price lists, 
Products. 





etc., 


select 








Badger Loose-Leaf 


They know that 
their publicity mat- 
ter will get atten- 
tion and be pre- 
served when cov- 
ered with Badger 
Binders. 


The problem of hav- 
ing customers pre- 
serve and keep the 
advertiser’s loose- 
leaf catalog up to 
date is solved by 
Badger Catalog 
Binders. New issues 
or sections are eas- 
ily placed in the 
correct position, and 
obsolete matter is 
removed with equal 
facility. 


The Badger Catalog 
wiil be an inspira- 
tion to you in solic- 
iting this business. 


Write for the 
Catalog. 


The Heinn Company is the originator of the 
Loose-Leaf System of Cataloging. 
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Milwaukee, Wis., U.S.A. 
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Monroe Company Holds Fifth Annual Sales Con- 
ference. 

The fifth annual sales conference of the Monroe Calcu- 
lating Machine Company was held in the Colonial room 
of the Hotcl McAlpin, New York City, June 5, 6 and 7. 

Activities began on Wednesday evening, because most 
of the men arrived in New York that afternoon or evening 
in order to be ready for the business of the day at 9 o’clock 
Thursday morning. 

In his opening address, President Monroe particularly 
emphasized the spirit of co-operation and service. H. G. 
Dechant, vice-president, in charge of sales, sounded the 
keynote of the conference, namely—Education. He said 
that the conference program had been prepared with a 
view to discussing topics bearing upon the education of 
salesmen, upon the education of users and the education 
of the public at large. 

For the purpose of conserving time, papers on the vari- 
ous subjects had been prepared, mimeographed and sent 
to every member of the sales force in advance. At the 
conference these papers were discussed under the leader- 
ship of men, other than the writers of the articles, who 
were deemed particularly qualified for leading such a dis- 
cussion. 


It was a warm and vigorous “give-and-take” session all 
evening long. The men were so interested and so much 
in interest that the session did not disband until twelve 
o'clock and groups were found in the conference room 
and the hotel corridors until one and two o'clock continu- 
ing discussions. 

The annual sales dinner was held in the Colonial room 
on Saturday evening, June 7. Music was furnished by 
the Monroe Concert Orchestra. Parody songs and various 
stunts made the evening a round of merriment. 

During the dinner President Monroe was presented 
with a handsome Swiss watch by the sales organization. 
The watch is of the type that strikes the hour and minute. 

J. D. West, assistant sales manager, who supervised the 
conference arrangements and presided at the sessions, 
was given a vote of thanks for the manner in which he 
conducted the biggest and best conference ever held by 
the company. 


Novel Idea in Letterhead. 


The Aurora Metal Cabinet Works of Aurora, Illinois, 
uses a four page folder letterhead, the front page con- 
taining the name of the company and the character of the 
products, with the letter, and the second, third and fourth 





DINNER GIVEN IN THE COLONIAL ROOM OF THE HOTEL 


Thursday evening was given over to a bowling party at 
the Thum Bowling Academy. On two of the alleys there 
was a match between a team of the factory and a picked 
team from the sales organization. The rest of the alleys 
were thrown open to any of the conference guests who 
wanted to roll a few games. 

Friday afternoon was devoted to a visit to the factory 
at Orange. Small parties of eight or ten with guides from 
the factory organization were despatched at short inter- 
vals in order to avoid confusion, so that everybody would 
have an opportunity to really get an orderly idea of the 
marufacture of the machine. 

One ot the features of the afternoon was a concert by 
the Monroe military band. The visiting salesmen were 
met at the station by the band, marched to the factory to 
good snappy music and were given a rousing send-off. 
The music went a long way toward making the visit to 
the factory one of the bright spots of the conference. 

Perhaps the busiest session of the conference was that 
on Friday evening. A number of tables with machines 
on them were placed in the conference room and small 
groups under leaders gave demonstrations of various ap- 
plications of the machine. 


McALPIN, NEW YORK, ON THE OCCASION OF THE FIFTH 
ANNUAL SALES CNFERENCE OF THE MONROE CALCULATING MACHINE COMPANY. 


pages containing a careful, interesting and well illustrated 
description and price list of steel upright cabinets and 
transfer cases, card cabinets, trays, etc., etc. The last 
page contains some vigorous and convincing arguments 


as to the desirable characteristics of steel office devices 


Boston House Takes Cabinet Line. 

The Loose Leaf Specialty Company, a Boston whole- 
sale stationery house, has taken over the D. D. Robert- 
son line of filing cabinets and will push it in this country 
and abroad. 

These cabinets are made of solid quartered oak, havine 
hardwood drawers with brass handles. 


Mr. Gibbs’ Son Marries. 

A wedding of interest to the trade occurred early in 
June at the Hotel St. George in Brooklyn. It was that 
of Miss Evelyn Chase Snedeker to Robert Hoyt Gibbs. 
Mr. Gibbs is the son of Mr. and Mrs. Fletcher B. Gibbs 
of Chicago and Oak Park, Ill. Office Appliances extends 
its hearty congratulations and good wishes. 
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Vets Products 


**Most things for the Office- Some 
things for the Home” 


MUS 





MT 





Are now handled by more than 5000 Dealers 
in the United States 


7 
See Illustrations Ine See Illustrations 
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Enabling one to sell the lowest priced as well as the highest grade equipment em- 
bracing three distinct lines of Upright Vertical Files, three lines of Sectional Filing 
Equipment, Sectional Receding Door Bookeases and Store Display Cases in Standard 
and Mission types, Wood and Fibre Transfer Cases, as well as many other necessary 


Succeeding Pages 


and fast selling office specialties. 
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The y ice Manufacturing Co. 


162 Union Street 
Monroe -3- Michigan 


New York Office 368 Broadway Chicago Display—511-515 S. Wabash Ave. 
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1220 Line” Side Panelled 
Filing Cabinets 


Will meet"the most exacting requirements of any business or pro- 
fessional office in construction, appearance and utility. The Letter 
and Cap widths are made two, three and four drawers high. The 
Invoice width made only in the five drawer height. Fronts and tops 
are five-ply veneer. The sides and back are hand- 
somely panelled. Drawers are dust-protected, 
equipped with quickly adjusted, auto-locking fol- 
low, blocks, have‘capacity for 5,000 papers and roll 
easily without friction or 
binding on double roller 
bearing supports which 
hold drawer in horizontal 
position when withdrawn 
from cabinet. Each 
drawer has removable rod 
for locking-in eyeletted 
guides. Trimmed with 
brass label holders and 
pulls. Any number of 
sections may be set side 
by side to form a complete 
filing unit. This can be 
accomplished with cabi- 
nets having the panelled 
sides or expense can be 
saved by purchasing the 
No. 1220 No. 1223 No. 1222 files without panelled 





On 4" Leg Base No. 1227 On 12" Leg Base No. 1221 On 12" Leg Base No.1221 ~—sides. A 12-inch Leg Base 


cabinet raises it to the height of a three drawer file and the three drawer to the height of a 
four drawer, with perfect alignment at the top. Cabinets are sold without Leg Bases unless 
otherwise specified. Assorted filing drawers make possible a cabinet arrangement that will 
meet your special filing requirements. Furnished in Golden or Natural Oak or Mahogany Finish. 


Ifis Flat Top Desks with Filing Drawers 


Made from best grade, kiln dried Plain Oak with five-ply veneered Quartered Oak Tops, furnished regular in 
Golden, Natural and Weathered finishes or of Birch in Mahogany finish. Drawers roll on indestructible roller 
bearings, and are removable but cannot fall out accidentally. Back panels to close space between pedestals or 
full width back and end panels furnished when desired. Having correspondence, cancelled checks, record cards, 
etc., properly filed, and within easy reach without leaving chair, appeals to any busy business man or woman. 
Catalog illustrates many standard designs, but other drawer arrangements can be supplied as specified. 





555 

No. 888-— Left Side Cap Width, has slide shelf, drawer D4 for 4x‘ No. 555 Left Side Letter Width, has slide shelf, two small storage 
cards, drawer F4 for storage and drawer Ad for legal blank vertical! drawers F and large storage drawer,G. Drawer between pedestals 
filing. Drawer between pedestals, Right Side Letter Width, has slide shelf, Drawer C for 3x5 cards, 
Right Side Cap Width, has slide shelf, two L4 legal blank drawer com- small storage drawer F and drawer A for vertical correspondence or 
partments and drawer H4 for filing folded legal blanks. Height 3° catalog filing. Height 30 inche Five-ply veneered 54 by 30 inch 
inches. Five-ply veneered 60 by 30inch top. Back panel not included top. Back panel not included unless specified for which there is an 
unless specified for which there is an extra charge. Desk leg extra charge. Desk legs equipped with metal sliders. 


equipped with metal sliders. 


The Yes Manufacturing Co. 


New York Offic i i i “Chicago Displ 
uf nu 162 Union Street, Monroe, Michigan, U.S. A. ete Riasiey 
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ts “421” Line Files 
Are the Recognized Standard 


Among Low-Priced Filing 
Cabinets 





= 


Letter, Legal Cap, In- 
voice, Card Index, 
Check, Document, 
Voucher, Legal Blank 
and Other Sizes 





No. 321 





A FILE FOR EVERY PURPOSE 


Variety, Compactness and Economy are the special advantages of this line. There are ten 
kinds of drawers for filing almost any size business papers, cards, etc. Your choice of these files 
may be arranged in one cabinet to meet most any need. They are compact, handy, accessible. 
No space is wasted and economy is effected through the elimination of superfluous parts. 
Each frame-joint is inter-locked, glued and held 
with two screws. Drawers are dust-protected 
and roll on hard indestructible Roller Bearings. 
The superior wear-resisting qualities of these 
files have been demonstrated by many years of 
practical, daily use in all parts of the world. 


Get Hae Catalog 
Attractive discounts make "#2 Lines" favorites 
with dealers, everywhere. 


You buy H7& Files reasonably—so you can sell them 
reasonably —at a liberal profit 


The ffs Manufacturing Co. 


162 Union Street Monroe, Michigan 
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New York Office—368 Broadway. Made also in Canada by The Knechtel 
Furniture Co., Ltd., Hanover, Ontario 


No, 4258 
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Compact and, Horizontal 
Filing Sections 


meet the demand for various filing necessities in the 
office of executives and department heads, where per- 
haps the floor space is limited. 


The Compact Filing Sections 
are made 18 inches wide and in 15 and 24 inch depths. Great 
est filing capacity in smallest space. Sections are interlocked 
by an ingenious and invisible device’ which is strong and ac 
curately fitted. Thirty kinds of sections enables one to arrange 
a stack that will provide filing space for almost any standard 


% 


size business papers and record cards. They are inexpensive 
considering their excellent workmanship, durable construction 
and handsome finish. The large drawer fronts are 5-ply veneer. 
Sections align with the Horizontal Line but do not intermember 
with them. Made in solid, seasoned Quartered Oak and Birch 
Mahogany. An attractive line of files. 


The Horizontal Sections 

are the result of demand for filing sections to intermember with 
Wize Receding Door Bookcases. Made in 28 styles, capacities 
and sizes to meet almost every business or professional office 
requirement. Thirty-four (34) inches wide and 15 and 24 inch 
depths. The "Compact Sections" align with these longer 
sections thus utilizing almost any available space. Beautifully 
figured Quartered Oak in eight stock finishes, also Mahog 
any Finish. Let us tell you more about them—Get Gen- 
eral Catalog. 


Receding Door Sectional 
2049 Bookcases 


Are ideal book storage equipment for school, office and home 

The Sfius Manufacturing Co. The sectional conatruetion provides a method for taking care of 
— future requirements. You can start with one section, top 

162 Union Street and base and add 

Monroe, Michigan, U.S. A. other sections as 

, needs demand. 
Made of very best grade of Plain and Quartered Oak and Birch 
Mahogany. Operation of the receding doors is controlled by a 
patented Equalizer which allows it to travel only straight forward 
and back in the recess above the book space. This equalizer also 
provides the method by which the doors can be instantly removed 
and replaced. The dust shield and the correctly fitted door com- 
bine to make these sections air cushioned without the use of felt 
strips. Raise the door as high as it will go—drop it. The glass 
will not break—the door will not slam. Only one hand necessary 
to operate the door. Both Plain and Quartered Oak furnished in 
any standard finish; the Birch in the beautiful Mahogany. One 
stack on your floor for display purposes will aid in securing orders. 
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lllustration shows how #@® Receding Door Book sections are 
shipped Knocked Down. Quickly and easily set up without tools 
of any kind. 
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Good Morning, Mr. Stationer 





Do you recognize the fact that ‘Davids’ Service” 
doesn’t end with the delivery of the goods 
to you. 


Just because we have shipped the stock you 
ordered (and put into it all the quality pos- 
sible) we do not conclude that our responsi- 
bility is ended. 


Our interest in the goods of our manufacture 
lasts clear through the handling of the stock 
by the dealer, the purchase by the user and 
from this until its ultimate consumption. 
Until the last drop of ink or paste has been 
satisfactorily used the entire Davids’ organ- 
ization is right behind it. 


To be a little more concrete, we maintain a Sales 
Promotion Bureau, under the management 
of S. V. Anthony, and comprising a staff of 
trained salesmen who sell for the dealer. 
These members of the Davids’ organization 
work various districts in turn, covering ex- 
haustively the consuming end and introduc- 
ing (when necessary) and boosting (always) 
the line of Davids’ Quality Products. 


To have this corps of trained men boosting for 
the stock of Davids’ Quality Products is just 
like adding so many men to your sales force. 


Davids’ Inks and Adhesives move, and move 
quickly, because we create buying sources. 





THADDEUS DAVIDS INK COMPANY, Inc. 


95 VANDAM STREET 
NEW YORK 


CHICAGO J. W. R. MERCKLE, President 
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UNCLE SAM has placed his stamp 


of approval on all Meilink ‘‘Master Model” 


Filing Safes for Government use (through the General 
Supply Committee and the Treasury Department) as the best pro- 
tection for the Government against both fires and thieves. 


i 


This decision, made by the General Supply Committee 
is of greatest consequence—in no previous year has the question 
of making an award been so thoroughly investigated by the various 
Departments. Their approval of the Master Model Filing Safe 
is a special victory for Meilink methods of construction. Because 
of the carefulness used in the tests, this decision is an O. K. in 
which all buyers of safes may put their trust. 


Tests of extreme heat resistance made at a factory 
= form a very good basis upon which to figure the efficiency of the 
safe at that one place and time, and under those certain conditions; 
in order to prove that the safe possesses all the essentials, however, 
one must prove that the insulation is permanent, that the safe has 
sufficient structural strength to 
stand the shock of falling a distance 
upon rough, hard objects when 
redhot, or of having timbers, stone 
and brick crash down upon it, and 
that the door plates and lock and 
bolt work are sufficiently heavy 
to make it thief proof. We can 
prove that about the MasterModel. 


DEALERS: The man who 


sells Meilink safes doesn’t worry 
when he hears the fire alarm; the 
Master Model always makes good. 
Welll gladly send you full infor- 
mation about the decision of the 
Government, if you write us today. 


The Meilink Mfg. Company 


Toledo, Ohio, U. S. A. 
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(IN OTHER LANDS—Continued from page 27.) 
American Chambers Secure Co-operation. 


The great value of American Chambers of Commerce in 
foreign countries to the growth of American foreign trade, 
is becoming increasingly evident. Recent advices re- 
ceived by the National Foreign Trade Council from Lon- 
don, Shanghai, Rio de Janeiro and Buenos Aires all indi- 
cate great activity in obtaining the removal of unnecessary 
trade restrictions and in settling by arbitration any dis- 
putes that may have arisen from the termination of the 
war. 

As an instance of this, the budget law of Brazil for 1919 
prohibited the presentation of consular invoices for cer- 
tification after the departure of the ship on which the 
merchandise is carried—shipping conditions made such a 
requirement practically impossible to meet. Another ar- 
ticle of the same law required the inclusion in the con- 
sular invoices of a statement specifying the materials en- 
tering into the preparation or composition of each article 
shipped—the impossibility of which is apparent. Energetic 
protests by the American Chamber of Commerce for 
Brazil recently resulted in the extension of the time limit 
on consular invoices until the arrival of the steamer in 
Brazil; in the second case, the operation of the law was 
postponed until November 1, by which time it is hoped 
that the law will be repealed. 

The benefits arising from the efforts of these American 
chambers abroad should be apparent to all foreign traders. 
[he chambers are supported by their membership dues, 
and are all carrying on active campaigns for new Ameri- 
can members. If such are obtained, it is believed that 
the work of the chambers can be expanded to the great 
advantage of American trade. 


French Campaign for Home Products. 

French newspapers are campaigning to increase the 
consumption of machinery produced in France, in prefer- 
ence to imported equipment. The following is trans- 
lated from “Le Matin” of Paris, its issue of May 22, 1919. 

‘But likewise in the matter of typewriters, we still have 
before us a great effort. In effect, in 1913, we used in 
France, 150,000 sewing machines and 20,000 typewriters. 
For the typewriters, our capacity for production in 1918 
was only 6,000 to 7,000 machines. As for the sewing ma- 
chines, before the war they represented a veritable Ger- 
man invasion. Think of the fact that while Germany in 
1909, 1910 and 1911 exported to the entire world $28,400,000 
worth of sewing machines, she sent into France more than 
$4,000,000 worth of them.” 

This campaign will no doubt gather strength as France 
is enabled to resume production, but it does not seem 
probable that the importation of light machinery will be 
materially interfered with for some time after the em- 
bargo against imports is released. 


Venezuela Catalogue Conditions. 


Consul Homer Brett, La Guira, Venezuela, states in 
Commerce Reports that catalogues on file at the con- 
sulate are not very accessible, as the commercial center 
is Caracas. It requires an expensive trip for merchants 
to visit the consulate to consult catalogues. There are 
two alternatives to filing catalogues at the consulate. The 
American Trading Company of Venezuela maintains a 
catalogue file at Caracas and has facilities to display sam- 
ples. It is a branch of the American Trading Company 
of New York, and seeks to establish connections with 
American exporters. The Banco Mercantil Americano 
of Caracas, a subsidiary of the Mercantile Bank of the 
Americas, has a department for filing catalogues and sam- 
ples. The bank undertakes to order American products 
for local merchants, delivering at his warehouse with al] 
expenses paid, including duty. 


Brazilian Stationery Imports. 


Imports from all countries into several ports of Brazil 
are stated as follows: 

3ahia: Writing ink—(1916) none reported; (1917) $981. 
Typewriters and accessories—(1916) $5,945; (1917) $4,444. 
School and office stationery—(1916) $12,164; (1917) none 
reported. Writing paper—(1916) $34,906; (1917) $17,938. 

Pernambuco: Typewriters—(1916) $4,690; (1917) $5,709. 
Stationery—(1916) $13,148; (1917) none reported. Writing 
paper—(1916) $24,011; (1917) none reported. 

Maceio: Typewriters—(1916) $181; (1917) $2,006. Sta- 
tionery—(1916) $1,614; (1917) none reported. Writing 
paper—(1916) $4,810; (1917) $1,612. 




















Essentials 


The absolute certainty that the chair line 
you sell is dependable in every particular 
—the best that money can buy—is in 
itself a great asset for your salesmen. 











KARPEN 























Office Chairs 

















Backed by the great prestige of the 
Karpen organization, with nearly a half 
century of experience and the reputation 
for high grade and substantial quality 
second to none, are the preferred line 
with executives and purchasing agents. 
High grade offices everywhere use them. 


Our chair catalog will tell you more 
about Karpen construction and afford 
you many suggestions in making your 
selections. Write for it. 


S. Karpen & Brothers 


CHICAGO MICHIGAN CITY NEW YORK 
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Make 
Friends 
of Busy 
Cashiers 


and pay roll 
clerks, as well as 
others who must 
handle cash 


adalaieh binds a | 
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quickly by showing them about the 
Lightning Change Maker 


It adds to their accuracy and speed, and quickens 
service to customers. Made for every service 
where quick change is desired. 

We make three models of Lightning Change Makers, of the 
same general construction—hand delivery where the cashier 
hands change to the customer; direct delivery into a cup 
within the custumer’s reach; envelope delivery for making 
up pay rolls. 


Fal 


Opportunity for 
Live Dealers 


Every town and city has prospects for the use of Lightning 
Change Makers. Banks, city and county offices, stores, busi- 
ness offices, moving picture theaters, manufacturers, rail- 
roads, amusement parks, etc., feel the need of this device. 
Write for our proposition, 


The Lightning Coin Changer Company 
54 West Lake Street, Chicago, II. 
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Trust Control Recommended in England. 


The committee on trusts appointed by the British Min 
ister of Reconstruction in February, last year, has now 
prepared its report on what action may be necessary to 
safeguard public interest in view of the probable growth 
of trade organizations and combinations. 

Although this report has not yet been published, the 
American Chamber of Commerce in London understands 
that the committee’s recommendations are of a moderate 
character, being chiefly that the Board of Trade should 
establish tribunals for investigating the operations of 
monopolies, combines and trusts, recommendations then 
to be made to the Government for action to remedy any 
abuses. 

All members of the committee are believed to have 
signed the report, but the American Chamber in London 
further understands that three of the committee members 
have submitted an addendum expressing the opinion that 
the recommendations are insufficient. Their view is that 
the business world is no longer governed by free com- 
petition, but that capitalist combination influences the 
price of practically every commodity sold to the public. 

They recommend, therefore, that the Board of Trade 
should establish a trusts and combinations department 
to draw up a programme to protect the community against 
the evils of monopolies and to secure for the public a 
larger share of the economic benefits which may result 
from the better organization of industry. 


British Demobilization Proceeding More Smoothly. 


While undergoing severe criticism and meeting acute 
obstacles the British government’s demobilization pro- 
gram is proceeding more smoothly, the American Cham- 
ber of Commerce in London reports. The original basic 
principles of the demobilization policy have been justi- 
fied, but there will continue to be necessary alterations 
in the program as new circumstances arise. 

“Industry and trade first” is the governing principle of 
the British demobilization scheme. First, those industries 
on which-all business depends, such as coal mining, get 
their men back; then all essential industries get back 
the pivotal men who are necessary for operations that 
will give employment to others; next come the men who 
have definite jobs waiting for them proved by an agree- 
ment with their employer. There are certain minor ex- 
ceptions to this, such as men over 41, who are demobilized 
at once; likewise, men who have been in hospital a 
month or more are at once released. 

The scheme is so elastically constructed that other 
adaptations can be made as conditions demand. If this 
scheme is energetically pursted business will be wel! 
equipped with men by autumn. 





London Conference for American Delegations. 


The conferences between American and British business 
men now taking place under the auspices of the American 
Chamber of Commerce in London include important 
meetings between delegations direct from America and 
representative committees of American and British busi- 
ness men in England. 

Before the formation of the American Chamber of Com- 
merce in London it was difficult for delegations from 
America to be placed in touch with exactly the right peo- 
ple. The Chamber of Commerce, however, is able to 
arrange valuable conferences, and has done so in the cases 
of the American trade paper editor delegation, the Amer- 
ican boot and shoe manufacturers’ delegation, the delega- 
tion for the Cleveland Chamber of Commerce, and also 
in the case of an important American Government del- 
egation. 

Further conferences will be arranged for other delega- 
tions from America. The visitors are put in touch both 
with American business men and with British business 
men with interests similar to their own. 


Levant Chamber of Commerce Resumes. 


The American Chamber of Commerce for the Levant 
has resumed operations, which were suspended on account 
of the war. The address is Minerva Han, Galata, Con- 
stantinople. An invitation is extended to American busi- 
ness men interested in the near East trade to affiliate with 
the Chamber. The Chamber is endeavoring to increase 
American business with Egypt, Turkey, Greece, Serbia, 
Bulgaria and Roumania. 
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The Merchant's Gospel 











ERCHANDISING is sacred, not sec- 

ular. Exchanging the world’s prod- 

ucts is exchanging the world’s ideas 
and ideals. An article of merchandise is the 
embodiment of an idea or ideal. It contains 
a part of somebody’s mind or soul. It is the 
image of its maker. 


Mercantilism is not materialism. Mer- 
chants are missionaries. Exchanging goods 
or ideas or ideals, makes people tolerant and 
neighborly. 


Insanitary merchandise spreads disease. 
Merchandise contaminated by dishonesty 
spreads mental and moral disease. Dishonest 
goods carry germs of grouch, pessimism, infi- 
delity, anger and hate. Honest goods carry 
germs of cheerfulness, optimism, fidelity, good 
will and love. 
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Give customers honest goods at a fair price 
and you “grapple them to your soul with 
hoops of steel.’’ Germs of satisfaction fill their 
souls and they spread contagion wherever 
they go. 


“There is no advertisement equal to a satis- 
fied customer.” 
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| THE SAFE-CABINET COMPANY 


Originators and Sole Manufacturers of 


THE SAFE-CABINET 


142 Green Street Marietta, Ohio 
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Getting All “Si Pay For, in Card Index 
and Vertical File Supplies, Is Simply a 
Matter of Specifying “B-M’’ Quality 


No matter how exacting the demands of your filing system may be as 
to the grade, quality or service of its Cards, Guides or Folders— 


a 


| 





You can order and buy safely, without technical knowledge of grade, 
texture, finish or weight, if you specify 
“B-M” Quality—easily identified by the 
“B-M” quality seal. When this precau- 
tion is exercised you can be sure of first 
grade, perfect writing surface, tough, 
durable stock, full count and unblem- 
ished cards. This is more than a mere 
promise—it’s a guarantee that insures un- 
qualified satisfaction and saves money. 


“B-M” CARD INDEX & | 
VERTICAL FILE SUPPLIES © 


Sold Only in Original Bindery Packages 
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These supplies are  pro- | The “B-M” Supply Line in- | Stock that in any particular 
> cludes every wanted style ie 93 
duced, sorted, inspected and | and character of Guide: | falls below the “B-M” qual- 


wrapped under printing and | Blank and Numbered Guide| jty standard never leaves 
bindery diti that Cards; Numerical Guide ee EE eeT mt . 
indery conditions| at | Sets; Daily Card Guides; | OUr bindery and wrapping 
make quality; service and ny wes Boma) Al-| department if our inspec- 

. . . t r4 a ™ 
long-time satisfaction a real | S¢ase. Town and County | tors can prevent. If such 


certainty. Guides; Tab Record Guides: | imperfections ever do es- 
Our methods of sorting, in- | 223. 3fS., —, yore cape their notice—the buyer 
spection and the rejection of | Cards and all standard Ver- | needs only to return the 
soiled, smudged and sub- | ‘i*@! File Guides and Folders. | nackage and the enclosed, 
standard cards, guides and numbered, Guarantee Cer- 
folders, provides a_ positive check , tificate. A new, perfect set will be im 
against “come-backs” or disappoint- | mediately delivered, without quibble, 
ments. guestion or price. 


Complete Catalog of ““B-M” Card Index and Vertical File Supplies, illustrated in color, == 
‘ showing every size and Character of Card or Guide, will be promptly mailed on request. 


BROWNE-MORSE COMPANY 
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Maker of Quality Filing Equipment 


17 McKinney Avenue Muskegon, Michigan = 
BRAN CHES: ES 

343 Broadway, New York City 109 N. Frederick St., Baltimore = 
905 Liberty Avenue, Pittsburgh 193 E. Jefferson Avenue, Detroit = 
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May Reduce Copper Market in Great Britain. 


\ll but two of the Australian copper mines and smelters 
are reported to have been closed down because of the 
large stocks of metal on hand and the very small demand. 

Che American Chamber of Commerce in London re- 
ports that this condition has raised the question in inter- 
ested circles in Great Britain as to whether copper should 
be imported from the United States to the detriment of 
the industry in British Dominions. 

Sixty per cent of the British imports of copper last 
year came trom the United States and only a little over 
9 per cent from Australia. War allocation of shipping 
space had a lot to do with this, but there is a feeling in 
England that imports from the United States should now 
be kept down and preference given to the Australian prod- 
uct. This would be a further means of reducing Great 
Britain’s adverse balance of trade with the United States. 

The American Chamber of Commerce in London thinks 
that if any preference is to be given Australian copper it 
would probably be in the nature of a subsidy or some 
other means to make the price lower than for U. S. cop- 
per. The chamber does not thing it likely that import 
restrictions or a duty would be placed on a raw material 
so essential in Great Britain as copper from the United 
otates. 

Italy Buying Camouflaged German Pencils. 

\ Rome newspaper dispatch of June 1 indicates that 
German pencils and other merchandise are being imported 
into Italy, disguised as Swiss importations. This is said 
to indicate the German determination to win a place again 
in the export trade of the world. There is difficulty for 
Italy in resisting this kind of commercial invasion, because 
exchange is against her traders when they endeavor to 
traffic with the allied nations. A hundred Italian lire at 
today’s exchange can purchase 160 lire in German prod- 
ucts, or 240 lire in Austrian goods, while it can only buy 
seventy-seven lire in French goods, sixty-two in Amer- 
ican and sixty in English. 


British Exports into North Russia. 

British authorities are exerting themselves to facilitate 
the export of British manufactures to the ports of Europe 
vhich have been closed since the war. North Russia 
ports such as Murmansk and Archangel are included in 
the field of operations opened to British manufacturers. 
{mong the products for which a market is offered are 
writing and foolscap paper, newsprint, school notebooks, 
lead pencils, copying pencils, pins and pen nibs. 

British Empire Exhibition in London. 

Plans are under way to hold an exhibition of the manu- 
factures and products of the British Empire in London in 
1921. The subject was broached at the British Empire 
Club recently, and government approval will be asked. 
Later committees will be organized to arrange the affair. 
The object is to stimulate imperial trade, particularly 
overseas traffic 

Co-operating with Brazilian Importers. 

Consul A. T. Haberly, of Pernambuco, Brazil, suggests 
that shippers consign merchandise to be unloaded by and 
at the expense of the vessel, canceling the “F. P. A.” 
clause, as in the case of English and French vessels, in- 
cluding the expenses to the cost of the merchandise. In 
that way difficulties to importers in discharging goods 
would frequently be avoided. 





Columbia Wants “American Specialties.” 
“American specialties,” by which some of our leading 
exports are known, are in demand in Colombia. Some 
dealers note an increase of 400 per cent in the present 
demand over 1918. Included in the term “American 
specialties” are office equipment, which comprises files, 
cabinets, etc. 





Recent Honduras Trade Mark Legislation. 

\ new trade mark law has been enacted by Honduras, 
in force after August 1. The fee for registration is raised 
to $50.00 gold. Applications filed before August 1 will 
be accepted at the old rate. 

Madras Presidency Imports. 

Imports of typewriters and stationery. into the Madras 
Presidency, India, during the year ending March 31 are 
given: Typewriters and parts, $40,711. Stationery, ex- 
cluding paper, $18,155. 
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The Supercritical Chair Buyer 


Is exacting in demanding harmony with the desks and 
other office equipment. Finish is one matter—design 
another 


Conrades Chairs 


are built in all accepted styles. You can match any 
interior with Conrades Chairs. Moreover, you can assure 
correct working posture. This assures physical content- 
ment, and enables the office workers to accomplish their 
tasks without tiring 


Let us show you how to make your chair department 


an active, profitable part of your business. 


Conrades Mfg. Company 
1942 North Second Street ST. LOUIS, MO. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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President, WILLIAM HENRY BROOKS, Philadelphia, Pa.; First Vice-President, WILLIAM ny +6 Kansas City, Mo.; Second Vice-President, 


WILLIAM G. WHITTEMORE, New York, N. Y.; Third Vice-President, R. S. BA 


UER, Lynn, Mass.; Treasurer, HENRY W. ROGERS, New 


York, N. Y.; Auditor, J. OGDEN PIERSON, New Orleans, La.; Secretary, MORTIMER W. BYERS, New York, N. Y.; Chairman Catalogue 
Commission, FLETCHER B. GIBBS, Chicago, Ill. 


DIRECTORS—STATIONERS 
Charles M. Marshall, Atlanta, Ga. Uri Doolittle, Syracuse, N. Y 
W. P. bg Richmond, Va. W. W. Buchanan, Chicago, III 
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Eberhard Faber, New York, N. Y. Henry S. Dennison, Framingham. Mass 
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Executive Committee Holds Important Meeting in 
Chicago. 





Committee Meets with Chairmen and Several 


Local Association Presidents to Discuss 
National Association Policies. 

On Tuesday, June 17, the Executive Committee of the 
National Association of Stationers and Manufacturers 
met with a number of the local association chairmen and 
several of the presidents of local associations to discuss 
matters vitaily affecting the National Association. These 
matters will come up for discussion at the Richmond 
convention. Those present at the meeting included the 
following: William Henry Brooks, president National 
Association; Charles A. Lent of New York City; Charles 
North Bellman of Toledo, Ohio; Mortimer W. Byers, 
secretary National Association of Stationers and Manu- 
facturers, New York City; Henry Frank, president of 
the New York Stationers’ Association; T. Wyrick, 
president of the St. Louis Stationers’ Association; Frank 
Waterman of the L. E. Waterman Company, New York 
City; E. D. L. Sperry, chairman of the Northwestern 
Stationers’ Association, St. Paul; E. O. Vaile, Jr., Rock 
Island, Ill.; Mr. Emery, president, Detroit Stationers’ 
Association; A. G. Carlson of Carlson Brothers, Moline, 
lll.; M. S. Thomas, secretary of the Indianapolis Station- 
ers’ Association; W. P. Waddy, president of the Rich- 
mond, Va., Stationers’ Association; Oliver W. Wrough- 
ton, chairman of the Kansas City Stationers’ Association; 
John T. Bailey, president Boston Stationers’ Association; 
R. D. Logan of the Toledo Stationers’ Association; Henry 
P. Dimond, San Francisce, Cal.; L. G. Sloan of the L. E. 
Waterman Company, London, England; Fletcher B. 
Gibbs, chairman of the National Catalogue Commission, 
Chicago, Ill.; William Pitt of the Irving-Pitt Manufac- 
turing Company, Kansas City, Mo., and John W. Ogren, 
chairman of the Chicago Stationers’ Association. 

The meeting, which was held at the Blackstone hotel, 
continued throughout Tuesday and during most of the 
following day. The discussions were lively and all pres- 
ent evinced a sincere desire to work for the welfare of 
the National Association. Office Appliances is_ in- 
formed of the particulars of this meeting and is in a 
position to state that the subject matter of it is of the 
utmost importance to every member of the National Asso- 
ciation. Action was taken which, if concurred in by the 
association at Richmond will, we feel certain, result in 
the strengthening of the national organization through- 
out the country, and will have the effect of making it the 
most important factor in the stationery field of the 
United States—greater in power and influence than it 
has ever been before. The particulars of this meeting are 
withheld for a time at the request of the Executive Com- 
mittee with a view to giving the committee time to work 
out the suggestions and to formulate them in logical 
sequence. 





The Dinner Tuesday Evening. 

The Chicago Stationers’ Association, in honor of its 
distinguished guests, gave a dinner to the Executive 
Committee and assembled chairmen and presidents in the 
ball room of the Blackstone hotel on Tuesday evening at 


seven o’clock. The dinner was presided over by John 
W. Ogren, chairman of the Chicago Stationers’ Associa- 
tion. Those who were present at the meeting of the 
Executive Committee that day were called upon for 
remarks. The observations were of a general character 
with sometimes more than a hint of the facetious. Mr. 
Gibbs led off with a story and followed with a brief his- 
tory of the National Association from 1904 down to the 
present time, including the organization of the National 

Catalogue Commission in -1909. 

William Henry Brooks explained why he was late in 
arriving in Chicago. It seems that Mr. Brooks, who was 
to preside at the meeting of the Executive Committee, 
did not arrive until noon. Therefore Mr. Lent had to 
preside during the morning session. Mr. Brooks’ non- 
arrival was caused by the lateness of the train from Phil 
adelphia, which missed its connection with the line from 
New York at the junction point where Mr. Brooks was to 
meet the rest of the party. He said it was the first time 
he had ever attended a meeting at which Mr. Bellman 
was present when the latter did not have a proof of 
“Who’s Who” in his pocket. 

Mr. Byers, referring to some of the remarks of Mr. 
Gibbs regarding the greatness of Chicago, observed that 
of course there is nothing in Chicago less than historic 
and frequently heroic. Modesty, he said, forbade him to 
dwell upon the many attractions of New York and, fur- 
thermore, those attractions were acknowledged by every- 
body. Speaking seriously, he said that plans were afoot 
for greater achievement on part of the National Associa- 
tion than the organization had ever been able to accom- 
plish before. 

Arthur Dunn, who for the last three years has been 
Mr. Dimond’s principal assistant, stated that Mr. Di- 
mond’s absence was due to illness. Immediately after 
the meeting of the afternoon he had been obliged to go 
to his room, where he remained on the order of his 
physician. Mr. Dunn observed at the close of his remarks 
that the real purpose of the conference was to see if Mr. 
Bellman could be the third man in the ring on July 4th at 
Toledo. Subsequent events have shown that he was 
needed. 

Richard D. Logan was called upon, but evidently be- 
lieving discretion to be the better part of valor, had 
retired from the room before his name was called. 

Oliver W. Wroughton, chairman of the Kansas City 
association, expressed himself eloquently regarding the 
future of the National Association and of American busi- 
ness generally. He told a story of three young men from 
Frnace and their vision. He expressed the belief that 
men in business generally will be able to keep up with the 
new vision which the war has given. 

Mr. Lent gave some personal reminiscences. He re- 
ferred to the Chicago climate in feeling terms and said 
that, compared to Chicago, New York was the “summer- 
iest” resort on the map. The first time he attempted to 
speak of Chicago he lost his veice entirely and this time 
he said that he was stacked up against Woodson P. 
Waddy, the acknowledged Patrick Henry of the National 
Association, but he was glad he came because he met old 
friends and enjoyed the discussions. This, after all, is 


(Continued on page 106.) 
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Steel Furniture That Gives 
| Salesmen Inspiration 
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The Security 
“800” Line 
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Would you like to know more about achieving big sales in 


the ‘‘800’’ Line? Write us 





STEEL EQUIPMENT CORPORATION 
AVENEL, NEW JERSEY 


New York Branch: 25 West 45th Street 


Makers of the 


. , 
Sagie Action Hie Security Steel Line of Commercial Equipment —_the Basy Drawer Pulland 
Locking Compressor Progressive Suspension 
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MOTION SAVING AND 
CONVENIENCE 


are two features which find their highest 
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development on the 


Smith Premier 
lypewriter 





Motion Saving— 


Because only one motion is required to print any 
character on the keyboard. Only one motion is re- 
quired to start any indented line. The Swith 
Premier is the only typewriter which has both of these 
motion saving features—the Sincte Kry and the 
SELF-STARTER. 


Conventence— 


Because the Smith Premier carriage is non-shifting. 
This makes form writing on the widest of carriages as 
easy as ordinary letter-typing. It also renders easy a 
quick change of carriage. If you havea rush telegram 
to send, your stenographer does not have to remove 
from the machine the letter she may be writing. She 
simply removes the carriage—with the letter in it— 
inserts another carriage and writes the telegram. 

This same convenience is a deciding factor when the 
same machine is used for widely different kinds of work. 
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Nor are motion saving and convenience the only 
features which commend the SMITH PREMIER TyPE- 
WRITER to its users. It is unsurpassed in durability, 
permanence of alignment, quick action, lightness 
of touch, ease of operaticn and manifolding power. 








SMITH PREMIER TYPEWRITER CO., Ltd. 


6 and 7 Queen St., Cheapside, London, E. C. England 
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Columbia Graphophone Company Fiduciaries. 

The Business Digest and Investment Weekly of June 
10 made the following report of the activities of the Co- 
lumbia Graphophone Company, which also includes the 
dealings in the dictaphone: 

President Francis S$. Whitten in submitting the annual 
report for the year ending December 31, 1918, stated that 
reorganizations and an extensive sales and advertising 
campaign had put the company in excellent shape and 
that the bona fide demand and actual orders on hand at 
present for both machines and records are more than 
double those of any corresponding period of the com- 


pany. Regular preterred seven per cent dividends have 
been paid on the outstanding preferred stock of this com 
pany and its predecessor since 1912. On the common 


shares $1.75 was paid from July, 1918, to January, 1919, 
while in April, 1919, a quarterly dividend of $2.50 a share 
was paid in cash and one-twentieth of a share in common 
stock. Par value of preferred stock $100; common shares 
have no par value, but are included in the balance sheet 
at their arbitrary “stated value” of $80 a share. The bal- 
ance sheet shows a surplus December 31, 1918, of $2,396,- 
361. Dividends paid on common and preferred stock were 
$611,279. Net income for the first three months of 1919 
was $1,269,385. 


Young Woman Reports Peace Term Presentation. 


A lady, a writer of Isaac Pitman shorthand, enjoyed 
the privilege of being the only representative of her sex 
who was present at the Trianon hotel at Versailles on the 
occasion when the peace terms were presented by the 
Allies to the assembled German envoys. She had also the 
distinction of having taken down in shorthand in the 
language in which it was spoken the speech of Count 


3rockdorff-Rantzau. Myths grow up very rapidly, and 
Miss Clare Alison, the lady referred to, is already the 
subject of a legend. It has, been stated in the London 


press that she is able to write both French and German 
shorthand “in the systems peculiar to those countries.” 
To be able to write three different systems of shorthand 
is not an impossibility; but to be able to use them for re- 
porting purposes would be an astounding feat. We are 
not aware that that feat has ever been accomplished. 
However, Miss Alison’s actual stenographic ability is very 
different. She uses Isaac Pitman shorthand only. She 
writes French according to one of the published adapta- 
tions of that system to the French language; and she 
writes German in the published adaptation of the same 
system to that language. 


Trenton, N. J., Stationer Retires After Many Years. 

Horace E. Fine, for about twenty-eight years well 
known in the stationery business in Trenton, N. J., has 
recently sold out to the Sarco Company, a newly formed 
corporation which takes over the business of Mr. Fine 
and also that of the Stenography and Reporting Company 
and the Modern Print Shop, of Trenton. The Horace E. 
Fine business is on 19-21 East State street. 

In 1886 Mr. Fine went to work for the late Daniel J. 
Bechtel, an engraver, who was at one time mayor of Tren- 
ton. In January, 1892, he started in business for himself 
at 25 East State street, occupying at that time one small 
room with one window. Now his house uses all of two 
buildings at 19-21 East State street, excepting the one 
store at number 21. The business was incorporated in 
1909 and has enjoyed a continuous and healthy prosperity. 
Three of the oldest employees of the store, G. B. Mellin, 
Edward W. Geoghegan and Miller M. Farr, all of whom 
have acquired an interest in the business, will continue 
to have charge of their departments and will retain stock 
in the new firm 


Elliott-Fisher to Hold Convention of Field Force. 

The field representatives of the Elliott-Fisher Company 
will meet in convention at the Penn-Harris Hotel during 
the week beginning July 21st. This will be an event of 
importance because it will be the first time the company 
has called all of its salesmen together at the same time 
Men will be present from every state of the Union and 


from Canada, as well. An elaborate program has been 
prepared covering a great variety of subjects of interest 
to the field force. Many recently devised methods of 


handling accounting records more efficiently in connection 
with the Elliott-Fisher machine will be discussed. Presi- 
dent P. D. Wagoner and Sales Manager G. W. Spahr be- 
lieve that the only way to give the force the benefit of 
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Fifty Secure Stitches 
at One Loading 


when there is a quantity of rush work 
to get out—whether a few sheets, or 
capacity thickness, the 


Acme No. 2 Binder 


meets the need of the moment. It 
loads fifty broad staples at one time, 
and each staple holds snug. Put one 
in service on your own wrapping coun- 
ter, and see how quickly you have 
calls for Acme Binders from your trade. 





Let customers use the Stapler in your 
store. They will soon find ‘them in- 
dispensable. 


Remember, every Acme Binder or 
Stapler you sell creates a new cus- 
tomer for supplies. We make them 
for various purposes, and you can 
always supply a type that fits any 
need of your customers. 


Write for samples of their work, and 
dealers’ terms. 


The Acme Staple Company, Ltd. 
1643 Haddon Avenue, Camden, N. J. 


Canadian Representative 
ERNEST J. SCOTT & CO. 
59 St. Peter Street, Montreal 


European Agents 
Kado, Limited, Holborn Viaduct, London, E. C. I., England 


Australian Agents 
Excelsior Supply Co., Ltd. 
Sydney, Australia and Wellington, New Zealand 
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F' TER demonstrating the ‘‘Pacemaker’’, 
the price is a sure sale-clincher. While 
the Pacemaker is a commercial or ‘‘B” 

grade cabinet and must not be confused with 
our ‘‘A”’ grade letter files it delivers to your 
customer every important feature necessary 
to a letter file. In appearance it matches up 
to any standard. 

Not only is the Pacemaker profitable as a rapid- 
fre seller, it stimulates sales all through the regular 
line. The low price attracts dozens of new accounts. 


The purchaser of a “Pacemaker” returns to ‘‘Van 
Dorn”’ to supply other filing needs. 


Van Dorn ‘Pacemaker’ helps are 
gladly furnished free to any Van Dorn 
Dealer. Window Hanger, Mailing Card, 
Booklet, Price Card and Newspaper 
Electro, ready for inserting price and 
your name and address, are ready for 
distribution. 


Just write us. 


Pacemaker Price List 
4 drawer letter List $48.00 Less al 
full discount Ps 
4 drawer letter file with lock List ae nn 
$55.00 Less full discount T a 
4 drawer cap file List $56.00 Less $ 


full discount 


4 drawer cap file with lock List 
$63.00 Less full discount 


THE VAN DORN \ 
IRON WORKS CO. \ 
Established 1865 Cleveland, O. 


New York Office and Display Rooms: 
318 Broadway 
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yz Adding 
Subtracting 
Listing Machine 








The Final Achievement 


in Adding Machine 


Construction and Performance 


a 


ae ea : 
All [EETOR Machines 
add and subtract with equal 
facility. It is never necessary 
to resort to the old expedient 
of adding the complement or making a mental calculation in 
order to accomplish subtraction or division. 

Direct Subtraction makes possible a great many short cuts in handling 
figure work that previous to the advent of the |EETOR could not be taken 
advantage of because of mechanical limitations. 
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In taking off trial balances, proving postings, balancing accounts, check- 
ing bank statements, stock and inventory records, in fact, on all the endless 
problems involving debit and credit items, the ]EETOR will speed up the 
work and save time and money for the user. 

The sectional system of construction 
employed in the manufacture of the 
TEETOR is so simple that mechanical 
troubles are practically eliminated. 

Experienced specialty men interested in 
Sales Agencies will do well to communicate 
with us before the more valuable territory 
is allotted. 


Teetor Adding Machine Company 


Des Moines, lowa 
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the new developments discovered in the application of the 
machines is through a convention such as the one con- 
templated. 

The convention will be known as the “9 to 5” conven 
tion. The sessions will convene shortly after the close of 
a salesmen’s prize contest known as the “9 to 5,” the 
figures being a reminder to the salesmen to spend as much 
time as possible between nine o'clock in the morning and 
five o’clock in the afternoon in the presence of prospec- 
tive customers. The visiting sales representatives will be 
entertained every evening during their stay in Harrisburg. 
The business sessions and some of the entertainment fea 
tures will be conducted at the headquarters hotel. All ex 
penses of the men from the time they leave their home 
cities until they return will be paid by the company. Spe- 
cial Pullman cars will bring them from the far west, 
southwest and northeast to Harrisburg. 


Patriots to the Fore. 


When the war was on, every patriot who bought a bond 
wore a button. Every man who had subscribed to the Red 


Cross or other of the war activities wore a badge of 
honor. 
The war is over, but the opportunity for serviceable 


patriotism is not gone. The United States Government 
has organized the Nation’s Employers’ Legion of Honor, 
with special citations issued to employers who are giving 
places to soldiers and sailors who left their employ to 
enter the Army and Navy. 

Commenting on the interest shown in these citations, 
Colonel Arthur Woods, Assistant to the Secretary of War, 
Says: 

“It is extremely gratifying to those of us who are look- 
ing after the interests of discharged service men to note 
the response which has been made by employing forces to 
this form of recognition of a duty performed. It fore- 
casts that practically every returning service man will find 
his old job or a better one waiting for him. Many of the 
employers are ready to give special advantages to their 
former employees who entered the service. Their reason 
for doing this is that the training received by service men 
makes them more valuable than ever before and gives 
them an edge on men who have not had military training.” 


Annual Pitman Writers’ Contest. 


The seventh annual contest of the Isaac Pitman Short- 
hand Writers’ Association held recently developed a great 
deal of interest, and a keen spirit of competition. lt was 
held in the Merchants’ and Bankers’ School, New York. 

La Saile Academy won the Metropolitan Team Cham- 
pionship and was awarded a beautiful silver trophy. St. 
Leonard’s Academy, Brooklyn, made an excellent show- 
ing in the business school class, followed by the Ballard 
School, of New York. In the indévidual high school tests 
the St. Nicholas School of Brooklyn and the La Salle 
School made a splendid showing among the seniors, and 
the Bay Ridge high school carried off the prizes for the 
juniors. 

John J. Skalla, a sailor boy, won the Stenographers’ 
Contest, writing 88 words per minute net. In the subur- 
ban New York classes St. Agnes’ Academy, of College 
Point, New York, and the Mt. Vernon Commercial High 
School carried off the highest honors. In the suburban 
classes for New Jersey, the East Side Evening High 
School of Newark was well represented, and among the 
commercial Hackensack Business College won 
the honors. 

When it is taken into consideration that the interna- 
tional rules penalize all errors by ten, and disqualify stu- 
dents having more than one error per minute, the show- 
ing made by all contestants was excellent, and in the main 
far in advance of the work done by competitors in any 
previous event. The association is already planning for 
the contest to be held on or about May 1, 1920. 

A beautiful trophy will be awarded to the team of fifteen 
winning in the “Open for All” class, to become the per- 
manent property of the school entering them, after being 
won for the third time. The entry fees will be $1.00, as 
usual, but no fee will be charged for teams. 

The annual shorthand contest for the Isaac Pitman 
Championship of the metropolitan district will be held on 
or about January 10, 1920. A beautiful silver cup will be 
awarded to the writer attaining the highest speed and ac- 
curacy, and gold and silver medals to the winners at the 
different rates of speed. School classes will also be ar- 
ranged for, and suitable prizes awarded. 
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REGo U.S. PAT. off. 


EVERYWHERE 


Tuscan S-T-A-K-U-P-S 


A complete line of small sections of the highest 
quality at surprisingly low prices. Designed especi- 
ally for use in executive offices as private files and 
for all purposes that do not require large capacity. 
Just the line you have calls for every day. Macey 
Tuscan S-T-A-K-U-P-S are live merchandise. 


Catalog CL219 describes the complete line, 


THE MACEY COMPANY 


Grand Rapids, Michigan 


the Canada Furni- 
oodstock, Ontario, 





Manufactured in Canada b 
ture Manufacturers, Ltd., 
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1 Drawer Card Cases—200 Line 


Efficiency 


Card Index Equipment 


fits any business, any space. Standard 


units adapt themselves to the locations 
provided. We build 


for 5x3, 6x4 and 
8x5 cards, and fur- 
nish combinations 
of units to accom- 
modate records of 
any sort. 

Efficiency work- 
manship produces 
accurately - formed 
drawers, without 
raw, sharp edges 
which might 
damage cards or 
cut hands. Draw- 
ers slide easily, and 
are interchange- 
able should it be de- 
CIEL sired to rearrange 
EAC the index by drawers. 





Style 117 Double 6x4 Card Index 
Drawer 








Depend on Steel for durable office furniture 
rely on Efficiency Steel Filing Equipment for 
accurate, speedy filing and reference. 


Catalog No. 106 is a source of inspiration to dealers 
who plan an installation of card index records for 
customers. Write today for a copy. 


Watson Manufacturing Co. 


Jamestown New York 





Style 822—5. 5x3 Card Index Files 
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Underwood Typewriter. 

The realization that practically all typewriter companies 
are working overtime to meet heavy demands and that 
the shortage of their product will probably continue 
through the rest of the current year, is reflected in the 


strength of Underwood Typewriter common. According 
to a director of the company, Underwood is working its 
plants at capacity day and night to catch up with its 
orders. In anticipation of after-the-war demand for ma 
chines, the company only recently completed several ad 
ditions and extensions to plant. The scarcity of type- 


writers in this country has been acute since our entry into 
the war. Contrary to general expectations, the large 
number of government machines are not being thrown on 
the market. On the contrary, Underwood is still — 
government orders. Removal of restrictions by the W: 
Trade Board since the signing of the armistice opens the 
door for a resumption of a profitable export business. 
The introduction American typewriters by our troops 
attached to European armies is expected to result in a 
still better demand for the American machine. Only 
recently, directors of the company increased the dividend 
on the common by declaring a quarterly disbursement otf 
two per cent or at the rate of eight per cent annually. 
It has been the practice of the past two years to declare 
an extra of five per cent at the end of the twelve month 
period. Should earnings warrant it, it is only logical to 
expect that the directors will consider another extra pay 
ment to stockholders later on in the year. If this takes 
the form of a five per cent disbursement, it will mean that 
common shareholders will receive thirteen per cent in 
the current year.—Business Digest and _ Investment 
Weekly. 


A House Organ Under a New Name. 


Barker Brothers of Los Angeles have changed the name 
of their house organ, formerly known as Hi-lo, to Better 
Offices, a title much more applicable to the contents of 
the bright little magazine. In his introductory, the editor 
said that for the three years previous to the war the old 
name served very well. Today, however, the name is 
inadequate. Present problems are vastly too great for a 
publication of such a narrowed horizon. 

Better Offices is intended to be a periodical with a 
broad outlook—a paper which the editor intends to make 
a iruitful source of new ideas. The publication will be 
issued monthly and mailed gratis to all who are interested 
to the extent of sending in their names to the department 
of office equipment at Barker Brothers. 

A poem by Douglas Malloch, reprinted from the Print- 
ing Art, is presented. The title of the poem is “An 
Office.” This poem is more or less familiar to readers of 
business magazines, on account of its human interest and 
its aptness to conditions which actually exist. 

The periodical is printed in colors and presents some 
interesting drawings, half tone illustrations, etc. The lines 
carried by Barker Brothers are thoroughly illustrated. 
Pictares of some of the heads of departments are given 
and of a couple of the returned soldiers whom Barker 
Brothers are proud to honor with their old jobs. One is 
Sergeant H. S. Birrell and the other is Corporal D. H. 
Holman. Both of them served in S Company, 3rd Cana 
dian Engineers. 

3etter Offices is a highly creditable publication and we 
believe that future numbers will abundantly bear out the 
promise of the one now before us. 


Reciprocity Essential to Export Success 


Restrictions and embargoes against imports into Eng- 
land and other countries involved in the world war are 


largely due to the desire to prevent the increase of the 
unfavorable trade balance against those countries. One 
plan which has been suggested is for Americans to buy 
foreign securities. The National Foreign Trade Council 
has offered an alternative. 

It is suggested that America might help herself and 
support British industries at the same time, by establish 
ing plants in the United Kingdom, the construction, ma 
chinery and total equipment for which should be purchased 
over there. In this way, a market would be created for 
British goods and the gold would be kept within the king- 
dom. It is reported that large American businesses are 
already considering some such plan for establishing their 


product in the English and European market 

\ll American products, except gold and silver coin or 
bullion and cocaine, may now be imported into India, as 
all restrictions have been removed. 
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—a 
Take a Look at This Machi 
— 
Automatic 
Alignment { Stationary 
of Type Numeral 
‘Wheel Shaft 
sibility 
Totals Without) 
Extra Stroke 
of Handle 
Ball Bearing | 
opring 
Terminals } 
] y 
EXCLUSIVE FEATURES 
The Federal Visible adding-listing machine embodies all the worth- 
while features of every other standard machine of similar type, and 
in addition the exclusive features indicated above in red ink. 
It also has natural visibility-inter- 
changeable carriage and interchange- 
(CCESS/BILIT Y able key-board. 
n ha hirtt secorm ti C ~ é< : 
I a ey | : 30,000 of these Federal “A” Machines 
og mS ae are now being manufactured for us, 
“ue prt ie Reyooara ¢ under our patents, by the COLT’S 
‘a _ re oe Z PATENT FIRE ARMS CO., of Hart- 
= ee a ae ford, Conn., for delivery in 1919 and 
acce had from all lO . 
7 | 1920. 
oj the machin lt 
requires a skilled mecha { Send for descriptive circular (20) of 
disser any other make of this visible adding machine, together 
adding machine with testimonial letters from promi- 
nent users. 
H 


FEDERAL ADDING MACHINE CORP. 


50 EAST 42nd STREET - - - - - NEW YORK,U.S.A. | 
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® GF Allsteel Binds Good Customers § 


To Live Dealers 


MN 
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AN you sell to the great corporation that covers acres?—to the 
new branch office?—to the highly departmentized_institu- 
tion ?—to the single office concern? 





There is your market for GF Allsteel Filing Equipment and Office 
Furniture. 


It is a big market—never oversold and always fruitful to dealers 
who can handle quality goods. 
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If you want closer contact with a// the best concerns, large and 
small, in your trade district, write us vow for GF Agency terms. 
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STEEL FILING EQUIPMENT~SAFES 
OFFICE FURNITURE~SHELVING 


YOUNGSTOWN, OHIO. 


NEW YORK - BOSTON — CHICAGO — WASHINGTON — ATLANTA — SEATTLE 
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How They Get Those Big Stories. 


Piscatorially speaking, the office appliance field is tread- 


ing pretty closely on the heels of Izaak Walton. This 
is proved by the conquests; likewise the learned discus- 
sions on bait, reels, lines, technique—as well as fish di- 


mensions that increase as often as the story of the prize 


catch is told. 

“Fishing for business” is an_old_story, but J~ Moody, 
manager of the Houstan office of the horroaghs Adding 
Machine Company, inspired his Texans in their quest for 


business by setting & quota of 600 points for his organi- 


zation. The prize was-a two-days’ fishing cruise on the 
Gulf of Mexico. The quota was over-subscribed, as we 
said in the Liberty Bond days, and sales ran up to 670 
points.. Father Neptune lost some of his largest and 
gamiest subjects during the cruise, which was made in a 
power boat. An invited guest, F. E. Armitage, district 
inspector, carried away the prize for the largest indi- 


vidual fish, landing a twenty-seven pound shark. 


Out Kansas City way Fred Pitt, of the Irving-Pitt 
Manufacturing Company, rates high as a Waltonian. His 
expeditions have taken him into the fishing wilds of Mis- 


souri and Arkansas, as well as to the trout and bass wa- 
ters of Michigan and Minnesota, with an occasional fly- 
ing trip to New Mexico and the West Coast. He is cred- 
ited with an extensive array of flies, and his books of lures 


are so extensive that he is said to be planning a card in- 
dex of the library. 

And then there’s Charles L. Mitchell, secretary of 
Crane & Company, Topeka, Kans., who not only con- 
founds the fish with his lures, but bewilders the camera’s 
eye when he is photographed with his catch. 

William Henry Kreitz, purchasing agent of the Wales 
Adding Machine Company, Wilkes-Barre, Penna., has a 
reputation as a trout fisher which he maintains in spite 


of the jealousies of certain associates. 


J H. Mann Binns, of Philadelphia, came back from a 
fishing trip to Fortescue with an unusual catch. He had 
a big catch, and one of the natives wanted to trade his 
brindle pup for one of Mr. Binns’ big fish. So the dog 
was added to the 


string. 


Stenography as a Stepping Stone. 


\ partial list of conspicuous successes in business and 


the professions. was recently printed in the New York 
Globe, indicating prominent men and women who started 
from the stenographer’s desk. The list embodies Frank 


A. Vanderlip, former president of the National City Bank, 
New York; Miss Mary E. Orr, one of the directors of the 
Remington Typewriter Company; Hugh Chalmers, presi- 
dent of the Chalmers Motor Company; George W. Per- 
kins, formerly the firm of J. Pierpont Morgan; Joseph 
P. Tumulty, secretary to the President of the United 
States: William Hughes, United States senator from New 
Jersey: Congressman Hitt of Illinois; John Hay, author, 
journalist and diplomat; Judge Kenesaw Mountain Lan- 
dis; Edward Bok, editor of the Ladies’ Home Journal; 
James Oppenheim,.the author; Irvin S. Cobb, one of the 
leading writers in the Saturday Evening Post and pos- 
sibly the greatest humorist of the day; Charles H. Taylor, 
publisher of the Boston Globe; George B. Cortelyou, 
president of the Consolidated Gas Company, New York: 
Dr. Anna G. Mack of Boston; Dr. Clara P. Seippel-Wid- 
owson, assistant city physician, Chicago; Miss Grace B. 
Conklin, advertising manager of a big corporation; Wil- 
liam Loeb, Jr., former collector of the port of New York; 
Colonel H. B. Pope, formerly vice-president and general 
sales manager of the United States Steel Corporation: 
John R. Converse, president Baldwin Locomotive Works; 
James M. Graham, general manager of the Great North- 
ern Railway; E. J. Chamberlain, president of the Grand 


o! 


Trunk Railway; B. A. Worthington, pre sident of the R: pid 
Transit Railway (subway), New York: C. V. Rich, vice 
president of the National City Bank, New York, and so 


on, almost indefinitely. 


Hartford, Connecticut, Concern Opens New Display. 


Pierce, Inc., of Hartford, Connecticut, have recently 
opened a new display room at 10 Ford street. Here the 
house held a business show on June 18, 19 and 20, at which 
factory representatives of the following companies were 
present to demonstrate their latest business equipment: 
The General Fireproofing Company, Taylor Chair Com- 
pany, The Doten-Dunton Desk Company, The Rand Com- 
pany, The Addressograph Company, The Burroughs Add- 
ing Machine Company and The American Multigraph 


Sales Company. 
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No Other Typewriter Can 
Write as Beautiful Copy 


as the 
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Multiplex Hammond | 
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‘Writing Machine” 


Two things you are en- 
titled to when you buy a 
typewriter are uniform- 
ity of type impression . 
and perfect align- 
ment. 


MULTIPLEX HAMMOND'S 
b ppetaprp changeable ype 
Many styles, many Languages 
Two types or | anguages always In the machine 


Quint Surv change 


Many styles of type and many languages 


LATEST MODELS 


To Meet the Demands of Every Dealer 


Regular Multiplex: Meets the special re- 
quirements of executives, authors, clergy- 
men, physicians, druggists, professors and 
students. 


Mathematical: Writes all the characters 
required for Mathematics. All other type 
shuttles usable on this model. 


Reversible: For writing Oriental as well 
as Occidental languages; from right to left, 
or from left to right. 


Variable Type Spacing: The only type- 
writer made having variable type spacing. 
Condenses typewriting from % to 4% space 
usually occupied for loose-leaf manual 
sheets, index cards, records, etc. 


Multiplex Copywriter: Variable spacin 
model for writing advertising copy. All 
sizes of tvpe from 6 point to 24 point, “Dis- 
play” type, with spacing to suit each. 


Portable—Condensed—Aluminum 
for the traveller and home, weighing but 
ll pounds. Carrying case included. Has 
full capacity of regular Multiplex. 


DEALERS IN TYPEWRITERS 


No Dealer can meet all demands without Multiplex 
Hammond because of its many exclusive features. 
It, cannot interfere with any other make of ma- 
chine which may be handled, 


Let us send you free our interesting booklet, fully 
describing the unique features of this extraordi- 


nary machine. Write your name, and 
occupation on margin of this page and mail to 


Hammond Typewriter Co. 
69th St. at East River New York, N. Y. 
REPRESENTATIVES FOR THE BRITISH ISLES 


The Hammond Typewriter Company, Ltd. 
75 Queen Victoria St., London, England 
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HIGHEST QUALITY Globe~We $ Kk, Tri BUILT TO 
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Globe “Wernicke | 


“7000” Line of STEEL Uprights. 28 Inches Deep 

HE most recent developments in Globe-Wernicke Equipment mean 

the last word in filing cabinet efficiency, and these new Globe-Wer 

nicke “7000” Steel Upright Filing C Cabinets represent the pinnacle of 
improved filing equipment design and quality construction. All parts en 




















tering into these cabinets—as in all Globe-Wernicke equipment—are made | 
in the great Globe-\Vernicke plant, of materials made especially to our ' S 
rigid quality specifications. Of a uniform depth of 28 inche s, these cab 
inets possess the greatest filing capacity of any on the market. \] 

___ 7149 Upright Check MECHANICAL IMPROVEMENTS 

= or ~ Drawers run on the smoothest-working side-extension slide ever devised 
Globe-Wernicke also manufactures index consisting of heavy steel channels and solid steel roller bearings, cut from 
with Globe-Wernicke Filing Cabinets. bars of solid steel. Extension slides allow free 


access to fuli depth of drawer. 

Sides of units are closed in, so that the draw- 
ers and their contents are protected on all sides, 
front and back, even when panel ends are not 
in place. Therefore, double-wall protection is 
secured when panel ends are used. 











The uniform depth and height of the 
cabinets give perfect alignment whena 
number of units are fastened together 
by wing nuts. No tools are necessary 
for setting up a battery, and one pair 
of end panels to finish off the outfit 
does for a single cabinet or an entire battery. 
The end panels are attached by winged bolts 
from the inside, leaving a smooth, flawless 
surface. 
BEAUTY OF FINISH 

All hardware trim is of solid cast brass in a rich dull 
tone. Dark Olive Green is the standard enamel finish, 
or finishes of Oak or Mahogany graining can be sup- 


plied promptly. To appreciate fully the extent of this 
" 7141 V.L. U pright (Letter Size 


line you must have complete Filing Cabinet Catalog. The Pane! Ends shown are optional 
priced [ tely 
14t Latter Size Upeight with The new perfected, smo oth, swiftly gliding, frictionless, onl side extension slides eliminate all Glob, 
ou 
Poach “The Domain one sation waste of the office man’s time and energy when using the files. So smooth-running is the >? 


TheGlobeWernieke Co.! . 


| 
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THE MOST COMPREHENSIVE VARIETY OF FILING BeVices IN THE WORLD 
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Globe“Wernicke 


2000” Line of WOOD Uprights. 28 Inches Deep 


n A square edge design—side suspension slides—horizontal pulls 

- made both with solid sides and with open sides for attachable panels. 

2 HE “2000” Wood Line of Upright Cabinets is identical with the 
~d “7000” Steel Line, except for matertals and that the Wood Line has 
le open sides. These Cabinets combine every mechanical improvement 
‘4 and structural feature that distinguish the “7000” Line. 

* 


STANDARD FEATURES 
All Units are 28 inches deep. The fronts are five-ply construction—-the 
handles are secured by counter-sunk bolts. 
Follower blocks are steel, with roller bearing 





spring adjustable grip riding on flush bottom 2142 Vertical Cap Size Upright 

track and operating independently of rods— 

that iS, the té rt le wer ble ck can be rei ved For index cards and other supplies for use with 
. : i ; : Sa eS a these and all Globe-Wernicke Equipment, send 

without removing the rod. Drawers operate jor our Catalog of Supplies and Stationers’ 


Goods. 


on the Globe-Wernicke Steel Side Extension 
Slides. All rollers are encased in steel chan- 
nels, giving the greatest possible strength 
and durability, with frictionless and noiseless 
operation. As the rollers are loose, there are 
no axles to wear out. There is not a single 
delicate part. There is nothing to wear out— 
built-to-endure. \n extension suspension 
slide, as near perfection as human ingenuity 
can make it. One pair of end panels serves for 
one ora complete battery of files. 
FINISH. 

The standard finish is Quartered Oak, but 
Imitation Mahogany Finish will be furnished 
when specified. The Quartered Oak is carried 
in stock in the attractive Antique Dull Finish, 
and all orders can be filled promptly. 

The Imitation Mahogany finish is dull rubbed and 
furnished at the same price as the Quartered Oak. 





r Size) 050 Uprig! 

ptional am Dull Brass hardware trim is used with both finishes. 
vate all Globe-Wernicke file that you are unconscious of the act of operation. You are oblivious 
is the of everything except the papers you are consulting in the file, i. e., 100% Concentration. 


CINCINNATI 


Agencies in over 2000 Cities. Branch Stores: 
@ New York, Chicago, Philadelphia, St. Louis, Boston, Washington, D. C. 2041 V. L. Upright (Letter Size) 
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VAN DYKE 





DRAWING PENCIL 
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The Hand that Controls 
Your Business Should 


write an order for the Van Dyke Drawing 
Pencil. It’s the kind of pencil your custom- 
ers want, because they know that one Van 
Dyke picked from a hundred of the same 
degree is exactly like the other ninety-nine. 
That’s why your sales profit will increase. 


“How Eberhard Faber Pencils NEW YORK 
Are Made ESTABLISHED 1849 


Write for Booklet EBERHARD FABER eae <> wn 


The Oldest Pencil Factory in America 


FACTORIES—BROOKLYN, N. Y., AND NEWARK, N. J. 
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April Exports of Metal Office Furniture. 
United States exports of metal office furniture by coun- 
tries, during April, 1919. By the Division of Statistics, 
Department of Commerce: 


Countries. Countries. 


France ..... . ee Virgin Islands of 
Greece ..... a 50 1 RS - ye 105 
Iceland and Faroe French West Indies 31 
CY. ee 102 Haiti wyeere ee: He. 5 
Netherlands 453 Dominican Republic 1,396 
Norway 775 Argentina 670 
Spain 9 Bolivia 1,026 
Bermuda ... 21 Brazil 426 
Canada 13,108 Chile 3,229 
Costa Rica 42 Colombia 1,008 
Guatemala 27 Ecuador : 
Nicaragua 411 British Guiana 182 
Panama 5,818 sR ee ere 122 
Mexico pate wet 1,992 Uruguay 521 
Miquelon, Langley, Venezuela 879 
ete, sce a 487 China +R 284 
Newfoundland and British India re 400 
Labrador 1,035 Dutch East Indies 2,486 
Barbados 89 Russia in Asia 319 
po ae 60 New Zealand 118 
Trinidad and To Philippine Islands 3,163 
errr 491 British South Africa 781 
Other British West a 
Indies esta 12 Total . .$43,254 
re we! 872 


April Exports of Adding-Calculating Machines. 
calculating ma- 
sy the Division 


United States exports of adding and 
chines by countries, during April, 1919. 
of Statistics, Department of Commerce 

Countries. Number. 

7 


Denmark $ 33,936 


Finland . ; rere <P ee ae 6 1,080 
France . ee Pe Saar gle . 167 21,968 
Ll ee or raid aramid ee 1,167 
Netherlands 235 46,012 
Norway 71 10,385 
Sweden 486 103,445 
England 348 57,769 
Canada... 313 31,146 
ee ee eo 1 300 | 
Nicaragua 8 733 
Panama. =e win aaa eta ee wes 3 688 
SANE. cadena watenerene ames 73 11,808 
Newfoundland and Labrador. 3 689 
Trinidad and Tobago............. —_ 1,105 
Cabe .. «ax eh in SO ee 5,887 
ce eae Date & 8 1,230 
Donrtwican: Tepe oc ok cesie ca exec o's 9 1,396 
BONS os Soe 15515 eee eee | 139 
Cee. chines £6 Rie at uie d 3-008 — 5,093 
British Guiana ee” Pe ae ] 213 
gy. COP ats bare oo os ; 9 2,358 
Uruguay .... ents Hos OMe be 5 95 
Venezuela... 16 3.096 
a eee ee 23 5,334 
Dutch East Indic S «oelee 6 ee 5 abe BOu 121 2,650 
BONS g.nned es en aR re ear eee FE 1,469 
ee eee 5 doko as ocueal ; 6 660 
Australia , 124 25,369 
New Zealand 75 15,015 
Philippine Islands . 179 26,169 | 
TORE oo 6.0 6h oe ee .2,518 $418,404 


Ohio Concern Opens New Store. 


On Saturday, June 21st, the Buntell-Roth Company of 
Springfield, Ohio, opened a new store at 25 South Foun- 
tain avenue in that city. The new store will handle a line 
of commercial stationery and office equipment, including 
desks, tables, chairs, filing cabinets in wood and steel, iron 
and steel safes, steel shelving, loose leaf devices, blank 
books, carbon paper and ribbons, pencils, pens, etc. 

Since December, 1915, the Buntell-Roth Company has 
operated a store in Dayton Ohio, and this new store is the 
logical outgrowth of the company’s business. The new 
establishment will be operated along the lines of the Day- 
ton store and will be governed by the same policy. A 
complete stock will be carried in Springfield, but the stock 
at Dayton will be drawn upon in emergency cases. The 
new store will be managed by C. Brooks Edelen, who has 
been associated with the company since its inception. 


APPLIANCES 


47 | 


93 


SERVICE—QUALITY 
LOW PRICES 


STATIONERS FIND IT 


| PROFITABLE 


TO LOOK FOR THIS TRADE MARK 
| 


| 
| 
| 





REG. U. 8. PAT. OFF. 


| 


POPULAR FROM COAST To COAST 


SEND FOR OUR PRICE LIST No. 24, 
COVERING CARDS, GUIDES, FOLDERS 
AND ALL FILING SUPPLIES. 


IT PAYS OTHERS 
IT WILL PAY YOU 
NOTE 


Every index card, guide and folder cut absolutely 
accurate. 


| 


Every ruled card ruled absolutely to register. 


Folders do not split or crack—put them to the 
hardest test and see for yourself. 


WE guarantee our goods. 








OUTSELL EXCEL 








REG. U. 8. PAT. OFF. 


WALTER B. PEABODY 
MIDDLE WEST REPRESENTATIVE 


CHARLES E. DAVIS 
EMPIRE BLDG., SEATTLE, WASH., PACIFIC COAST REPRESENTATIVE 
V. I. MARTIN 
412 PALACE BLDG., MINNEAPOLIS, MINN. 
REPRESENTATIVE FOR MINNESOTA, NORTH AND SOUTH DAKOTA, 
IOWA AND WISCONSIN (EXCEPTION OF RACINE AND MILWAUKEE, 
MINNEAPOLIS AND ST. PAUL) 


GEORGE H. PEABODY 
149 CHURCH STREET, NEW YORK CITY, SOUTHERN REPRESENTATIVE 
AND TRAVELING REPRESENTATIVE FOR MIDDLE WEST 


BOSTON INDEX CARD COMPANY 


113-115 PURCHASE STREET 
50 HARTFORD STREET 


BOSTON, MASSACHUSETTS 
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= RESULTS That 


socal Turn Doubte rs 








MassiiL0]8.Omec SSE ones 
Into Boosters! 
HE man who says he cannot 
ab: Stine te use an Addressograph quickly 
oct ¥. Tan Buren gt. changes his mind when he sees 
Gon tlenen :- this remarkable machine at work. 


We once said the Addressograph could not be 


used to ae in writing our pay forms — too many : . ‘ ° 
ohanges, eto. t sotual experience has proved it to His prec mnceived notion that the 
_— time and labor eaver =— more important, it ; ‘ “oe 
poet vely eliminstes all errore in transcribing, as is Addressograph is used solely for ad- 
1 wh, ied en or . . . 
eee dressing envelopes vanishes when he 
finds thousands of concerns in nearly 


Ie it any wonder we oe ga you fora — ee ’ . > : 
ipacat te seplace 500 different lines of business using 


their Addressographs for imprinting 
names, dates, svmbols, and other data 
on every form, large and small. 


complete new pay roll pAdscosogrep 
the one destroyed by fire? 


Yours truly, 
THE CENTRAL STEEL COMPANY 


m0 The various. models of the Ad- 
dressograph—the graphotype for han- 
dling plate changes and additions—the 
various attachments, overcome all ob- 
jections. 


Investigation costs nothing—may save 
you a great deal. 








Alddressogfaph. 


TRADE MARK 

















Se tear 
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Handling Correspondence and Advertising Matter 
in Large Volume. 


A Brief Description of the Labor-Saving De- 
vices Used by E. I. du Pont de Nemours 
Company, Wilmington, Del:, by J. F. Camp- 
bell, Association Editor The du Pont Mag- 
azine. Illustrations by Courtesy of the du 
ERHAPS, nowhere has the value of mechanical office 
P equipment been better shown than in the advertising 
division of E. I. du Pont de Nemours & Company, 
of Wilmington, Del., which is a large, complete and ef- 
ficient organization. This division employs approximately 
200 people, and maintains an art department, photograph 
gallery, shipping department, news service bureau, central 
stenographic and dictating machine bureau, and a printing, 
addressing, mailing and circularizing bureau,- which in 
equipment and efficiency, is unsurpassed by any advertis- 
ing organization anywhere. 

The Du Pont organization also publishes a pretentious 
house organ, the Du Pont Magazine, which has a circula- 
tion of 250,000 and the monthly postage for which costs 
$5,000. It also publishes the Du Pont Export Magazine 
with a circulation of 15,000 in foreign countries. 








ADDRESSING MACHINES FOR ENVELOPES AND MAGA- 
ZINE WRAPPERS. 

The trend of modern business is toward efficiency in 
all departments, and no business organization merits the 
tern “efficient” that fails to conserve the time, labor and 
effort of its employees. Far-sighted and progressive busi- 
ness men and organizations recognize the fact. That is 
why mechanical office appliances are quickly installed, 
once their time and labor saving value have been proved. 

Almost every business is burdened with a mass of detail 
and routine work. The success or failure of such business 
depends largely on the efficiency, thoroughness and ex- 
pedition with which work of this character is handled. 
This is especially true in the conduct of a large advertis- 
ing department, because of the enormous amount and 
variety of the details necessary in putting an advertising 
campaign across. 

In promoting the sale of more than a thousand Du Pont 
products the advertising organization employs-every leg 
timate phase of advertising and promotion. This work 
entails the handling of an enormous amount of cor- 
respondence and advertising copy and _ literature. To 
facilitate its handling, the latest improved mechanical ap- 
pliances are used. 

In the circularizing bureau, which compiles and keeps 
up to the minute a card file containing between 400,000 and 
500,000 names, these devices have proved particularly ef- 
ficient. 

In preparing individual typewritten letters for the trades, 
five automatic typewriters are employed. Each of these 
machines will write from 200 to 300 letters a day, depend- 
ing on their length, which is about three times the output 
of a typist in the same length of time. Six electro-grapho- 
types are used for embossing address plates, each machine 
embossing 400 of these plates a day. 

Letters and other mail matter are addressed on four 
hand addressographs and one automatic addressograph. 
Envelopes are fed to the former by hand but the address 
plates feed automatically at the rate of 2,000 to 2,500 an 








HHA 


SUNN 





PUTRI UK 





HIS is the 

Machine 
the Govern- 
ment boug ht 
for the Fae 
masters in the 
Navy. 


TRAVIAN SALA TUN Li i 


= 
= 
= 
= 





LUTHOR 


(American 
Multiplying 
Model 


i 


LUVGLUTUENE VAULT ULL 


American Can Company 


Typewriter and Adding Machine Division 
1230 Monroe Bldg. Chicago, III. 


{0100000 EIU 
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“Show him why 
a@ man can jump 
square-footed into an 
open drawer without 
impairing its action.” 


How Do You Sell 
Filing Equipment? 


Y sheer sales strength? By an expenditure of time and effort which swells cost 
per sale? 


Or, are the customers who come to you favorably impressed in advance by the 
merchandise you carry? 


Shaw-Walker dealers are of this latter class. Because— 
High quality is the fundamental Shaw-Walker policy. And because— 


That quality has been consistently and-continuously proclaimed through constant 
progressive advertising, until it is known everywhere filing equipment is used. 


And here is a sidelight on selling: 


Any user familiar with Shaw-Walker quality buys more Shaw-Walker equip- 
ment without urging. If you carry the complete Shaw-Walker line exclusively, you 
find quicker, easier sales, as well as smaller investmnt. 


There is a certain progressive dealer in each community who can make money 
on Shaw-Walker equipment. If you are the one in your town, write us 


SHAW-WALKE 


Evervthing in Filing Fquioment—Complete Lines in Steel, Wood and Supplies 
CHICAGO WASHINGTON PITTSBURGH NEW ORLEANS MINNEAPOLIS 
DETROIT ST. LOUIS LONDON 
Factory and Home Office, Muskegon, Michigan 





NEW YORK 
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MAILING ROOM, WHERE MODERN LABOR-SAVING AP- 
PLIANCES FACILITATE THE WORK. 
hour. In the automatic addressograph, both material to 


be addressed and the address plates feed automatically, 
This machine will address from 4,500 to 6,000 pieces an 
hour and an automatic arrangement makes it possible to 
either skip or print on any tab. 

A folding machine folds letters or circulars at the rate 
of 2,000 pieces an hour and a mailometer stamps and seals 
4,500 envelopes per hour. Between 500,000 and 600,000 
pieces of mail are handled in the circularizing bureau every 
month. 

The monthly mailing of 250,000 copies of the Du Pont 
Magazine is a big task, comprising as it does the folding, 
wrapping, pasting, addressing and sorting of each copy 
separately. However, the work is simplified and expedited 
by the use of a magazine addressograph which prints, 
addresses and cuts wrappers to size at the rate of 8,000 an 
hour. An electric paste mixing machine is used to prepare 
the paste for the wrappers, and ten pasting machines are 
used for affixing the wrappers on the magazine. 

The time and labor necessary for placing the magazine 
in the mails will soon be further lessened. An auto-mail- 
ing machine is now being installed. This machine will 
address, fold, paste wrappers and sort the magazines by 
state into the mail bags. 

The printing department is equipped with seven multi- 
color presses, four multigraphs, 1 mimeograph and one 
duplicator, all the latest and best of their kind. During 
1918, this department printed 5,483,448 and multigraphed 
1,830,575 pieces of advertising literature. 

Fifteen dictating machines are used in the executive of- 
fices for dictation, and nine transcribing machines repro- 
duce the dictation for the typists in the stenographic 
bureau. Typewriters, adding machines, and stamping ma- 
chines are other aids used in promoting the efficiency of 
this department. 








STORAGE CABINETS FOR ADDRESSING MACHINE PLATES 
AND AUTOMATIC TYPEWRITERS. 
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*“U-Need-Me”’ 
Chair Pads 


No. 9 quality made of a su- 
perior grade of all wool 
felt, in green, brown and 
This is the high- 
est quality Felt 
Chair Pad on the 
market. 


maroon, 


No. 8 grade is a 
medium - priced 
Made of 
wool and 
cotton felt—a 
splendid value at 
a popular price. 


pad. 
mixed 


Sizes 
A—16%x18% 
B—15 x17 


C—13%x14% 
D—13% diameter 














“U-Need-Me”, Products 


are as essential to the success of the office 
outfitter and stationer as they are to the 
comfort of the user. The dealer builds up 
a profitable line of business—the user gets 
increased convenience and efficiency. 


For your protection and as an aid in selling 
we now put on the straps of Fox Chair Pads 
our trade mark, ‘U-Need-Me’—Experienced 
users recognize the name—it means quality 
at the right price. 

Send for Catalog with prices to dealers. 


GEO. E. FOX & CO. 


33 West Kinzie St. Chicago, U.S. A. 

















“U-Need-Me” Chair Cushions 


Give upholstered comfort to the hardest wood 
seats. Padding is deep and resilient. Generously 
tufted. Made in 
all felts, as well 
as with 
leather top 
and felt 
bottom. 
Also in im- 
itation 
leathers. 
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**Stands for Quality’’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 





Wake Up to the Value 


of purchasing supplies with your business card printed upon them. 
See cut above. 


This means any size order, large or small; it also means either 
guides or folders. 


That’s the way we help build up 
the business for our dealers. 
We make no charge for this privilege— 


Your business card tells vour customer where to go for another 
quantity of supplies— 


You are not edvertising the manufacturer’s trademark instead of 
your own business— 


No competitor can take your business from you should you make 
a change to some other source You save the thousands of dollars 
and effort it may have cost you to build this business up— 


Investigate by writing us for further information as to how we 
can be of great help to you in building up your business. 
We manufacture a full line of cards, guides and folders. 
Patented November 6, 1917—No. 1,245,645 


All guides tabbed, printed, imprinted and assembled by patented 
process. 


WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


CONSISTING OF 


Check File Cabinets 
Mercantile Report Files 
Small Card Trays 


Vertical Letter Files 
Sectional Filing Devices 
Solid Card Index Cabinets 





We will be pleased to send you Catalogues with 
prices and samples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 





(NEW MACHINES—Continued from page 28.) 


“Concentrator” a New Desk Companion. 


Karl Rentach, who is connected with the Edward Barry 
Company, San Francisco, Calif., has devised a new desk 
companion, called the Concentrator. This is a desk file 
designed for the ready filing of letters, memos, etc., for 
temporary disposition until definite action can be taken. 


Table or Stand for Office Machines. 


The two diagrams shown here illustrate a newly de- 
signed movable stand of metal, intended to accommodate 
typewriting machines, adding machines, etc. The bed 
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a 


raised or lowered 
The stand is on 
trom 


on which the machine rests may be 
to suit the convenience of the operator. 
casters, so that it may be wheeled conveniently 
place to place. 

The stand is of tubular construction, hence it is as light 
as the nature of its construction and use will permit. It 
embodies several new features of invention. 

The inventor is Edward A. Banschbach of Chicago—a 
man whose inventions are well known to the office equip- 
ment fraternity. 
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Why the Elliott Addressing System 


is bought by business men who already own other addressing equipment 





Light Weight and Compactness 


The Elliott Steel Filing 
Tray is only 13 inches 
long, and when filled 
with 250 address cards 
it weighs less than 2 
pounds. Other address- 
ing systems use address 
plates which are three 
times as bulky and weigh 
seven times as much as 
Elliott address cards. 





Unevenly Impressed 


Elliott Addresses are Impossible 





The soft rubber printing roll on the Elliott Addressing 
Machine flattens out, putting an equal pressure on all portions 
of the address. ‘‘ Other ’’ addressing machines use a hard, 
flat, unyielding printing head, which accounts for the unevenly 
impressed addresses which you frequently see. 





You Can Stencil Elliott Address Cards on Any Typewriter 


Just remove the 
ribbon from any 
typewriter and insert 
an Elliott address 
card, and stenci] the 
address intoit. Any 
stenographer or typ- 
ist can do it. This 
will appeal to address- 
ing machine owners 
who are now sending 
their addresses away 
to have the address 
plates embossed. 





Elliott Addressing Machines ‘ Print in Sight ”’ 





Notice that when you remove the addressed envelope from 
the Elliott Addressing Machine it is “face up " — “ address 


in sight.’’ With other addressing machines the addressed en- 
velope is removed “ face down,” so you have to turn each en- 
velope over in order to inspect each address. 





Elliott Address Cards are Also Index Cards 











Since Elliott address cards are made of fiber, you can print 
and write on their frames. Elliott address cards are also fur- 
nished in eight different colors, so lend themselves to “ colored 
edge " classification which is impossible with any other addressing 
system. Any Elliott address card becomes a “‘ tab”’ card by 
simply inverting it in the tray. 





Elliott Addressing Machines are Faster Than Others 


oo: = 





The Elliott Addressing Machine is the only addressing ma- 
chine that prints from above. So the Elliott Addressing Machine 
is the only addressing machine which permits you to insert ten 
to twenty forms at a time and then simply remove the top form 
as it is addressed. With other addressing machines you have to 
insert the forms one at a time. 





The Elliott Inking Device is Clean and Controllable 


Some addressing 
machines use liquid ink 
which is very hard to 
control. Other ad- 
dressing machines use 
ink pads or ink ribbons 
which wear unevenly 
and therefore produce 
unevenly inked ad- 


dresses. 
Elliott Ink comes 
in collapsible tubes, 


and is squeezed right 
into the end of the 
Elliott ink reservoir 
(like tooth paste). The 
Elliott Inker is the only clean, controllable and uniform inking 
device on the market. 





Simplicity — Reliability — Durability and Economy 








The Elliott has no adjustments to 
go wrong. 

Elliott address cards 
stuck in the runways” 
dressing machine. 

The Elliott doesn’t print the top 
line of the address heavy and the bot- 
tom line dimly. 

You will never 
need a repairman if 
you install an 
Elliott Addressing 
Machine. 

Any Elliott ad- 
dress card will print 
ten thousand ad- 
dresses. 


don’t get 
of the ad- 


Write for Our Interesting Booklet on ‘‘ Mechanical Addressing ’’ 


THE ELLIOTT ADDRESSING MACHINE CO. 


CAMBRIDGE, MASS., U.S. A. 
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DO YOU WANT A 
BIGGER INCOME? 


A chance to be inde- 
pendent and make 
good ina big way 
—that is just 
what 1s of- 
fered to 


live wire 
dealers 
and spe- 
cialtymen 
in the 
new 

















VICTOR 
Adding and Calculating Machine 


With the price within the reach of all, there is absolutely no limit to the 
possibilities this machine offers. When it comes to price no other machine 
of the same standard can compete. 

The Victor is every inch an adding and calculating machine. It has the 
full bank flexible keyboard which retains the numbers set as a visible check 
against error. All ciphers are handled automatically. Each key has its com- 
plement number in small type, making subtraction and division as simple as 
addition and multiplication. It meets all requirements. 


_ The Victor is light and portable, weighing only 14 lbs. and looks like 
twice the value. 


VICTOR ADDING MACHINE COMPANY 


817-825 W. Washington Bivd., Chicago, U. S. A. 
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Loose Leaf Copy Holder. 

The Westab copy holder is a new candidate for the 
stenographer’s favor. It is a combination note book and 
copy holder carrying fifty to eighty sheets. In use the 
Westab lies flat on the desk while taking dictation. When 
transcribing the note book stands up. Two sizes are 
made: No. 49, size 434x9; No. 69, 6x9. The company’s 
patented Lockwell metal is used, which is a solid arch 
fixture, with no sharp points in the middle to catch or tear 
the paper. The Westab copy holder is made by the Walbut 
Manufacturing Company New York, N. Y. 

A New Pencil Assortment. 

The “Victory Assortment No. 434” is the name which 
the Joseph Dixon Crucible Company of Jersey City, N. J., 
has given to a new pencil assortment for the trade. The 
pencils in this lot are all finished in attractive colors,— 
green, yellow and mottled—and include “Ticonderoga” and 
“Anglo Saxon” mainly. They are in two shapes, round 
and hexagon. Also there are two kinds of red eraser 
tips: the standard tip and the patented wedge eraser No 
450 

The container is decorated with a picture in full colors 
of a body of returning “doughboys.” The men are shown 
swinging along full of vigor and health behind a figure of 
Victory into which the artist has painted the impression 
of life and being. Even the ends of the box take part in 
the scheme, for these exhibit war planes flying the colors 
of Victory against a sky of red, white, and blue. 

Novelty in Fountain Pen Fillers. 

The Industrial Assembly. Company, Providence, R. I, 
has developed a new fountain pen filler. It is claimed 
that the new device avoids waste of ink in filling fountain 





pens. The “Filrite” consists of a glass container with a 
vacuum feeder top. Ink is discharged into the fountain 
pen barrel without soiling the hands. Two or three 


squeezes of the bulb fill the pen barrel, and there is no 
after-drip of ink from the spout. There are two sizes; four 
ounce for home use and sixteen ounce for office service. 
f,ubbles of air do not form in the ink. 
Lever Filling Style Pen. 

A self-filling, lever fill, stylographic pen is marketed by 
Farrell & Hosingger, Jersey City, N. J. The barrel is 
furnished either plain or chased. 

New Yorkers Golfed at Holyoke. 

Members of the New York Stationers’ Golf Association 
were the guests of J. L. Wyckoff, president of White & 
Wyckoff Manufacturing Company, at a two-day golf 
tournament at Holyoke, Mass. Many of the players 
motored over. July 12 they played the Mt. Tom links, 
and the following day tourneyed at the Springfield Coun- 
try Club. 


Standard diaries for 1920 are put up in counter display 
series, in assortments for counter display, showcases, etc. 
One of the items which is new is a diary fitted with a lock 
and key. 

The line is made by the Standard Diary Company of 
Cambridge, Mass 
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Miss Comfort Widney 


Brings the 
Seat Pad 


Business 
Right Into 


Your Store TRADE . M. MARK 
Was Comfort Way 
Copyright 1918 
by The Widney Co. 


We give the ONLY Real Sales Co-op- 
eration to dealers handling seat pads—a 
selling campaign with real punch— 
comes with 


FELT SEATPAD 


PATENTED 





“Moves as you move, but never leaves the chair.” 
National advertising will make the Wid- 
ney Seat Pad as well known to office 
folks as the big successes in automo- 
biles, tires, toilet accessories, food prod- 
ucts, etc. Our winsome advertising 
character, Miss Comfort Widney, and 
generous sales helps, are bound to sell 
them out of your window or from stock. 


National in a selected list of effective magazines 
Advertising puts the Widney Seat Pad in the minds 

of everyone—you, Mr. Dealer, catch all 
the possible users. 





Miss appears in every ad. in some 
Comfort Widney characteristic attitude that gives 

“office atmosphere” to our dis- 
plays. Her autographed picture is on the back of 
every Widney Seat Pad. That’s the way we have 
our name “blown in the bottle.” It protects the 
user and makes your selling easier. Pretty soon 
the newspaper funny men will be calling pretty 
stenographers Miss Comfort Widney—she’ll be a 
national character. Watch and see. 


Sales include a striking cut-out in colors with a 
Helps miniature sample Seat Pad attached. Miss 

Comfort Widney is shown—connects your 
store with the national advertising. The cut-out 
gets the attention of everyone who passes your 
window—buyers and near-buyers—you do the rest 
easily. We also furnish envelope enclosures to 
mail with your statements, etc. 


Help Don’t delay! Hook up with this power- 
Yourself ful Widney Seat Pad campaign. Adopt 

Miss Comfort Widney as your store 
mascot and let her smiles and merryisms echo in 
your cash register. We offer the only compiete line, 
“a pad for every purse,” including beautifully 
quilted cushions. Tie with the only line that helps 


THE WIDNEY CO. 


310 S. Jefferson St. Chicago, Ill., U. S. A. 
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Office Chairs 
Exclusively 





MILWAUKEE 
FINE CHAIRS 


Designed and built by an or- 


ganization which  concen- 
trates on office chair manu- 
facture. We have an intimate 


insight into the ideals which 





office men cherish in their 
chairs — attractive appear- 
ance and comfort. Milwau- 


kee Chairs meet these ideals. 


To exacting chair purchasers 


the Milwaukee Chair Com- 
pany trade mark is a guaran- 
tee of the integrity of mate- 
rials, artistic design, and true 
comfort in use. We guard 
the reputation of our trade 
mark by careful inspection of 
Milwaukee Chairs at all steps 


in manufacture. 


Correspondence Invited 


MILWAUKEE CHAIR CO. 


Milwaukee Chicago New York Seattle 


ML tA 
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Elliott-Fisher Co. Southern Convention. 


Salesmen of the southern sales district of the Elliott 
Fisher Company met in Memphis, Tenn., the week of 
June 16. This was the first sales conference held in the 
Southern district, and was attended by G. W. Spahr, sales 
manager, as well as department managers from the fac- 
tory, including C. C. Fitch, H. C. Rose, W. R. Busch, R 
D. MacGuffin, R. E. Weaver, T. O. Grissell, and R. R. 
Steele, advertising manager. 

Prior to the sales conference all the local managers 
from the Southern district attended the district school, 
which was held under W. R. Busch, of the educational 
department. The selling force in the Southern district 
has been increased one-third. The Southern district man- 
ager is R. E. Richwine. 

It is intended to open new offices in Knoxville, Mobile, 
Montgomery, Spartanburg and Charleston. 


Engagement Announced. 


Mr. and Mrs. Nicholas Stockhammer, of Jersey City. 
N. J., have announced the engagement of their daughter, 
Miss Elsie Elizabeth Brendgen, to Mr. Harrison Otis 
Blaisdell. A few years ago Mr. Blaisdell was the holder 
of the International Championship Typewriter trophy for 
speed and accuracy. He is connected with the staff of 
the Underwood Typewriter Company, where his ability 
and character are highly esteemed. He is a typewriter 
technician of experience and a sales demonstrator of un- 
usual skill. Office Appliances extends good wishes and 
congratulations. 





New Stationery Store in Attleboro. 

A new stationery store has been opened in the Monroe 
block, Attleboro, Mass., by E. Theron Burnett. The new 
store carries stationery and oifice supplies and will fea- 
ture a circulating library of popular novels. The new 
proprietor is well known in Attleboro. After completing 
his early education he secured a situation with the Wor- 
cester Trust Company. Later he became a student at 
Dartmouth, but the war broke out and he enlisted in the 
navy, serving as chief yoeman in the paymaster’s depart- 
ment. 





Swindler’s New Plan to Steal Typewriters. 

Typewriters dealers are notified in a recent issue of the 
Corona Bulletin of a new scheme to defraud dealers. 
There are already two cases on record. In both Chicago 
and New Orleans a man represented himself to be with 
the Vitagraph Company, moving picture film producers. 
He said they were taking a scene locally and needed a 
typewriter as “props.” In each instance the machine was 
cheerfully loaned for the good will and possible adver- 
tising value. Neither machine or borrower 
again, nor has the film been shown. 


were seen 


Washington Stationer Uses Bulletin Display. 


In our June issue reference was made to the use of car 
cards and posters by stationers to advertise their busi- 
nesses. The Skyscraper of the Shaw-Walker Company 
reports that the J. F. Vissel Company, Tacoma, Wash., 
has a painted bulletin display in which the Shaw-Walker 
trade mark is featured. Painted bulletins are differenti- 
ated from posters, as the bulletins are permanent, while 
posters require renewal, because they cannot stand the 
weather indefinitely. By the use of the painted bulletin 
the stationer can arrange the wording to suit himself, 
and embody such manufacturers’ trade marks as he wishes. 





New Store in Oklahoma. 

rhe Field Stationery Company, which operates an of- 
fice equipment and office supply store at Tulsa, has ar 
ranged to open a store at Bartelsville, Okla., where they 
will carry stationery and wood and steel office equipment. 
The Field Stationery Company is headed by Clark Field, 
president; John S. Davenport, vice-president: R. G. Atta- 
way, secretary; W. H. Peck, treasurer, and J. H. Black- 
burn, store manager. ; 





Dayton Store Opens Branch at Springfield. 
The Buntell-Roth Company, Dayton, Ohio, has opened 
a branch store at 25 South Fountain avenue, Springfield. 
It will be under the management of C. Brooks Eldelen, 
who has been with the Dayton store since it was founded. 
A complete line of commercial stationery and 
equipment will be carried. 
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Consider the Possibilities 
WITH 


UPTIS 


Telephone Brackets 


REQUIRED IN EVERY UP-TO-DATE 
OFFICE 





For quick service, and for convenience, ab- 
sence of vibrations, ease of operation, saving 
of time and energy, 







ADJUSTABLE 
IN ANY 
DIRECTION 





Adjusts the telephone to your position. 
Mounted anywhere, always in service. 


Hold your trade by supplying these necessi- 
ties. You have prospective customers in 
every Public Service Corporation, Manufac- 
turing Plant, Hotel, Store, and, in fact, wher- 
ever a telephone is required. 


Ask for Trade Prices on these Big Sellers 
MANUFACTURER 
J, @ , ’ / iy a 
COMPANY 
STATE AND 64th STS. CHICAGO, U.S.A. 
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Less 
Sell 


Practical Illinois 


Utility AWO7e Desks 


They fit into an office organization like 
skilled workers, or up-to-date labor-saving 
machinery. Illinois Desks make ‘for office 
efficiency because they are well planned, and 
designed to fit the human beings who use 
them. 





For 











No. 225 


Whatever the character of an office, regard- 
less of the physical build of the employees, 
there are Illinois Desks to suit every re- 
quirement. 


Have you seen our new catalog? Send for 
a copy. 


Illinois School Furniture Co. 
Rockford, Illinois 
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No. 2183'4 No. 2040', No. 2070!» 


....-Desks— Taylor Chairs 


Let that be your proposition to office furniture buyers. The 
chairs will match or better any grade or make of desk; equal or 
exceed them in working comfort. 


The Master’s Line of Office Chairs 


was designed to include graceful shape and maximum comfort. 
As developed by Mr. Vincent A. Taylor and Mr. Abner L. Shat- 
tuck, our chairs are roomy without appearing bulky or out of 
proportion. They afford comfort, as the body is properly sup- 
ported, so that fatigue is foreign to the user of Taylor chairs. 
The Taylor Rotary Iron affords easy adjustment so that the 
proper working height and spring tension are easily determined. 
Prompt deliveries are assured because of increased factory 
facilities. 

Progressive dealers may find their localities open territory for 
our products. Write today to determine this. 


The Taylor Chair Company 
Bedford Ohio 


Export Department: Chipman Limited, 10 Bridge Street, New York 
Cable Address: Chipmunk 
Branches: Sydney, Australia; Melbourne, Australia; Perth, 


Australia; Wellington, New Zealand; London, England; 
Havana, Cuba; Buenos Aires, Argentina; Santiago, Chile. 
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The Greatest Force in the World. 
By Cyril C. Freer, 
Advertising Manager 
Roneo Ltd., London, England. 


F THE truism, “Advertisers become honest in spite 
| of themselves,” is acceptéd, advertising is and must be 

allied to the greatest force in the world. 

When Pilate asked “What is truth,” the answer rang 
clear down the long corridors of time—“Truth is that 
which is’”—truth is that which lives 

Only that which is true survives, the dead rust of mis 
statement, exaggeration and down-right lies peels off and 
the shining metal remains, incorruptible, splendid, un- 
changeable, dependable. 

When people buy an advertised article and find it to be 
exactly as described, the power of truth begins to work— 
the seed takes root in their mind 

When, after subsequent trials they realize that it con- 
tinues to live up to the original description, a standard is 
arrived at. A picture of that particular line of goods, 
properly labelled with fully descriptive marks, is stored 
away in the great mental warehouse, in a place where it 
is easily getatable, so that when the need comes to buy, 
the memory automatically and instantly signals the name 
of the brand required. 

Advertisers who build on these lines have no need to 
fear the “substitution” bogey, for the consumer, having 
tried and proved the original, is not easily persuaded hy 
the “just as good” argument; but should he follow the 
sales clerk’s advice. maybe for the reason that the said 
clerk is personally known to him, the test of trial and 
comparison comes into operation, and if the “just as 
good” lives up to the reputation it has been given, it nat- 
urally follows that its name and description will displace 
that of the original product in the mental storehouse. 

Success is not just a thing for today or tomorrow; it 
is for next week, next year, next century. We do not live 
by “first” sales from advertising; our profits come from 
the long-continued “repeats,” and once this thought is es- 
tablished in the mental outfit, you have possession of a 
secret which will provide hours of profitable speculation. 

Let us pursue this argument further: 

If it pays to be truthful, and if it pays to give the pub- 
lic good value, it must also pay to keep a keen analytic 
eye on possibilities for the improvement of your prod- 
uct, so that it may in some way, if not in all ways, be 
more in keeping with what the consumer is wanting 

Who is the consumer, anyhow? 

How does he live? 

What is his outlook on life? 

What can vou do through your product to better his 
environment? 

The larger-visioned business man bases the super-struc- 
ture of success on the foundation of service. 

“Service” is the logos, or key-word, that unlocks the 
door of wealth. 

He who serves best, succeeds most 

The man who makes just ordinary things in just an 
ordinary way without any aim but his own profit is a 
“follower,” while the man who lays himself out to manu- 
facture something that is better—something that gives 
greater service—and proceeds to advertise this individual 
creation in a truthful fashion, that man is a “LEADER.” 

To those who have the right goods, at the right price, 
there is no more promising time to commence a well 
planned and truthful advertising campaign than the great 


NOW. 


Export Bills of Lading to Be Restored. 


The Federal Railroad Administration has announced 
that through bills of lading for export shipments will 
be restored once. War conditions in January, 1918, 
made it necessary to cease the issuance of through bills. 
In addition to facilitating the actual transfer of shipments 
from rail to water transportation, the restoration of 
through bills of lading will simplify negotiations with the 
banks 


St. Louis Stationer Increases Space. 

The William J. Kennedy Stationery Company, St. 
Louis, Mo., has arranged to occupy the four-story build- 
ing at 210-12 North Fourth street. A part of the build 
ing has been used by the company for a number of years, 
but business has outgrown the old quarters. The build 
ing will be remodeled. 
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Where Else Can You 
Find Such Comfort ? 


Surely not in an upholstered chair, for the cush- 
ion is immovable, and not responsive to bodily 
movement. As a result there is friction, which 
manifests itself in shiny clothes and premature 
wear 





All-Wool Felt 
Seat Pad 


The ‘‘Economy’’ 


effectually prevents “clothes shine” and adds to 
the comfort of the user. Four standard sizes, 
made of maroon, green and rich brown felt, with 
genuine leather straps. 


The ‘‘Economy’’ Cushion 


yields with the bodily movement and prevents 
any friction. There is complete comfort, and 
clothing lasts longer. 
They are made in 15- 
inch and 18-inch sizes. 
The padding is soft 
and resilient, with 
edges welted all 
around. Felt tops 
with artificial leath- 
and _ bot- 











er sides 





toms 











You Risk to become acquainted with “Economy” Products. 
Nothing we. mples of **Economy”’ Cushions and Pads 
to responsible dealers, and pay transportation both ways if they 


Write us today 


Economy Seat Company 
3132-36 South Canal Street Chicago, U. S. A. 
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Chair Cuxury 


consists not only of pleasing 
design and durable finish, but 
also an abundance of comfort 
that indicates correct design. 





No, A-375-5 


Nichols & Stone 
Office Chairs 


have the style and appearance that 
harmonize with an artistic office. 
Even more important—they afford 
a restful comfort that justifies their 
selection. 


When you offer Nichols & Stone 
Office Chairs to a prospect the values 
are sO apparent that they need no 
explanation. 


If you have any see gg for selling 
factory chairs, into our line 
of rodded factory stools and chairs. 


Send for our general catalog 


Nichols & Stone Company 


Gardner, Mass. 














(National Association News—Continued from page 78.) 


a decent old world and the majority of the people try 
to do the right thing. This is particularly true, he be 
lieves, in the stationery trade and we should all be thank- 
ful that we are doing better all the time. 

Henry Frank, president of the New York Stationers’ 
Association, invited all those present to New York on 
any third Monday of any month to attend the meeting 
of the New York association. 

A most interesting speech was that made by Mr. Sloan, 
the London representative of the L. E. Waterman Com 
pany. Mr. Sloan, it appears, is a justice of the peace, 
which in England means much more than it does here 
for a justice of the peace in England sits on the court 
of the King’s bench. Mr. Sloan referred to what he 
called the amazing hospitality of the American people, 
and told some interesting reminiscences of the period of 
the war. 

Mr. Wevrich, chairman of the St. Louis Stationers’ 
Association. is an alderman in his home town. He com- 
plimented the Chicago Stationers’ Association on the fact 
that it is looked up to throughout the country. 

John T. Bailey, president Boston Stationers’ Associa 
tion, paid a tribute to Frank Wright Bailey, Boston’s dis 
tinguished member of the National Association. 

E. D. L. Sperry of St. Paul said that notwithstanding 
he was not in good voice, he still had the vocal ability 
to mention the fact that Minnesota has ten thousand 
lakes and that you can’t get away from the lake breeze 
anywhere ycu go. 

Mr. Emery, president of the Detroit association, said 
that he alwavs wanted to meet with the Chicago Station- 
ers’ Association and that he hoped Detroit would have 
the pleasure of entertaining them at a future date. 

Mr. Thomas, secertary of the Indianapolis association, 
expressed the wish that he and other members of his 
organization could meet with the Chicago association 
oftener. Conferences are a great inspiration. He wished 
that he could carry home the enthusiasm that had been 
generated at this meeting. 

Woodson P. Waddy, president of the Richmond asso- 
ciation, mentioned as a matter of course the preparations 
which are being made by the Richmond organization for 
the entertainment of the next convention. He recom- 
mended the Chesapeake & Ohio road as a good route to 
Richmond from Chicago. He hoped that a through train 
would be arranged for the trip from Chicago. as is being 
done between Richmond and New York. The Chicago 
train should pick up a number of contingents on the way 


Richmond Stationers Officers Re-elected. 


The annual meeting of the Richmond Stationers’ Asso- 
ciation was held May 14 and the old officers were re-elect- 
ed. They are: Woodson P. Waddy (Everett Waddey 
Company), president; Sam Iseman (Virginia Stationery 
Company), vice-president; Albert A. Schwartz (Reinach 
& Schwartz), secretary and treasurer. 


Furniture House Rejoins Rice Leaders Association. 

The Yawman & Erbe Manufacturing Company of Ro 
chester, N. Y., has recently rejoined the Rice Leaders of 
the World Association of which it was a member for 
some years. 

The Rice Leaders of the World Association was found 
ed by Elwood E. Rice as an affiliation of manufacturing 
concerns known to uphold high standards of business in- 
tegrity. Membership in the association signifies that the 
member has attained a reputation for carrying out the 
four principles of the association, namely: 

Honor: A recognized reputation for fair and honorable 
business dealing. 

Quality: An honest product of quality truthfully rep- 
resented. 

Strength: A_ responsible and_ substantial financial 
standing. 

Service: A recognized reputation for conducting busi 
ness in a prompt and efficient manner. 


Detroit Typewriter Man Goes to Boston. 


Charles A. Spratt, who has been manager for the L. C. 
Smith & Bros. Typewriter Company at Detroit for some 
time, has been transferred to the Boston office of the 
company, taking charge of this office on July Ist. Mr 
Spratt has many friends in the East as well as in the 
West, and his Eastern friends are glad to note his return. 

, 
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It’s the Repeat Sales 
That Pile Up the Profits 


Rufus Gilmore wisely said: 


“The time is passing when a business house 
can depend for its maintenance on the transient 
trade. In the large cities a small store may 
rise in a crowded section and flourish for a 
while on the purchases of those who casually 
drop in. But unless that store ‘‘delivers the 
goods” it will fail to attract most favorable of 
all buyers, the regular customer, and _ will 


eventually fail.” 


Repeat orders pile up the profits and keep the 
business coming to your store. Build up a 
repeat order folder business by selling ‘*MAY- 
VILLE”? FOLDERS. 


‘““MAYVILLE” FOLDERS 


rendering, good-will-building, nationally adver- 
tised folders. 


are service- 


The store that sells ‘*MAYVILLE’’ 
FOLDERS sells service, and realizes a good 


margin of profit at the same time. 


Prices and samples sent upon request. 


and Offset 


This 
adver- 
tisement 
which 
appears 

in the May 
issue of 
“SYSTEM”’ 
reaches 
nearly 

half a 
million 
readers. 


Geo. W. MILLar & Co. 


284-290 Lafayette Street, New York 


Also makers of standard quality “MAYVILLE” Die 
Wiping Paper, Adding Machine Rolls and “MAY- 


VILLE” Treated Tympan Papers. 


“MAYVILLE” 


FOLDERS 








“MAYVILLE” 
FOLDERS 
for Vertical Files 


are light as well as durable. 
Heavy, bulky folders are hard 
tohandle. They make filing an 
awkward job. “MAYVILLE” 
means speed and economy in 
filing. Speed, because they are 
light in weight and of uniform 
size. This makes filing as easy 
as possible. Economy, because 
they are made of durable stock. 
Long wear is built into every 


“MAYVILLE” Folder. 
There are““MAYVILLE” deal- 


ers everywhere. If your dealer 
is not a “MAYVILLE” man, 
please send us his name and 
address and we will mail you 
without cost a medium, and a 
heavy weight “MAYVILLE” 
Folder. 


Mail the Coupon 


Geo. W. Millar & Co. 
284-290 Lafayette St. New York 


Please mail me without cost, a medium and 
a heavy weight “MAYVILLE” FOLDER. 


Name 





Addre $S : . 


Dealer's Nam* 





Dealer’s Address 





Also makers of standard quality “MAY- 
VILLE” Die Wiping a Adding Machine 
” Treated Tympan 


Rolls and “MAYVILL 


and Offset Papers. 


The Store That Sells 
“MAYVILLE” 
Sells Service 


=) 
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This 

Month is 
Transfer 
Time — 


Are You 
Prepared? 





As usual your customers will expect you 
to have Steel Transfer Cases in stock 
when they want them. 


Unquestionably there will be a greater 
demand this year than ever before. 


You want Satisfied Customers. 
Then sell them 





Aurora 
Steel 
Transfer 
Cases 


Rigid 
Strong 
Durable 
Practical 
Adaptable 
Accessible 
Convenient 
Economical 
Inexpensive 


They last a business 
lifetime without re- 
pairs and are unaffected by climatic changes. 
No matter how heavily the drawers are loaded, 
or how high the cases are stacked, the drawers 
operate smoothly and easily. They give max- 
imum filing capacity and occupy minimum 
space. And naturally we can sell them for less 
money than others as we concentrate on just 
three items: 


Transfer Cases, Uprights and Card Cabinets 


Write for illustrations, descriptions and latest prices 






> <y 
AURORA. ILL. U.S.A. 








NEW YORK SALESROOM: 368 BROADWAY 











IMPRESSIONS 


A Magazine for Progressive People 


HERE is no magazine in the 

world just like Impressions. 
It treats business as the most im- 
portant thing in material life and 
shows in a fascinating manner 
how easy it is to get pleasure and 
a living at the same time. There 
are no technical articles in 
Impressions. The great subject 
of business is handled in a way 
which provides inspiration for all, 
whatever their profession or 
trade or calling. Impressions 
stands for better business and 
better living in the highest sense 
of the term. It is the monthly 
mentor of our biggest business 
men, and in its own circle, carries 
an influence more powerful than 
outsiders can understand. It is 
edited by G. E. Whitehouse, who, 
in a remarkably short time, has 
earned for himself an interna- 
tional reputation for being the 
most interesting, yet fearless, 
writer on business subjects. He 
writes a large part of the maga- 
zine each month; says what he 
thinks, and thinks so nearly right 
that big men believe in him and 
applaud his views. Impressions 
is a big magazine, 11x9¥Y in., with 
96 pages, full of sound editorials 
and high grade advertising. If 
you believe in progress, you will 
like this magazine, though you 
may not agree with everything 
it prints. 


FIVE DOLLARS A YEAR 


Send a five dollar bill—you will 
get it back right away if the 
first number fails to satisfy 


IMPRESSIONS PUBLISHING CO., LTD. 
76 Hanover Street, Edinburgh, Scotland 
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The association makes its members known to the busi- 
ness public by a widespread system of general advertis- 
ing. The emblem of the association has the following 
meaning: The laurel wreath on the shield stands for 
Honor; the wheat sheaf stands for Quality; the lion ram- 
pant signifies Strength; and Mercury, the speeding cour- 
ier, typifies Service; the racing chariot at the top above 
the words, “Be guided by this foundation,” denotes Prog- 
ress and Leadership. 


A. J. Sampson Advertises for White & Wykoff. 

\. H. Sampson has been appointed advertising manager 
of the White & Wyckoff Manufacturing Company, Hol- 
voke, Mass. He had been in the advertising departments 
of the Phelps Publishing Company and the Orange Judd 
Company, publishers, Springfield, Mass., for nine years. 


Suggestions to Exporters. 

Manufacturers and exporters will find it advantageous 
to follow the suggestions made by an export house con- 
cerning the details of handiing export orders. Compli- 
ance with the plans indicated will greatly improve the 
service to the importer, and spare him much annoyance. 

Marks and Numbers. 

It often occurs that the clerk receiving our order, 
in transcribing the mark or number from the order to 
your own packing list, will make the mistake of leaving 
out some small item of the mark or number. While this 
may appear a very trifling detail, yet the mere omission of 
any part of the mark causes a great deal of confusion and 
delay and places the customer at considerable expense to 
clear the goods through the custom house. 

Exact Measurements and Weights. 

Your packing list must contain exact information, inas- 
much as freight charges are based on the dimensions given 
us by yourselves. It is impractical to rectify an error 
made by having the shipment checked on the pier or in 
the car. 

Further, if there is any difference between marks on 
cases, rolls, bales and packages, and those shown in your 
invoices and packing lists (from which we prepare our 
ocean bills of lading, consular invoices and certificates of 
origin)—this results in a fine which is naturally charged 
back to us. 

It is, therefore, to the advantage both of yourself as the 
manufacturer, and to us as the shipper, to have very es- 
pecial attention paid to this, and we are making this per- 
sonal request with the idea that you will not passs it by 
as a routine matter, but will take it up for immediate at- 
tention with those concerned. 


British Import Regulations. 
British import restrictions, as reported by the United 
States States War Board, have been removed from slate 
pencils, wooden cedar pencil slats and cash registers. Pen 


nibs, other than gold enamels, continue under the exist- 
ing restrictions—one-third of the 1916 imports are per- 
mitted. 


Office and institution furniture (including roll top desks. 
cabinets, etc., and chairs) will be licensed as and when 
required. 

Stationery articles to be continued on the present ration 
of one-third of 1916 imports on the following articles: 
Rubber-faced hand and dating stamps, stamp inking pads, 
stamping outfits complete, sealing wax, endorsing ink, 
penholders, wax crayons. 

Rubber bands for stationery purposes will be adinitted 
at the rate of 75 per cent of 1916 imports in proportionate 
quarterly amounts. 

Mill-finished furniture and cabinet parts, not assem- 
bled, admitted at the rate of 50 per cent of 1913 imports 
in quarterly amounts. 

Fountain pens, containing no gold, to be admitted on 
the present concession of twenty-four tons per annum, 
distributed among importers. 





\ new general import license, PBF No. 37, has been 
issued, under which all commodities, with certain excep- 
tions, can be imported into the United States. The ex- 
ceptions are products of Germany, including the Rhine 
Provinces, Luxemburg, Hungary and Bolshevik Russia. 
A number of commodities are included, but none are of 
specific interest to the office appliance field. 
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The ADCO A Flexion 


Expansion Binder 


UUM eee LE 


TUVUDTTAOEETAOEELTAA 


The Stationer’s Supremacy 

in Loose Leaf Systems and 

Devices is Dependent Upon 
Individual Effort 


LUTUETOOATRTAADAET ELA 


The first practical improvement in 
loose leaf binders in 20 years. The 
old three-piece back ledgers have gone 
into the discard. The Adco-flexion 
Expansion Binder is the improvement 
you have been looking for: 


SL 





TU 


PUCDUOUAS ESPADA EEE 


Mechanically Perfect 


The mechanism of the ‘““Adco-Flexion”’ 
embodies new principles in steel con- 
struction with small minimum and 
large maximum expansion. The chain 
posts, anovel idea, are entirely hidden— 
are adapted to limitless contraction 
and expansion and have high tensile 
strength. The ‘“Adco-Flexion’” has 
very few parts—nothing to get out of 
order. Practically indestructible. 
Fully covered by patents. 


MR. DEALER HOOK UP WITH 
THIS WONDERFUL INVENTION. 
GET TO YOUR CUSTOMER FIRST. 


MOM nM MI MM eRe 





ADCO ‘“‘A’”’ FLEXION EXPANSION 
BINDER binds a few leaves or a thou- 
sand. The binder of highest efficiency, 











“ADC” Division 
ACCOUNTING DEVICES COMPANY 


564-570 West Monroe Street 
CHICAGO, U.S.A. 
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Are You Getting 
Your Share? 
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**Kill the Key Glare’”’ 





Do you want to realize on an excep- 
tional opportunity to increase your 
list of satisfied customers and add to 
your profit in business? 
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If this interests you let us tell you 
about 


International Rubber 
Speed Keys 


The Perfect Typewriter Key 
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They kill the glare and remove eye strain. 
Prevent finger slipping, increasing speed 
and accuracy. Eliminate bruised fingers 
and broken nails. Reduce vibration and aid 
in many other ways. 


Every person who uses a typewriter needs 
this wonderful help. 





Made for both single and double keyboard 
— machines; also for Comptometer Adding 
= Machines afd Burroughs Listing Machines. 
— Anyone can attach them. 


Will wear for years. 


Write for dealer's proposition and 
printed matter. You will find it 
a big money-maker. 


vl 


International Manufacturing Co. 


now owned and operated by mE 


Munson Supply Co. 


23 City Hall Place New York City, U.S. A. 
SMM 00 


1) 
| 





HOUIUNUN 


ail 












Retail.Credit Men to Meet. 

The Retail Credit Men’s National Association will hold 
its annual convention at Saint Paul, Minn., August 19 to 
22. Membership in this association is $3 a year. It issues 
a monthly magazine of credit information which alone is 
worth, it is said, many times the amount of the member- 


ship fee. This magazine goes to all the members. The 


association holds an annual convention and deals with the 
problems that vitally affect every retail credit grantor in 
the United States. 

Touching the subject of retail credits, their importance 
to merchants throughout the country and the value of a 
national associaticn, C. H. Janssen, chairman of the pub- 
licity committee of the Retail Credit Men’s Association of 
St. Paul, says in a recent letter: 

“The Retail Credit Men’s National Association is an or- 
ganization of men and women who deal with the life blood 
of business and seek so to direct it as to develop and 
strengthen good business, eradicate its. evils, eliminate 
frauds and impositions from within and without and there- 
by aid in the development of sound principles in the con- 
duct of retail business everywhere. The need of such an 
organization is manifest. It is only in its infancy, having 
been founded in 1912, 

“Its organization has a more important mission than the 
organization composed of wholesale and jobbers credit 
managers. These latter deal with the retailers and do not 
come in direct contact with the general public. Most of 
their troubles spring from the fact that the retailer lacks 
the esséntial qualifications of a sound credit grantor. The 
retailer, too frequently, is lost when he gets into the realm 
of credits and collections. Is it not then an important 
task to teach the retailer the essential principle of sound 
credit control? Retailers lose millions through bad and 
uncollectable accounts, fraudulent buying, skips, bogus 
checks and other impositions. The Retail Credit Men’s 
National Association is the best medium through which 
these growing evils may be checked and eradicated. 

“Rarely do these parasites which live by fraud confine 
their operations to a certain line of trade. They are 
equally at home in the hardware and dry goods store. To 
secure protection it is essential that the retailer become 
associated with other retailers purely as a retailer. The 
fact that hardware dealers, or grocers, or butchers, or 
coal dealers, or stationers are organized within their re- 
spective lines and have their bureaus is not sufficient. 
They must all come together as retailers and combine in 
one organization to secure protection against these evils. 
Inasmuch as “credit” is the only commodity in which all 
deal irrespective of the merchandise they sell, it 1s sound 
reason to urge a coming together on this item in which 
all have a common interest. 

“There are far reaching problems before the American 
business man today. The retailer, by reason of his close 
contact with the wage earner, must bear a large propor- 
tion of the burden of solving these problems. He, it may 
be said, occupies the first line trenches. He is the private 
in the ranks of business and it is generally conceded that 
even a private does his work better when he has an intelli- 
gent grasp of what he is expected to accomplish en masse. 
The Retail Credit Men’s National Association, through 
its national and local organizations, is seeking to accom- 
plish this very purpose. It is organized for the purpose 
of exchanging credit information to guard against imposi- 
tion, and to establish closer ties whereby the welfare of 
all may be advanced 

“There was a time and there yet is a large measure of 
public distrust of the retailer on the part of the public. 
An opinion obtained that any one could set up in business, 
providing he had the necessary capital, was shrewd and 
sharp enough to get the goods from the jobber. An ap- 
preciation of the services to be rendered the community 
was lacking. Nor is there now on the part of many has- 
tily set up in business the slightest comprehension of the 
principles that should govern them in the conduct of their 
business to insure its continuity and stability. Large 
numbers of failures attest this. 

“Wher prices advance, the retailer is the first to feel 
the odium of accusation. The wage earner points his 
finger at him and calls him a robber. Happily this is 
passing and largely because the business of the retail 
merchant is gradually rising in the public estimate as a 
profession, guided by principles which the merchant vio- 
lates at his own risk.” 
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An Opportunity 
for a Limited 
Number of Pro- 
Sressive Dealers 


The marked enthusiasm which 
accompanied the announcement 
of The Ault & Wiborg Com- 
pany’s national advertising cam- 
paign is indicative of the profit- 
possibilities which dealers see in 
this added method of sales-pro- 
ducing co-operation. 


* * * 


The first page of this campaign 
appeared in The Saturday Even- 
ing Post, of June 28, and featured 
the famous Ault & Wiborg Type- 
writer Ribbon—of Silk. 


* ok * 


Acceptance is still being made on 
applications for appointment as 
dealer in territories not already 
closed. We shall be pleased to 
hear from dealers who desire to 
add the prestige and profits of a 
nationally advertised line of su- 
perior ribbons. and carbons to 
their business. 


C Othe AULT &} 
IWIBORG Company 


CINCINNATI, 


OHIO, U 




















Self-Made Customers Buy at Sight 


Just as Meilicke Systems reveal their records at 
a glance. The basis of all our devices is instant 


accessibility of all data. It is surprising how 
much classified information can be contained in 
the compact 


Me.ilicke. Sight Systems 


display of Meilicke Sight Systems makes cus- 
They demonstrate themselves. We make them 
for every conceivable 
purpose, so their ap- 
peal is well-nigh uni- 
versal. Look into 
Meilicke Active Phone 
Lists, Dictaforms, Pay 
Roll Calculators, Price 
Checkers, Yard Goods 
Calculators, etc. 


The mere 
tomers 










Write for information, and 
sales propositions for dealers. 


Me. ilieke. Calculator Company 


Dept. O-7 


350 N. Clark St. Chicago, Ill. 
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A friend of 
the family 


S lee name @ld Hampshire has for 

years been on the tip of every 
man’s tongue whenever he thought 
of the best stationery. It still is. 


Now ©ld} Hampshire Lawn and 
Wellum, as well, are establishing a 
like confidence with the ladies. Old 
Hampshire includes the whole family 
in a line of over 200 members. 


It would be good judgment for 
you to consider the attractive possi- 
bilities of Ol) Hampshire stationery. 
Won't youlet usknow of your interest? 


FINE STATIONERY DEPARTMENT 


Hampshire Paper Company 
SOUTH HADLEY FALLS 


MASSACHUSETTS 


Makers of 


Old Hampshire Bond Vellum Lawn 














Merely a Re- 
peater—a Multiplier 


Responsible buyers of office supplies 
are increasing their purchase of 


TM 
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PMOL ear ticl anes 
Not only technical firms, but gen- 
eral business houses find it to their 
advantage to buy the lead which 
most perfectly fits their pencil 
needs. 





seg LEADS 
Sige -- 


Many of your customers are willing to 
pay more for a pencil which gives such 
excellent results and long wearing econ- 
omy for all classes of work. Suggest 
the Eldorado in the lead best suited to 
their needs. You will win confidence 
\ in your service, and multiply your sales. 











VN We should like to acquaint you with 
\ our dealer aids which effectively link 
your store with our extensive adver- 
tising campaign. Write us today. 
















There is a Dixon-Quality Pencil, 
Crayon and Eraser for every purpose 
JOSEPH DIXON CRUCIBLE COMPANY 

Established 1827 
Dept. 98-J, Jersey City, N. J. 
Canadian Distributors 
A. R. MacDougall & Co., Ltd. 
Toronto, Ont. 
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Help Problems in Stationery Stores. 

In discussing the help problem in stationery stores, 
Service, issued by The Tuttle Corporation, South Bend, 
Ind., referred to a system of training retail clerks in the 
public schools of an Oklahoma town. Then followed 
comnments on the need for training candidates for clerks’ 
and salesmen’s j-ositions in the average stationery store. 
Some extracts follow: 

\ pharmacist takes a long course of training before he 
commences to draw real money for practicing his pro- 
Session cn the peopie who trustingly enter his store. Of 
course, you will claim that he is required to be registered 
because he has the people’s very lives in his power; but 
why not make the standard higher for those professions 
cr lines which may not actually involve a question of life 
or death, but may be just as vital in their bearing on the 
welfare of the people? 

The stationery clerk, for instance, has several thousand 
more items in his stock than the druggist, yet he is turned 
ioose to heln make or break the business of his employer, 
without the rudiments of a preliminary training in the 
gaine, simply because he has a good “front” and help his 
needed. 

Wide Field for Competent Clerks. 

If office supply stores could secure junior clerks of the 
grade ot third-assistant-helper-or-a-second-class-appren- 
tice’s-mate, they would be indeed lucky. Fully qualified 
stationery clerks can command good salaries, and, although 
there may not be enough stores in the home town to place 
them all, the field is wide. 

It is curions, but we never recall having visited a large 
office supply store in which there were enough competent 
clerks to properly attend to the trade ona reasonably busy 


day. It isn’t that the proprietors would object to hiring 
competent salespeople, but that they probably have 
enough novices in training to make the sales force suffi- 
ciently expensive, as it stands. The condition in the av- 


erage store is that there are a few general sources of in- 
formation in the shape of senior clerks, to whom the nov- 
ices constantly appeal, for information they should have 
had before thinking of drawing a salary for their time. 

The average customer in any kind of a store could be 
disposed of in from three to five minutes, and, usually, 
it is not the fault of the customer if this is not done. 

Bunkum for the Initiate. 

The preliminary course of study we are advocating 
would prevent the young clerk from sending the cus- 
tomer for a blotter bath to a house furnishing store to buy 
it; it would teach him that a squegee and a Beegee are 
not of the same family, nor are they related to the Fiji 
islanders; that HB on a pencil means neither How Brittle 
nor Heavy Black; that Jumbo need not refer to a long 
deceased pachyderm, but might be a kind of letter file; 
that Egyptiam Gum is not to chew; that True Blue ink is 
neither blue-black nor writing fluid, and that boxwood 
scales do not grow on fish any more than cherry curves 
grow on handsome trees. 

A further advantage in this course of preliminary train- 
ing would be found in the greater facility with which 
clerks could be transferred from one department to an- 
other. For instance, without such qualification, the young 
lady who has officiated exclusively in the fancy stationery 
department, would not be able to help much if trans- 
ferred to the loose leaf department, or that of filing sup- 
plies; and the modern office supply establishment has 
many departments 

Constructive Work Ahead. 

Now. Mr. Merchant, with the foregoing rough outline 
of the scheme we have placed before you, are you willing 
to do vour share to create facilities for the young people 
of your town to learn the dry goods business, if you hap- 
pen to be a groceryman? Or to learn the grocery busi- 
ness although you may be in the business of purveying 
Irv goods? The idea is perfectly feasible, and, by a con- 
certed effort, could be worked out for a small fraction of 
the present cost to you of securing competent sales peo- 
ple 

It would contemplate a bureau of registry for appli- 
cants, a means of circulating the printed matter, and ar- 
rangements for helping the applicants to acquire the in- 
formation needed, and to digest it. Then, also, there 
would be kept a directory of registered or certified ap- 


prentices in all lines, from which all merchants could 


! 


draw when help might be needed. 





A 
i 


; 











cecurnyys 
oy ~ 








Leatherope Goods 


won their reputation 


by 


Outlasting All Others 
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Sell Your Customers 


Security «¢ Satisfaction 
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SECURITY 
ENVELOPE 
COMPANY 


The House of Specialties 
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MINNEAPOLIS, U. S. A. 


Sole Makers of Leatherope Products 
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For Speed! 


The watchword of American bus- 
iness today! Your bookkeeping 
machine must expedite the post- 
ing of your records. BYRON 
WESTON TYPOCOUNT is made 


and sold with this particular pur- 


pose in view. It stands stiffly in 


the binders, thus facilitating a 
rapid selection of sheets from the 


index. 


ft 


SZIDOKCOOIN 


LIGHT AOA 


ele 


TYPOCOUNT LINEN LEDGER PA- 
PER has such strength of fibre that 
it enables the operator to swiftly 
grasp the sheet as it stands in the 
binder, insert and remove it from 
the machine with the greatest pos- 
sible speed. Its substance will with- 
stand unlimited wear and tear, and 
erasures can be made over 

and over and still reproduce 
unimpaired type impres- 

sions. 

Large sheets for test work 


supplied free of charge. 
Send for some today. 





Byron Weston Company 


“The Paper Valley of the Berkshires” 


Dalton, Massachusetts 








Supplement Your Signature with Typewriting. 

Once again we bring up the subject of supplementing 
one’s penwritten signature with a typewritten signature 
either below it or at the left hand margin of the sheet. 
To give point to the argument, if point were needed, we 
quote an article which recently appeared on the editorial 
nage of the Chicago Daily News entitled the “Magic of a 
Name,” or “No Aid in Deciphering Bad Writing.’ This 
little article is by the Reverend Frank Crane, by whom 
it is copyrighted. Dr. Crane says: 

Please, please, Mr. Man, and also Mrs. Woman, | im- 
plore you on bended knee, sign your name to your letter 
with the typewriter. 

I value your signature. Yea, admire it. It is so char- 
acteristic of you, has so much individuality and all that. 
When it is a long, wiggly line, without distinguishable 
members of the alphabet, or when it is all bunched up in 
close columns and Icoks like a centipede M, or when it 
is adorned with arabesques and decorative curlicues, | am 
impressed. I am flattered to receive your so personal 
sign-manual. It is pretty. It is grand. But I can’t read it. 

There’s the rub. 

Of what avail, may I ask, to win my amazement and 
gratulation, of what avail to show me you are “some” 
name signer, chock full of personality, also grand, gloomy 
and peculiar, if I don’t know who you are? 

Your name, of course, is familiar to you. Since earliest 
childhood you have heard yourself designated as J. H. 
Nameslinger. You have seen it written so often, you 
have read it upon writs and duns, you have noted it in 
catalogues, you have read it on your front door, on your 
pew in church and on your place card at the banquet table, 
and it is doubtless to you old stuff, stale, flat and unprofit- 
able, so that you may be pardoned when you shrink from 
spelling it out and writing it plainly. Your modesty be- 
comes you. Your shyness bears witness to the fineness 
of your nature. Indeed, I would tell you so, only, as I 
said, I don’t know who the Sam Patch you are, except 
that the postmark on your envelope discloses that you 
wrote me from Waynesville, either Ga., Va., or Pa. 

I note you demand an instant reply and are somewhat 
peeved that I did not answer promptly your last letter and 
you want to know whether I am a coward or what. I 
don’t know, J. H. (or it may be I. N. or J. V.), I don't 
know. ‘There are several folks I am afraid of, and you 
may be one of them. I don’t know who you are. If I 
only knew your name | might return you scorn for scorn 
or cringe before your wrath or something. 

You did well with the body of your epistle. It was 
typewritten. I[ can read print. But when you came to 
your name, H. T. Narmsteller, or maybe M. J. Haps- 
dinger, or I. H. Martineau, in the excess of your emotion 
you wrote it in characters that only a prescription clerk 
could decipher. 

Next time have the typewriter girl sign your name with 
the machine. Then if you want to add that personal 
touch, to show you are not afraid to stand for all that 
has been written, you may add your mark. 

In this letter, T. J. Rathskeller (the office boy says it’s 
U. R. Henfeather), I may have seemed a bit forward. If 
I had realized to whom I was writing I would not per- 
haps have dared to criticize you. But that’s it, that’s it, 
friend Nickcarter. I don’t know who you are. 

And the pleasure, I assure you, is all mine. 

Prohibition and Sailor Superstition. 

An old superstition among sailors demands that the 
launching of a new vessel shall be celebrated by the 
breaking of a bottle of wine over the bows of the ship as 
she commences to slide into the water. Sailors affirm that 
if this is not done, the ship will be unlucky, and many 
will refuse to ship on such a boat. In anticipation of the 
national “drouth,” ship yards on the Delaware river have 
stocked up on champagne, in deference to the old super- 
stition. 

“All the ships now under construction at our yards are 
being built for the United States Navy,” said J. Harry 
Mull, president of Cramps’ Shipbuilding Company, “and 
we will continue to use wine at the launchings. Of course, 
if we get orders from the Navy Department directing us 
to discard the traditional bottle of wine at launchings we 
will obey orders.” 

Typewriter Imports Into United Kingdom. 

Imports of typewriters from all countries into the 
United Kingdom for the first three months of the years 
stated are as follows: (1913) 13,627 machines; (1918) 
1,962 machines; (1919) 5,571 machines. 
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ICO paste is an international tr- 
umph of the Carter laboratories, 
made by an intricate process which 
is one of the most valuable secrets of the 
trade. There is no other paste like Cico— 
that sticks so well; that is always ready for 
use, that requires no water well, that spreads 
so thin and evenly —that is so generally well 
adapted for all uses in both ofhce and home. 


The Cico desk jar, illustrated above, is 
worthy of its calling. The brush is adjustable, 
reaching every corner of the container. The 
brush guard keeps the paste off the fingers 
and on the job, and serves to seal the jar 
when the screw cap is temporarily laid aside. 
The container intensifies three Cico quali- 
ties — economy, convenience, efhciency. 


Make a memorandum to-day to try Cico. Sold 
by all stationers in the 5% oz. size illustrated — 
also in jars from 1% oz. (see below) to quarts. 


HIS Cico advertise- 
ment tells an inter- 
esting story. We hope 
that you will feel in- 


clined to give both the THE CARTER’S INK COMPANY 
text and illustration a Manufacturing Chemists 
little study, with the Boston New York Chicago Montreal 


idea of passing the in- 
formation along to cus- 
tomers seeking “paste 
satisfaction.” You may 
depend upon Cico to 
back you up—and we 





stand back of Cico to the CARTER INX PRODUCTS 
la st de o ree. 13 Cico Paste Writing Fluid 12 Carbon Papers Typewrher Ribbons 
< Ink Eraser Gold Ink 14 Fountain Pen Ink Liquid Glue 
Realblack Ink Cement Red ink (Carmine) VelVet Showcard Colors 
’ Stamping Inks White Ink 1$indelible Ink Great Stickist Mucilage 
The CARTER S INK COMPANY Drawing Ink: Combined Writing and Copying Ink Violet, Green and Blue Inks 


Cambridge, Mass. 
NEW YORK MONTREAL CHICAGO 
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C NATIONAL BLANK BOOKS 3 


| 
i” 


MEMORANDUMS DESK BLOTTER PADS 

















These books are always in demand, and the With heavy board or flexible backs, these 
National Line has an item to suit every taste. very attractive desk blotting pads offer 
Bound in Black Cowhide Seal and Imitation excellent profit for the stationer. Leather 
Seal, with red burnished or gilt edges. At- corners in assorted colors and qualities 
tractive, practical and serviceable. afford an adequate selection. 
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A never-ending need for Time Records makes A valuable general purpose book highly 
these National Time Books indispensable in recommended by all accountants. Made 
up-to-date stationery stock. In Monthly with from 2 to 52 columns—on a wonder- 
Form, Weekly Form, Two-Weeks Form or fully elastic and convenient principle. Buy 
the Monthly Cut Leaf Books. and rely on National goods. 


NATIONAL BLANK ROOK COMPANY 


BOUND BOOKS AND LOOSE LEAF DEVICES 
HOLYOKE, MASSACHUSETTS 
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While the Boss Was Away. 


During the visit of S. Garmann Clausen in America, his 
“Avisen” was issued as usual. The June number is credit- 
able to the Clausen workers, and is decorated by marginal 
illustrations contrasting the old and the new The 
prairie schooner contrasts the modern locomotive; the 
viking galley the modern liner; the tallow candle mates 
the incandescent light; the post boy is the antithesis of 
the telegraph. The portraits of Mr. Clausen, his wife and 
three children, make us feel that his recent visit to Office 
Appliances was not complete, for the three children 
shown in the engraving would have added greatly to the 
enjoyment of their call. A page is devoted to the recent 
departure from Bergen of E. E. Miils, who represented 
the Belknap addressing system in co-operation with Mr 
Clausen. 


Foreign Trade Directory in Contemplation. 


The Department of Commerce is working out a plan 
whereby a foreign trade directory in card index form may 
be made available to American exporters. The plan is to 
work out a perpetual directory, revised as often as neces- 
sary, using the mimeograph to produce the card records 
Dr. McElwee, assistant chief of the Bureau of Foreign 
and Domestic Commerce, outlined the plan before a New 
York meeting recently. The names will be classified ac- 
cording to country and commodity. The directory will 
show the comparative size and importance of each con- 
cern listed. This will be of value in making up mailing 
lists and routing salesmen, as it frequently happens that 
concerns not worth circularizing are placed on mailing 
lists. The same firms will hardly be worth the call of a 
traveling salesman. 





New Davids Chicago Manager. 

The Thaddeus Davids Ink Company, 
York City has recently appointed John E. Sparrow as 
their Chicago manager. Mr. Sparrow will make _ his 
headquarters at the company’s office, 18 West Kinzie 
street. 

During the time that Mr. Sparrow has been traveling 
in neighboring states for the Thaddeus Davids Ink Com- 
pany, he has acquired an excellent selling experience 
coupled with the “ink education” he received at the home 
offices of the company. Office Appliances joins with 
other friends in wishing the new manager much success. 


Inc., of New 


War Trade Board Expires. 


The personnel, functions, powers and duties of the War 
Trade Board have been transferred to the Department of 
State. There will be no change in the conduct of busi- 
ness as governed heretofore by the War Trade Board. 
The change is merely one of jurisdiction. All licenses 
issued by the War Trade Board will continue in effect, 
except in the case of certain grants in the food industry. 
The offices of the new subsidiary department of the de- 
partment will continue in the War Trade Board building, 
Washington, D. C. 


New Trade Routes to South America. 


\ bill introduced into Congress by Representative 
Edwards, of Pennsylvania, directs the shipping board to 
establish steamship connections for passengers, mail and 
freight, connecting ports on our Atlantic and Pacific 
coasts with various ports on the Central and South Amer- 
ican coasts, both East and West. The bill provides that 
five per cent of the revenue shall be used as a sinking 
fund. The profits shall be shared between the operators 
of the ships allocated to the new lines and the shipping 
board on a scale graduated according to the net earnings 
of the operations. 


Urge Luxury War Tax Repeal. 


In addition to the concerted action of retail 
tions in endeavoring to secure the repeal of the luxury 
war tax, Governmental officials have been urging this 
action also. Secretary of the Treasury Glass and Internal 
Revenue Commissioner Roper feel that the cost of col- 
lection and regulation of the tax is not worth the return. 
It is estimated that from all sources the tax would bring 
in $85,000,000 annually 


associa- 


Imports of stationery into Darien, China, from all 
countries for 1916 and 1917 were as follows: (1916) $141,- 
450; (1917) $218,250. 
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Ravenswood 


Glass Desk Pads 
Widen Your Sales Field 








Ravenswood Glass Desk Pad 


Highly-polished plate glass mounted on a base of 
heavy, well-scasoned board. The glass is retained in 
place by four ornamental, brushed brass corners. Look 
for the finger hole (patented) which makes it easy 
to ingert or remove memos under the glass. Furnished 
with felt backs as an extra. 


You can sell them to practi- 
cally every user of office sup- 
plies. If you handle desks, 
you should be able to sell a 
glass desk pad with every 
desk. Thus you have a chance 
to sell an auxiliary that brings 
a good profit. 


Look for the 
Finger Hole 


Ravenswood Glass Desk Pads 
have a finger hole (patented) 
located in the front edge. The 
finger hole makes it easy to 
raise the glass without injury 
to finger nails, in order to slip 
memos under it—exclusive to 
our product. 


Get our printed matter, and 
prepare to carry these quick 
sellers. 


Ravenswood Office Specialties Co. 


Originators of Glass Desk Pads 
1800-2 Newport Avenue CHICAGO 


We also Manufacture Rosco Glass Desk Pads 
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“MONOGRAM” 

CARBON PAPER 

and TYPEWRITER 
RIBBONS 


Our Monogram carbon paper in the 
three weights, 7, 5 and 4 lb., represents 
the very best carbon paper that can be 
made. Now, what does “the best” mean? 
the most important from the users’ 
standpoint is durability. This grade pos- 
sesses durability to an exceptional de- 
gree. It is non-smutting, therefore leav- 
ing your carbon copies clean, clear and 
distinct. There are so many carbon pa- 
pers on the market that we do not blame 
the dealer for being disinterested as long 
as he has been handling a line which has 
been giving him satisfaction. However, 
by not giving “Monogram” carbon a trial 
you are denying yourself the advantage 
of selling what we will guarantee to be 
the most satisfactory carbon paper made, 
and if you see such a sheet you will ap- 
preciate that your sales are going to in- 
crease considerably. 


Our “Monogram” typewriter ribbons 
represent the highest possible production 
in a typewriter ribbon. On a wear-down 
test with any other ribbon we can show 
to you that we have the right to adver- 
tise and claim that in this ribbon we have 
something which has no competitor, for 
we have convinced ourselves and can also 
convince you that in a competitive wear- 
down there is no other ribbon in its class. 


We offer the dealer an unusually at- 
tractive line and wish you would write 
us for our catalog. We believe we can 
show you the way to make more money 
and build up a better business for you in 
typewriter ribbons and carbon papers, 
and it will be the kind of business that 


sticks. 


NEIDICH PROCESS CO. 
NEW JERSEY 


BURLINGTON 


Meetings and Dinners 





New Yerk Outing Successful. 


Nearly one hundred and fifty people attended the sec- 
ond annual outing of the Stationers’ Association of New 
York City, on Thursday, June 26, at Gedney Farms, near 
White Plains, N. Y 

Every event on the program was completed with suc- 
cess, 

bridge and five hundred entertained the ladies after 
luncheon, the prizes being won by Mrs. Meyers and Mrs. 
Allen for bridge, and Mrs. Springer and Mrs. C. C. Walden 
for five hundred. The bowling tournament brought out a 
big field, the ladies who won honors being Mrs. Howe, 
61; Mrs. Blake, 54; Mrs. Charles Grant, 45; Mrs. Brundage, 
45, and Mrs. Shipman, 42. Men who won prizes were Mr. 
Blake, 103; Gash, 92, and Fernbach, 82. 

On the track the events were a 100-yard dash, the Out- 
ing Championship, won by Carl Finck, with J. T. Hill 
second. The fat men’s race was an exciting one, Earl S. 
Lyon winning by an eyelash over Van Brunt Tandy. The 
hop-step-and-jump was won by Mr. Grimshaw, with Mr. 
Finck a close second. The ring toss for ladies, that looked 
so easy and proved to difficult, was won by Miss Fritschi 
and Mrs Springer. 

The handsome prizes for the above contests were con- 
tributed by the following firms: George B. Hurd & Com- 
pany, White & Wyckoff, Coyle & Gilmore Company, 
Whiting Paper Company, Eaton, Crane & Pike Company, 
L. E. Waterman Company, Sheaffer Pen Company, Wahl 
Company, Boorum & Pease Company, Kimpton, Haupt 
Company, Dennison Manufacturing Company, Kiggins & 
Tooker, Irving-Pitt Company, and Eberhard Faber. The 
jeweled American flags, given each member of the win- 
ning baseball team and the official scorer, J. L. Hall, were 
from the American News Company. 

The baseball game between the Wholesalers and Retail- 


ers was the event of the day. The opposing teams were 
made up as follows: 
Retailers — Garboden, ‘catcher; Hutmacher, pitcher; 


Grimshaw, Ist base; Prior; 2d base; Erny, 3rd base; Smith, 
short stop; Van Alst, right field; Wachtel, center field; 
Barton, left field; Rogers, pitcher. 

Wholesalers—Tilton, catcher; Rogers, pitcher; Meyers, 
Ist base: MacLeod, 2d base: Fernbach, 3rd base; Holly- 
wedel, short stop: Campbell, right field; Irish, center 
field; Shearman, left field. 

Umpire—Rev. Dr. George Caleb Moor. Official scorer 
—J. L. Hall. Water boy—Ed Gash. 

The final score was: Retailers, 30; Wholesalers, 12 or 
13. The game brought out some sensational features. 
Garboden and Hutmacher, the battery for the Retailers, 
scored five runs each. Harry Rogers, as captain and pitcher 
for the Wholesalers, proved himself a humorist. Meyers 
carried some weight at first base for the losing team. 

Shearman at left field for the losing nine caught a hot 
liner by falling on it. 

The golf tournament brought out a big field, the silver 
cup being won by Walter MacNeal! the visitors’ trophy 
by Walter Willoughby, of the San Francisco office of 
Eaton, Crane & Pike, who in accepting the beautiful tray 
presented a challenge to the New Yorkers from the Pacific 
coast association. 

At 7 p. m. dinner was served in the ball room. During 
the meal the diners were entertained by Miss Love Sim- 
mons, a charming child of six, and Master Earl Marshall, 
the handsome, sturdy six-year-old son of “Dick” Marshall, 
a former buyer now conducting a stationery business in 
the Woolworth building. 

The singing and dancing of the talented pair won such 
storms of applause that extra numbers had to be given. 

‘Tom” Stonehouse, though suffering from neuralgia, 
cang two splendid solos, and “Ed” Hollywedel sang a 
Scotch song. An orchestra and professional song leader 
soon had everyone singing. 

After “Bob” Brundage, between courses, had given out 
the prizes, President Frank, of the New York Stationers’ 
Association, introduced the Rev. Dr. George Caleb Moor, 
pastor of the Baptist Temple, Brooklyn, who made a 
brief address on the right sort of American spirit that 
won the hearty applause of his hearers. Dr. Moor was 
handed a handsome box of stationery for his intrepid 
work as an umpire for the ball game. 
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Is it a help or a hindrance to have 
people ask for Carbon Paper by name? 






We ask this question from a purely selfish motive. MultiKopy 
is the only carbon paper nationally advertised. 







If asking for MultiKopy by name doesn’t save our own 






dealer’s valuable selling time — 






If supplying new patrons with it doesn’t quicken our own 






dealers’ turnover — 





If the number of people they have to turn away without 
MultiKopy doesn’t move other dealers to become MultiKopy 
dealers— 






Then carbon-paper dealers aren’t making advertising in 
the Saturday Evening Post, Literary Digest and other maga- 
zines as productive as do dealers in other lines. 


ULTINOPY 


MARK 






The Carbon Paper 
OW ot-tam @ih7--ey- tal e-tei ele) e! 






If you are one of the dealers sending new customers elsewhere, 
you can stock up on MultiKopy quite without risk. We en- 
gage to take back, after a specified time, stock unsold — when 
there is any. Our Definite Selling Plan gives the details. 
Send for it today. 









Star Brand Typewriter Ribbons 
are also asked for by name 







They don’t fill. They sell on their merits. They are nationally 
advertised in every MultiKopy advertisement. 






F. S. Webster Co., 338 Congress Street, Boston, Mass. 


NEW YORK: 114-118 Liberty Street CHICAGO: 14N. Franklin Street 
PHILADELPHIA: 903 Walnut Street PITTSBURGH, PA.: 830 Park Building 
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METAL HINGE PREVENTS 
WEARING OUT. 


METAL CAPS FOR 
ADDED DURABILITY 





IOT9. 














ARE YOU A 
C&C DEALER? 


O other line offers the stationer as great 
an opportunity for developing a Loose 
Leaf Department. 


No other manufacturer has studied the con- 
sumer’s requirements or devised such an ex- 
tensive assortment of Accounting Forms and 
Devices. This assures a popular and salable 


line. 


We cannot begin to tell you here of all the 
Cesco features—space does not permit. But 
if you want to know what the Cesco Line 
really is, send for our Catalog and Dealers’ 
Proposition. 





EXCLUSIVE AGENCIES 
FOR ACTIVE'DEALERS 





We are seeking connections with 
active dealers in territory still open. 
To such will be offered a special 
jobbing arrangement with abso- 
lute protection and full benefit 
cf the Cesco Dealer co-operation. 


THE C. E. SHEPPARD CO. 


LOOSE LEAF DEVICES 
303-311 HUDSON ST. NEW YORK 
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Dancing to the strains of jazz music closed the de- 
lightful day. 

The following committees helped make the day a pleas- 
ant one: 

Publicity—C. C. Walden, A. B. Abrams, W. S. Donnelly. 


Golf—J. R. Brundage, A. W. Williams. Baseball—J. L. 
Hall, H. W. Rogers, F. Tilton, N. G. Garbaden. Athletics 
—C. H. Everly, Harry Shipman, Mr. Tardy, J. M. Camp- 
bell. Prizes—J. T. Hill, Ward Whittemore, M. O’Connell, 
\l. Klugel. Cards—Hy. Frank, Clarence Smith. Kloor— 
Edw. Hollywedel. Tickets—H. W. Rogers. Reception— 
Abrams, Hill, Kimpton. 

The programs, printed on Hurd’s “Lawnette Royal Wor- 
cester,” were distributed by Geyer’s Stationer, who also 
furnished the badges for the outing officials. 


Buffalo Stationers Meet. 


The Stationers’ Club of Buffalo, N. Y., held the last 
meeting of the season at the Hotel Statler on Thursday 
evening, June 12th. President Besser extended the wel- 
come of the club to its only returned soldier, A. E. Eaton 
of Eaton Brothers, who reached Buffalo on June &th after 
his discharge from the army at Camp Dix. Mr. Eaton 
was greeted warmly by the members of the association 
and thanked President Besser and his fellow members for 
his cordial remarks and the warmth of his reception. 
He followed this by an informal talk and for nearly two 
hours told of his experiences in France in a manner 
more interesting than many a written account has proved 
to be. 

Mr. Eaton enlisted on June 10, 1918, and went to Camp 
Dix. After ten days there he was transferred to Camp 
Meade and assigned to the 310th Artillery, 79th Division. 
On July 13th he sailed with his regiment from Philadel- 
phia for Liverpool, and after a two or three day stay in 
the rest camps in that city, sailed from Southampton for 
France, where his regiment was given two months’ train- 
ing with the French 75’s. The training being complete, 
they were ordered forward to support their infantry, 
which was in action at St. Mihiel, just one week before 
the armistice was signed, but did not get into action 
themselves. For two months after the armistice they 
were employed in military maneuvers, then were assigned 
to the work of conditioning horses from the front and 
transporting them to Belgium to be used in reconstruc- 
tion work. This work took Mr. Eaton over practically 
all of the French and Belgian battle lines. His division 
was reviewed by General Pershing in April, 1919, and 
was ordered to St. Nazaire for embarkation home. They 
left St. Nazaire in May, arriving at Hoboken on the 26th 
and went to Camp Dix for discharge. 
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Boston Stationers Hold Outing. 


About 450 members and guests of the Boston Station- 
ers’ Association gathered at Villa Napoli, Nantasket 
Beach, June 21, and participated in a very successful out- 
ing. The athletic events brought out a field of about 160 
contestants, who strove for prizes in the following events: 
Bowling for men, bowling for women, flag race for 
women, three-legged race for men, obstacle race for men, 
sack race for men, box builders’ race for women, tug-of- 
war for men, two-way race for women, balloon race for 
men, hobble race for women. The obstacle race was open 
to men who had been in the United States service, and 
about twenty took part. The prizes were generous. 

The contests were arranged by a committee including 
H. B. Van Dorne, H. E. Copland, F. W. Taft and G. E. 
Neilson. 





GREAT MANY 
stationers have in- 
vestigated our pencil 
offerings and have 
found them decidedly 
to their advantage. 


Why not let us send 
you samples and quote 
prices? 


A postage stamp may 
lead to a bigger bank 
balance. 


Connecticut Stationers Gambol With Baked Lamb. 


The annual outing of the Connecticut Valley Stationers’ 
Association was held at Fairlea Farm, near New Haven, 
Conn., June 10. About fifty members and guests motored Do it now. 


from New Haven. They found a big tent erected on the 

farm for their dining room. To work up an appetite for PEN Il 

lamb, peas, potatoes, coffee, ice cream and cigars. EXCHAN( iE 
The big athletic event was a base ball game, in which 


the spread the visitors engaged in base ball, quoits and 
other activities. The menu included clam chowder, baked 
the contestants were called the “Never-Works” and the INCORPORATED 





“Overworked.” So evenly matched and trained were the i 
contestants that the event ended in a tie. The strenuous ecetatinie Manufacturers of Pencils 


day was closed with three-legged races, potato races . 

oF - ‘ patty ae ~9 67-73 FLEET STREET 
talking matches and miscellaneous sports. The visitors 106-108 HOPKINS AVE. Jersey City, N. PS 
motored to their homes, full of the theme, “This is the 
end of a perfect day.” 
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BEST BY EVERY TEST 


The “A PSCO” Line of 


Pencil Sharpeners 


The ‘“‘DANDY’’ 
**All the Name Implies” 
Automatic Feed, Twin Milling Cutter Type 





\Da nag, \ 





Pe oh Gm Pencil tm Sharpens 
Pen be : All 
Bl tm Sizes of 
Medi — 
Fi 

~~ Crayons 


One of eleven quality pencil sharpeners of 
extraordinary merit and workmanship. 


Write for descriptive catalogue which contains 
articles of considerable interest. 


A Live Line for Live Wires 


AUTOMATIC PENCIL SHARPENER CO. 
1505 Garland Building CHICAGO, ILL. 











Transfer Time 








Transfer time is here and a demand for large 
numbers of transfer cases has developed. You can 
make an attractive profit for yourself and completely 
satisfy your trade by selling the 


Bentson Steel Transfer Case 


which is roomy, compact and rigid, and sells at just 
a moderate price. The units can be stacked to any 


desired height. 
Bentson Card Cabinets 


meet with a ready 
sale. A strong point 
is their durability 
and, like the trans- 
fer case, the price 
is moderate. 
















The Bentson Mfg. Co. 

Aurora 23 Ill. 

New York Representative: 
Mr. Harry Hertwig 

925 E. 13th St., Brooklyn, N. Y- 
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Good Business Bars Stationers’ Meeting. 


Owing to the good business which prevails in Kansas 
it is probable that the meeting of the Kansas Stationers’ 
Association will not be held until the latter part of Aug- 
ust or the early part of September. Charles L. Mitchell, 
secretary of the association, sets forth the reasons for the 
delay in the gathering of Kansas Stationers. 

“The truth of the matter is that the stationery and office 
supply business is that good in Kansas right now that 
it is hard to convince the stationers that they can spare 
the time to attend any meetings. Practically all of Kan- 
sas’ interests now are devoted to harvesting this enor- 
mous wheat crop which we will have to take care of 
within the next thirty days.” 

Proceeding, this ardent propagandist of Kansas and 
things nearly as good, Mr. Mitchell said: “Kansas ex- 
pects to produce close to 200,000,000 bushels of wheat this 
year, and it is worth one’s time and expense to take a trip 
across Kansas right at this time. The railroad is lined 
on both: sides as far as the eye can see with fields ol 
wheat just turning to gold, and these wheat stalks (six 
feet high in some places—in fact, in many places) wave 
back and forth in the breeze; it is a sight that cannot be 
described. We have over 11,000,000 acres of land in our 
state this year in wheat, and wheat protected with a Gov- 
ernment guaranteed price. Can’t you understand why the 
stationers in Kansas are doing a good business? 

“IT have reports from most of the leading stationers of 
the state, and they all report conditions abnormally good, 
and they are all of them working their heads off to make 
up for their ‘income’ tax of last year, and hoping it will 
be considerably less this year—being how the war is 
over and nearly all of the boys home. So, if you hear of 
anyone inquiring about the Kansas stationers, you can 
just tell them that they are ‘smiling from ear to ear’.” 


California Stationers Change Meeting Date. 


Hereaiter the Stationers’ Association of California will 
meet the third Thursday of each month at 2:30 p. m. The 
old custom was to gather at 2 p. m. the third Friday of 
the month. 

Chicago Association’s Outing. 

The Chicago Stationers’ Association will hold its an- 
nual outing on August 16th. The usual program of ath- 
letic events, dinner, etc., will be given. 


April Exports of Cash Registers. 

United States exports of cash registers and parts, by 
countries, April, 1919. 3y the Division of Statistics, 
Department of Commerce: 

—Cash registers.— 





Countries. Number. Parts. 
NE tars Sette ere os haa ar ices $ 278 
I gc che Oe wale He aac 33 4,373 : 
RSE, Se 47 354 2,098 
Netherlands a 19,171 710 
ee ere 73,825 63 
Spain Beret Nile wid ated. a 45 16,481 
SOS are 92,630 
BES ae ere 2 842 aia 
ee ere 33 2,317 16,291 
Honduras 2 120 
ee FC eer eT eee 7 2.059 
Oe ee eee 24 5,166 
Newfoundland and Labrador ... R's 62 
Barbados ....... 4 200 Sage 
ERC Teeter e 92 19,772 295 
Dominican Republic 3 270 63 
NR otc 2k 249 55,705 213 
Chile .. f 1,591 17 
Peru 20 5,039 
Uruguay + 2,108 
Venezuela en a | eee 5 1,116 
OS De tte, 64 
Dutch East Indies ..... 19 9.004 
NE EI i eee 24 5,007 
RD, SM FROG. . dicks vides eh 11 243 
WOOO: asi xica esas 7 29 4,006 
Philippine Islands .. “eee 19 1,863 

Total aoe 370,262 20,154 


Consular Library at Piedras Negras. 
Vice Consul William P. Blocker, Piedras Negras, Mex- 
ico, has opened a new reading room and desires catalogues 
of American manufacturers to file for reference. 
































SOCIAL secretaries 
have long wanted a 
smart, handy and 
inconspicuous 
CORONA 
The Personal 
Writing Machine 
-- weighs but 
SIX POUNDS 
— see one! 











Appeals to Women 


Women are active in an increasing variety 
of interests. There has never been a time 
when women were so genuinely busy. 


Corona’s simplicity of operation appeals in- 
stantly to women. Its compactness and light- 
ness are extraordinary recommendations. 


It isn’t alone the woman who employs a so- 
cial secretary who will eagerly adopt Corona 
—it is the housewife, the clubwoman, the 
active participant in all those things to which 
the war has taught women to turn their 
energies. 

For the woman who would be business-like, 


Corona is a wonderful convenience. 


on~ CORONA TYPEWRITER Co., INC 
aa GROTON, N. Y. 







LONDON OFFICE: 30 OLD Bonp ST. 


Agencies Throughout the World 


2a CORONA 


The Personal Writi ng Mach ine 











‘Fulton Faultless’’ 





O INSURE the 


trade a square 
deal and fullest sat- 
islaction, every pro- 
duct of our factory 
is rigidly inspected 
and is guaranteed 


against defective 


material and faulty 


workmanship. 


ULTON SPECIALTY 
COMPANY 


Manufacturers of Labor-Saving 
Office Necessities 


E, R. UNDERWOOD, Pres ELIZABETH, N. J, 
Rubber Type Business Outfits 
Self-Inking Stamp Pads 
Non-Blurring Stamp Pads 
Elite(Wood Base) Stamp Pads 
Line Daters 

Band Numberers 

Sign Markers 
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ENUS 
PENCILS 


If your customers demanded only quality 






goods, you could make more money with less 






expense on a smaller turnover. Every time you 
make a VENUS Pencil purchaser out of a cus 







tomer you educate him in the fact that Quality 






and Economy usually go hand in hand. 













Our leading dealers find that IT PAYS 
to sell a new customer a VENUS Pencil. 






Some one of the famous 17 black degrees 






and 3 copying will exactly fit him. And 


please him so much that he’ll keep on buy- 






ing them of you. 





American Lead Pencil Company 
220 FIFTH AVENUE, NEW YORK 


and Clapton, London, England 









: 
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WE CAN GUARANTEE 
WALBUT SPECIALTIES 


THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 


because we manufacture them all in our own 
factory and know their quality. We make 
arch and clip boards, box files, perforators, 
ink pads, rocker blotters, etc. 


oo 

















Pat. May 13, 1913 





The Walbut Desk Perforator is made of 
pressed steel and finished in green enamel. It 
will punch up to thirty sheets at one time. 


is adjustable to any distances between punch 
holes and to any size of paper. 


The retail price is $3.00 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 
TTT TTTT TITTLE 


DEALERS: Buy of the Manufacturer—write for 
catalog and discount sheet. We sell the trade only. 


WALBUT MANUFACTURING COMPANY, Inc. 
230 Fifth Avenue NEW YORK, N. Y. 
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War Correspondent Well Known to Our Trade. 


Junius Brutus Wood, one of the correspondents of the 
Chicago Daily News in France during the war and since, 
is a Chicago man well known to many people in this city. 
Something less than a score of years ago Junius Wood 
represented as correspondent one of the well-known 
trade publications in the stationery field. He was at that 
time a reporter for a Chicago paper and pursued the illu- 
sive stationery news item and news story as a side issue. 
During his term as correspondent Mr. Wood became 
well acquainted with the members of the stationery trade 
in Chicago. Many of the old-timers remember his week- 
ly visits. More than one of the friends he made when 
he was a trade paper correspondent has followed with 
interest the course of his later career. 

Junius B. Wood, or “Junie” Wood, as his friends call 
him, is a strong, level-headed, courageous, enterprising 
man. His work as war correspondent, both on the Mexi- 
can border and in Europe has stamped him as a man of 
first-class ability We understand that there is a move- 
ment afoot to give Mr. Wood a congressional medal in 
recognition of the distinguished service he has performed 
during the recent war. We trust the report is true. 


Changes in Calculating Machine Organization. 
The Monroe Calculating Machine Company is now rep- 


resented in Omaha by Edmund Easters, 1306 Farnam 
street, that city 
z * * * 
The headquarters of C. E. Francis, representative of 


the company in the Maritime Provinces of Canada, are now 
at Halifax, N. S. He is also maintaining connections in 
Moncton and St. John so as to keep in close touch with 
business at these points. 

* * x 

A new agency has been established in Colombia, S. A. 

The name of the firm is Carrizosa, Herrera & Company, 
the address being Apartado 449, Bogata. 

om * * 


The United Typewriter & Supply Company, Ltd., Mon- 
roe representatives in Sydney, Australia, have moved to 
323 George street. 

* x x 

The firm name of the Monroe representative in Switzer- 
land has been changed to Egli & Benl. Their new address 
is Schauplatz-Gasse, No. 23, Berne. 


Our Friend and Playmate, the Typewriter. 


In the July number of the Red Cross Magazine, Dor- 
othy S. Phillips contributed an article on “Typing for the 
U. S. A.,” presenting in an amusing manner the problems 
of the typist in Washington during war times. Among 
other observations Miss Phillips pays her compliments to 
the typewriter in the following words: 

“To the student at the business school and the novice 
in the office, they talk a lot about the relation between 
employer and employee, how to capture and preserve that 
proper balance of friendly interest and absolute business- 
like manner. But, I tell you, there is one thing infinitely 
more important, and that is your relation to your type- 
writer. 

“The typewriter combines all the varying, irritable, sen- 
sitive, human qualities with the cold unfeelingness of a 
machine. A creature of moods it is. and moods which are 
inevitably the opposite of yours. Sometimes it is placid 
and meek; but at other times, especially toward the close 
of the day, when you are growing tired, it develops a 
capricious waywardness and indulges in those practices of 
malicious deviltry, of which only a typie is capable. 

“In the mechanical control of this beast. they instruct 
you at school: but to master the tynewriter’s tempera- 
ment—that is an art which only experience can teach. 

“The first, second, and last rule is always: Be Boss 

“When on the first day at your new job, they take you 
to your desk and introduce you to your machine, assume 
a virtue if you have it not. Look it straight in the eye! 
Then sit down nonchalantly and play upon it with a pro- 
prietary manner. Make it understand that it is yours, to 
do with as vou will! For if it ever gets into its head 
that you belong to it, if you begin to kowtow to its 
magical influence, and burn incense in its favor, if you 
become nervous at the slipping of your fingers and with 
fear in your heart acknowledge its power, then indeed 
vou are lost! But cow it with a hauchty glance. browbeat 
it, make it your adoring. neglected slave and perhaps some 
dav you will acavire the clicking speed and the easy, 
indifferent air of the real stenographer.” 
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The Mission of 
“Office Applianees” 











MR. DEALER! It gives you a close touch 
with the entire market. YJIt presents 
opportunities to add to your selling lines. 
{It informs you of developments in the 
field. It helps you stock live sellers 
only. {It adds to your ability to buy 
right—hence your profits. {It inspires 
clerks and helps them increase earnings. 
{ It reports Committee Meetings, Con- 
ventions and important Business Shows. 


MR. SALESMAN! It gives you the im- 
portant news of your special field. {It 
supplies hints and suggestions that help 
sell goods. {It informs you of the 
other fellow’s goods with which you must 
compete. {It supplies selling talks, 
arguments, suggestions, ideas, that have 
helped tolandtheorder. ¥ It strengthens 
your approach, your arguments, your 


ability. {It creates added interest and 
enthusiasm. { It helps overcome inertia, 


inspire confidence, make more sales. 


MR. PURCHASING AGENT! It informs 
you of the new devices for the business 
office. {It isabuyers’ guide. It aids 
you to purchase in the best and cheapest 
markets. {It informs you of new 
machines which are replacing older types, 
hence aids in the buying of up-to-date 
equipment only. {It helps you keep 
your card records complete. {It makes 
your job more profitable. 


MR. OFFICE MANAGER! It aids you to 
keep efficiency up, errors out. { De- 
scribes office equipments that double the 
output at half the effort. {Helps you 
antidote increasing costs of doing busi- 


ness. It enables you to turn wastes into 
profits. j It focuses on your desk results 


that manufacturers have accomplished 
to make the business office a better and 
more profitable place in which to work. 


ANNUAL SUBSCRIPTION RATE - $1.50 
Canada, $1.75 Foreign, $2.00 


The Office Appliance Company 


417 So. Dearborn St., Chicago 
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Loose Leaf Employees Hold Picnic. 


Executives, Superintendents, Salesmen and 
Factory Workers and Their Families of the 
Wilson-Jones Loose Leaf Company of Chi- 
cago Hold Successful Picnic on June 14 at 
Riverside, Il. 


The executives and employees of the Wilson-Jones 
Loose Leaf Company held on June 14 the most successful 
picnic in the history of the company. More than 1,500 
men, women and children attended the picnic, which 
was the gala day of the year. One of the main features 
of this picnic was that it was not a money-making affair. 
All items which were sold were disposed of practically 
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FACTORY DEPARTMENT HEADS OF THE WILSON-JONES 
LOOSE LEAF COMPANY.—TOP ROW (LEFT TO RIGHT): S. 
M. WILSON, H. S. JONES, S. HORNE, JOHN DUFF, E. V. 
BURNS, P. T. DUFFY, WM. MONNICH, J. A. RENDLER, 
CHAS. MILLER.—BOTTOM ROW (LEFT TO RIGHT): CHAS. 
RELITZ, FOSTER KING, LOUIS SAXER, OTTO SONNEN- 
BERG, JULIUS KRAUSE, WM. DAVIE, K. RICHTER 
HENRY LIES. 


at cost. The total cost of the affair was $1,250 and the 
receipts just equaled expenses. The prizes were numer- 
ous and useful. R. B. Wilson, president of the company, 
donated $100 for cash prizes, while forty employees each 
donated a merchandise prize which included many things 
from footballs to umbrellas. Ten prizes of $5 each were 
distributed at 5 o’clock to lucky winning contestants in 
the different games and sports. More than $500 worth of 
hams, bacon, flour and coffee were taken home by other 


fortunate ones. 
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The prettiest baby contest and the prize waltz contest 
were difficult for the judges to decide, because so many 
of the contestants were so evenly matched. One of the 
features of the picnic was a recitation contest for children 
under 10 years of age. The sporting events included fifty 
contests and each one was run as per schedule 

Chicago stationers were well represented at the picnic, 
but had there been a prize for the person coming the 
longest distance R. A. Heffner of Los Angeles, Calif., 
would have taken home the bacon. 

The picnic was managed throughout by the employees 
of the Wilson-Jones Company, who provided the music, 
served the refreshments and conducted all the amusement 
features. 

The crowd came early in the day and continued its 
merrymaking until 9 o’clock in the evening. 

Edison Employes’ Annual Field Day. 

The cighth annual field day games of the employes of 
[Thomas A. Edison, Inc., were held at Irvington, N 
June 21. More than 4,000 were present. The event was 
held under the auspices of the Thomas A. Edison Asso 
ciation. Twenty-one events were “pulled off,” keen rival 
ry showing between the employes of the various Edison 
factories represented at the field. The following athletic 
features were on the program: Hundred yard _ dash, 
junior; hundred yard dash, senior; sixty-five yard dash, 
girls; potato race, girls; bicycle race, one mile; sack race, 
men; 220 yard dash, junior; 220 yard dash, senior; egg 
race, girls; tug-of-war; twelve pound shot put; obstacle 
race; wheelbarrow and egg race; sack race, girls; running 
high jump; running broad jump; half mile walking race, 
heel and toe; 880 yard run; competitive fire drill between 
Edison factories’ fire departments; grand prix Edison, 880 
yard relay race, four-man teams; girls’ relay race 

The start of the grand prix Edison was fired by Thomas 
A, Edison. He, with Mrs. Edison, Mr. and Mrs. Charles 
Edison and a group of friends spent several hours view 
ing the sports. Charles Edison made the presentation of 
the cups, some eight trophies being awarded in the vari 
ous events. 

The “smoke eaters’” contest was spectacular, and 
aroused a great deal of interest. The Edison Chemical 
Works’ team from Silver Lake made the best time, mak 
ing a run in their machine to a fire hydrant opposite the 
grandstand, attaching the hose, laying the line and get 
ting a stream of water into play in fifty-three seconds 
Other entries in the “smoke eaters’” contest were teams 
from the Edison Primary Battery Business, Silver Lake, 
Edison Laboratory and Edison Storage Battery Company. 

Thomas A. Edison was corraled by a newspaper re- 
porter while in the grandstand, and asked for an expres 





sion of opinion on the league of nations. “It may not 
work perfectly,” was Mr. Edison’s comment, “but it is 
better than nothing. Any experiment that is reasonable 
is worth trying, I think.” 
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VIEW SHOWING THE ENTIRE GROUP ATTENING THE WII.SON-JONES PICNIC. 
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OMETHING ent 
Loose Leaf Memo 

Note its feat 
One piece covers, i 

of solid No. LC 


















No glue is used. 
Metals attached by ot 
unique pl ocess —n ri 
ets or stitching. © 
Finest workmanshi 
finish. joe 
Pockets for cards, ete 
A durable, fine appea 
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One-quarter inch 
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List of Stock Sizes 


No, 1321—Size 2 x4 inches. 
No. 322—Size 4% x 2\%inches. 
No, 1322—Size 24 x4¥inches. 3} 3 ee 
No. 323—Size5 x3 inches. 
No. 1323—Size 3 x5_ inches. 
No. 324—Size6 x3} inches. 
No. 1324—Size 34% x6 inches. 
No. 325—Size 6% x 3% inches. 
No. 1325—Size 3% x inches. 


The first dimension is the binding side. 


IRVING-PITT 


MANUFACTURING COMPANY 
KANSAS CITY 
CHICAGO NEW YORK 
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April Exports of Carbons and Ribbons. 


United States exports of carbon paper and typewriter 
ribbons by countries, during April, 1919. By the Division 
of Statistics, Department of Commerce 

Carbon Typewriter 

Countries. paper ribbons. 
Belgium. ..... : ie % ae ne es ae ee $ 250 
Denmark ..... 467 
France bitee Bee + dee 
Greece.... ‘ cron eek 4 277 347 
Iceland and Faroe Islands...... ; 13 
Italy a i 447 4,972 
pean, Goose. Cvorus. «ic vcacsenuas er 16 
Netherlands . ee ee eee 3,026 
Norway .... ere yt ee ee 4,174 
Portugal.... ied ieee 8 783 
Spain 
Sweden 
England 
Bermuda 
British Honduras 
Canada 
Guatemala 
Honduras. 

Nicaragua 

Panama 

Salvador . FP » eee aion : 

Mexico . Pe et eee oe ae oy,” 

Newfoundlan¢ Labrador 
3arbados sea 

Jamaica es 

Srrntgad and Tobage..... isso. s 

Other British West Indies.. 

RE SEA ee ee eee 

Virgin Islands of United States 

Dutch West Indies 

French West Indies 

Haiti cna Saba 

Dominican Republi 

Argentina 

Brazil 

Chile . 

Colombia vw 

British Guiana 

Peru 

Uruguay 

Venezuela 

China Sead 

British India Bm: Ae 

Other British East Indies (exclud- 
ing Straits Settlements) 

Dutch East Indies 

Japan rea 

Russia in Asia 

Australia .... 

New Zealand 

French Oceania 

Philippine Islands 

Moroce: 

Portuguese 


Egypt 


So 6.565 
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Typewriter Man Visits the East. 

J. C. Chapeck, director of sales, the National Typewriter 
Company, Fond du Lac, Wisconsin, recently covered the 
principal cities from Chicago south to New Orleans and 
east to Boston, whence he headed back to the factory by 
way of Rochester, Buffalo and Detroit Mr. Chapeck 
visited typewriter dealers in the various cities and reports 
that business in typewriters and office supplies is un- 
usually good; surprisingly so, in fact. He made it a point 
to call on all dealers in every large city that he visited 
and is therefore in a position to speak with authority re 
garding the conditions of the trade. 


Chicago to Liverpool Without Breaking Cargo 

Chicago assumed importance as an ocean port June 26 
when the Lake Granby sailed for Liverpool with a cargo 
of provisions. The ship is one of the new all-steel vessels 
of the Emergency Fleet Corporation, and traversed the 
Great Lakes and the St. Lawrence river to get to tide 
water. A plan is being worked out by the Chicago Asso- 
ciation of Commerce to provide regular sailings with re- 
turn cargoes on the Westbound trip. 
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Rebuilt Adding 


and Calculating Machines 


Burroughs 
Wales 
Dalton 
American 


Comptometer 
Brunsviga 
Triumphator 
Millionaire 


We buy, sell and exchange all makes and guar- 
antee all our machines to give satisfaction. 
When your adding machine equipment needs re- 
pairing or overhauling, write us for estimates. 


Representatives wanted--write for catalogue 


Adding Machine Corporation 


323 S. LaSalle Street Chicago, III. 











Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
1945 South 54th Ave. CICERO, ILL. 


PAT. DECEMBER 21, 1915 




















130 OFFICE APPLIANCES July 


© 
~ 
c 





fe 


TENSION 


Mail Containers 


are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


"DHE TENSION line includes open-end 


tension envelopes, double metal-clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 








You will be especially interested, perhaps, in the Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 
mailing containers. Send for the book. It’s yours for the 
asking. 


THE TENSION ENVELOPE CO., Inc. 


33 to 87 34th Street 
Bush Terminal Brooklyn, New York 
Telephone SUNSET 6000 
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Pledged to serve 


| American 
— Business 


HE FIRMS included as exhibitors in the National Business 

Show are pledged to serve American business houses with 

the best methods and equipment they can possibly provide 
for handling business detail accurately, expeditiously and 
economically. 





By exhibiting in the National Business Show and offering a 
‘week of service to users,” these firms declare their faith in 
what they have to offer American business in the way of mod- 
ern administrative methods and equipment. 


They openly invite inspection, comparison and criticism by the 
very people upon whom they depend for their existence. They 
know that if they can’t make good they cannot afford to 
exhibit in the National Business Show. 


National Business Shows will be held this year in 


New York, October 20 to 25 inclusive 
Chicago, November 17 to 22 inclusive 


NATIONAL BUSINESS SHOW 


The Exposition of Modern Administrative Methods and Equipment 


Frank E. Tupper, Director 


150 Nassau Street, New York, N. Y. 
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Liven Up Summer Business 


When Desk sales Jag, except where new offices are 
being equipped, sales of good volume and generous 


profit can be made by offering 


Chicago Glass Desk Pads 


They are cleanly, afford a good writing surface, and 

provide space under glass for filing active memos. 
There’s many a sale ready for the dealer who is aggres- 

sive enough to develop it now. 

Chicago Glass Desk Pads are made of plate glass, sizes 
18x24 and 20x36, in several styles. 

Chicago Glass are made to order from plate glass, to 
Desk Tops fit individual desk tops. We use se- 

lected plate glass and grind and polish the edges. 


Write for particulars. 


Chicago Mirror & Art Glass Company 
217 North Clinton Street wees 1am Chicago, III. 
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“ROBINSON” Card Cabinets 


The cheapest 
Index Card 
Cabinets on the 
market made in 
all sizes and 1,2, 
4 and 6 drawer 
cabinets, all quar- 
tered, oak and 
brass handles. 


Send for dealer’s 


price list. 





Immediate Deliveries 


LOOSE LEAF SPECIALTY CO. 


69 Canal Street 
BOSTON 


Export Trade Solicited 


























Company Dinners and Conferences 


Royal Get-Together Dinner. 
Officers and department heads of the Royal Typewriter 
Company home office were entertained at a dinner May 


28 given by President Geo. Ed. Smith at the New York 
Athletic Club. The guests of honor were H. H. Vree- 
land and J. T. McGovern. Mr. Vreeland’s address was 
inspirational, and addressed to the younger men. He con- 


tributed valuable points from his own experience as well 
as selections from other successful men of his acquain- 
tance. “Opportunity” was discussed by Mr. McGovern. 
He was followed by E. C. Faustmann, C. J. Haggerty, D. 
M. Alkire, R. E. Strong and E. J. Dowd, who spoke from 
their own departmental angles. Mr. Smith called on all 
of the guests in rotation, resulting in a valuable inter 
change of ideas. Mr. Smith closed the speaking program 
with an address pointing out the opportunities before the 
Royal organization, and stirred each of those present to 
bigger and better things. 

Those who attended the dinner were: H. H. Vree- 
land, J. T. McGovern, Geo. Ed. Smith, president; E 
C. Faustmann, treasurer; C. J. Haggerty,  secre- 
tary; G. L. Maurer, general auditor; D. M. Alkire, 
sales manager; B. J. Dowd, factory superintendent; 
L. S. Wilson, manager supply department; R. E. 
Strong, general collection department; M. Harwitz, man- 
machine department; E. G. Landreth, 


ager exchanged 

traffic manager; C. F. Iooss, export department; J. Schil- 
linger, chief service department; A. C. Wheeler, sales 
department; J. E. Steedman, salesman; L. C. Myers, ex- 


E. Lewis, factory office man- 


perimental department; F. 
Sherman, 


ager; A. E. Davis, auditors’ department; C. A. 


factory; J. C. Reynolds, factory; C. A. Westcott, adver- 
tising department. 
Moore Push-Pin People Picnic. 

In accordance with the custom established for a num- 
ber of years the Moore Push-Pin Company of Wayne 
Junction, Philadelphia, Pa., will give an annual outing 
on July 12th on Neshaminy Creek. An interesting day 
has been arranged beginning with a trip in large auto 


trucks to the picnic grounds. A field day of sports com- 
mences with a base ball game and ends with a three 
legged race. In addition to this there will be a hot din- 
ner served by a prominent caterer at noon and a cold 
picnic supper in the evening. Dancing will be the order 
of the evening from eight to ten P. M. Those in charge 
of the outing are W. P. Mills, president of the company, 
Miss Marie Grebe, office manager and treasurer of the 
outing fund, and Ellis Thompson, chairman of the entire 
outing committee. There will be a number of exceptional 
side features, such as the serving of lolly-pops, whistles 
and horns and other noise-producing apparatus Alto- 
gether the employees of the company as well as the of- 
ficials are looking forward to a grand and glorious day. 
We join them in the hope that the sun will shine. 
Mentioning the Moore Push-Pin Company puts us in 
mind of the fact that not very long ago a high wind over- 
turned the company’s factory chimney at Wayne Junction. 
This accident happened in the middle of the night, so 
fortunately no one was hurt. The falling chimney went 
through the factory roof and caused considerable damage 
and delay in finishing many of the company’s products 
The company has now erected a new and very substantial 
round brick chimney to replace the one blown down. 


W. P. Mills, the president, is spending the summer 
months at his Atlantic City residence. P. G. Underwood 
and the sales force including Messrs. Burkhart, Weber, 


Crane, Allison, Mitchell and Gras are on the job planning 
for the fall campaign. 


Buffalo Stationery House Dines Staff. 


A few weeks ago the Eaton Brothers Company invited 
all its officers, stockholders, business managers, salesmen, 
stenographers and office employees generally to a dinner 
at the Statier hotel at Buffalo, N. Y., from the office boy, 
Louis Hoiden, to the head of the firm, R. W. Eaton. All 


were gathered about a long table, beautifully decorated 
with roses. There was no distinction of rank and one 
of the speakers said Bolshevism could never get a foot- 


hold under such conditions. 
[he printing for the occasion was done on the com- 
pany’s own presses. 
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THIS SPLENDID 


‘“B | RQ D’’— 


THE PUFFIN 


Every Standard 









Pencil is a 







Untipped, 

round shape, natu- 

ral cedar finish, a splen- 

did general purpose pencil— 

banded in dozens, 1 gross to 
> or 3 le: 

». 1, 2 or 3 lead. 


box. Ne 
This Pencil Will Interest You as a Buyer 


STANDARD PENCIL CO. 


MANUFACTURERS 
1822-1828 LOCUST STREET 
SAINT LOUIS,'U. S. A. 








Ask for [,@a 684.85 


SUPERIOR WRITING 
FLUID 


It has that pleas- 
ing blue color 
you always 
liked so well. 


Changes to a 
dense black. 
Insist on 


KELLER’S 


The Robert Keller 
Ink Co. 
Detroit, Mich. 
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The most for we 
least outlay. 


y Esterbrook Counter 
Display Case makes 
yourpen business profit- 
able and satisfactory. 


Write for information 


THE ESTERBROOK PEN MFG. CO. 


80-100 Delaware Avenue 
Camden, N. J. 
The Brown Bros Limite 
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ABOVE ALL— 


shines Dexter’s “Star” for quality, durability 
and firm, fine writing surface. Star Manifold 
Linen is a high grade linen paper, made in a 
tissue weight, suitable for correspondence, 
manifold work, and practically unlimited 
other uses in a business office. 

It is sold at a price that makes it an attractive 
purchase for general office purposes. Made 
in seven colors and white. 

Let us send you a convenient 


sample book, with prices, sizes, 
weights and colors, 


C. H. DEXTER & SONS, Inc. 


WINDSOR LOCKS, CONN. 

















Your Customers Demand 











Reliable Goods 


A. W. Faber Rubber Bands 


and Erasers 








are reliable. The famous high 
quality goods that are known 
throughout the world and which 
have always given the utmost sat- 
isfaction to the user can again be 
supplied to our customers. 





No. 7173—The Popular Red Double Bevel Eraser 


Write for samples and prices 


RUBBER A W. FABER, Inc. 232i: 


Newark New Jersey 
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Drics Lists form, quickly and perfectly with a 
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Prints on any size, Weigut 
of Mind of oe from a 3 
x§ inch ru index card 

to a 8} x 16 in. sheet. 


ent on freetrial with 
complete equip- 
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One Mode! 
Low Factory Price ™:.2<s"* 


710 W. 5th 8t., Dayton, Ohio 


To Dealers 


Advertisements like this and much larger appear in 
the national magazines right along—they bring thou- 
sands of inquiries to us from all over the country. 


You can fill the orders 


in your territory, with profit, and have continuous 

rofitable business on supplies—Easy to handle—Noth- 
ing complicated—Write for terms and exclusive terri- 
tory proposition. Do it now. 


The Rotospeed Co. 


710 W. 5th Street DAYTON, OHIO 


Foreign Correspondence Invited 




























The Economo 
Time Stamp 


Made for continuous duty— 
stands hard usage—nothing 
delicate to get out of order, 
or wear out. 

Used in offices to stamp 
mail, telegrams, invoices, 
showing the hour of receipt. 
Useful in shops to show the 
starting and finishing 
time on jobs. 


Practical 
Durable 
Réliable 


| 
Pgt.4>- 
pied for 





A perfect impression 
is assured at all times, 
as the die is mounted 
on a thick rubber 
cushion, and a flexi- 
ble connection be- 
tween handle and die assures a square impression. 
Low in cost, so that every department and every 
foreman can use 
Sample Impression of ECONOMO them. Can’t get out 
of order. Price with 
CLIV No. 42 dates, die like 

sample, $4.00. 

12 


Louis Melind Co. 












10> ~2Z 
= ] Designers and 
9: = 3 Manufacturers 
7 hy 183 West Madison St. 
9 5 CHICAGO, ILL. 
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%, > We carry in stock com 
plete line of Numbering 
Machines and Hand 
Stamps. 


NOV 30 1920 
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The occasion was intended as a welcome to Corporal A. 
C. Eaton, who recently returned with Battery B, 310th 
Field Artillery, A. E. F., and who has resumed his place 
as vice-president of the company and manager of the Buf- 
falo store. 

The program included some introductory remarks by R. 
W. Eaton; a reading from Van Dyke by Mrs. A. C. Eaton; 
a violin selection by Fred R. Lee, accompanied by Mrs. R. 
W. Eaton. The main address of the evening was by 
Corporal Eaton, who took the company over his travels 
and experiences without the handicap of censorship. H. 
S. Eaton, father of the Eaton Brothers, did the honors 
as toastmaster. All the employees of the Buffalo and 
Rochester stores and the Syracuse office were present, 
and each responded through spokesmen. 


Defiance Sales and Executive Forces Dine. 


Members of the sales and executive forces of the De- 
fiance Manufacturing Company, New York, enjoyed their 
third annual dinner at Reisenweber’s May 3. All the sales- 
men were present, save several in distant territories, who 
could not reach the city in time for the dinner. W. B. 
Connolly, son of B. A. Connolly, auditor of the company, 
provided entertaining numbers on the banjo. Those in 
attendance were: W. H. Vanderdriesch, A. F. Linsner, 
R. Fitzpatrick, L. F. Klugel, T. D. Smith, H. C. Smutz, 
W. J. Walsh, J. Sallie, W. C. Freeman, E. H. Acker, C. F. 
Moore, E. F. McIntyre, T. M. Jefferson, W. F. Allen, W. 
W. Corlett, John F. Bannom, B. A Connolly, P. M. Lynch, 
F. S. McNiel, George Fremgen, Albert E. Johnson, C. E. 
Harmon, W. B. Connolly, J. B. Warne, J. Minoque, Jr., 
“Rube” Baxter 


Hoskins Employees Hold Outing. 

The Hoskinsman Club, the organization of employees 
of the William H. Hoskins Company, Philadelphia, Penna., 
held théir annual outing May 14 at Oakmont. A series of 
athletic events occupied the afternoon, and was followed 
by a dinner and a vaudeville entertainment. 

Manco Club Outing. 

Members of the Manco Club, composed of members of 
the staff of the William Mann Company, Philadelphia, 
enjoyed their outing June 14 at the Mohican Club House, 
on the upper Delaware. The program included a baseball 
game, swimming, a high diving exhibition, polo, dinner 
and election of officers 





Fiftieth Anniversary Dinner. 

The fiftieth anniversary of the establishment of Macau- 
ley’s book Detroit, Mich., was celebrated by a 
dinner to employees and officers late in June. The pro- 
gram included a history of the business by Ward Mac- 
auley, president, as well as recitals of war zone experiences 
by Alfred J. LaBelle and Harold Chase, employees who 
had returned from military service in France. 


stores, 


National Papeterie Employes’ Outing. 

The annual outing of the Mutual Aid Society of the 
National Papeterie Company, Springfield, Mass., was held 
at Riverside Park, June 21. Varied amusements were 
provided, followed by a dinner. 


Richmond Stationer Takes Place in Capitol City. 


Adam Seldman, a young business man of 
Ind., heretofore connected with Nicholson & Book 
Store, Richmond, has taken a position with the Fulton 
Office Furniture Company of Indianapolis. He will have 
charge of the commercial stationery department and will 
act as buyer for that department. 

Mr. Seldman was at one time with the 
300k House at Richmond. 


Richmond. 


Bros. 


Elwood Morris 


Films Demonstrate American Shipping Methods. 


At a luncheon of the American Manufacturers’ Export 
Association in New York June 18, a moving picture film 
entitled “A Commercial Travelogue of Cuba” was shown 
It demonstrated commerce, industry and recreations of 
Cuba, and included a reel on American packing, showing 
how our leading exporters pack for export. The methods 
of the Shaw-Walker Company were depicted on the 
screen, among many other manufacturers 


SSUUMAMAAAIOE NANA LH RA HALALA 


Quick Tein with the 


“SATELLITE” 


Dealers find the ‘‘Sat- 
ellite’ typewriter 
stand a fast moving 
item of their Office 
equipment stock. jt 
grows in popular- 
ity with the con- 
Sumer on its 
proved merits. 















TTF 


éé bd 99° 
Why “‘Satellite’’ is Best Meds! 
Because typewriters want it, Has 
and they know. Its adjustability oe 
in height and to any angle appeals beard 
to them. It enables them to do and 
more work with less fatigue. ae 


Office managers like the ‘‘Satellite’”’ be- 
cause it saves office space and is fireproof 
—being all metal except top—and is 
easily moved on its casters from 
place to place 


Write for Deal- 
ers’ Proposition. 
_ Where we are open 
for representation our 
agency proposition is an 
attractive one, 


ADJUSTABLE TABLE COMPANY 
Grand Rapids, Michigan 


INK BILLS CUT 





ST 








Patent 
Opening 
ts the 
reason 


why. 


ECLIPSE PNEUMATIC INK WELLS 


effect a marked saving by preventing wasteful evaporation 
and dirty ink that has to be thrown away. They keep your 
penholder dry your fingers clean, the ink clean and fresh. 


No rubber parts, no plunger, no waste. All glass, several 
sizes, many varieties Quite handsome. Send for catalog. 
one ink a water. (You oe that 
without cost.) Packed in attractive air-t 
vest-pocket-size tin boxes. Handy, phase | 
Blue-Black, Red, Green and Violet 
32 TABLETS TO A BOX 


}i@xerS The Perfect Ink Tablets 
ap nee practical, 
SEND FOR FREE SAMPLES OF “INKLETS” 








Catalog sent free on request 


General Eclipse Co., Dept. A, Danielson, Conn. 
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You Are in Business 
for Profit 


Dependable merchandise means _ nice, 
clean business and a maximum profit. 


Odssord Filing Supplies 


are clean cut and dependable. 


Stationers tell us there are no hidden 
losses in them. 


Write for Samples 


Q. 


541 Pearl Street, New York, N. Y. 
Philadelphia Office: 939 Drexel Building 












Salable 
Packages 






Quality 
Products 





WRITES 4 GRIGHT 
SUT COLOR CHANGING TDA PERMANENT BLACK 
GIVES One Cory iF Taken Soon AFTER wRIT@® 
TWIS (5 A TRUE CHEMICAL PLUM, WHICH 
O08 MoT FADE. 


~~ 


Diaa NT 








Mvcriac j New York Office: 
= ~~ 65 W. Broadway 











Trinidad Requirements for Stationery. 


By Consul Henry D. Baker, Trinidad, British 
West Indies, in Commerce Reports. 

The total imports of paper and manufactures of paper 
into Trinidad and Tobago during 1917, the last year for 
which statistics are available, were valued at $253,060, of 
which $95,405 represented imports from the United King- 
dom, $86,784 from the United States, $28,641 from Hol- 
land, and $26,059 from Canada. 

The paper imported from the United Kingdom includes 
heavy brown wrapping paper, fine glaze wrapping paper, 
tissue paper, millinery bags, note stationery, account 
books, sales slips, ledgers, and binding paper. From the 
United States news print, ordinary cheap wrapping paper, 
and grocery bags are shipped. Of late, some office sta 
tionery and account books have been purchased, too 
Holland and France supplied straw paper, chiefly fur 
nished before the war by Germany. Canada competes 
with the United States in selling news print and wrapping 
paper. 

Most of the goods sold in the colony are imported in 
paper boxes or tins, which do not require special wrap 
ping. In selling biscuits and bread, groceries, and many 
other articles, it is the practice to deliver the goods in 
baskets. Few products that require paper covering are 
manufactured in the island. However, in connection with 
pbetter-class trade, there is a fair use of wrapping paper 
for parcels of various sorts, and heavy brown paper, es 
pecially, is used. The chief use of wrapping paper is by 
the department stores and large shops of Port of Spain 
and San Fernando, the largest towns in the island. These 
concerns either buy direct from the manufacturers or 
through commission agents or the jobbers of Port of 
Spain. Tissue paper is used extensively for decorative 
purposes, and occasionally for wrapping. 

Limited Market for Stationery. 

Considering that a large percentage of the total popu- 
lation (371,876 on January 1, 1918) is illiterate, and only 
the educated classes and the business houses do much 
correspondence, there is a fair demand for writing paper 
in this colony. Postoffice records indicate that approxi- 
mately 1,000,000 letters and post cards are sent to outside 
countries each year, and nearly 2,000,000 are mailed for 
local delivery. The United Kingdom appears to be, nor- 
mally, the chief source of import, but during the war a 
great deal came from the United States. Both pads and 
folding note paper are used. The most popular note paper 
is of English make, with a rough finish, which sells for 
$1.20 a box containing 50 sheets and 50 envelopes. Re 
cently there has been some special importation of en 
velopes from the United States of a variety of sizes, one 
firm alone having purchased 100,000 envelopes in one 
order. 

In packing envelopes care should be taken not to have 
them too tightly compressed together, as in the hot, damp 
climate which prevails in Trinidad the gummed portion 
sticks when the envelopes are too long closely pressed 
tocether and large numbers are rendered worthless. Writ 
ing paper and other stationery supplies are sold in de 
partment stores as well as in stationery shops. 

American fountain pens, pencils, and ink are popular 
in Trinidad. Biuish-black ink is generally used. The 
pens are imported chiefly from England. 

Post cards showing Trinidad views have a large sale 
at one cent apiece for simpler cards and two cents or 
more for colored cards. Before the war they were | 
*-hased in Germany, but now come from England 

As bridge playing is one of the chief amusements, 
use of playing cards is very extensive. English-made 
cards seem preferred as a matter of habit. They sell a 
cording to quality, from forty cents a pack up, but a good 
deal of this price includes the duty. 

The leading printing establishments purchase their sup- 
plies in the United States; the Government printing of 
fice obtains its paper in England. 

The business houses make large use of account 
many firms, owing to the nature of their business, ordet 
ing books especially adapted to their needs. Most of this 
trade in the past has gone to England, but during the war 
many orders were placed in the United States. 

Demand for Office Supplies. 

The duties in this colony on paper of all kinds and 
manufactures of paper are eight per cent ad valorem 
preferential for British countries—and ten per cent ad 
valorem for other countries. Playing cards (per pack, 
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STRONG — HANDSOME 
MODERATELY PRICED 


HE big sale of the 

NEMCO Expanded 
Metal Waste Basket is 
due to the fact that it 
meets the demand for 
an all steel, good look- 
ing, enamel basket at a 
popular price. 


The NEMCO— is very 


strong and durable—is 
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handsomely enameled 
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green or pure white. It 
isa “big capacity” 
basket, for office, home 


er factory. 
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W rite for circular and prices. 
NORTHWESTERN EXPANDED 
METAL COMPANY 
983 Old Colony Bldg. 
CHICAGO 











COOLING THE AIR 


for the Bookkeep’ and Steno 





Cash Tray and Coin Till, for inside of 
desk drawer. 





Letter Head Rack, 
Here are five conveni- 
ences for the office that 
save pep and perspiration 
and shorten the day for 
office workers. Write for 













catalog showing the com- 
plete line. DEALERS, 
get our prices and put in 
a stock of POLAR spe- 
cialties. They turn over 
quick. 


Signature Blotter Book, 


Stationery Tray, for stenographer’s 
desk drawer. 


POLAR 


Member 


MANUFACTURING CO. 


101-107 N. Marshall Street 
PHILADELPHIA - PA. 


of National Association of Stationers and Mfrs. 








Ribbons and Carbons 
of Quality 


We are supplying dealers the world 
over with goods which give perma- 
nent satisfaction. You can add con- 
siderably to your ribbon and carbon 
business by handling 

**XTRAGOOD”’ 
‘SUMMIT”’ 


brands of carbon paper 
writer ribbons which are held in es- 


‘“*APEX”’ 


and type- 


teem wherever ribbon and carbon 
qualities are understood. Give us a 
trial. Let us show you how our prod- 





ucts help to make more money 
something important in every busi- 
ness. 


UNION RIBBON & CARBON CO. 


Main Office and Factory: 
Front and Laurel Sts. Philadelphia, Pa. 





A PROFITABLE SPECIALTY 


INKONOMY 





the INKONOMY 
It is the most 


DUSTPROOF, 
always sweet and clean. 
economical well on the market, as the ink does not 


and 


AIRTIGHT 
inkwell is 
but can be used to the last 


dry up and get muddy, 


drop. 


INKONOMY will prove to be a good seller, appeal- 
to the judicious office buyer as an economical, 
durable and safe office specialty. The dealer who 
stocks them will sell them swiftly at a profit. 

Write for our special offer to dealers. 


manufacturers of a complete line of 
hand-sewn and hand-embroidered, 
for prices and information, 


ing 


We are 
leather goods 
Write 


HAROLD CHESSON & SON 


West Brookfield Massachusetts 


also 
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Iron durability is the thing about this line of 
envelopes which makes them preferred wher- 
ever buyers are critical. They are specially 
serviceable for detail and memorandum filing. 


Leatherette Expanding Envelopes | 


are only one item in our file, pocket and en- 
velope lines. Every article in this stock is 
made as a result of study on-the-spot of the 
buyer’s needs. Because they suit the buyer, 
they make the dealers money. 


Every variety of shape, style, size and design in 
these lines gives these articles a sweev which 
reaches every demand. The dealer who is look- 
ing for a quick, sure and cumulative profit- 
maker will take a second look here. 


JOHN F. DIEMER COMPANY 
107-109 Lafayette St. New York, N. Y. 




















The “Samson” Trade Mark 


is Known as a Hall-Mark of Table Quality 


That has been emphasized by our con- 


sumer advertising and the satisfac- 
tory service our tables have given in 
office and factory. 


The “Samson” Line includes Tables 
for Office, Directors’ Rooms and Fac- 


tory. Sizes included run from 26x40 
to 48x144, finished in oak and 
mahogany. 


“Samson” Tables will help to build up 
your furniture business. 


Write for our complete proposition 
for dealers. 


MUTSCHLER BROTHERSCOMPANY 
Nappanee, Ind., U. S. A. 
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The Handiest Filing Cabinet Ever Made and All That Its 
Name Implies— 


Aulo-DESK 


Most complete and compact de- 
vice ever made for office and de- 
partment managers, attorneys, 
bankers and others. 















25% lower cost than any section- 
al cabinet of equal 
grade and capacity. 
Try One 30 Days 
FREE 
Catalog showing all 
kiads of filing de- 
vices, desks, special- 
ties and suppties sent 
on request. 
The Automatic 
File & Index Co. 
143-159 Pearl Street 


GREEN BAY, WIS. 


























An Honored Name or Trade Mark 


It is proof of the manufacturer’s or dealer’s 
confidence in the integrity, uniformity and 
efficiency of his merchandise. 


= 





Stanley Name Plates 


are artistic, inconspicuous, yet easily found. When 
used by the dealer on machines or equipmeut they 
assure reorders for supplies and repairs. Above all, 
Stanley Name Plates are a lasting advertisement. 
Stanley Name Plates are made in two weights—thin, with gummed 
backs that stick to anything; thick, and punched for brads. 


Write for samples. We will show sketches of name plates to 
interested dealers and manufacturers. 


The Stanley Mfg. Company 
OS Dept. Dayton, Ohio 


HEAVINCHCOLRUBLISHINGICO 


DONELEIC BARR AND UCrick UIT Tehk 


VEEP LES Re Sony, 
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not exceeding fifty-three cards) pay nine cents per pack 
ad valorem preferential tariff, and twelve cents per pack 
general tariff. 

Paper supplies and stationery goods are obtained 
through purchasing agents in London or in New York or 
through local commission agents and jobbers. Quota- 
tions shculd be wziven f. o. b. New York, packages free, 
and any interest and bank charges included in quotations. 
Sight drafts will be accepted by merchants, with docu- 
ments attached, but must not include cartage and ware- 
housing charges at New York, and should only be for f. 
o. b. value of the goods plus freight and marine insur- 
ance. 

There is an active demand for American steel filing 
cabinets, although it has been impossible for some time 
to get orders for these goods filled. The cabinets are 
desired not only for business offices but for government 
departments. There is scarcely any market, however, for 
imported wooden office furniture, as it is so quickly de- 
stroyed by insects; and native woods, which are immune 
to these attacks, are preferred. There has been a large 
sale of cash registers from the United States and of 
American typewriters. Adding machines have been intro- 
duced in local banks and in some of the leading business 
establishments 


Training Helps Workers to Help Themselves. 


Three-fourths of the industrial workers in America are 
handicapped by lack of proper training in their respective 
tasks, according to the United States Training Service of 
the Department of Labor. The work of the Service is to 
increase the efficiency of this “insufficient three-fourths,’ 
rather than to stimulate the output of the one-fourth al- 
ready producing at a satisfactory rate, says a_ bulletin, 
“Some Advantages of Industrial Training,” now being dis- 
tributed free by this branch of the government. 

Bringing about a big increase in output of the average 
plant, the government contends, is wholly within the pos- 
sibilities, if the following steps are taken: (1) A careful 
analytical survey of the operations in the plant to ascertain 
where existing methods can be improved; (2) the formula- 
tion of a definite program of training, either in a separate 
department or “on the floor” in direct conjunction with 
preduction; (3) the instruction of those workers who are 
most in need of it and (4) the upgrading of those in the 
next higher strata. A training department helps workers 
to help themselves. 

Another question of keen interest to the working man 
and the employer alike, taken up in this booklet, is the 
effect of training on labor turnover. It points out that the 
turnover for the country at large is at least 250 per cent, 
placing an annual burden of $1,250,000,000 on our manufac- 
turing industries. Basing his claim on the experience of 
several score of plants where training has been installed, 
the author maintains that such instruction in a factory 
causes a big reduction in turnover. The trained employes 
can more readily find suitable work and are more easily 
retained in a plant. Training contributes to a better spirit 
among employes and develops better teamwork with the 
employers, according to this bulletin. The bulletin is one 
of a series, all of which can be had for the asking. Re- 
quests should be addressed to the United States Training 
Service, care of the Department of Labor at Washington. 


Congress Asked to Alter Anti-Trust Laws. 

The Chamber of Commerce of the United States has 
taken a referendum on the reconsideration by Congress 
of all anti-trust legislation. Immediate action is asked, 
as well as a restatement of such legislation in a clear and 
comprehensive form. 

\ report on the referendum was, made early in April, 
and indicates that the business interests of the country, 
through the commercial organizations, are overwhelm- 
ingly in favor of the action suggested in the referendum. 
The proposals submitted and the respective votes are: 

Congress should be asked immediately to consider the 
present situation of all statutes constituting our anti-trust 
legislation—for, 1,543; against, 51. 

In reconsideration of existing anti-trust legislation there 
should be a formulation of standards of general business 
conduct to be administered by a supervisory body—for, 
1,159; against, 389. 

An enlarged Federal trade commission should be made 
the supervisory body—for, 1,102; against, 437. 

In view of the importance of the functions of the trade 
commissions as they would exist the membership of the 
Federal Trade Commission should be increased to nine— 
for, 1,104; against, 422. 
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Accurate 
Filing as in the Kohlhaas Letter Dis- 


tributor brings every paper in 
the day’s work at the finger tips—-instantly 
located. The guides of 


Kohlhaas Letter Distributors 


are clear, the indexing simple. To want a paper 
is to find it quickly, for if it is in its place it can 
be located in an instant. 





Kohlhaas Sight Systems bring efficiency to every 
branch of business. Our products include Port- 
able Desk Files for addresses, daily reminders, 
’Phone Lists and card systems for every business. 


The Kohlhaas Compan ny | 


31 West Lake Street Chicago, 
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Wire Baskets 


Waste Baskets 
Letter Trays 
‘Built-Up” Trays 





The Barbee trade mark is the guar- 
antee of satisfaction to the user. 
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BARBEE WIRE & IRON WORKS 


174 Nerth Dearborn Stgeet 
CHICAGO 
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Nationally Advertised 


Half a Million Sold! 







Each | 
Memo G18 Oat 
Separate 







Live Notes 
Only 


ROBINSON REMINDER 


TEAR OUT WHEN ATTENDED TO 
is torn out. 






The book 





When a memo is taken care of, it 














is always “live’’ and clean No data lost among ¢rossed- 
out notes; no 

Reminder with extra filler and handy exeuse for for- 
pocket in cover. 2 ake  -p getting. Used 

Retail Price List 3°x5" 34% "xT =py half a mil- 
Handsome Black Leather $1.00 $1.50 lion people and 
Seal Grain Cowhide or India ‘ 

0 Og ap AE ihre aR aie eee 75 2.00 the business is 
Genuine Seal or Morocco..... 2.25 3.00 just getting 
In Imitation Leather......... .50 75 under way! 
In Cloth (without extra filler) 25 .50 Advertised in 
Ladies’ Shopping Reminder 2 3- 4x3 3-4, over a dozen 
with pencil and extra filler, $1.00; in pat- pig magazines. 
ent leather, $1.25. Good profits, 

Extra Fillers easy sales, 






plenty of store 
advertising. 

Write for 
“self - starter’ 
offer! 





Size (4 coupons to a page), 


3 in. x 5 in 

75c per doz. Size 3% in. x 7 in. (6 cou- 
pons to a page), $1 per doz. Size 2% in. x 
3% in. (3 coupons to page), 70c per doz. 


Name in extra. 


ROBINSON MFG. CO., 73 Elm St., Westfield, Mass. 







Gold on Cover, 25c 








Every Bank 
Every [heater 


Every Factory Pay Roll 
Every Bill Collector 


Is an opportunity for you to sell 





They save counting money, for the capac- 
ity in coins of certain denom nations is 
predetermined. The bags are stout and 
secure. 


Write for prices, catalog, and 
special information to dealers 


BEMIS BRO. BAG CO. 


Cupples Station St. Louis, Mo. 
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Jobs for Soldiers. 


The National Chamber of Commerce has taken 
to assist in placing returned soldiers and sailors in em- 
ployment. The Chamber will co-operate with the War 
Department, which is endeavoring to find work for men 
who have been discharged honorably from the service. 

The National Chamber’s request to commercial organi- 
zations to act in the emergency is accompanied by a re- 
port of a special committee of the Chamber which recom- 
mends that local commercial bodies either establish sol- 
dier placement divisions or lend definite co-operation and 
assistance to any existing agencies as are found to be able 
to handle the situation. Attention is called to the fact 
that the Employment Service of the United States De- 
partment of Labor has been crippled by a iack of funds 
and it is pointed out that it is necessary to co-ordinate 
the efforts of all agencies seeking to place soldiers and 
sailors. 

There will be established in the headquarters of the 
National Chamber, Riggs building, Washington, a_bu- 
reau for the purpose of expediting and clearing this work. 
It will be conducted under the supervision and advice of 
the special committee. The personnel of this committee 
is as follows: Samuel C. Dobbs, Atlanta, Ga., chairman; 
P. H. Gadsden, Washington, D. C.: Howard Strong, 
Rochester, N. Y.; N. B. Kelly, Philadelphia, Penna.; A. J. 
Davis, St. Louis, Mo.; R. B. Beach, Chicago, Ill; S. C. 
Mead, New York City; Walter Parker, New Orleans, La.: 
R. H. Manley, Omaha, Nebr.; Ernest N. Smith, Indian- 
apolis, Ind.; John M. Parker, New Orleans, La.; H. H. 
Merrick, Chicago, III. 


steps 


To Determine Paper Weight by Sheets. 

\ quick method of finding the weight of any number 
of sheets of paper, provided the ream weight is known, 
is as follows: 

Put down the weight of one thousand sheets, multiply 
this by the number of sheets of which the weight is 
desired, and then point off three places. This will give 
the exact weight in pounds and thousandths. 

What will 345 sheets of 25x38-60 weigh? 
120 pounds 


Example: 
Weight of one thousand sheets..... 


Number of sheets’ weight is desired 345 sheets 
Weight of 345 sheets...............41.400 pounds 
Therefore 345 sheets of 60-pound paper will weigh 


41 4/10 pounds. 

When figuring on stock which weighs fifty pounds to a 
ream simply put down the number of sheets of which 
the weight is desired and point off one place. This will 
give the weight in pounds and tenths. 

Example: What will 475 sheets of 25x38-50 weigh? 

47.5 pounds. 

This is explained by stating that if a ream of 
weighs fifty pounds each sheet weighs one-tenth of a 
pound.—James E. Creech, in The American Printer. 


paper 


American Invents Pen Making Machine. 

The Chicago Daily News says that the first machine for 
the manufacture of pens was the invention of an American, 
Samuel Slocum, who was born 127 years ago. As the result 
of Slocum’s invention steel pens, although made by hand 
long before, came into general use and soon displaced the 
quill. Before Slocum’s machine began turning out pens 
in large quantities, steel pens sold at wholesale at a high 
price, but by 1830, thanks to the improved process of 
manufacture, the price was reduced to about eighteen 
cents a dozen. The‘ ancient Egyptian used a brush or 
reed pen in writing on the delicate membrane obtained by 
unrolling the stem of the papyrus, a water plant once 
abundant along the Nile. The ancient Greeks and Romans 
also used a reed cut to a point similar to the modern pen. 
In the middle ages a metal stylus was used to write on 
wood coated with wax. Quills were first used as pens in 
the sixth century and their use became general. “Iron 
nens” were made as early as 1685, but the quill held its 
vogue until the invention of machinery for pen making 
placed steel pens within the reach of all. 


Stationery in Hardware Stores. 
Hardware establishments in the Island of Trinidad carry 
stationery as well as general merchandise. 
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KEY KASE 


Oh man, how it sells! 


Saves the Pockets 


Fits vest or hip pocket without 


























“bulging” — flat, smooth, neat. 
PAT. Keys easy on, easy off, easy to 
° locate, even in the dark! Each 






hook holds two. 


NATIONALLY 
ADVERTISED 


in System, Current Opinion, In- 
dependent and other big maga- 
zines. Biggest seller in years-- 


Can’t get lost 







wherever there’s a pocket, 
there’s a prospect! Made in all 
leathers, to retail from 25c to 






$1.50. Retail prices are: 


Genuine Cowhide 









+ — ' eer ...-85¢e 
2 ee codedabaase 50c 
D BOG bicdetditecueses 75c 









Goat Mewes co Lined 
ie OE OS eee 50c 
SO a0 a6. dws < 5 i. esa 
ee PPPs $1.00 
Good Profit 
We want dealers. We fill 
direct orders only when we 
have to So, we give deal- 








ers an extra good profit. 


Write for Our Big 
Dealer Offer 


L. A. W. NOVELTY CO. 


Dept. P. Springfield, Mass. 






Retail Prices: 


25c to $1.50 


Made in all Leathers 















Furniture an Investment 


figure it as an asset— 
good furniture brings atmosphere to 
the business, and reflects its ideals 
and accomplishments 


Stow-Davis Matched Suites 


fit the 


Wise buyers 


are made to order—they business like a 


well-tailored suit fits the business man. They 
create an environment essential to the success 
of the business. You can sell the better class 
of business men, who will not consider stock 
items. 

Let us send our catalog, which shows some of 


our accomplishments. 
Stow-Davis Furniture Company 
80 Front Avenue Grand Rapids, Mich. 


talesroom: 4th Floor Blodgett Building. Open the year around 
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Salesmen Wanted 


to carry a handy and useful 


telephone specialty side 


The 


as a 


line. device, which is a 
success, is sold now by leading 
To 


time please give as complete 


stationery jobbers. save 


information as possible. 


Address 


‘Telephone Specialty 


Care Office Appliances 


99 


417 South Dearborn Street 
CHICAGO, ILL. 
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SERVICE 


Out-of=-town buyers of Typewriter 
Paper will find it to their advantage to 
make use of our Service Department. 


This department has been especially 
created to give prompt and efficient 
service to all inquiries and orders re= 
ceived by mail. 

TALOGVE AND DISCOVNTS ON REQUEST 


PAPER COMPANY, Inc. 


————=—=" MANVFACTVRERS 


131 West 24 STREET NEWYorK,INY. 


CURTIS 
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DORNETTE DESKS 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 





Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship canmake 


them. 








Write for 
Catalog New Dornette Typewriter Desks 


THE J. DORNETTE & BRO. CO., Cincinnati, Ohio 

















J \ 
THE 


FURNAS 


LINE 











Help your customers to im- 
prove the general appearance, | 
neatness and efficiency of their | 


offices by installing an 
Office Wardrobe 


From the executive to the genera! 
offices, this piece should be used. 
Your salesmen can sell many 


have them do it. 





of these 


Furnas Office Furniture Co. | 
INDIANAPOLIS, IND. | 





No. 201 CHICAGO DISPLAY ...-- - 511-515 SOUTH WABASH AVENUE 
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An Instructive Publication. 





Manila Paper Publishes Remarkable Anni 
versary Edition. 

The “Manila Daily Bulletin” of Manila, P. 1., issued on 
February 1 its nineteenth anniversary number. This num- 
ber contains in magazine form 160 pages, exclusive of the 
cover. It is printed on heavy stock and is profusely illus- 
trated with halftones, both in black and white and colors. 
It is really one of the most remarkable publications in the 
newspaper field we have ever seen. The “Manila Daily 
Bulletin” was established in 1900. It is published by Car- 
son Taylor with C. Russell Zeininger as managing editor, 


George L. McGee associate editor, and A. R. Tuohy The name of “CROWN”, as applied to Typewriter 
advertising manager. The “Bulletin,” as stated in the Ribbons and Carbon Papers, stands for the best and 
foreword, is the exponent of Philippine commerce. This highest grade o: goods made. 

number, “published during the twenty-first year of Amer- The material used in their manufacture is the finest 


obtainable; the colors strong and brilliant; both ribbons 
and carbon paper are non-drying and non-fading, and 
capable of sharp, clean work from beginning to end. 


ican occupation of the Philippine Islands, appears at a 
time when not only are the eyes of the western world 
turning toward the vast productive areas of the Orient, 


dy shencmeaphy 3. ’ oene tee cor = “CROWN” ribbons and carbon papers are made in a completely 
t “ Ss » . . 

but ‘_ the eve of ae teal seins yw ul Me poe pan b hich equipped and up-to-date factory, by men whose experience cover- 
it is hoped, will define for all time the relations between ing many years ensures a product of perfect and uniform quality. 
the Philippine Government and the United States. deat and attractive Taape and packing assist in the ready sale 

or. “@ 4 j ric , ave y , 1e hilin.- Town goods y the dealer. \ E 

hi lo those in America, who have thought of the 1 ee Dealers wishing a line of Typewriter Ribbons and Carbon P 
pines as something completely apart from our nationa that is COMPLETE and of irreproachable quality are invited to 
life, it is aimed to give this number a special message. In write for samples, prices and torars. Correspondence and catalogues 
it the Philippines is presented as it stands today after in Engli } Svanish. French and Portuguese. 
more than a score of years of American tutelage. The CROWN RIBBON & CARBON MFG. CO. 


picture that must be painted is that of a country with vast 782-790 ST. PAUL STREET ROCHESTER, N. Y., U.S. A, 


undeveloped resources, but at the same time a country 
and a people that have expressed themselves as willing 
and happy to welcome that aid to economic development 
which comes in the same spirit that has been invariably 
typified by the democratic institutions that have been im- 
planted in the islands under the stars and stripes. 

“It is desired to convey, as well as one may convey 
pictorially, an idea of the beauties of Philippine scenery 
and the monuments of progress that have been erected 
during American occupation, in the form of civic edifices, 
roads, bridges and manufactories. And at the same time 
there is an effort to bring to the reader at least a breath 
of the air of medievalism that still lurks in the old Walled 
City and in the nave of many an ancient Spanish cathedral 
and monastery. 

“While it is manifestly impossible to cover Philippine 
conditions or opportunities in a single publicaton, atten- 
ton is cailed to the commercial possibilities of the islands 
and to the patent advantages presented by its location for 
the establishment of a strategic base for the development 
of American business and commerce in the Far East. 

“The book itself is almost entirely the product, so far 
as designs, cuts and press work are concerned, of Filipino 
artists and craftsmen, and the volume is issued as a fea- 
ture of the present campaign for closer commercial rela- 
tions between the Philippines and the United States.” 

The opening article concerns the abaca or manila hemp 
industry in the Philippines. This articles hows the abaca 
plants in cultivation and illustrates and describes the 
process of hemp manufacture from the field to the fin- 
ished goods. 

The next article is a description of the Philippine public 
school systems, by W. W. Marquardt, director of educa- 
tion. This article also is illustrated and shows the won- 
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structive article, showing the growth of the sugar cane 
and describing both the primitive methods and the new For Burroughs, Wales and 
methods of treatment. sais | 

Then there are articles about the Philippine climate. Dalton Machines 
“The Philippines in Facts and Figures.” “Some Industrial 
Possibilities of the Philippine Islands,” covering the pro- 6 16 : ° ° 
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Some rubber is produced in the Philippine Islands at Write for Prices 
the present time, it appears, not only from introduced 
cultivated rubber trees of tropical American origin, but 


also from local species of vines. The author of the article >. ae 
on Philippine products states that he recently received Menasha Printing & Carton Co. 
several specimens of first-class rubber from the northern MENASHA. WIS, 


part of Mountain Province, produced from an unknown 
species of vine. The sample was shown to a representa- 
tive of a prominent rubber concern, who said it should be 
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graded as No. 1 plantation rubber, which at present New 
York quotatioris is worth 1.58 pesos per pound. The 
representative in question was quite enthusiastic over the 
prospect. The writer believes that the rubber production 
in the Mountain Province could be developed successfully 
if the plant occurs in sufficient abundance and that the 
rubber industry could be developed extensively in parts 
of Mindanao outside of the typhoon region. 

An article on “The Philippine Carnival, the Mardi-Gras 
of the Orient,” is one of the interesting features of this 
anniversary number. The illustrations show various 
scenes which occurred during this event. Some particu 
larly attractive night scenes are shown with the buildings 
lighted up with clusters of electric bulbs. 

“The Philippine Embroidery Industry” is 
of an interesting article by Louise P. Brown, followed by 
an article on “How to Ship to the Philippines,” by A. B. 
Cresop, general manager of the Luzon Brokerage Co., 
Inc. This article gives full directions as to the delivery 
of merchandise to the Collector of Customs at the port 
of debarkation. It is most important that the importer 
have in his possession upon arrival of the merchandise 
in the Philippines a properly endorsed bill of lading. Not 
having this, in order to obtain possession of his goods, he 
is compelled, first, to state under oath that such bill of 
lading has not been received, and, second, in lieu of it, 
file a Fidelity Bond for the value of the goods, including 
freight and an additional 10 per cent. It is important 
that the documents should accompany the shipment, 
either by the same steamer or a steamer which precedes 
the shipment. There is now being operated, from the 
Pacific Coast, a service from San Francisco to Manila, via 
Honolulu, direct, of twenty-three days. Undoubtedly 
such a service will either leave Vancouver or Seattle. 
Obviously, documents which do not accompany these 
steamers will be from ten to fifteen days late, as the 
ordinary steamer is thirty days making the trip. It is, 
therefore, desirable to have documents accompany the 
goods or precede them. In order to obtain delivery of 
imported merchandise into the Philippine Islands, there 
must be filed with the Collector of Customs an entry, in 
duplicate, which must be accompanied with the bill of 
lading and two copies of invoices. These invoices may 
be in four forms: For dutiable merchandise whether 
coming irom the United States or foreign ports, where 
the value is more than one hundred dollars, the invoice 
must be presented to a United States consul, vice-consul, 
collector of customs, or commercial agent of the United 
States, of the consular district in which the merchandise 
was manufactured or purchased, or from whence it was 
shipped. If the merchandise is of the growth, product, 
or manufacture of the Uniited States, as provided for in 
Section 12 of the United States Tariff Law pertaining to 
the Philippine Islands, then the specifications of this 
section must be complied with and a commercial invoice 
having a certificate of origin made a part thereof and 
signed, shali be presented as prescribed by Customs Ad- 
ministrative Circular No. 626. Third: In case of impor- 
tation of foreign merchandise, the value of which is less 
than one hundred dollars, a commercial invoice without 
the consular certificate is sufficient. Fourth: Importation 
from the United States where the value is less than ten 
dollars and the Collector of Customs is satisfied that the 
merchandise referred to is subject to “Free Entry,” under 
Section 12, the certificate réferred to before is not re- 
quired. Foreign goods which have been imported into 
the United States and duty paid upon their entry, are 
not free of duty upon importation into the Philippine 
Islands. All foreign merchandise imported into the Phil- 
ippines is subject to duty, regardless of the fact that it 
may have paid duty upon entering the United States. 
The practice of mixing foreign and domestic merchandise 
in one invoice without noting this fact on the invoice, 
subjects the importer to much loss. He is fined from 
one to five times the duty, and in almost every case at 
least the minimum fine is imposed. This brings the ship 
per under suspicion and all importations coming from him 
are carefully scrutinized. 

The article emphasizes the necessity for proper pack 
ing and correct and legible marking, in plain, big letters. 

(An article on “Commerce of the Philippine Islands—A 
Survey of Nineteen Years of Progress,” by Hiram Mer- 
riman, secretary of the Manila Merchants’ Association, is 
another feature of the number. The figures show a re- 
markable growth in trade between the United States and 
the Philippines. The population of the island is now ten 
million, with few local manufacturers, so that many of 
the necessities and most of the luxuries must be obtained 
from abroad, thus a large potential market lies ready 
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IN A WIDE VARIETY OF STYLES AND SIZES 


The wide variety of styles and sizes comprising our lines of Bound and Loose Leaf Notebooks 
cover every known need and possible requirement of the little ones in the primary grade to the 
most advanced and exacting student—colleges, technical schools, etc. 
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cents each, comprising the following items: 


ROLL BOOKS “BANNER” “HUDSON” “COLUMBIA” 
SCRATCH PADS “PRINCE” “PRINCETON” “VARSITY” 
CS OUNTs NOtn Gaans The fillers for all these books are interchangeable as standard gauges and punch- 
UNIVERSITY NOTE BOOKS ing are used throughout the line. 
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For description, sizes, elc. see catalog No. 45. Do not delay placing your order—be prepared for the school rush. 


BOORUM & PEASE CoO. NEW YORK, N. Y. 


Makers of Blank Books and Loose Leaf Devices 
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An old staple article but made better in the Hoge way at 
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THE NEW MODERN CLUTCH PENCIL 


This little pencil has met with remarkable success; get busy and make 
some good money. We furnish samples and price immediately on request. 
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for tapping by American manufacturers. The problem of 
Philippine trade is not merely that of sending agents to 
sell American articles, but consists as well of encour- 
aging Philippine production by tariff inducements favor- 
able to Philippine commerce, by encouraging capital to 
be invested in the islands, and in establishing cheap and 
reliable freight service for transportation of these articles 
to the United States. 

An article of historical value and interest is entitled 
“The Walls of Old Manila.” This article is illustrated 
with halftone reproductions of interesting photographs. 

The Manila cigar and tobacco industry is the subject 
of another article, while still another describes the lumber 
industry of the Philippine Islands. 

A pictorial section gives pictures of the principal men 
in the government, from the governor-general right 
through the list of officers, including the Supreme Court 
in the Philippine Islands and the various secretaries in 
charge of different departments. It is interesting to 
observe that General Emilio Aguinaldo is now vice presi- 
dent of the Rizal Refining Company and Philippine Re- 
fining Company, while General Venancio Concepcion is 
president ot the Philippine National Bank. 

Some beautiful views of the mountains of the Philip- 
pines are shown, of the school buildings, of the islands, 
of rice terraces, ampitheaters, churches, lighthouses, 
bridges, waterfalls, grottoes, volcanic formations, public 
buildings, residences and apartments, parks, rivers, 
lakes, etc. 

An article on “The Philippines and Their Part in the 
Great War” is one of the most interesting contributions. 
It is profusely illustrated with portraits of the many men 
and women of the Philippines who contributed their time, 
money and effort, as well as risking their lives for the 
sake of liberty. 

Tom Nicoll presents an interesting article on golf in 
the Philippines. We believe that could this article be 
read by golfers generally throughout the United States 
there would be an exodus this summer to the Philippines, 
where there are some wonderful courses. 

Miss Bessie A. Dwyer describes the Woman’s Club of 
Manila. This article presents likenesses of the principal 
women, both native and American, who govern the affairs 
of this club. 

“The Old Churches of Manila” is valuable from an 
historical standpoint. The illustrations also give one a 
clear idea of the different styles of architecture, both 
native and modern, to be found in these islands. 

Other industries are covered with equal interest and 
thoroughness and they include: “The Philippines—Amer- 
ica’s Trade Gibraltar in the Far East,” “The Philippines 
and the Boxing Game,” “The Railways of Luzon,” “The 
Philippine Vegetable Oil Company,” and a_ biographical 
sketch of Edward Chesley, the uncrowned king of the 
infant oil industry 


Watertown Concern Increases Capital. 

Howe & Allen, Inc., dealers in office appliances, filing 
cabinets and supplies, safes, desks, chairs, blank books. 
loose leaf books and stationery generally, have increased 
their capital stock to $25,000 and have moved from 117 
Stone street into the Flower building at 137 Arsenal 
street, Watertown, N. Y. 

The following officers have been elected: Charles R. 
Allen, president and treasurer; H. A. Hickok, vice-presi 
dent; Ivan J. Gotham, secretary and G. L. Vandewalker, 
assistant treasurer 

The company has added Harold Coulthart of Water- 
town to its sales force 


College Students in Merchant Marine. 


Arrangements have been made by the United States 
Shipping Board to provide vacation work for college 
students on its vessels. Graduates of colleges and high 
schools will be permitted to take license examinations 
for the position of the third mate after they have a year 
of sea service to their credit. Under a special ruling of the 
board students may be taken on during summer vacations, 
the board requiring them to sign on for one year of ser- 
vice, but giving them a furlough at the end of each vaca- 
tion so as to release them for their studies until the 
ensuing vacation. 


Free Trading in Tin Coming. 


The War Trade Board has announced that, effective 
August 1, all restrictions on trading in tin will be removed. 
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And the dealer who would build up a perma- 
nent clientele must necessarily carry a line of 
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under hard usage is the dominant feature. 


Lincoln Rebuilt Typewriters 


of All Makes 


Because of their thorough reconstruction are 
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\ large stock of select “roughs” always on 
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Lincoln Typewriter Co. 
298 Broadway New York City 
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Popular Education in Italy. 


e Henry I. Hazelton has written an interesting article on 
A t ¥ ur lf a new movement to spread the cause of practical educa- 
cqualin Oo se tion in Italy. The article appears in an Italian news bul- 
letin which comes to our desk. We have taken extracts 
from the article covering the purpose of the movement. 
It seems that the public school system in Italy has not 
produced especially satisfactory results, although in some 
instances great things have been accomplished, Italy being 
noted for the sound and effective achievements of several 
persons who have given distinguished service to the cause 
of education. 

The new movement is intended to free Italy of illiteracy 
in five years, and it required only two meetings of some 
of the country’s most progressive citizens to set in motion 
what seems to be a practical plan for accomplishing the 
desired results. Mr. Hazelton says: 

The little country school where all the specters of dis- 
content were gathered in the chill air of an unheated and 
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“ADVANCE” 


FILING CASES 
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assortment of good sellers specially se- poorly furnished room was abolished without causing a 
lected so that you may have one each of single pang. It has wasted everything these many years— 

time, money, hope—because it seemed to provide alms 
many numbers and also a small stock to under another name for the needy teacher driven to per- 
sellfrom. Write us about this assortment. form a task in which he had no heart. 


The new organization is simple in its details and meant 
to give results a little business-like perhaps, but certainly 
Catalogue sent on request . efficacious. Every teacher already employed, or not yet 

engaged, and every citizen who feels able to teach the 
rudiments is asked to recruit a minimum of twenty and 
a maximum of forty illiterate adults for his personal in- 
struction. He may obtain the mayor’s verification of his 
list and apply to the nearest school board to have a school 
opened at public expense. 

After not less than four months the instructor may ask 
an examination for his pupils. If they are able to read 
and write and proficient in arithmetic, the state will pay 
him a fixed sum of 200 lire with a bonus of 10 lire for each 
pupil passing the simple tests. 

The scheme is regarded as having the great merit of 
Pine St. at 21st, St. Louis, U. S. A. enlisting the largest number of citizens possible in the 

campaign against illiteracy, and to assure the taxpayers 
In replying kindly mention this ad. a return equal to the outlay. 

The amount needed is not small; but there can be no 
doubt about getting it if the results are reasonably cer- 
tain. Commander Camillo Corradini, the father of the 
project, estimates that there are about 3,000,000 male illit- 
erates from 15 to.50 vears old in the kingdom. He thinks 


° an outlay of 20,000,000 lire annually would maintain 40,000 
The Eveready Fastener Is: schools to follow the system named for Garibaldi—Gara- 
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SAVES TIME AND MONEY. warred on Austria; though on a smaller scale than that 
RAPID AND POSITIVE IN ACTION. ayy any that this plan continued for five years would 
CANNOT CLOG. reach the bottom of the unleavened mass, even to the 


last few, psychologically unable to learn. The work would 
become harder both in recruiting and educating as it 
descended toward the lowest classes of the population; 
but it is felt certain that the decrease in the number of 
illiterates, the perfection of teaching methods, and the 
examples of the benefits of education which would sur- 
round the slackers would end finally in bringing them 
mostly under right influences and reduce illiteracy to a 
negligible amount. 

There is another factor from which the instructors ex- 
pect much—propaganda. The committee promoting the 
campaign, composed of men in politics and journalists, 
has set two objects before itself. Besides obtaining the 








acceptance of its scheme, and the means for carrying it out 
it wishes to enlist the support of men of every party and 
belief who are able in any way to influence the untutored 
Makes its own staples instantly and securely masses, and persuade the members to make the small 
fastens your papers together in a_ single sacrifice necessary to their individual and collective wel- 
operation. fare. 
No frequent loadings of staples. The Italion Union for Popular Education already has 
Pay envelopes sealed with the Eveready “are obtained the support of the General Teachers’ Union on 
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in nickel plate and japan. Fitted with rubber carried out enthusiastically and systematically. 
feet. Designed and built for a long period of All feel that there is no time to lose. The war against 
service. One roll of Eveready Staple Tape illiteracy in children was organized and perfected in Italy 
which makes 5,000 staples furnished with each by the law of 1911; and the time has come to spread the 
machine. Write for circulars and quotations. work to the mass of adults who had passed school age 
when the war broke out. 
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Paper Fasteners and Punches 


We illustrate leading styles, which are recognized as the most practicable types of office devices. 
They save labor and do good work. 


The Samson The Ajax No. 1 Samson 
Eyelet Tool Eyelet Fastener Hand Punch 
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documents, etc. It 
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West, Toronto, Canada. 
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Recent Post Office Developments. 


During the month past the post office department has 
perfected arrangements for the increase of parcel post 
service to various countries with which the United States 
has had no arrangements in the past. This is the fruition 
of negotiations which have been in progress for some 
time. The cessation of hostilities has made possible the 
resumption of mail service to a number of countries. 

Censorship of mail, ship’s papers and all other written 
or printed matter to all countries in North and South 
America and the West Indies has been discontinued. 

Effective July 1 the rates for domestic letters and post 
cards return to the pre-war rates—two cents an ounce for 
letters, and one cent each for single post cards. 

Parcel post service has been resumed with Belgium, 
Greece, Liberia, Norway, Iceland, Alsace and Lorraine 
and the Maderia Islands. Service to the countries men- 
tioned was suspended during the war. 

Increases in weight of parcel post packages have been 
provided for recently: Brazil, 20 pounds weight limit; 
3ritish Honduras, Colombia, Nicarauga, Peru, Republic 
of Honduras and Guatemala, 22 pounds weight limit. 

An agreement between the postal administration of 
Guatemala and the United States has raised the limit of 
weight for parcel post packages from eleven pounds to 
twenty-two pounds. The rate remains as before, twelve 
cents per pound or fraction thereof. 

The only countries to which the United States domestic 
postal rate applies are Cuba, Canada, Mexico, Panama, 
England, Ireland, Scotland, Wales, The Bahamas, Bar- 
bados, British Guiana, British Honduras, Dominican Re- 
public, Dutch West Indies, Leeward Islands, Newfound- 
land, New Zealand, and Trinidad, including Tobago, and, 
commencing July 1, 1919, Windward Islands (including 
Greneda, St. Vincent, The Grenadines, and St. Lucia). 

Consular fees are now collected by the foreign office 
of Uruguay on incoming parcel post packages containing 
merchandise. The rates are: one peso when duties exceed 
two pesos; 0.20 peso when the duty does not exceed two 
pesos; no fee when the contents are free of duty. The 
peso is $1.035 in American coin. 

Postal matter conforming to the Postal Union rules, 
conditions and classifications destined for Bulgaria will 
now be accepted for onward transmission from England 
and France as opportunity offers. As there is no parcel 
post treaty with Bulgaria, merchandise cannot be accepted 
for Bulgaria, even though paid at letter rates of postage. 

Articles of mail conforming to the Postal Union regu 
lations will be accepted for registration when addressed 
to any place in Turkey in Europe or Turkey in Asia. 
Registered or unregistered correspondence to be called 
for at the British army post office in Constantinople 
should be marked the letter or package, “Poste Restante, 
British Army Post Office, Constantinople, Turkey.” 

The failure of the last session of Congress to provide 
an appropriation has compelled the post office department 
to withhold payment on claims for lost parcel post 
packages which had been insured. Claims covering 170,000 
cases, involving millions of dollars, have been held up 
because funds were not available. It is expected that 
the present Congress will act to relieve the situation as 
soon as more urgent legislation has been enacted. 

Parcel post packages will now be accepted by the post 
office department for dispatch to Chile, at twelve cents a 
pound. The weight limit is eleven pounds, and the serv- 
ice is subject to the restrictions in Section 180, page 153, 
of the annual postal guide for 1918, and the special pro- 
hibitions detailed in the item, “Chile,” on page 133 of the 
annual postal guide for 1917. Dispatch will be via New 
York, New Orleans or San Francisco, whichever is most 
expeditious. 

War Trade Board Ruiing No. 758 announces that a 
number of changes have been made in postal rulings, 
whereby exporters may use the mails for shipping orders 
to a number of destinations which have been closed dur- 
ing the war. The release applies to some countries with 
which the United States has no parcel post treaties, but 
in the main, parcel post shipments can be made. The 
specifications to be followed are too voluminous to be 
printed here. Postmasters generally are informed regard- 
ing the new regulation. 

Parcel post to Algeria, Corsica and Tunis has been 
inaugurated by arrangement with the French postal ad- 
ministration. The weight limit is eleven pounds, and 
each parcel must be accompanied with two customs de- 
clarations, Form 2967, No. 2 Bis. Parcels cannot be regis- 
tered. The rates applying are: For Algeria and Corsica, 
twelve cents per pound or fraction thereof, plus a transit 
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“It has rubber 
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NOTHING 
FALLS 
THROUGH 


The Victor is made to keep the dirt 
inside. Hold it up to the light— 
not a crack, perforation, or any kind 
of an opening can be seen. The sides 
and bottom are of solid steel and 
tightly welded together. No dirt or 
scraps can work out of a Victor on 
to the floor. Victors “dress 
up” an office; they keep it 
neat and tidy in 
































appearance. 





Metal Office Furniture Co. 


GRAND RAPIDS, MICHIGAN 







































































Minh — 









Roll Top Desk 
Flat Top Desks 
Standing Desks 


Typewriter Cabinets 
Office Tables 





0. 





Variety of Designs 
Quality 


Service 


C. S. Olsen Co., 2521 Moffat St., Chicago 





STN 














152 


OFFICE APPLIANCES 











MR. DEALER: 


No matter in what part of the United States you are 
located, YOU can sell “SECURITY’’ SAFE DEPOSIT 
BOXES to the Banks in your territory. 

















The above illustrates only one of our many stock units ready for 
immediate shipment. Built with heavy 4” steel plate doors. Several 
different finishes to match present equipment. 











ASK THE BANKSIN YOUROWN TOWN ABOUT SAFE DEPOSIT 
BOXES—THEN WRITE FOR DEALER PROPOSITION. 


TARZHAL 


CLEVELAND 





OHIO 





























RIBBONS AND CARBONS 


“‘Symbols of Quality’’ 


The kind of quality that demonstrates itself 
in immediately increasing distribution is in 
these products, as proved by the continued 
and immense stimulus to their sales. We 
have more dealers today than ever before, and 
by our larger and better facilities are able to 
care for them more adequately. Careful pro- 
ductive methods assure satisfaction at all 
stages of the transaction. 


The call for BUCKI Ribbons 
and Carbons is unending. In 
a majority of heavy- 
huying territories 
all over America 
today our dealers 
are profiting by 
this demand. Write 
us now for the op- 
portunity in your 
field 


The Buckeye 
Ribbon & Carbon Co. 


Manufacturers 
1466-68 E. 55th St., Cleveland, Ohie 
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charge of twenty cents for each package; for Tunis, 
twelve cents a pound, plus a transit charge of thirty-five 
cents for each package. 


Post Cards and Envelopes May Be Redeemed. 

Business houses which had a stock of two-cent Gov- 
ernment postal cards and three-cent Government stamped 
envelopes on hand at the time the domestic postage rate 
returned to the pre-war charge, may redeem them at full 
value if presented to their local post office during the 
month of July. After July 31 postmasters are allowed to 
redeem stamped envelopes for their postage value only, 
and postal cards for three-fourths the postage value. 
Three-cent adhesive postage stamps may not be redeemed 
under this arrangement, but must be used up on future 
mailings of any class of mail matter. 


Illinois Manufacturers Push Exports. 

A questionnaire seni to the members of the Illinois 
Manufacturers’ Association has brought responses which 
indicate a deterniination to develop export business with 
great energy. Illinois manufacturers will naturally de- 
vote most of their export efforts into the Latin-American 
countries. as the Mississippi river valley finds its most 
accessible outlet through New Orleans to Central and 
South America. Exports to European and Asiatic coun- 
tries will not be neglected, however. 

Ameng the manufacturers who responded to the ques- 
tionnaire were the Woodstock Typewriter Company, 
Woodstock, Ill. While the export field is not a new one 
to this company, its reply to the questionnaire indicated 
that with the release of transportation facilities, and re 
laxation of export restrictions, it would increase its ac- 
tivities in foreign lands. Arthur Williams, of the Wood- 
stock Typewriter Company, stated that it was concernea 
with deliveries more than getting new orders. 

The company is now some 10,000 machines behind in 
orders. It may be a year before the demand for type- 
writers is satisfied. The pleasant news that the British 
embargo on typewriter imports had been removed early in 
May meant a great deal to Mr. Williams. During the war 
imports of the various makes of machines were based on 
a percentage of the machines imported before the war. 
The Woodstock was not then in the export field, and it 
took considerable ingenuity to get machines into Eng- 
land. A single demonstrator was abducted by one of the 
British departments while it was being put through its 
paces. That produced Government orders, which, of 
course, were admitted regardless of the rationing regu- 
lations. It is needless to say that every advantage was 
taken of the situation to make it possible to increase the 
number of machines shipped to England. 

: West Preparing for Export Boom. 

The efforts of members of the Illinois Manufacturers’ 
Association will be aided by several movements which 
are getting under way. A number of banks in the Mis- 
sissippi valley have formed an association which is to op- 
erate with special reference to financing foreign business. 
A project to deepen the natural and artificial waterways 
hetween Lake Michigan and the Mississippi river will 
give the benefit of water-transportation to the manufac- 
tures of Illinois. 

That the Mississippi valley is in earnest about secur- 
ing a goodly share of the export business is shown by the 
action of the St. Louis Chamber of Commerce. The 
United States Shipping Board was requested to charter 
to or build for St. Louis interests twenty vessels of 8,000 
tors deadweight. These vessels are planned for the car- 
rying trade in European, Latin-American and Oriental 
‘commerce. In reply the Shipping Board wired: 

“This is the first direct bid we have received for ships 
and I want to congratulate you on the fine spirit which 
prompted your great organization in recognizing that the 
way to move your exports is to buy your own ships. We 
will hold a special meeting of the United States Shipping 
Board within a few days and advise you further as to 


what we can do toward co-operating with you in your 
endeavor to charter or to buy these ships.” 
Condit Takes a New Job. 

Yan Condit, for about thirty years with the Tower 


Manufacturing and Novelty Company of New York City, 
resigned on June Ist to represent Kimpton-Haupt & Com- 
pany of that city in the same territory that he has here- 
tofore covered. Mr. Condit is a well known specialty 
man, and has had a long experience in the business. His 
acquaintance among the stationery trade is extensive and 
his friends are legion. 
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Now Ready—Samples of Some New Wabash Supplies 


Some Better Grade aP ese - 
Supplies You Should Stoc 


Have you seen samples of Insertable Guides, 
Leathertuff Folders, Tang Folders, Colored 
Celluloid Alphabets; 30 point pressboard Name 
and Number Index; Expanding Folders; Insert 
labels for Metal Tips and other Better Grade 
Supplies for Filing Cabinets? 








Leathertuff Folder with Tange; Insertable. Tab New Wabash Supply Cos 

and Expansion Features Soon Ready—Ask for it NO 
There are still a few desirable locations THE WABASH CABINET CO. Also manufacturers highest quality 
open for exclusive dealers in this and Main Salesrooms, Executive Offices and Factories Filing Cabinets, Systems, and Supplies 
foreign countries. Established 1883 WABASH, IND. for Filing Cabinets. 
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THE CLIMAX LINE DATER and CLIMAX NAME PLATE DATER A SERIES of CLIMAXES 
Patented, other Pa Pendi 
NAME PLATE DATER can also be fur- ae — The Greatest TIME SAVERS on the MARKET 


nished with Wheels for all languages. These Machines are ALL METAL (with the ex- 
» . ception of the Rosewood handle) with metal 
THE TRAUT & HINE M’F’G CO. also 


type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust and rust 
make thumb tacks, pencil clips and the 


proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
machine. Prompt deliveries. 


well-known “Kon Kave Kut” Pencil 


Sharpener. 


CLIMAK LINE DATER 


CLIMAX NUMEFRING MACHINE Patented. other Patents 


Patented, other Patents Pending 


Six Wheels Our proposition for 





I to 999,999 dealers and agents in 
Three all countries of the 
Movements: 


world is an attractive 


Consecutive, ANSWERED ene. Write for our 


Repeat, 


Duplicate. JUL 1 5 20 illustrated catalog. 


Te Facsimile of Imprint 


THE TRAUT & HINE M’F’G. CO. 
1 UNION SQUARE, NEW YORK CITY, U.S. A. 


123456 FACTORY, NEW BRITAN, CONN., U.S. A. tt 15.20 





y wary of Iuprint Export Department for Europe and the British Empire, 9 and 10 Cheapside, London, E. C. 
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AN-DE 





On ICE equipment is not bought hastily. Hard 
usage demands the best that money and skill 
can produce. 


DAN-DEE Waste Baskets combine in large measure those qual- 
ities so essential to a perfect basket. Pleasingly 
ornamental in design and finish, durable, fire- 
6 and sanitary in construction, they have 

een accorded preference wherever and when- 
ever the best is sought. 


DAN-DEE Waste Baskets are made in two styles in 
Round, three in Square; and a choice of finishes to har- 
monize with any surroundings. 














DAN-DEE Waste Baskets are staple goods everywhere, carrying 
a profit quite as attractive as the merchandise itself. Prices and 
discounts quoted upon request. If you are not selling the 


DAN-DEE, write today. 


| ERIE ART METAL COMPANY 
| ERIE, PA. 

















Associate Endurance with Winnebago 


We have perpetuated the virtues of those original Americans— 
the Winnebago Indians—in our name. ‘The original Winnebagos 
led the neighboring tribes in industry, skill and endurance. 
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So we contrive shape and finish Winnebago Desks and Tables so 
as to enhance the industry and skill of user, and the material and 
workmanship as a guarantee of endurance. Send for our catalog. 


Winnebago Furniture Manufacturing Company 
Fond du Lac, Wis., U.S. A 
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Theophile Thonet. 

Theophile Thonet died some weeks ago at his home, 
174 Prospect Park West, Brooklyn. Mr. Thonet was vice- 
president, general manager and a director of S. E. & M. 
Vernon, Inc., manufacturers of blank books at 67 Duane 
street, New York. He was born in Belgium sixty-five 
years ago and was brought to this country by his parents 
when three years of age. He was educated in the public — 
schools of New York and entered the writing paper man- 
ufacturing business. His connection with S. E. & M. Ver- 
non, Inc., began more than twenty-five years ago. He 
was a member of Minerva Lodge, F. & A. M., a trustee 
of the Bushwick Savings Bank, a past regent of Acme 
Council, Royal Arcanum, and a past grand regent of the 
Grand Council, Royal Arcanum, of the state of New York. 
He was also a member of the Royal Arcanum Veterans’ 
Association. His wife, three sons and two daughters 
survive him. 
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‘PA PEROID” 


Filing Containers are known 
the country over for their enduring 
service. They stand the test—in the 
file, on the desk, in the pocket, in the 
traveling portfolio. 





The many varieties of Paperoid Filing Con- 
tainers are listed in Price List No, 37. 


WRITE FOR A COPY 


Alvah Bushnell Company 


Durable Filing Containers 
925 Filbert Street, Philadelphia, Penna. 


H. H. Hornbrook. 


H. H. Hornbrook, general: manager of the Consolidated 
Typewriter Company, Tampa, Fla., lost his life in an 
automobile accident. The cause of the accident was not 
explained. The body was found under the automobile in 
ten feet of water. 

- F - 
George R. Morrissey. 

George R. Morrissey, who passed away at Minneapolis, 
Minn., May 25, was president of the Farnham Printing 
& Stationery Company of that city. He was born at 
Galena, Ill, August 19, 1865. In 1907 he assumed the 
presidency of the Farnham Printing & Stationery Com- 
pany. He was a member of several civic clubs, as well 
as belonging to the Knights of Columbus, the Interlachen 
Club and the Minneapolis Athletic Club. The widow, two 
sons, a step-son and a sister survive. 


' &F -& 


Henry A. Lambert. 
Henry A. Lambert, who passed away at Asheville, N. utters 


C., in May, was formerly prominent in the pen business, 
having operated after the Civil War with James C. Aiken 
under the firm name of Aiken, Lambert & Company. He 
was born at Woodbury, Conn., August 7, 1837. For the 
past ten years he had made his home in Lowell, Mass. 
He had traveled extensively, spending his winters in the 








For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 


South. Pneumonia carried him away. Four children, etc., toa thickness up to 
thirteen grandchildren and a half brother survive 3 inches With a 
ok +- ‘ : 


Edward Charles Band. 


Edward Charles Band, who died at his home in Chicago 
June 16, was one of the pioneers of Chicago. He came to 
the city in 1869. In 1870 he entered the employ of C. H. 
Hanson, engravers and stamp manufacturers. He was 


Golding Cutter 
—Zip it is done in an in- 
stant and the edge is 





secretary of the company at the time of his demise. Mr. The Pearl Cutter clean and straight. 

Band was a devoted yachtsman, and a charter member of p ? q 
the Columbia Yacht Club. He was also a member of Made of iron with steel knives. Very durable— 
Lincoln Park Lodge, No. 611, A. F. & A. M., and of easy to operate. Sizes 


_ ¥ a - oe ee} Ph oe Ese : f . 
Teutonia Lodge, No. 97, K. of I -— [The widow and four are varied, 13 in. up to 
children survive. Mr. Band was 68 years old. : 

42 inches. 


r S. Morri These cutters in large 

Pa. a use by printers, multi- 
r. S. Morris of T. S. Morris & Company, wholesale graph users, bankers 
stationers and paper dealers in Madison, Wis., died some and offices of all kinds 
weeks ago. Mr. Morris was a prominent and highly re- c » 
spected citizen in Madison and his loss is deeply regretted 


. We make also a line of 
in that community. 


Power Cutters, Small Table 
Card Cutters, Printing 








George R. Morrissey. Presses, Tableting Presses 
George R. Morrissey, well known throughout the Middle and Printers’ Tools. 
West as president of the Farnham Printing & Stationery . 
Company of Minneapolis, died several weeks ago. Dealers Wanted 
Mesopotamian Imports. Golding Mfg. Co. 
Imports through the post of Bassorah, Mesopotamia, Franklin, M:zss. 


The Golding Cutter 


for 1917 included $59,969 worth of stationery, and type- 
writers valued at $2,516. 
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‘GET IN th° CIRCLE’ 























ht oe 
of CARRIB DEALERS 


Sell clean, clear carbons that 
give the maximum of durability 
—make sharp and permanent 
impressions. 


Carrib Carbons 


Assure satisfaction to the trade 
and to the consumer. 


A Paper for Every Purpose 
Dealers’ prices on request 


Carrib Mfg. Corporation 


CHICAGO, ILL. ROCHESTER, N. Y. 
202 S. State St. 46 Stone St. 


**Carrib means quality’’ 








MCcM RING BOARDS 


Heavy Tar Board, covered with Artificial 
Leather, Black Cloth Back, Rings set 23 inches 
Centre io Centre, to fit Arch File Punching. 








Each 
Note, $1.15 
Letter, 1.25 
Cap, 1.35 


Special sizes 
to order 


Discount to 
the trade 





McMillan Book Co. 


509-511-513-515 E. Water St., Syracuse, N. Y., U.S.A 














Sor he ATCNION oftie’ * 
Manufacturer, » 











Malden, Mass. 

James M. Cosgrove would like to get in touch with a 
responsible concern which wishes to sell its products in 
the New England states. Manufacturers may address 
him at 108 West street, Malden, Mass. 

Paris, France. 

Edward and Victor Merchal, dealers, 67 Avenue Ledru 

Rollin, are interested in roll top desks. 
Piraeus, Greece. 

A. Syntelis desires to undertake representation of Amer 
ican houses, exporters of “goods of all classes.” Infor 
mation is expected later by Office Appliances, indicating 
the exact lines desired. 

Soerabaya, Java. 

Consul Harry Campbell requests catalogues covering 
the American field of manufactures for his reference file 
The consulate at Soerbaya was established recently, and 
has no file of American catalogues at this time. 


Consular Catalogue Requests. 


United States consuls and consular agents throughout 
the world are adopting the plan of filing American trade 
catalogues and other business publications for the con- 
venience of the business men who may call. Recent 
requests reported through the Department of Commerce 
and Labor follow: 


Chinese Technical Schools Listed. 

A list of Chinese technical schools has been transmitted 
to the Bureau of Foreign and Domestic Commerce by 
Commercial Attache Julian Arnoid. Manufacturers de- 
siring the list can secure it from the Department of Com- 
merce, or its district or co-operative offices, by requesting 
File No. 9696. 


List of Barranquilla Consumers. 


A classified list of the principal manufacturers and mer- 
chants of Barranquilla, Colombia, has been prepared by 
the consul, and may be obtained from the Bureau of For 
eign and Domestic Commerce or its district and co-oper- 
ative offices. Ask for File No. 113,771. 


Opportunities for Foreign Trade. 


The business tips which iollow are collected from all 
points where the United States has commercial attaches 
and consular offices. If the reader wishes to follow any 
of the prospects, he can obtain the name and address by 
requesting the information from the Department of Com- 
merce, Washington, D. C., mentioning the number which 
identifies each paragraph. 

29441—Catalogues of various types of furniture are de- 
sired by a firm in British Honduras. Reference 

29761.—The purchase of office supplies and stationery is 
required by a man in Denmark. Correspondence may be 
in English. 

29670.—The purchase or agency for the sale of printing, 
typewriter, waxed, and emery paper, and writing paper in 
boxes, is desired by a man in Italy. Correspondence may 
be in English. References. 

29664.—An American export company, which has estab- 
lished offices in Cuba and Colombia, is about to establish 
also an office in Chile, and wishes to represent American 
manufacturers in these countries. References. 

29241—A company of wholesale dealers in France de- 
sires to purchase and secure an agency for the sale of 
office supplies, stationery, typewriters and accessories. 
Correspondence should be in French. Reference. 

29284—The purchase and the agency for the sale of 
office supplies, inkstands, punches, pins, inks, fountain 
pens, etc., are desired by a firm in Sweden. Quotations 
should be given f. 0. b. New York. Reference 

29757.—An agency is desired by a man in Italy for the 
sale of stationery and supplies, carbon paper, typewriter 
ribbons, fine gold in sheets, bronze powder, and Paris 
gold. Correspondence may be in English. References 
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Satisfaction Magnifies Service 


The satisfaction you include when 
you sell Imper al Desks magnifies the 
service you perform when you sell 
them. 


Imperial Desks 
reflect the designers’ knowledge of office 
conditions, the art of the furniture 


craftsman, and the skill of the expe- 
rienced woodworker. 


Send for Catalog No. 17 


Imperial Desk Company 


Export Office: Main Office and Factory 
25 Whitehall Street Florida and Devon Streets 
Ncw York City Evansville, ind. 


























Notice of Move to Larger Quarters | 





prices. 


326 Broadway 





care of the increased trade. 


We have moved our General Offices and Re-Manufacturing Plant from 
the old location where we have held forth for several years at 316 
Broadway, to the new location 


326-330 BROADWAY, NEW YORK CITY 


Here we will have more than double the floor space previously avail- 
able for turning out the famous 


Ramer Re-Manufactured Typewriters 


We fully appreciate the fact that the future will constantly demand 
more and more of typewriter rebuilders, and we are prepared to take 
Dealers are looking to us to supply thém 
with machines in greater quantity, and we are making a heavy invest- 
ment in space and new equipment because we have complete faith in 
the business future. 


We invite you to visit our new place and we solicit your inquiries for 


WHOLESALE TYPEWRITER COMPANY 


W. W. RAMER, President 
New York City, U. S. A. 


| 
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Faultless 
Turn ng Post 
Machine Posiing 
Ledger 


No Other Machine Bookkeeping 
Ledgers Have These Features: 


No. I—DETACHABLE RATCHET BRACKET STAND— instead of cumbersome wood stand. Ad- 
justable to any angle. Sheets within easy reach—increased speed. 
No. 2—NON-SLIP POSTS—special milling engages sheets and prevents slipping to center or sagging. 
No. 3—TURNING POSTS—oval shape and turning feature holds sheets securely when ledger is 
unlocked. 
DESCRIPTIVE CIRCULAR AND AGENCY PROPOSITION ON REQUEST 


STATIONERS LOOSE LEAF COMPANY 


25-27 South Market St. 246 Nroadway 203 Broadway 
CHIt AGO MILWAUKEE NEW YORK 
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The New Amfil 
Non=-Blooming Platen 


IGHT years ago we offered the dealers a 
platen material which we guaranteed not 
to harden. 








i 
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We are now ready to furnish not only a non-hardening 
platen, but also the AMFIL Non-Blooming Platen, 
which will go a long ways toward eliminating paper 
feed difficulties. It grips the paper. 


PLATENS 
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While the AMFIL platen has 
given good service, there has 
been a glazing feature that 
we have wanted to eliminate. 
Sulphur is the ingredient in 
all rubber compounds that 
blooms and sparkles and will 
turn the blackest and cheap- 
est compound into a new 
white rubber. This bloom of 


STAND FOR 
ae 


the sulphur has also been the 
cause of glazing and con- 
sequent paper slipping on 
many makes of typewriters. 
The newest AMFIL platen 
positively does not bloom. 
It has already been sold to 
dealers who have been quick 
to recognize the new feature 
as a valuable improvement. 


The house of AMES stands for quality, improvement 
and service. We are located in four large centers for 
convenience and prompt service to the trade. Let us 


A Little Bit 
Added to 





serve you. 


Our Tale 


607 So. Dearborn St., Chicago 
507 Mission St., San Francisco 


Ames Supply Company 


82 Duane St., New York 
1627 Champe St., Denver 
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29677.—A company in this country having agents in 
Egvpt, Hawaii, England and Australia desires to secure 
the representations of firms for the sale of talcum powder, 
pencils, cotton goods, silk hosiery, and paper. References. 

29328—Catalogues are desired by a trading corporation 
in China, with a view to securing agencies for the sale ot 
hardware, heavy metals, machinery, chemicals, stationery, 
piece goods, fancy goods, paper, upholstery, etc. Refer- 
ences. 

29523.—A man in Italy desires to secure an agency for 
the sale of stationery and supplies, carbon paper, type- 
writer ribbons, fine gold in sheets, bronze powder, and 
Paris gold. Correspondence may be in English. Ref- 
erences. 

29236—A man in Italy wishes to secure a general agency 
for the sale of manufactured articles, silk stockings, small 
metal wares, chemical products, typewriters and other 
general merchandise. Correspondence should be in French 
or Italian. Reference. 

29460—The representative of a firm in Holland who will 
shortly be in this country desires to he placed in touch 
with firms in view of securing their representation in 
Holland and its colonies by introducing American goods 
and attending to American interests in every possible 
way. 

29637.—A person in Wales wishes to purchase or to 
secure an agency for the sale of office equipment of all 
kinds, including furniture, typewriters and duplicating ma- 
chines. Catalogues and price lists are desired. Terms, 
cash against documents at destination. 

29719.—An agency firm in Colombia desires to be placed 
in touch with exporters with a view to advertising and 
selling American goods in that country. Correspondence 
should be in Spanish. References. 

29498—An American who is acting as the representative 
of a firm in France desires to purchase and secure an 
agency for the sale of sugar, coffee, canned fruits, pre- 
serves, jams, salmon, tuna fish, cutlery, cement, type- 
writers, stationery and fire and marine insurance. Ref- 
erences, 

29371—A man in New Zealand desires to secure an 
agency from manufacturers only for the sale in Australia 
of paper of all kinds, printing machinery, bookbinding ma- 
chinery, printing ink, type, forms, fancy leather goods, 
stationery, office fixtures and bookbinders’ supplies. Ref- 
erence. 

29756.—A firm in Norway desires to purchase and secure 
an agency for the sale of office appurtenances and supplies, 
stationers’ stocks, paper products, and printing supplies 
and kindred lines. Quotations should be given c. i. f. 
Norwegian port. Payment through bank in New York. 
References. 


29365—An American firm is about to send a representa- 
tive to South America via Cuba and desires to secure 
agencies for the sale of dyes and chemicals, hardware, 
tools, house furniture, shoes, machinery and motors, type- 
writers, cotton and woolen goods, automobiles and auto- 
mobile accessories. 

29264—-Paper importers in Peru desire to receive cat- 
alogues and samples of bond, writing, book and newsprint 
paper: envelopes and fancy stationery, and glazed, grease- 
proof, wrapping, ledger, linen bond, typewriter and ma- 
nila wrapping paper. Correspondence should be in Span- 
ish. Reference 

29638.—The purchase of typewriter paper, carbon paper, 
ribbon, and a numbering machine of type about 11/32- 
inch, 5-letter, is desired by a firm in British East Africa. 
An agency for these goods is desired later. Quotations 
should be given f. o. b. American ports. Terms, cash 
against documents. Samples, prices and catalogues are 
requested. Reference. 


29445—The purchase of. penholders of various lengths, 
the minimum to be 60 millimeters, is desired by a man in 
Spain. A wide range of types is desired in cheap, mod- 
erate-priced and high-priced penholders, and something 
novel is particularly desired. Correspondence should be 
in Spanish. References. 

29331—A limited liability company is being formed in 
a city of Spain to do a general importing business. The 
associates wish to establish connections with firms ex- 
porting construction materials, machinery, chemicals, tex- 
tile products, office supplies and automobiles. They are 
also in a position to handle shipments of grain and flour. 
References. 





AKTIEBOLAGET 


I. M. GOTHE 
Book andPaper Trade 


STOCKHOLM, SWEDEN 
One of the largest Wholesale and Retail 
Houses in Stockholm, founded in 1869, large 
turn-over of all kinds of writing and draw- 
ing materials and office machines, wants to 
enter into connection with manufacturers of 
these articles. 











THE KING OF 
ENVELOPE SEALERS 





SAUNDERS’ Sealggraph 


Seals and counts envelopes of all kinds and 


sizes—100 to 300 per minute. Made in three 
models—hand power, electric and automatic. 





The most practical, simple, durable and effi- 
‘cient sealing machine ever made. Has no 
sponges, pads or wicks to get gummy—no 
chains to work loose—BRASS gear driven. 





MORE AGENTS wanted. Write us for our propo- 
sition. Some desirable territory still open. 


SEALOGRAPH COMPANY 


1700 Brooklyn Avenue Kansas City, Mo. 









The Clemetsen Company 





LEMC® A“2 in 1” 

IDES Clemco Desk 
wr Snicasc.us<~ has personality; 
it is versatile, like 
the stenographer 
who can also keep 
books, figure costs, 
etc. Both fill their 
double functions 

ell—-the ‘2 in 1” 
Clemco does so with- 
out sacrificing utility 
in a single instance 








Let us send you com- 
plete information. A 
postal inquiry will get 
prompt attention. 


2608 Flournoy Street 
CHICAGO, ILL. 
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PEEREESS 
MASTERGAUSE 


THE DOMINANT CARBON PAPER 


Mastergause is a Carbon Paper 
Revelation! It is the stenog- 
raphers. delight! It answers 
the Carbon Paper question as 
it has never before been 
answered. 


For your own satisfaction com- 
pare Mastergause with any 
other sheet of Carbon paper. 


Peerless Carbon & Ribbon Mfg. Co. 


UNITED STATES: 113 West Broadway, New York, N. Y. 


EUROPE CANADA, Toronto 
39-40 Shoe Lane 176 Richmond St., West 
London, England 








UL 


Underwood’s 
EVERLASTING BANK INK 


Writes a beautiful 
brilliant blue, quick- 
ly turning to an in- 
intense, permanent 
black. 


Famous 


For 
Quality 


Convenient pourout 
on each bottle. For 
sale by all reliable 


stationers. 





Manufactured by 


John Underwood & Co. 


New York 


Boston Toronto London Paris 


7 


29279—Agency and the purchase of lard, canned meat 
or fish, salted bacon or lard, crude and prepared leather, 
tanned hides, watches and articles in gold plate, type- 
writers, machines and machinery in general, cloth, house- 
hold articles, glassware, general hardware and novelties, 
are desired by a firm in Italy. Correspondence may be in 
English. References. 

29470—Agencies in Poland and Scandinavian countries 
are desired by the representative of an import company in 
Denmark, who is in this country, for the sale of industrial 
raw materials, machinery, tools, farming implements, 
leather, leather manufactures, printing presses, typewrit- 
ers, wearing apparel, dry goods, toilet articles, paints, au- 
tomobiles, hardware and general merchandise. References 

29617.—The purchase and agency for electrical machin- 
ery, motors, copper wire and cable; vehicles, office supplies 
and appurtenances; miscellaneous paper products; engi 
neering and building. equipment, doors, sashes, blinds, 
etc.; house furniture and decorations; bank, office and store 
fittings; rubber, rubber goods, and wall paper are required 
by a firm in Norway. Terms, cash against documents. 
Reference. 

29400—A representative of a firm in Spain is at present 
in this country and desires to purchase and secure agen- 
cies for the sale of arms and ammunition, camping out- 
fits, tents, luggage, fishing tackle, sporting clothes, cam- 
eras, thermos bottles, automobiles, bicycles, motorcycles, 
camp furniture, aluminum goods, typewriters, articles for 
dogs, mcetor robes, automobile accessories, and all other 
kinds of sporting goods. References. 

29446—A company in India desires to secure agencies 
for the sale of cotton gin machinery, general hardware 
and all classes oi sundry goods, and requests samples of 
buttons, brushes, ties, collars, handkerchiefs, rubber balls, 
razors, knives, locks, paper, stationery etc. Terms: Draft 
payment at destination on 30 days’ sight draft, documents 
to be delivered against payment, commission of 3 to 5 
per cent always to be reserved. References. 

29711.—The purchasing agent of a firm having large 
department stores in several different countries is in the 
United States and wishes to purchase for immediate de- 
livery wearing apparel, cotton piece goods, cheap watches 
and alarm clocks, cut glass and glassware, electrical goods, 
laundry machinery, bakery machinery, furniture, station- 
ery novelties, fountain pens, motorcycles, pianos, rubber 
goods, silver and plate, good imitation jewelry, china and 
earthenware, hardware, photograpnic apparatus, etc. Pay 
ment, cash, or terms suitable to seller. References. 

29369—Electric heating and cooking appliances, elec- 
tric light fittings, electric wire, electroplaters, brushware 
painters’ brushes, crockery, malleable iron pipe fittings, 
builders’ hardware, glass bottles, electroplated ware, plas- 
ter boards, wall boards, oak, redwood and Oregon lumber, 
advertising novelties, lithographic printing, new and re- 
built typewriters, carbon paper, typewriter ribbons, office 
filing and card systems, and roofing felt are required by 
a firm in New Zealand. Agencies will also be accepted 
Quotations should be given f. o. b. port of shipment 
Terms, cash against documents under New York letter of 
credit. References. 

29346—A firm in Spain desires to secure agencies on a 
commission basis for the sale of industrial and agricul- 
tural machinery, vehicles, automobiles, motor cycles and 
bicycles; electrical material and apparatus, such as lamps, 
motors, fans, plates, stoves and water-heating apparatus; 
oftice furniture and supplies, such as new, second-hand 
and rebuilt typewriters, ribbons, dating and numbering 
stamps, paper, wax, ink, metal and rubber stamps and 
calculating machines; pianolas; billiard tables; gramo- 
phones and disks; films; printing materials, and construc- 
tion materials, including cement, lime, pressed bricks and 
tiles; glassware; builders’ hardware; elevators, and plumb- 
ing supplies. Correspondence should be in Spanish. Ref- 
erences. 

Ask Protection for American Graphite. 

The new tariff bill is to include protection for American 
producers of graphite, if Congressman Heflin, of Alabama, 
has his way. He seeks to protect American investors in 
graphite mines in the United States against the competi- 
tion of foreign producers. Graphite is produced in several 
states, including New York, Pennsylvania, Alabama, South 
Carolina, Montana, Colorado, Texas and Alabama. Our 
annual imports from Madagascar, Mexico and Ceylon 
have been valued at $1,200,000. The chief consumption 
is for crucibles. Pencils are concealed in a five per cent 
consumption of the total, listed as “other uses.” 
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Bentley-Gerwig Desks Win on Price and Quality 


EALERS find 

Bentley - Ger- 
wig Desks good 
sellers and quick 
“repeaters.” Write 
for _ particulars 
about the entire 
line. 


I. deliver high 

values and as- 
sured utility with 
every  Bentley- 
Gerwig Desk. 
Our quality is 
dependable and 
uniform. 








BENTLEY & GERWIG FURNITURE CO., Parkersburg, W. Va. 











01 4 LALA 


COUNTERSUNK ROTARY COVER FLUSH WITH 
TOP SURFACE OF THE INKSTAND 


Entirely New Idea 


Swings Easily to One Side to 
Open Dip Cup. . 


a” Has All Other Features of the 
Pat. Oct. 24,1916. Popular GEM Line. 


3x3x1} in.—No. 5 


CUSHMAN & DENISON MFG. CO. : 240-242 West 23rd St.. NEW YORK 











PUG AUONNAS LA NTAN ALvNN tie iu i TR 
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THE STANDARD ENVELOPE SEALER 
Try it 10 DAYS Free 


The Standard Envelope Sealers are the most widely distributed 
sealing machines yet manufactured. They are simple in con- 
struction, automatic, noiseless, and built to last a lifetime. 


MODEL F.—-(hand-operated)— 
Capacity 100-150 per minute...... $35 
MODEL H.—(hand-operated)shown at left 50 
Capacity 200 per minute......... $ 
MODEL M.—(motor-driven) — 95 
Capacity 250 per minute......... $ 






THE STANDARD a 
STAMP AFFIXER di 
Register 


This is the lightest, speed- 
jest and most efficient 
stamping device on the 
market. It protects you 
against loss and imperfect 
adhesion of stamps. 
an save 7 these machines. ’ * 
They have whey FF pny on — eee ae ©. S. Government 10 Days Free Trial 
Department, Bell Telephone System, Standard Oil .Co., General Electric Co., A request on your business 
Goodyear Tire Co. and Thousands of others. stationery will bring the 
A few more competent general agents wanted machine desired for 10 
STANDARD ENVELOPE SEALER MFG. CO. days’ Free Trial without 


Somerville, Mass., U. S. A. any obligation to purchase. 


$20 


















Quality Tells 


We know how to 
make Quality stand 
out in furniture 
that is why you 
can always tell a 
“Tell” Desk. 


Selected kiln dried 
lumber and skilled 
workmanship set a 


quality standard in 
Tell City Desks. 


Tell City Desk Co. 
Tell City, Indiana 














Mr. Dealer, you ought 
to have our catalog— 
May we send it to you? 
















Every Feature of This Table 
Is a Real Selling Point 


Here is an all steel table so simple in con- 
struction, so obviously useful and practical 
that it is quickly recognized wherever dis- 
played, as a genuinely good buy. One of 
its startling features is its low price. 
Folds Quickly or Stands Rigid 

Combines absolute rigidity, when in use, 
with a quick “fold-up” feature which makes 


this table one of the handiest and most in- 
dispensable pieces of futniture in an office. 


Write for our catalogue and mention No. 16 


PREMIER BED COMPANY 


Mishawaka Indiana 
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RIBBONS & CARBONS 
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Attleboro, Mass. 


D. Theron Burnett has opened a store here carrying a 
full line of typewriter ribbons and carbons. General office 
and bookkeeping supplies will also be stocked. 


Cincinnati, Ohio. 


The Ault & Wiborg Company has inaugurated a na- 
tional advertising campaign to help dealers sell its ribbons 
and carbons. 


New York, N. Y. 


Jury duty on a murder case has drawn heavily on the 
ribbon and carbon field. A recent panel called Charles 
Gordon, Horace G. Teele and A. P. Hoffman. 


San Francisco, Calif. 


D. R. Pinney, manager of the ribbon and carbon de- 
partment of Payot, Stratford & Kerr, enjoyed a two- 
weeks’ outing in June. 


Blind Girl Typists Qualify in Business. 


\t an international conference of the blind at Toronto 
in June the fact was brought out that the Perkins Insti- 
tute, of Boston, had graduated fourteen blind girl typists, 
each of whom has secured employment in an office, taking 
dictation from a talking machine, and transcribing the 
correspondence with speed and accuracy on a typewriter. 
\ delegate from East Orange, N. J., stated that in the 
offices of the Crocker-Wheeler Company a blind stenogra- 
pher even files letters and documents. Instances were 
also cited in which the blind are doing intricate assembly 
work. In Detroit there are sixty blind people working 
beside operatives with normal sight at wages, which for 
the blind, are higher than in any other city in the world. 


U. §S. to Sell Surplus Platinum and Iridium. 


Sales cf Government surplus platinum and iridium are 
to be made through the New York Assay Office, under 
the committee on sale of materials, New York District 
Ordnance office, 1207 Broadway. The minimum offer con- 
sidered will be for ten ounces; the maximum, 1,000 ounces. 
The platinum will be delivered in the form of grains or 
sponge. Minimum prices established are $105 per ounce 
for platinum and $200 per ounce for iridium. Cash is re- 
quired in advance. 


Want Enemy Trading Act Repealed. 


\ sentiment is growing in the East to have President 
Wilson repeal the trading-with-the-enemy act. The State 
Department and the Senate are receiving requests that 
this be done in advance of the ratification of the treaty, 
to avoid handicapping American trade in its competition 
with other nations, which are expected to take this action 
in the immediate future. 


Chicago City Clerks Strike for Increase. 


More than 800 city hall clerks, many of them typists 
and stenographers, struck for increased wages in June. 
Their action tied up public business in many departments. 
A compromise was effected in the increase to be allowed, 
and work was resumed. The clerks are organized into a 
union. 


Edison on the “Square Deal.” 


\t a dinner in his honor given by dealers handling his 
devices in New York June 27, Thomas A. Edison held 
that the square deal is fatal to radicalism. He said there 
can be no social revolution in the United States or Can- 
ada because our Government and Canada’s are founded 
on the ideal of giving everybody a fair show. 
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You'll Say So 


Yourself — 





Perhaps you aren’t satisfied with 
the typewriter ribbons and carbon 
paper you’re handling—good, but 
you think there ought to be some- 
thing better. Well, just send for our 
proposition. We have been devel- 
oping manufacturing methods for 
fifteen years and our product now 
meets a high standard. We believe 
you'll like to handle our goods. We 
won't say here that we have the 
best quality and the best service, 
but we will gladly send you sam- 
ples and prices—and we have faith 
that you’ll say so yourself. 


The Mercury Manufacturing Co. 


Manufacturers of Carbon Papers 
and Typewriter Ribbons 


ROCHESTER, N. Y. 


HM 
| 





ZELLERS-STEVENS 


INCORPORATED 
52 Broadway, New York, U. S.A. 


Cable Address: Zellsteven, New York 
Depository: Atlantic National Bank 


Foreign Trade Representatives for Manufac- 


turers of Office Equipment and Supplies 
EXPORTERS OF 


Adding Machines Inks, Writing and 
Addressing Machines Printing, Ink Tablets 
Carbon Papers Metal Office Furniture 


Card Index Systems Fountain Pens and 
Desks and Chairs Pencils 


Duplicating Machines 
Duplicator Supplies 
Filing Cabinets rebuilt) 


ie ws . Ee -s9 wanes ane Typewriter Ribbons 


Time Recorders 


Writing and Printing Papers 


Quotations cheerfully furnished on 
any goods obtainable 


Also act as Purchasing Agents for 
Dealers Abroad. 


CORRESPONDENCE INVITED. 








1) LUN 


Typewriters (new and 
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BIATIONERY 








. Rebuilt Typewriters 
All Standard Makes 








at as low prices as consistent with : 
Baltimore, Md. 
Honest Work and Good Quality The Falconer Company suffered a slight fire loss in 
June. 

All machines guaranteed against defect. ** 8 
The well known house of Lucas Brothers, at Water and 
Courteous and Prompt attention Bowley rete has —— the ground at the northeast 
corner of Cheapside and Lombard streets. Later they 
to inquiries. expect to erect a building on the new site connecting with 


their present plant. 


Price list on application 


Boston, Mass. 
Frank J. Merrill, who has been connected for twelve 
years with Thorp & Martin Company, will shortly go into 


business for himself. 
~ * * 





The stationery business of Francis Doane Company, 
which was established in 1820, has been purchased by F 
D. True. Mr. True was formerly with the Library Bu 
reau and also stationery manager of the Willett-Sears 
Company. 

Brantford, Conn. 

David Jacob has bought the stationery store of Meyer 
Leshine. 

Cadiz, Ohio. 

John Hanna has purchased the stationery and bcok 
stock of the store of the late N. A. Hanna and will con- 
tinue the business under the name of Hanna’s Book Store 


THE HARRY A. SMITH sh Chicago, Ill 
TYPEWRITER co Fire in the new wholesale warerooms of the Horder 
° stationery stores early in June interfered with the plans 
Wholesale—Export for opening the structure for business. 
CH GO Detroit, Mich. 
218 N. Wells St. ICAGO, ILL. A new store, handling complete lines of office furniture, 
stationery and engraving, has been opened at 19-21 La- 
fayette boulevard, by the Sanders-Burridge Company. 
Everett, Wash. 
The Puget Sound Papeterie Company has been incorpo 
rated with capital of $100,000. Papers were filed by D. N. 
Peterson, Lan Larson and D. C. McCombs. 


Why You Will Like Memphis, Tenn. 
These Second Sheets FI Hoag 90 S a ee 


Moultrie, Ga. 
. Gidden has opened « stationery store in th 














1S 


(1) They produce clear carbon copies. Irby D 

(2) The paper is light enough for mani- city. | 
folding, strong enough for handling. New York, N. Y. 

(3) They stand up in the files. Joseph P. Coyle, of Coyle & Gilmore Company, has 

sailed for Europe to spend two months in studying the 


(4) The price is reasonable. papeterie market. 
ok * 


E. R. and J. B. Marcus, 100 West 78th street, have in- 


Clear Co corporated The Modern Cigar & Stationery Store with a 
capital stock of $10,000. 


‘*Made to give satisfaction’”’ 


Paul Latham, who has been secretary of W. C. Horn, 
Brother, & Company, has resigned to go into the com- 
mission business with his nephew. 

x * 

G. P. Snyder, C. J. Campbell and M. Winburn have 
These carbon copy sheets area good quality, incorporated the G. _ Printing Company to make blank 
light weight, strong paper —the best for the books and stationery. The capital is $50,000. 


urpose. Four serviceable colors — 4 ; = . 
_— Al M. Silberstein & Company has incorporated to 


Canary, Pink, Goldenrod, White operate a stationery and office supply store. Capital, $50, 
000; incorporators, H. L. Horwitz, 291 Broadway, J. G 


1000 sheet packages—8}x11 Cohen and B. Levey. 


2K * 


The Standard Office Equipment Company, to manu 


A profitable item for dealers. 

Write for samples. facture stationery specialties, has been incorporated with 
capital stock of $20,000. The incorporators are E. J 
Schneider, 2117 Vyse avenue, the Bronx; Mitchell Cahn 


Gerbrick PaperCompany § 21 tl Tice. 


Philadelphia, Penna. 

Despite efforts to restore surplus Government s 
tionery stocks to regular trade channels, it seems that an 
outlet has been provided in this city, selling to the con 


ta- 


Neenah, Wisconsin 








en sabre 


ene Bre 9 


ewe ae ar 











July, 1919. 





OANA Ps A a PY A 


Chair 
Comfort 


Cook “‘Quality’’ Spring 
Back Typewriter Chairs 
are made to give the 
highest degree of com- 
fort. The seat is care- 
fully shaped and the back 
is adjustable to a posi- 
tion so as to properly 


LISRIDGES MS 





support the back of the 
user. They are not espe- 
cially adapted to loung- 
ing, but are especially 
suited for those who 
have work to do and 
want it done quickly. 


These chairs are used 
throughout the country 
and in the numerous 
cities abroad. Thereason 
for their wide sale is 
found in their merit. 


Handle this line and 
watch your profit grow. 
A Catalog will be mailed 
upon request. 


Cc. A. COOK CO. 


MANUFACTURERS 
16-28 Osborne Street 
Cambridge, Mass. 


Tina 
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“Falcon” 
Vertical Desk Files 


Gives you the filing space of 
four ordinary wire baskets or 
trays, yet only takes up the space 
of one. Eliminates the use of 
paper weights; prevents scrutiny 
of letters by persons who should 
not see them; keeps your desk 
clean; sections can be used for 
price lists and catalogs as well 
as correspondence. When 
through with the day’s business 
set the file in your desk drawer 
and lock and in the morning 
everything will be as you left it. 
Handy for magazines and news- 
papers in the home. 

Base made of light and dark 
striped wood, hard maple panels, 
natural colored wax finish, cellu- 
loid covered slide both edges for 
names of compartments. 




















Packed each in corrugated car- 
ton ready for mailing by dealer. 

Order sample on approval, and 
tell us how many descriptive let- 
ter inserts you can use. 

NEW CATALOG 

Picturing and describing one, two, 
and three cent plain edge, and five and 
ten cent brass edge school rulers, and 


a full line of high class office rulers. 
WRITE FOR COPY. 


American Manufacturing 
Concern 


Falconer (near Jamestown), N. Y., U.S.A. 
Established 1807 


Operated by Falconer Family since 1836 











e 
peewee 
“The Trade Mark of Satisfaction’ 


* * * * 


Trade marks are val- 
ueless unless they 
stand for protected 
value. 


Every sheet of carbon 
paper, every inked rib- 
bon we manufacture is 
guaranteed to give 
permanent satisfaction. 


“Columbia—D. H. & 
D.” stands for 


More impressions 
from the sheet of car- 
bon paper; Greater re- 
sults from the type- 
writer ribbon. 


We stand uncondition- 
ally behind the dealer. 


The opportunity to 
submit samples and 
prices is solicited. 


* * * * 


Columbia Ribbon and 
Carbon Manufacturing 
Company 
Executive Office and Factory 


69-71 Wooster Street 
New York, N. Y. 


Branches: Philadelphia, Chicago, 
Minneapolis, Detroit, London. 
Kansas City, Mo. 
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THEY SELL THEMSELVES 
PEERLESS Seeereet 


ca meuBBEr ® OCC CeS& CeCee 


CROCS CCeECEeY 


TYPEWRITER KEYS Sececceee. 


Typewriter dealers, repairmen, stationers, etc., will find in 







os Keys the most wonderful, easiest and most profitable Made in green, white or black for all 
aiters jenn fe bl machines. Characters of heavily inlaid 
g abie rubber. Slip over regular keys; anyone 

Are so well known, so extensively used, so well liked and in poet al ry cies aude aide 
' , ency., prevent slipping 

such big demand by typists that they sell themselves when and bruising of fingers, and by re- 
> > moving the mirror-like, eye-straining re- 

displayed by dealers. flection of the glass shiny nickel rim 






keytops save the typist’s eyes. 





Let us tell you about cur liberal dealer propesition. You will be interested. 


PEERLESS KEY CO.™:174-6 FULTON ST. NEW YORK 


P. & M. Loose Leaf Metal Parts 


OUR NEW CATALOG 


It’s Ready Now 
SEND FOR YOUR COPY TODAY 








This new illustrated catalog on Metal Parts features 
metals of the latest principle and design only. 

Our Metals are so constructed as to afford binding an 
easy matter. 

No matter how well you may be satisfied with your 
present connection, have us send you this catalog. It’s 
worth your while. 





The Plew & Motter Department of The Workman Manufacturing Company 


Capital and Surplus, $200,000.00 CHICAGO Racine Avenue and Monroe Streets 


OFFICE SPECIALTY SALESMEN WANTED 


if you are successfully selling high grade Office Machinery, 








and— 


If you desire to add materially to your profits by representing a house which manu- 
factures a Mailing Machine that is in a class by itself with practically no competition, 
a machine which is now in use in thousands of America’s biggest offices, write us 
immediately, telling in detail the lines you are now selling and the territory in which 
you are working. 

This is a man sized proposition and worthy of the serious consideration of the best 
men in the field. 


All replies will be held in strict confidence. 
THE BIRCHER COMPANY, Inc., ROCHESTER, N. Y. 


t me 
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sumer direct. Dealers claim that a store on South Broad 
street is selling Government surplus at prices which are 
in some cases two to fifteen per cent below the stationers’ 
costs. 

San Francisco, Calif. 

Harry Dye, manager of Patrick & Campany, spent part 
of the month in Los Angeles on a combined business and 
pleasure trip. 

* * * 

C. H. Crocker, of the C. H. Crocker Company, and Isaac 
Upham, of the stationery firm of that name, were among 
those present at the annual Bohemian Club outing at the 
Bohemian grove. 

*x Ok 

E. P. Sparks,.manager of the Western branch of the 
L. E. Waterman Company, was in Salt Lake City the 
latter half of June as a delegate to the annual convention 
of the Rotary Club. 

* *k * 

\ new stationery store has been opened at 219 Mont- 
gomery street by James D. Blake of this city. In addition 
to the stationery line, Mr. Blake carries a large book 
stock and magazines. 

* x 

W. P. Quinn, proprietor of Quinn’s Book Store of 
Stockton, Calif., and A. L. Treadway, manager of Tread- 
way Bros., also of that city, visited the trade in San 
Francisco the latter part of June. 

x * x 

Bert Morris of the Bert M. Morris Company left the 
middle of June for a business trip to Los Angeles and 
vicinity. The firm is now representing the Crescent Brass 
& Pin Company, of Detroit, Mich. 

‘ x ‘ 

A. O. Rogers of the Spokane Paper & Stationery Com- 
pany of Spokane, Wash., visited the trade here during the 
early part of June on his way back to Spokane from 
several weeks spent in southern California. 

Ed Price, who has been connected with the H. S. 
Crocker Company for about twenty-two years, being their 
senior traveling man, resigned from the concern a short 
time ago and has purchased an interest in a bindery at 
Sacramento, Calif. 

H. K. Wiggs, office manager of the W. A. Sheaffer 
Pen Company in San Francisco, has rented the Berkeley 
residence of J. A. Macauley, Oriental representtaive of 
the above mentioned firm, the Carter Ink Company, and 
various other lines, while Mr. Macauley is in the East. 


H. L. Stevens, formerly with the Edgar H. Barber Com- 
yany of Oakland, Cal., has taken a position as floor sales- 
man with the local stationery firm of Ingrim-Rutledge. 
Mr. Stevens’ experience as stationery salesman has ex- 
tended over a period of about ten years. 

Chas. R. Barry, representing the Samuel Ward Manu- 
facturing Company and other lines in the West, is back 
at headquarters after the usual fall trip in southern Cali- 
fornia. He was accompanied by Mrs. Barry, who is 
associated with her husband in the business. 

k ex * 

The quarterly banquet and annual meeting of the Cali- 
fornia Stationers’ Association was held on June 26 in the 
Italian Room of the St. Francis Hotel, the dinner-meeting 
starting at 6:30. Henry Dimond, chairman of the Asso- 
ciation, presided, assisted by H. Arthur Dunn. 

xk * 4 


\ change has been made in the date for the regular 
monthly meetings of the Stationers’ Association of Cali- 
fornia. Instead of gathering on the third Friday of each 
month at 2:00 p. m., the third Thursday of each month 
has been set aside and the time changed to 2:30 p. m. 

» K 

Whittle Poor, local branch manager of the Dennison 
Manufacturing Company, has announced that the com- 
pany has added a line of place cards suitable for all times 
of the year. 

* * 

Plate glass in the back of the display windows of the 
store of Payot, Stratford & Kerr, in Market street, is a 
great improvement over the old solid background. Addi- 
tional light is ‘et into the interior of the store and dis- 
plays are rendered much more effective from the street. 


(Continued on page 183.) 


MORE PROFIT TO YOU— 
SELL “MULBERRY BRAND” 


INDEX CARD 


FULLY GUARANTEED PURE WHITE 
FULL WEIGHT HORIZONTAL RULED 


We sell by mail only and employ no 
salesmen; hence— 


These Unbeatable Prices 


3x5  70c per 1000 banded and boxed 
4x6 $1.05 per 1000 banded and boxed 
5x8 $2.00 per 1000 banded and boxed 


We accept orders for 25,000 or more, 
which may be assorted as desired, at 
these prices. For handling orders 
less than 25,000, we charge ten per 
cent additional. 


HANO-WEINKRANTZ CO., INC. 
133 Mulberry Street New York, N. Y. 
Manufacturers cf Index Cards, Second Sheets, 


Fclders, Guides, Locse Leaf Sheets, Binders, 
Manifolding Forms, Stock and Special Sizes. 


ED 


PUTT 


J 
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You will be well repaid 
in extra sales if you will 
display 





It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 

A larger’ size of My 
Finances has been published 
to meet many requests— 
wider columns and more 
writing space, 

My Finances is already an 
established, steady’ selling 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell. 





Quality Quality 

JF KF 

Size 6% x3%—No. 308 ......ese0- $2.75 $3.50 
Size 8% x54%4—No. 311 .......++-- 3.50 4.50 


Both JF and KF are made with Trussell one-piece Covers; 
all leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 


Send for samples on approval. 


and dealers’ discount. Window 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 
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The wonderful 97 
ae 


THE WASHBURNE ‘O.K." The RIES OK “Ete opencr 
PAPER FASTENERS 





THE SQUARE DEAL WINS: WE KNOW 
IT. YOU'LL GET IT oe 
FROM US; AND YOU WILL KNOW IT EVERY °ox eraser 
TIME YOU BUY AND SELL PRODUCTS OF 
OUR MANUFACTURE. 


IT IS QUALITY THAT COUNTS. IT IS 
OUR RULE TO GIVE STANDARD RELIABLE 
GOODS OF OUR MAKE AT LOW, FAIR, 
SQUARE PRICES, AND TO STAND BACK OF 
EVERYTHING WE MAKE. WE WANT YOUR 
TRADE — ORDER FROM YOUR JOBBER, OR DIRECT. 


THE O.K. MANUFACTURING CO. 





SYRACUSE, N.Y., U.S.A. 




















Morden Swivel Rings 


Are Made on Scientific Principles 


The Rings Are 
Perfect 


The only book rings 
made with a swivel - joint. 
This construction is scien- 
tific as the rings not 
open in the direction of 
the pull exerted by the 
contents, or by the open- 
ing of the book. While 
they open easily, they 
never exasperatingly open 
unexpectedly. They have 
no enlarged, clumsy joints 
to mar furniture, nor 
sharp projections to mu- 
tilate sheets. 


Morden Swivel Rings Bring Re-Orders 


Used for student note books, stenographers’ note books, 
eyeletted covers, metre reader books, band books, 
catalogs, swatch books, every conceivable variely of loose 
leaf books; and all loose sheets, charts, drawings, blue 
prints, maps, fashion plates, clippings, pictures, post 
cards, fabrics, in fact, amy matter needing to be classified or held 
in loose leaf form. 


Loose leaf sheets need not be held in expensive binders. 
Heavy manilla, or other material, cut to proper size to 
form outside protection covers, with Morden Swivel Rings 
inserted through such covers and sheets, make a flat- 
opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 


Supplied in ten sizes: % in. to 2 In. Price $5 up per 
box. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 














TYPEWRITERS 
i fT) = _~ farm 


Los Angeles, Calif. 

George L. Smith has come on from New York to be 
manager of the Los Angeles branch of the Royal Type- 
writer Company. He found the climate of New York 
unsuited to his health and resigned his position as assist- 
ant secretary. 





Memphis, Tenn. 

F. M. Echoff, manager for L. C. Smith & Bros. Type 
writer Company, was in Chicago recently and paid Office 
Appliances a welcome visit. Mr. Echoff has a record of 
long, strenuous work with the L. C. Smith company. 
During the war he was in the balloon service of the 
United States Army. Since his release from military duty 
he has been manager of the L. C. Smith Birmingham, Ala., 
branch, from which position he was a short time ago 
promoted to the Memnhis office. 


Oakland, Calif. 

Fred M. Guy, who was formerly with the Royal Type- 
writer Company, has opened a repair shop at 1522 Broad 
way. He will handle all makes of machines and supplies. 
He has a happy concept for a business card—the display 
line reads, “That Typewriter Guy.” 

San Francisco, Calif. 

{t is understood that R. E. Revalk & Co. is contemplat 
ing opening a large store in Market street as the firm is 
not entirely satisfied with the present location at 338 Bush 
street. 

* * * 

R. L. Stone, of the Stone Typewriter Company, is 
spending a two weeks’ vacation in the southern part of 
the state. Two new Ford cars have been added to the 
service department of the Stone organization, greatly 
facilitating the delivery of machines in and about San 
Francisco. 

” * * 


Somewhat removed from the typewriter field, but in 
teresting nevertheless to the passers-by in front of the 
Jenkins store at 114 Bush street, is a photograph of the 
driving of the last spike at Promontory Point, Utah, con 
necting the Union Pacific and Central Pacific railways in 
1869. W. Baxter, one of the men who appears in the 
picture, is Mr. Jenkins’ father-in-law and one of the four 
remaining participants in the memorable event. 


* * * 


J. E. Gessinger, Pacific Coast sales director of the 
Oliver Typewriter Company, states that he is well pleased 
with conditions in California. Collections are good 
throughout the state and the sales volume is keeping up 
to a very satisfactory average. The vacation schedule has 
started at the Oliver organization and Miss Pfarrer, the 
cashier, is among the first of the force to leave for the 
annual outing. The Yosemite Valley is Miss Pfarrer’s 
choice this year. 

* * * 


The C. H. Jenkins Company is now receiving regular 
shipments of new aluminum typewriters and are able to 
fill orders now with no difficulties. The Owl Drug Com 
pany has just purchased ten additional machines which are 
now in use in all the Owl stores for writing labels of all 
kinds. Mr. Jenkins has rented his home in Alameda, 
Calif., for the summer and has taken an apartment at the 
Stanford Court which gives him an opportunity to be 
nearer business. 

x * x 


At regular intervals most interesting letters arrive from 
one Chas. Weaver, colored, who in the days “befo’ de 
wah” occupied the important but unappreciated post of 
porter at the Oliver sales agency in Market street 
Charles performed his duty to his country by joining the 
Naval. Reserve and the fortunes of war finally cast him 
into the English seaport, Liverpool. One day, while 
Charles was dejectedly roaming the streets, mentally 
counting the miles which would have to be traversed 
before he could see home again, he ran plump into the 
familiar figure of a former employer for whom he 
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; DVERTISE yourself 
) A sale. If 
you will supply your cus- 
tomers typewriter ribbon 
and carbon paper demand 


with every 





by furnishing high class 
goods under your own 
name and brand, you will 
find that sale of 
these goods is a distinct 
boost for your business. 
This, of course, will have 
an effect on 
your profit. Your cus- 


tomers will come back be- 


every 


excellent 


cause your name on the 
container will show them 
where more goods of the 
same style and quality can 
be secured. 

Send for samples of our 
ribbons and 
carbon paper. Try them 
out thoroughly. Put them 
to the most difficult tests. 
You will decide that they 
are the kind you would be 
glad to have associated 
with your name. 


typewriter 


Write today for samples 


| US 28" 
Mfg. Co., 
Sansom & 8t Sts. 
Philadelphia, Pa. 
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POCKET NOTARY 


=) %5 


4 SEAL 





RUBBER STAMPS 








Seatabe 


SEALS, 
STENCILS, 
BADGES, 
Sse Rubber Steel 
‘@ STAMPS, 
METAL CHECKS |. 
my POCKET COINS Geet 

BRASS SIGNS sits 


STENCILS 


(FOR SALE | 
MEYER & WENTHE. 


| “= L. oe en oy wh st 





KEY CHECKS 











BADGES 


a 


MEYER & WENTHE 
STORE: 108 N. DEARBORN ST. PHI APO) 


FACTORY: 24 to 30 S. JEFFERSON ST. 





STEEL STAMPS 












TRADE CHECKS 


will make 
money for you 


It’s the “turn over’ " that counts, 





and VUL- COTS won't linger long 





BARRETT 
EASELS 


Deuble Wing 


Sing'e Wing 


“Made to 
Stand up 
and do” 





Larger -STRONGER- Cheaper 


Carried in Stock for Quick Shipment 
Manufactured and Sold Direct by 


rt BARRETT BINDERY -. 


725 FEOERAL ST., CHICAGO 


GENERAL STATIONERY and 
LOOSE LEAF MANUFACTURERS 


WRITE FOR PRICES 


Member of 


5) 
Jam 


- ig 
Li ts 
& 


MARK WELL 
THE MARKS 








if you'll give them a chance to 
speak for themselves. 
Office supply buyers look for 
service in the articles they pur- 
chase. VUL-COTS give service 
to the utmost degree. 


VUL-COT 


Waste Baskets 


Guaranteed 5 Years 


are the acknowledged service bas- 
ket for cffice home or school. 
They are light, strong, smooth, 
sanitary and attractive. Further- 
more they are guaranteed to stay 
that way for five years 
VUL-COTS are rapid sellers, give 
great satisfaction, and can't help 
but make money for you. 


Write for full intormation now. 


American Vulcanized 
Fibre Company 


525 Equitable Building 
WILMINGTON, DELAWARE 
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The Filing Folder Corporation 


NIAGARA FALLS, N. Y. 
Specialists in the Manufacture of Filing Folders 


We manufacture nothing but Folders and Guides and Sell to 
Jobbers and Dealers only 


OUR QUALITY + OUR SERVICE = YOUR SATISFACTION 


Write for Price List and Samples 

















Crane Ladies Stationery 


If your requirements are 
Sold by all Stationers and Booksellers 


Speed 


Quality 
Convenience 


These goods are suited to the tastes of the 
most seiect trade. Their merits are known 
the world over, and they yield a profit to 
the dealer. Once tried, the purchaser be- 
comes a regular customer. 







and Presented in the following Styles and Qualities: 
SUPERFINE QUALITY. In Light Biue Boxes, 
containing } ream of Note paper each, and in separate 

Economy boxes } thousand envelopes corresponding. 


, , ee EXTRA SUPERFINE QUALITY. In Lavender 
Whether in form letter work, imprinting lit- Colored Boxes, containing } ream of Extra Fine 
erature, printing letter heads, envelopes, office Paper each: in like Boxes are Envelopes to match. 


forms, leaflets, etc.— 





If you are interested in properly equipping on. papers are supplied in 
, h k—i ticate— ordered Goods and other spe- 
yourself for such work—investigate sialties by EATON, CRANE 
e & PIKE CoO., Pittsfield, Mass., 
The Multicolor Press end 225 Fifth Ave., New York, 
whose boxes bear the word 
The most practical office printing device on CRANE'’S” containing our 
the market. : This Trade Mark 
. . every box 
Lisenby Manufacturing Company 
Siieaiies Sete. Cat. ALL THIS STATIONERY CAN BE RELIED ON 
AS REPRESENTED. MANUFA(3TURED BY 


Address all correspondence to General Sales Department 


298 Broadway - - New York Z. & W. M. CRANE wre: 

















«=as> BRASS CUSPIDORS 


OF EVERY DESCRIPTION 
BACKED BY 


FIFTY YEARS OF 
KNOWING HOW 


ADDRESS 


* ALDRICH MFG. CO., Inc. 
| BUFFALO, N. Y. 
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“portered” at his ranch in Texas. The former empioyer 
was no less a personage than the Earl of Litchfield. who 
gathered Charlies to his bosom, secured his release from 
military duty and carried him off to his establishment, 
where he was decked out in a still grander uniform (in 
fact an admiral wasn’t in it with Charles and his new gold 
braid and buttons), and where he is now ruling with 
native diplomacy as chief butler in the household of the 
earl. This sudden change in station did not result in the 
neglect of his old friends, however, and Charles’ regular 
communications are eagerly read and his amusing com- 
ments on English life laughed over by the members of 


the Oliver staff It seems that Charles was quite a 
musician in the “old days” and as England has gone mad 
over American ragtime, he ably fills the position of 


minstrel as well as butler, entertaining above and below 
stairs with impartiality. 
Youngstown, Ohio. 

W. Goerlich has joined the Youngstown branch of the 
Royal Typewriter Company as a_ salesman He had 
previously been foreman of the service department of the 
Royal ofhce at Cleveland. B. Mowers succeeds Mr. Goer- 
lich at Cleveland. 

Wilkes-Barre, Penna. 

The baseball team of the Wales Adding Machine Com- 
pany has been making a good showing in the Industrial 
League series. 


New Weight Designation for Envelopes. 


Helpful information regarding the new trade customs in 
indicating the weight of envelope stock appeared in a re- 
cent issue of the Minneapolis Paper Company’s Paper 
News. The new practice makes envelope box labels spe- 
cific, and as described in Paper is worth fixing in mind: 

There is a saying that “you can’t teach an old dog new 
tricks,” but it scarcely holds good in the manufacture of 
envelopes. The conditions brought about by the war—the 
conservation of paper stock during that period affected the 
manufacture of envelopes to such an extent that measures 
of standardization were agreed upon by the War Service 
Committee of the Envelope Industry acting in conjunction 
with the Pulp and Paper Section of the War Industries 
Board. 

Now the buyers of envelopes are finding that their 
boxes are marked Substance No. 20, 28, etc., and in ex- 
planation it may be said that the experiences of the war 
period pointed out to the manufacturers a way in which 
they might better designate the standard weights. For 
many years the manufacturers and jobbers bought and 
sold envelopes under such designations as X, XX, and 
XXX, to mark the comparative weights, and yet no one 
seemed to know what these characters meant. 

\s very few factories fixed certain standard weights in 
using these designations, their use was much abused and 
goods were often mislabeled so that the whole system soon 
became unreliable as wel! as misleading. 

The “new tricks” that have been taught are to adopt on 
all envelope papers regardless of the grade the standard 
writing paper substance numbers such as 17x22—16, 20, 24, 
28, etc., and then have the industry as a whole go on rec- 
ord as favoring same. Thus the whole process of manu- 
facturing is now on a much firmer basis than ever before. 

The customer can now have definite assurance that he 
is being given full value for his money when he buys en 
velopes, just as he wants to be certain that he gets 16 
ounces when he buys a pound of butter. 

Of course, it will take some time to put this new sys- 
tem into effect. However, the change in stocks among the 
paper dealers and the printers will take place slowly but 
surely, and soon all envelopes will be sold under a sub- 
velopes will understand thoroughly the reasons for mak- 
ine this change, and it is ceriain that after they get ac- 
customed to it they will wonder why the old X system 


-was ever adopted at all. 


Association Solves Overstock Problem. 

The Frankford Grocers’ Association, Frankford, Phila- 
delphia. Penna., is following the lead of the National As- 
sociation of Stationers and Manufacturers, and some of 
the local ‘bodies, in elimination of “dead” stocks. Dealers 
list their surpluses with the association, which are sub- 
sequently drayed to the association’s warehouse, and sold. 
The goods are placed in stock, offered for sale at regular 
meetings, or auctioned off. The association makes a 
handling charge of ten per cent for its work in getting 
supply and demand together, warehousing, etc. 








National Binding Straps 








Non-Slipping! Adjustable! 
Tight Gripping! 


“National” Binding Straps are made 
of a very fine, closely woven linen 
webbing. The Metal Catch is heav- 
ily Nickel Plated. 

There are no teeth on the buckles 
and the webbing gets little wear so 


that the straps are practically inde- 
structible. 


FiberstoK Expanding Envelopes. 
Files and Partition Wallets may be 
equipped with these straps instead 
of tape. 


Send for price list and samples 


National FiberstoK Envelope Co. 
429-447 Moyer St. Philadelphia, Pa. 























Old Town 


Ribbons and Carbons 
EMBODY SUPREME QUALITY 


No sheet of carbon paper, not a 
typewriter ribbon can leave our 
plant until it has passed the most 
rigid inspection. We insist that our 
merchandise must have a Standard 
of Quality that brings repeat orders. 





To dealers in the United 
States and other countries 
who want a supreme line 
of Quality in Ribbons and 
Carbons, we are prepared ° 
to give full particulars. 
Write us at once. 


Old Town Ribbon & Carbon Co., Inc. 


Manufacturers of Old Town and Crowfoot Brands 
Ribbons and Carbons 
245-247-249 Centre St. 





New York City, U. S. A. 
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“ . 4 
EFFICIENCY=$$$$$$$$ 


Without a Sperry Arm holding your 
{—in easy reach 
|— out of the way 
you have not attained the highest 
pinnacle in office efficiency. 


desk phone always 


If true in your case—every desk 
phone in town is your prospect. 


‘It must be a Sperry to be the best.” 
“Guaranteed for five years.” 


Write today for dealers’ discount . 


Address Dept. 37. 
KELLOGG SWITCHBOARD & SUPPLY CO. 


ScrHicaco 
Exclusive General Distributors 




















The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 


Service durability is assured by electrically welding the metal 
parts. Makes solid construction that stands up under severe 
usage. The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. — : : 

Use our e capacity binder in connection with a ledger rack and 
obtain an ideal combination for machine-posting. d 
Turn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 
Reading CINCINNATI, OHIO 
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ADDING MACHINES 





Boston, Mass. 

H. G. Wells, who by the way is not known to be related 
to the novelist of that name, has been promoted from the 
New York office of the Barrett Adding Machine Company 
to the Boston office 

Brooklyn, N. Y. 

H. W. Lindh, of the Wales Adding Machine Company, 
broke his leg recently in resisting three automobile bandits 
who were trying to steal a machine. 

Juneau, Alaska. 

A seven-pound baby boy has come to the home of C. B. 
Brandon, office manager of the Burroughs Adding Ma 
chine Company. 

Los Angeles, Calif. 

Walter A. Cooley of the Cash Mercantile Company of 
San Francisco recently paid a visit to Los Angeles in the 
interest of his house. Mr. Cooley has a number of friends 
in Los Angeles, having formerly been in business in this 
city. 

x * « 

The local office of the Felt & Tarrant Manufacturing 
Company has increased its sales force by the addition of 
J.S. Allen, an experienced specialty man. Mr. Thulstrop, 
formerly with the Denver office of the Comptometer, is 
now with the Los Angeles office. 

Omaha, Nebraska. 

The W. N. Long Company of this city has recently been 
appointed sales agent for the Barrett Adding Machine 
Company. They will work the territory radiating from 
Omaha in every direction. A recent number of the Barrett 
“Pepper Box and Ginger Jar News” contained as a frontis- 
piece a handsome photograph of the company’s window 
display of machines. The company has a double window 
with a door in the center, giving excellent opportunity for 
exhibition of goods. 

Philadelphia, Pa. 

A. D. Hills of the Barrett Sales Company has moved 
into the offices in the Bulletin building formerly occupied 
by General Sales Manager W. C. Gookin and Mr. Wat- 
rous. 

* * x 

The home office of the Barrett Adding Machine Com- 
pany is now located in the building which houses the new 
manufacturing plant at 1210-32 Race street, Philadelphia, 
having recently been removed from the Bulletin building 
The offices occupy the entire first floor and provide for 
well defined divisions of the sales promotion, executive 
and accounting departments as well as for conference 
rooms, division manager’s desk, etc. The factory is now 
beginning to get into position to supply adding machines 
from the very commencement of the machine to the final 
pin. Very soon every part used in the construction of 
these machines will be turned out right under one roof. 

Providence, R. I. 

The Rhode Island agency of the Wales Adding Machine 
Company, with headquarters at Providence, has appointed 
a new manager—P. I. Robbins, who was formerly con- 
nected with the sales department of the Burroughs Adding 
Machine Company. 

Tonawanda, N. Y. 

Elliott B. Field has been appointed advertising man- 
ager of the Rand Company, manufacturer of visible index 
card systems. For four years he had been with the ad- 
vertising department of the Burroughs Adding Machine 
Company, Detroit, Mich. 

x * * 

Theodore Schulhof has been made manager of the 
Washington branch of the Barrett Adding Machine Com- 
pany. 


Remove Old Stamps When Reusing Wrappings. 


The post office department directs attention to the ne- 
cessity of removing old stamps, address labels, etc., when 
reusing wrappings of any sort. Old labels cause delays 
in delivery, and old stamps are sometimes accepted 
through error and parcels dispatched without the pay- 
ment of postage. The difficulty lies chiefly with cartons 
and boxes used for moving picture films, farm products, 


etc. 
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RITTENHOUSE st: FASTENER 











A positive necessity for the modern 
filing system. Write for free sam- Se = 
ple and price list. Four sizes. 
Immediate delivery. 


HORAGE F. GLARK, Jr., Mfg. ——— an 


900 F ST., N. W., WASHINGTON, D. C., U. 8. A. 
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our product has led to its use and 
recommendation by the United 
States Government, as well as by 
large industrial concerns. 


and Punch is a 
paper fastener 
at one end—a 
punch at the 
other, taking a 
2 in. binder. 


“BUMP” = Soluble’ Tak 

If one machine does a O U © nN 

the work, why two? = 

The New Stand = in tablet or powder form was orig- 

woe Bump = inated by us. The convenience of 
aper Fastener = 


Service — Efh- 
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For Inkwell or Fountain Pen 


seated the Hand 
Model “BUMP’”’ 


Prest-O-Ink makes a permanent, 
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ae call “Old non-corrosive record ink. 
A paper fastener - : a 
P that'll never cause Write for prices and descriptive 
you a moment's worry. A steady producer for 2 matter. Sent free on request. 
the trade. Display these models. They will do : 
the rest. 
BUMP PAPER FASTENER COMPANY Preston Chemical Company, Inc. 
La Crosse, Wis. 182 Fourth Ave., Brooklyn, N. Y. 
SEYMOUR CONOVER, Eastern Representative The Originators of Ink Tablets 
350 Broadway, New York 
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A NEW STEEL 


CUSPIDOR 


(GREEN ENAMELED) 





a 





No. 90 
5 inches biabs THE IRELAND & MATTHEWS MFG. CO. 
73-inch top DETROIT, MICH. 


3% 


PU Le 
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WELDON ROBERTS 


The typist’s “best buy” in an eraser is 399 TRI-PLY. This is an ideal red circular 
eraser for every purpose. Center edge for ink and typewriting; side edges for pencil and 
carbon copies. “It works like a charm.” 

A free sample to any stationer on request. 


WELDON ROBERTS RUBBER Co. NEWARK. N.J. US.A. 
IR SEE ELE EEL LES ah OAS 
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MENASHA, WISCONSIN 


A new and perfect Adding Machine Paper 





Produces 
no glare 
Manufac- when used 
tured of am with artifi- 


ber-colored cial light. 


EE EEE EC ELLE CLL LR 


SC 


a ROLAMBER 
paper 
formulated | is supplied R I B B O N S 
with the | R rape Do you use them? If 
| standard . 
purpose of 0 a rn not, write us and we 
allowing | L oo will give you proof 
ateam | A Dealers: that you should. 
write now 
lengthy M and get the 
perform- B cream of 
fae this busi. 
are : _— DU-RA-BUL CARBON & RIBBON CO 
out comsing Douglas Street and Third Avenue 
eye- strain. ; All orders BROOKLYN - NEW YORK 
promptly 
filled. 
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The STA-SHARP PENCIL Is for Business Use 


Besides being an artistic piece of jeweler’s craftsmanship, it is Sta-Sharp Pencils are mechanically positive and simple. Just 
the best pencil from the standpoint of utility. Light in weight a turn of the crown to the right for a sharp point that stays 
—uses time-saving Sta-Sharp leads never sharpened vet always , , 

sharp. A turn to the left retires the lead—secure until needed 


sharp—leads that write a clear. clean line—usable to the last 
quarter inch. 


Dealers $)<.5"*: 


one of many live one 
that make up the Salz 
line. 





Our new catalog shows Fountain Pens, Pencils and Ink Tablets that sell to your profit. Yours for the asking. 


Order from your jobber. 


SALZ BROS. 71 West 35th Street, New York, N. Y. 
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Boston, Mass. 

W. F. Cushing, president and treasurer of the Moore 
Pen Company, has left on a six-weeks’ trip, swinging 
around the country and calling on representatives and 
agents. He is accompanied by G. F. Brandt, of the Moore 
organization. 


New York, N. Y. 

The U. S. Victor Fountain Pen Company has been 
granted a charter of incorporation with a capital stock of 
$30,000. H. Pressfinch, G. P. Foulke and N. Pecora, of 
38 Park Row, New York City, are the incorporators. 

Sandusky, Ohio. 

The American Crayon Company will add a story to one 
of its large buildings, increasing the floor space by 11,200 
square feet. The addition will cost about $35,000, and 
will house the lead pencil department which has been 
organized since the acquisition of the Gordon-Brown 
Company business. The American Crayon Company has 
increased its capital stock from $1,250,000 to $1,500,000. 

San Francisco, Calif. 

The W. A. Sheaffer Pen Company, Fort Madison, 
lowa, has opened a branch office here in the Monadnock 
block. H. K. Wiggs is in charge. 


* * * 


It is understood that work is to commence immediately 
on the new pencil factory at Stockton, Calif., which is to 
he conducted by the California Cedar Products Company 
of that city. General Manager W. B. Thurman has re- 
turned from an Eastern trip in the interest of the business. 

* a * 

\ new manager has been installed in the fountain pen 
department of the H. S. Crocker Company. He is Geo. 
L. Gary, formerly connected with the Students’ Co-opera- 
tive Store at the University of California at Berkeley, 
Cal. This change has been effected in order to allow Mr. 
Proper, the former manager, to go on the road for the 
Crocker organization in the interests of this department. 

* * * 


\. C. Bowles, Western manager for the Joseph Dixon 
Crucible Company, recently completed an extensive trip 
through the Southwest. He stated that conditions were 
in excellent shape in Los Angeles and vicinity. Chas. E. 
Wehn has finished his regular tour of the state in the 
interests of the Eldorado branch of the organization. He, 
in company with W. L. Reid, W. N. Patten of Patten 
Company, Ltd., of Honolulu, who is visiting in California 
at present, and C. W. Perkins of the Honolulu firm of 
Perkins & Company are spending an enjoyable two weeks 
at Henry J. Crocker’s lodge on the McCloud River fishing 
and hunting. 

Toronto, Ont., Canada. 

A. R. McDougall visited the plant of the Joseph Dixon 
Crucible Company in Jersey City, N. J., during June. He 
is connected with A. R. MacDougal & Company, Cana- 
dian sales representatives of the Dixon company. 


W. S. S. Saving Still Important. 

When the cost of living is high the buying power of 
money is low. As prices go down at the store the buying 
power of money rises. The. Liberty Loan coupons that 
the Government cashes for you in 1925 will pay for a lot 
more muslin, sugar and flour. And when the Government 
repays the money you lend to the Treasury now, you will 
find that it is good for much more pantry stuff than it was 
in 1919. 

The best use you can make of your Liberty Bond Cou- 
pons is to buy Thrift Stamps with them. 

Slavery is bad and the people of the world have fought 
a great war to make it impossible hereafter. Militarism, 
that bulwark of the political slave-drivers, has fallen 
under the ban of sovereign Democracy. But let us re- 
member that a man may sell himself into abject slavery 
by scattering his money in self-indulgence. 

Don’t waste even a cent! Buy Thrift and War Savings 
Stamps. 





Parcel post communication with Liberia has been 
resumed. 














Post Binder or_Ring Book, Disassembled. Parts Interchangeable. 


Adams Specialties 
Theythave magnetic attraction for buyers in the show 
window or counter display. Adams Post Binders and 
Book and Key Rings bring the advantages of Loose Leaf 





Patented 
Feb. 4, 1902 


Ideal Book and Key Ring No. 6 ..3 inch 
Write for particulars 


Henry T. Adams Mfg. Co., Inc. 


6796-98 So. Chicago Ave., Chicago, U.S. A. 


$e full meaning of Loose Leaf Specialties to the 
stationery supply buyer is expressed by 








Specialties to the 
minor details of 
any business at 
modeiate cost. 


Ideal Book and 
Key Rings 


are correct me- 
chanically. Sim- 
ple, easily oper- 
ated; secure. 


No. 0 .. % inch 
No. 1 ..1% inch 
No. 2 ..1% inch 
No. 4 ..2% inch 





























| Gleich’s Ink 


is put up in all 
sizes, from one 
and one-quarter 
ounce bottles to 
fifty gallon bar- 
rels, 





UHM LANL ANTAN BUH) 


Gleich’s Ink 


for Permanence 


My 








TU 


OU can please profes- 

sional ‘‘pen pushers’’ who 
know the technical points of 
good ink, as well as the 
occasional writer whose sole 
concern is that the ink flow 
and be readable. The former 
knows why Gleich’s Ink is 
right. The occasional ink 
user may not realize just 
why Gleich’s Ink pleases 
him, but he is satisfied. So 
is the professional. 
Gleich’s Ink (Blue} Black) writes 


a good blue, and later becomes a 
fast, permanent black. 


Write for particulars. 


The Commercial Paste Co. 
COLUMBUS, OHIO, U.S.A. 
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As strong and rigid 
as a heavy table, 
yet fully and easily 
portable. 





Made in a wide variety of styles, for sup- 
porting practically any kind of office ma- 
chine. A crank raises the castors off the 


floor, and permits the rigid legs to take 
the load. Mount a typewriter, a duplicating machine, a 
roller copier, an envelope sealer, an adding machine or a 
card index cabinet on an Ideal Tubular Stand, and it can be 


rolled to any position, lowered to operating position and used. 


FOWLER -MANSON- SHERMAN CYCLE MFG. CO. 


1445-1455 W. AUSTIN AVE., CHICAGO 
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Perforated Memo Pads 


for Ink or Pencil 


Every sheet perforated so that any one 
sheet may be detached without disturbing 
others. 

In lots of 1,000 or more of the same size 
and grade, we can make these pads with 
your name instead of ours at a slight addi- 
tional charge. 


For Pencil 72 Leaves For Ink 80 Leaves 
8 ER 3 x4% No. 1000 ......... 3 x 6% 
rere 3%x 6% No. 1001 ......... 3%x 5% 
No, 2002 ......... 3%x 5% No. 1002 ......... 3%x 8% 
Re 2008 2 00000IMET No, does ae On 
No. 2008 ......... Sux 9% «46—- NO. 2006 ......... . x8 

No. 2006 ......... 6%x11% No. 1005 ......... 5%x 9% 
eae 8%x11 i error 6%x11% 


We are equipped to manufacture all kinds 
of memo pads—odd sizes, special stocks, or 
anything that your particular trade requires. 


Order Memo Pads by number. Write for 
samples and prices. 


Rockwell-Barnes Company 
700 Munn Building, Chicago, Il. 
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OTHER MACHINES 





Dayton, Ohio. 

C. E. Steffey, general sales manager of the National 
Cash Register Company, has gone to Europe for several 
months. 

Chicago, IIl. 

George W. Hipple, who was for ten years a sales organ- 
izer for the National Cash Register Company, has joined 
the McJunkin Advertising Company. 

x ox 

T. J. Kuettler, purchasing agent of the Addressograph 
Comany, celebrated his twenty-first year of service with 
the comany. He began as an office boy. 

Philadelphia, Penna. 

The Elliott-Fisher Company has leased the second floor 
at 1235-37 Filbert street. 

*x x 

H. S. Rossiter has joined the Philadelphia office of the 
Addressograpk Company in a sales capacity. For ten 
years he has been connected with the Lanston Monotype 
Company in various capacities. 

St. Louis, Mo. 

The Bluebird Manufacturing Company has succeeded 
the National Tool & Manufacturing Company. The 
change is one of name only, as the company has been 
operating under the trade mark name “Bluebird,” and 
wishes to capitalize the name. Among its products are 
shorthand writing machines, electric washing machines 
and specialties. 

San Francisco, Calif. 

W. R. Nelson reports good business in the local field 
selling the Cummings canceling machine and other office 
appliances. 

* * on 

Among local delegates to the annual Rotary Club con 
vention, now in session at Salt Lake City, Utah, is W. W. 
Erskine, of the Dalton Adding Machine Company. 

* * ok 

P. R. Danford, formerly resident manager of the Baker- 
Vawter Company, is now associated with the sales organ- 
ization of the Dictaphone Company in San Francisco. 

2 oe 

W. R. Brown, district manager of the Monroe Calculat- 
ing Machine Company, is in the East at present where he 
will attend the conventior of sales managers at the New 
York factory. 

xk *« x 

The Boone Calculating Machine Company was recently 
incorporated in this city with a capital stock of $200,000. 
Members of the corporation are F. Gohman, P. B. Boone 
and A. W. Boyken. 

x * * 

Fred F. Wright, district sales manager for the Elliott- 
Fisher Company, recently returned from an Eastern trip. 
Mr. Wright attended the convention for district managers 
at headquarters at Harrisburg, Penna. 

x * * 

The Roberts line of numbering machines has been 
added to the stock of Patrick & Company. This line was 
formerly handled by the Bert M. Morris Company. The 
new representatives will carry the machines on a factory 
basis, making shipments from here at factory prices plus 
transportation. 

x ok * 

The Dictating Machine Exchange has been opened by 
L. C. Callahan, 235 Montgomery street, handling all makes 
of rebuilt dictating machines. Mr. Callahan was formerly 
connected with the Dictaphone, at Portland, Ore. In ad- 
dition to repairing dictating machines, the Exchange 
operates a transcription department. 

* * * 

The visible check writers, handled by the C. H. Jenkins 
company, are selling at a gratifying rate, according 
to Mr. Jenkins. A good force of salesmen are on the 
job and are turning in a fine lot of orders. The new 
model just out in San Francisco, is about the best 
seller, Mr. Jenkins says, and practically all of the machines 
now have the attachment whereby the name of the user 
is imprinted in the check. 

(Continued on page 179.) 
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About three-quarters actual size Pat. April 8, 1919, No, 1,299,676 


A NEW STYLO OF REAL MERIT 


The Lever Self Fillmng PARAMOUNT GRAVITY STYLO. The first and only Lever Stylo made and a 
valuable development in this type of pen. 

PARAMOUNT GRAVITY STYLO PENS are made in three styles :—Slip Cap, Safety and the Lever type 
referred above. 

We also manufacture the PARAMOUNT SELF-FILLER FOUNTAIN PEN, an excellent pen, splendidly 


made and allowing a liberal margin of profit. 


PROMPT DELIVERIES ASSURED 


LARRY J.FARRELL FAA R RELL & HOSINGER CO. <ceo.n.xosincer 


Western Union Code “‘Paramount’”’ 63-65 Irving St. Jersey City, N. oe U. 3. A. 





























Where 
Else Can 
You Find 
Such 
Utility? 


thographed Blanks 


STOCK CERTIFICATES 
MORTGAGE NOTES, DIPLOMAS, 
BONDS 
— 

STOCK CERTIFICATE BINDERS 
— 

PERFECT ATTENDANCE CERTS. : ; Ne tethat Raaeet 

INSURANCE POLICIES ‘) . : be lead 
CERTIFICATES OF AWARD : ; 
| facilities. 
sin : ] Here is a steel cabinet of unmatched storage fa 
CORPORATION RECORD BOOKS ; And its price is no more than a four drawer filing case. 








a vy Most cabinets and vertical filing cases accommodate let- 
QUALITY*ART BLOTTERS : ters, and little else. The adjustable shelving of the 
CALENDAR CARDS steel cabinet shown here, enables it to care for stationery, 
MAILING CARDS books, catalogs, transfer files and articles of miscellane- 
ous sizes. You can “build” its interior to suit yourself. 
Shelf adjustment based on i1-in, centers. Shelves can 
be divided into pigeon holes by vertical partitions spaced 
on 2-in. centers. 


TERRELL’S EQUIPMENT CO. 


Hilton Street 
GRAND RAPIDS, MICH. 
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“PELOUZE” POSTAL SCALES 


are scientifically made. They show 
exact weight in ounces, also cost in 
cents on all classes of mail matter. 


=< 





nékvese aun , Parcel Post Scales 


Banks and business houses use “Pelouze” 
Scales because of their accuracy, reliability 
and durability. 


ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING COMPANY 
232-242 East Ohio Street Chicago, lilinois 
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practically unbreakable 


constitute a perfect sanitary system of letter 
press copies. The impregnated stone composi- 
tion bath affords an absolutely even distribu- 
tion of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. The 
wire net in the composition makes the bath 
They are furnished in 

all sizes from correspondence to waybiil. 
The patent chemical surface cloth which we 
with non-raveling edge, insures clean 








cut copies. 


There are more Eureka baths in use than 


all others combined. 
Sold Exclusively Through Dealers 
Write for the Eureka Booklet 














THE EUREKA BLOTTER BATH COMPANY, 6215-17-19 Wentworth Ave., CHICAGO, ILL. U. S. A. 











TYPEWRITER 


+3 € 


The Typewriter Industry has 
been waiting for just this thing. 


1—A complete stock for all ma- 
chines, under one roof! 


2—Perfect Type, accurate in 
motion, stems and slots! 


3—Fair prices based on quan- 
tity by a sliding scale! 


4—An extensive illustrated type 
catalog showing all regulars 
and specials! 


We have taken over the entire 
sale of the product of the New 
York Stencil Works, the larg- 
est manufacturers of type- 
writer type in the world, who 
were pioneers in the industry. 
This means an investment of 
approximately $15,000. 


We ask the Typewriter. Dealer 
to support us in this under- 
taking. 











| 


Mention 


Office 
Appliances 


and show it to all your friends 
who are connected with the 
office equipment industry. 
Perhaps some of them are not 
subscribers. To show them 
OFFICE APPLIANCES will 
be to do a good turn which 
will be appreciated by them 
and by us. 


Read each number of OFFICE 
APPLIANCES carefully—read 
the advertising pages — read 
the special articles—take time 
to look thru ‘“‘New Machines 
and Devices."" By doing this 
you will be enabled to secure a 
full measure of the service the 
magazine offers. 


Subscription rate is $1.50 a 
year, United States; $1.75 
Canada; $2.00 Foreign. 


THE OFFICE 
APPLIANCE COMPANY 
417 S. Dearborn St. 
Chicago, IIl. 




















MARSH 


Hygienic Rubber 


FINGER PADS 








if You Handle Money, 
Loose Sheets, Cards, Etc. 


Marsh Finger Pads will help you do 
speedy, accurate, clean work. These 
pads grip only one bill or sheet at a 
time — prevent mistakes and thumb 
marks. Does away with dirty sponge 
cup and wetting of fingers. Great 
time savers for cashiers, bookkeep- 
ers, filing clerks, printers, ticket sell- 












ers, etc. 10c each or 3 for 25c. 

Sent direct on 
receipt of 
price, if your 
dealer can’t 

supply you 
ace» § DAVOL RUBBER 

at 

= sere COMPANY 
E GOODS Providence, R.|. 
Established 1874 








ATTENTION! DEALERS eo, 


IN [YPEWRITERS! V 


CARBON & 


PAPER .¢ 





Are you having difficulty in ob- 
taining rough and rebui!t type- 
writers? 

National signifies nation- 
wide—Rebuilt and Rough type- 
writers of all standard makes. 

This Month Special—Our stock 
on Royals and L.C. Smiths unlimited. 

Prices given on request and all in- 
quiries will receive our courteous and 
REGISTERED prompt attention. Ask others! 


Wholesale and Export 


National Typewriter Exchange Co. 
110 Broad Street Boston, Mass. 











cn oY 
Standard Carbon & Ribbon Co. 


& 114 Liberty Street a 
NEW YORK, N. Y. & 


& 
= TYPEWRITER %, 
s RIBBONS 
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Benton Harbor, Mich. 

The wax engraving and electrotyping plant heretofore 
operated by the Baker-Vawter Company has been pur- 
chased by the Crescent Engraving Company, of Kalama- 
ZOU. 


Kansas City, Mo. 


E. N. Morrison, of the general office of the Irving-Pitt 
Manufacturing Company, is stepping high -thése days. 
His family had an addition—twin boys. 


San Francisco, Calif. 


E. W. Barnhardt, of the loose leaf department of Payot, 
Stratford & Kerr, has been giving a series of weekly talks 
on bookkeeping Wednesday evenings, for the benefit of 
the sales force. Beginning with the simplest forms of 
recording, the series is to go the entire range of account- 
ing methods until the whole scope of modern bookkeep- 
ing has been covered. 


(OTHER MACHINES—Continued from page 176.) 


The headquarters of the Dalton organization in San 
Francisco has been the scene of much activity during the 
past month or two. Several new men have been added to 
the sales force and branches have been established in the 
central and southern parts of the state in order to facili- 
tate the working out of new features in connection with 
the sales policy of the concern. The northern California 
territory now has twelve men to its credit and has estab- 
lished service stations in Sacramento and Fresno. Cover- 
ing the local field are W. W. Erskine, M. W. Erskine, H. 
W. Rice, F. Cavalli and E. L. Bunting. Taking care of 
Sacramento and vicinity are H. R. Skerry and J. W. 
Roberts. Across the bay in Oakland, J. Racine and W. 
Cox represent the Dalton company. W. C. Porter is the 
Fresno man and Chas. Menard has charge of the Stockton 
district. Three men are in the service department of the 
San Francisco office and the Fresno and Sacramento serv- 
ice stations are also equipped with a special man for that 
work. The business in Los Angeles and the South has 
developed along similar lines and the headquarters for 
the Southern district, at 342 South Broadway, has made 
additions to the staff. Eight salesmen are now working 
out of Los Angeles and fully equipped service stations 
are maintained. 

* * * 

James I. East, division manager for the National Cash 
Register Company, is back at headquarters in this city 
after an extended tour of the principal cities of the 
United States. Upon his return, Mr. East gave a dinner 
at the St. Francis Hotel to the entire office force of the 
San Francisco and Oakland branches. Twenty-eight men 
were present and were given a most interesting talk by 
Mr. East concerning conditions as he found them in his 
travels of the past three months. Mr. East stated that 
with the exception of certain parts of Montana, which 
have been severely affected by the copper situation and 
the wheat crop failure of last season, he heard nothing 
but favorable comments regarding business in all lines. 
In his opinion, labor costs will stay where they are for 
some length of time at least, and as a consequence, prices 
will not decline to any extent. In various sections of the 
country the profit-sharing plan has been adopted with 
every measure of success and Mr. East believes it is the 
coming cure for labor difficulties. He found in many of 
the cities in the East that simplifying systems for stores 
and business houses had been installed, eliminating 
unnecessary overhead expenses to a great degree. These 
systems have been inaugurated in local concerns in many 
cases and the dealer in office equipment finds his business 
increasing accordingly. In speaking of conditions in the 
Northwest, Mr. East. stated that the labor situation has 
eased up to quite an extent in the last 60 or 90 days and 
affairs are rapidly getting back into normal shape. As to 
business in San Francisco, he is glad to state the San 
Francisco office of the organization has more than doubled 
the ordinary quota. Already the sales have run over 200 
per cent, and this district is close to the lead in this year’s 
business. 
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Manufacturers of 
ANCHOR BRAND 
Adding Machine Paper 


and other small roll specialties. 


Write for prices giving 
specifications. 


All goods guaranteed 
ANCHOR PAPER SPECIALTY CO. 


927 E. Ave. Kalamazoo, Mich. 











YOU’LL HAVE A STEADY CALL FOR 
WORK-ORGANIZERS 


Just keep them where they can be 
seen and you can’t keep them: all 
desk-workers need them; sll your 
customers good prospects; repeat 
great; liberal margin 


Look at the Users! 


Other Dealers selling quantities to 
Art Metal Construction Co., Chi- 
cago Daily News, Metropolitan Life 
and thousands like them 

Why? 

Because WORK-ORGANIZERS 
make desk organization practical 
Inexpensive; lie flat on desk or in 
drawer; keep all papers out of the 
way—neat, flat, and in order—in- 
stantly available. 














rae + Pp ere se. 734; Renaoeme pene, 
yhere are your big customers get- 5 pkts -50; 10 pkte. $1.25; . 
ting their WORK-ORGANIZERS? $1. Letter size. Hs san — 


WORK -ORGANIZER SPECIALTIES CO. 


87 JEFFERSON AVE. DETROIT, MICH. 














L_EF oO 


A Private Secretary and 
Office Tickler 
Made from 
Cold Rolled Steel, 
Enameled Black 


Note these important features: 





1. A phone directory alphabeti- 4. Spindle in back to file "phone 
cally arranged with celluloid calls. 
tips, closed by an invisible 5. Pen or pencil holder for quick 
spring service. 


2. Card calendar in two colors 


for two years 6. Rubber feet, 


8. Daily memo, calendar pad 7. Message and memo. pad. 
Made 10 inches long and 4 inches wide. -weight 1 lb. Put up in 
separate cartons suitable for mailing Sample sent postpaid on 


receipt of $2 in U. S. A Attractive prices in quantities to agents 


and dealers 


TELEFO-DESK CO., 219 So. Dearborn St., Chicago 


Also Manufacturers of the ‘‘Peerless’' Daily Reminder 








“UNIQ” VULCANIZED FIBRE 
WASTE BASKETS 


The strongest and most durable 
waste baskets ever produced. 





Made with solid wood bottoms, 
so that they stand firm and do 
not tip over easily. 

Sold with a five-year guarantee. 
Our large output enables us to 
quote low prices and make 
prompt shipments, 


Write for details. 


The C. Spiro Mfg. Co. 


68-70-72 East 131st St., N.Y. City, U.S. A. 


Manufacturers of *“‘UNIQ” 
improved Office Accessories, 
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WOLDS PAPERS 


ate its superiority. 
the papers, etc., absolutely firm. 
does the work. 
samples and prices. 


If your stationer does not carry them, write us direct. 


618-20 Cherry St. 


PEET’S 


Patent Improved 


TRIANGLE PAPER CLIP 


Lan Lave 


SECURELY 


PGtented way é., 1917 


Only after trying this new paper clip can you appreci- 
It is so easy to slip on, and it holds 
The patented crimp 
It will be worth your while to send for 


PEET BROS. 


Philadelphia, Pa. 























Keep Posted 





appliance field. 


velopments. 








on the happenings in the office 
Know what oth- 
ers are doing and learn of new 
devices just as soon as they are 
ready for the market. 
matter, you may declare, but it 
will not be very difficult for you. 
Read OFFICE APPLIANCES 
every month and you will be well 
informed concerning all such de- 
Our force, assisted 
by a thousand sources of infor- 
mation, collects the important ma- 
terial and publishes it monthly. 


A suggestion for your benefit 
more than for ours: 
subscription 
Canada, $1.75; foreign, $2.00). 


year’s 


A difficult 


Send $1.50 











THE OFFICE APPLIANCE CO. 


417 S. Dearborn St. 























eets every requirement for the temporary 
ng of student's and stenographer'’s note 
books, and various loose leaves. 


si 
diameter, light wei. ht; 
No. 1, heavy weight, 1} 


diameter, light weight; 
No. 2, lye inches dia- 


ajameter. Write for par- 


OTTO KELLNER, 
4028 State St., CHICAG 





The Improved University 


BOOK RING 


The Ring with the Deep Locking Joints—A Deep, 
Steel-Jawed Feature which adds longer life te 


Simple, strong 














Fully Protected 
Patented Feb. 4, 1902 
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Avenel, N. J. 

O. A. Wilkerson, general manager of the Steel Equip- 
ment Corporation, has welcomed a baby bey into his 
family. 

Indianapolis, Ind. 

Adam Feldman, of Richmond, Ind., has joined the 
Fulton Office Furniture Company here, to have charge 
of the commercial stationery department. He was con- 
nected with Nicholson & Brothers’ book store at Rich- 
mond for a number of years. 

Memphis, Tenn. 

_S._C. Toof & Company has added a full line of office 
furniture. The capital stock has been increased to $200,000. 
New York, N. Y. 

John G. Condon has joined the New York selling forces 

of the Steel Equipment Corporation. 
Philadelphia, Penna. 

William H. Russell, manager of the filing devices de- 
partment of the James Hogan Company, journeyed to 
Atlantic City recently for a short rest. 

San Francisco, Calif. 

J. A. Payant, of the sales force of the Rucker-Fuller 
Desk Company, is now fully recovered from a_ serious 
illness which has kept him away from his duties for over 
a month. 

* * * 

C. H. Victor, San Francisco manager of the Yawman 
and Erbe Manufacturing Company, was among the local 
delegates to the annual Rotary Club convention at Salt 
Lake City, Utah, held from June 17 to 20. 

* * * 

The Cary Safe Company is now installed in the new 
quarters at 517 Market street. C. B. Richardson, man- 
ager of the branch, is more than pleased with the new 
store, which he says is a great improvement over the 
former location at 671 Mission street. 

- we 
Youngstown, Ohio. 

Robert Clarke, Jr.. who was formerly employed in the 
sales department of the General Fireproofing Company, 
has been appointed advertising manager of the Petroleum 
Iron Works of Ohio, Sharon, Penna. He spent twenty 
months in the aviation corps. 

“Carry On.” 

In the last two years the War Department has had two 
jobs to perform. The first was to win the war. A hard 
job, but the War Department came through on record 
time. 

It has another job now. It is to get employment for the 
discharged soldiers and sailors, who are being demobilized 
at the rate of 14,000 a day. 

The War Department through Col. Arthur Woods, 
Assistant to the Secretary of War, is again “carrying on.” 
It has secured the co-operation of the entire country in 
connecting up the employers who want soldiers with the 
soldiers who want employers. 

This job, too, will be finished on record time. 

But in the meantime, let us help the War Department 
“carry on.” 





Grand Central Palace to Return to Commerce. 

Grand Central Palace, New York, which was converted 
into an army base hospital last vear, is to be returned to 
the Merchants’ and Manufacturers’ Exchange, and re- 
stored as an exhibition place. In addition to releasing 
the lower floors for national and trade exhibitions, eight 
floors will be devoted to permanent exhibits of manufac- 
turers in diversified lines. Facilities have been arranged 
for establishing and operating foreign trade, and special 
equipment will be provided to visitors from abroad for 
their convenience in correspondence. 

For the present the Merchants’ and Manufacturers’ Ex- 
change can be reached at Room 421, 405 Lexington av- 
enue, New York. After October 1 the headquarters wil! 
be located in Grand Central Palace. 
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YPEWRITERS KNICKERBOCKER EMERALINE 


Cut Glass Bases for Sengbusch Inkstands or those 


Rebuilt--Rough of similar —— ee 
WHOLESALE 
Any Quantity--Anywhere 











Our name may be new to you, but our QUALITY is 
what our name implies. We do not use the unit sys- 
tem of REBUILDING. Each machine is put up by | f 
mechanics of long experience. 


Established 1902 





DEALERS: Write for catalog and current discount sheet, 


Guarantee Typewriter Co., Inc. — aa ae our line of inkstands, stationery 


Salesroom-Shop—N. E. Corner Chestnut and 10th Streets : ker | 312 Easi 75th Street 
PHILADELPHIA, PENMA., U.S.A. Knickerbocker Inkstand Co., Inc. X20*Vdan WY 


weer cnegC Adding Machine Rolls 
TYPEWRITER RIBBONS for Immediate Delivery 


Manufactured in a Modern Factory devoted 




















exclusively to Inked Ribbons A LA RGE STC CK ALWAYS ON HAND 
Concentrated—Brilliant—Non-Drying—Inks ALL WIDTHS ALL GRADES 
combined with the finest of fabrics by our special E SPECIALIZE = all kinds of paper rolls 
process, produce the extra quality so much in for all kinds of automatic machines. 
demand since the war, together with attractive Also Gummed Tape and Tape Moisteners. 
boxes and packing should prompt you to write : ae 
for our prices and samples. Write for prices and samples. 
PHILLIPS RIBBON & CARBON CO. THE HYPON COMPANY, Inc. 
Rochester, N. Y., U. S. A. ‘681 61st Street, Brooklyn, N. Y. 


























“always sells 


Aigner’s Patent Cut 








ll % 
all ways Index Tabs 
Nationally Come in strips abenety + to >. Cone 

2 turn will separate the A from the , a me 
t advertised saving of 50%. 

7 Send for the 1918 Catalogue, well illustrated. 
o — Million We are headquarters of the following lines: 
uyers Index Tabs of all kinds 


Index Shields for reinforcing 

Name and Number Labels for Law Work 
Gold Stamping and Embossing 

Special Die Cutting 

Cloth for reinforcing Index Sheets 

Index Sheets with Tabs attached to Sheets 


G. J. AIGNER & CO. 


Sole Mfrs. of Patent Cut Index Tabs 
Dept. B, 552 W. Adams'St., CHICACO, ILL. 


) 
FOUNTAIN PEN 





W. A. SHEAFFER PEN COMPANY 
41 Sheaffer Building Fort Madison, [a. 











* Pat'd Aug. 8, 1916: Mar. 27, 1917. Re-issued Nov. 19, 1918 
































ANALYSIS PAPER DUPLICATOR INK 

Buff and White—Four Grades— FOR ROTARY STENCIL MACHINES i] 

4 to 28 columns wide, in variety The quality of this ink is 

of styles, always carried in stock, guaranteed by nearly half 
padded or loose. a century of practical ink } 

Send for price list and samples manufacturing experience. 

L. H. BIGLOW & COMPARY, Inc. Write for samples and prices; also our agency proposition. 

se ae KRUSE PRINTING INK COMPANY 

437 Pearl Street, - - - NEW YORK 
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Ask any user— Marshall Field & Co., 
John M. Smyth & Co. and thousands 
of others—and they will tell you that 
we have the BEST article of $425 
its kind on the market to-day. 

= ee — a a ag or ee suit- 
4 able for large offices and shipping 
je pep Tans 3 i208 rooms. Pride, $2.75 each. 


Simple, Useful and Economical 


Usedf or moistening stamps, envelopes, labels and fingers in handling 
currency. Foreign business given careful attention. Advertising matter 
sent in Spanish if desired. 


Write for particulars. Samples sent on approval. 


PEERLESS MOISTENER COMPANY 
826 S. Claremont Avenue Chicago, IM. 








MILT 


PAPER CLIPS 


“Cyclone” 


Write us for samples and quotations 


Midland Steel Products Company 
3132-36 South Canal Street, Chicago, Ill. 


“Superior” 


Cea 


Nos.1, 2 and 3 








For JOBBERS and EXPORTERS ONLY 
LEVER SELF-FILLING 
FOUNTAIN PENS 


With Safety Screw Cap. 










Fitted With 
No. 4—14Kt. Solid 


ena ote Gold Pen Point, 
Cie e Which is Tipped With 


SELECTIVE Iridium. 


PRICE, $72.00 Per Gross 
FOUNTAIN PENS FULLY GUARANTEED 


Orders Filled Promptly in Rotation as Received. 


New York Fountain Pen Company 
137 GRAND STREET NEW YORK, N. Y., U.S.A 








100% EFFICIENT 







The ARGUS Moistener 


Is practical and cleanly and fills the bill. This moist- 
ener is neat, attractive andconvenient. It does not 
smear up the fingers nor soil the stationery. 











THE UP-TO-DATE CLASPS, equipped with 
an interchangeable yearly calendar, are made Patented } Actual Size 
in two sizes—for Pencil and Fountain Pen. 

They are of spring brass with durable nickel finish. Retail for 10c each. 


ARGUS MANUFACTURING CO. Dept. B 


402-406 N. Paulina Street, Chicago, U. S. A. 




















The “Handy ” Portfolio 


Is also durable. It has.a place 
for everything carried by the 
salesman, lawyer, merchant, 
etc.,and can stand yearsof hard 
wear—even careless handling. 
Real leather—good grades 
—and painstaking manufac- 
ture a The ‘“Handy”’ Port- 
folio a profitable investment. 


Detailed information for the asking. 


The Cleveland 
Leather Goods Company 
26-28 Noble Court 


CLEVELAND, OHIO, U. S. A. 











EE amar, WMNNMNEET neuer 


Stationers’ 
Glassware 


Neat Designs 
Bright, Clear Glase 
Quick Sellers 
We make plain and cut 
glass Ink Wells, SpongeCups, 
Ash Receivers and Novelties. 


No. 101 


1 4 in. 


Pen Trays, 
Write for Catalog of Designs. 


The New Martinsville Glass Manufacturing Co. 
New Martinsville, W. Va. 








> . 
Byron Typewriter Cabinets 
occupy little floor space, and are arranged 
for speedy work. At least thirty different 
working needs of the typ- 
ist and stenographer are 
given space—erasers, car- 
bon paper, letter heads, 
second sheets, forms, en- 
velopes, etc. Note 
book holder regu- 
larly included. 
Write for booklet, tell- 
ing all about our inno- 
vations to secure sten- 
ographic efficiency. 
Byron Typewriter 
Cabinet Co. 

33 Washington Ave. 
Mt. Clemons, Mich., U S. A. 










Comfortable and Convenient 














THE ONLY CARD CASE THAT HOLDS 


CARDS PERFECTLY 








HOLDS ONE 
A sure seller when once 
CARD AS it is shown a customer 
. —because it is the only 
WELL AS case that will hold any 


kind or number of cards 
—folded or detached— 
scoring or perforating 
unnecessary. Keeps 
ecards clean. 


The prices are right and 
the profits are right 
Send for full particulars. 


STAUDER ENGRAVING CO. 


233 N. Wells Street 
CHICAGO, ILL, 


TWENTY 





’Joun Bennnrr &Co. 


saree 
€ Abbts Ceetd trl ia 






etree & 6orem 
Oe tae ee Oe 
7 
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(Continued from page 16/7.) 


Jenkins Brothers Company, manufacturers and jobbers 
of filing systems, have opened a manufacturing and dis- 
tributing plant at 148 First street. The headquarters are 
in Los Angeles. Howard O. Jenkins, manager, has moved 
from Los Angeles and established his home in Alameda. 

* * aa 


Another San Francisco visitor was J. K. Gill, president 
of the J. K. Gill Company, of Portland, Ore. Mr. Gill's 
principal reason for coming to California at this time of 
the year was to witness the graduation of his grandson 
from the University of California. Mr. Montgomery, 
manager of the firm, also paid a visit to various friends 
and business acquaintances in San Francisco during the 
latter part of the month. 

* * * 

Permission has been granted the newly-organized H. 
Crocker Company, Inc., to sell 7,500 shares of its capital 
stock at par, $100 for cash, to Sulvain Kauffman, in order 
to net the company the full amount of the selling price. 
The corporation has also been permitted to issue 5,000 
shares of preferred capital stock to the H. S. Crocker 
Company in payment for the property and assets of the 
business conducted by the company in the past. 

x * * 

James Schwabacher, head of the Schwabacher-Frey Sta 
tionery Company, and E. Crandall, buyer for the company, 
recently returned from an Eastern trip in relation to 
business for the firm. Mr. Schwabacher is extending his 
activities into other fields in the forming of a partnership 
with Albert E. Schwabacher, vice-president of the sta- 
tionery concern, and Edward M. Pearson, Jr., to deal in 
investment securities. The new firm is known as Schwa- 
bacher & Company. The Schwabacher brothers are also 
interested in a number of other lines of business. They 
are officers and directors in several local industries 

* * x 

The new board of directors of Shreve & Company, 
prominent jewelry concern of the Pacific Coast and manu- 
facturers of greeting cards and high-grade stationery, is 
composed of George Lewis, president; Frank Roop and 
J. C. Hickingbotham, vice-presidents; and A. Janopoulous, 
secretary-treasurer. The policy of the company has been 
re-organized to some extent, allowing for several improve- 


ments of working conditions among their employees. A 
new salary increase plan has been inaugurated whereby 
salaries will be regularly raised on a merit basis. Two 


weeks’ vacation on full pay is also a part of the new 
arrangement and daylight working hours are to be the 
schedule for the future. 

* * * 


There have been several changes in the trade on the 
Pacific Coast within the last few months and one that 
will rank amorg the most important is the recent form- 
ing of a partnership between W. L. Reid and John T. 
Gilmartin as mill agents at 444 Market street to be known 
as Reid & Gilmartin. Mr. Reid has covered the Western 
territory for many years for the American Pad & Paper 
Company and the Gresham Blank Book Company lines 
Mr. Gilmartin has been identified with the H. Crocker 
Company for almost forty years and resigned a short time 
ago from that organization as vice-president and general 
manager, as a recent illness has compelled him to take up 
work of a less confining nature. W. T. Yeazell will also 
be identified with the new concern. 

oe 


Another important change in local business circles is 
the installation of Arthur C. Moench as general manager 
of the San Francisco, Oakland and Sacramento stores of 
the H. S. Crocker Company. On the last of May Mr. 
Moench resigned his position as general manager of A. 
Carlisle & Company of this city in order to assume his 
new duties on the first of June. Mr. Moench is a man 
only in the early thirties but has proved his capabilities in 
more than twelve years of active association in the trade. 
His experience has extended through the stationery, office 
equipment and printine business and he is well fitted for 
the management of such a large organization. Mr. 
Moench was given a banquet by his fellow employees on 
the last day of his association with the Carlisle forces and 
was presented with a handsome watch by B. M. Carlisle. 
president of the company. He also received a beautiful 
embossed brass desk set from the staff. Fifty-one persons 
attended the dinner which was held at the St. Germain 
restaurant. The toastmaster of the evening was W. G. 
Lee, assistant sales manager. Appropriate speeches were 





There are Certain Signals 


that will straighten out minute data, classify 
them, and make them instantly available in 
the busiest office. These signals come in 12 
bright colors; have enameled, sanitary faces; 
slide onto cards easily and stay as though built on until 
you want them off. They are called 


Gra raffeo CO Vise Signals 


Be sure you have a good supply for your trade. They sel 
good—they repeat—they promote business. Send for sample 


GEORGE B. GRAFF COMPANY 


Manufacturers of TIME-SAVING OFFICE DEVICES 
294 Washington Street BOSTON, MASS. 




















The High Price of Time 


is vitally important to your customers 
who employ help. Show them how 


tin PY ecco’, THE AUTOMATIC 
eu" TIME STAMP 


Started 

Finished accounts for every minute 

Shipped spent on a job. Gives an in- 
disputable record. Spurs siow 


workers, encourages good ones, and en- 
ables employers to weed out the ineffi- 
cient Tells also when orders are re- 
ceived, issued, filled, shipped, etc. 


Handsome, absolutely accurate, dust- 
proof Very durable and lasts a busi- 
ness lifetime. In use many years. 





The Automatic Time Stamp Co. 
ee 159 Congress St. Boston, Mass. 


“Originators of the Art of Printing Time Automatically.” 




















Refilling 
Composition 


THE HEYHER DUPLI- 
CATOR COMPANY, 
manufacturers of Hekto- 
graphs, Gelatine Duplicators, Film ie 
are supplying the stationery trade with aiiies 

for use in filling Hektograph pans and Gelatine 

of all makes. 

They are also in position to furnish the trade with Hektograph 
carbon paper and Hektograph typewriter ribbons at lowest 


rice 
Boanestio and foreign inquiries given most prompt attention. 
Write for quotations and circulars on these ma 


THE HEYER DUPLICATOR COMPANY 








—~ them for $5.85 per 1000. 
































160 N. Wells Street CHICAGO, ILL. 
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J SPECIAL OFFER —To Introduce Our 
Stationery Line 


Wwe have a stock of 500,000 Loose Leaf 
Ledger sheets, size 9%x11%, Debit and Credit 
Ruling, made up of a 29c per Ib. Ledger 
stock We will imprint your name and offer 
Your name appears 
































on the sheet. 
MANILA FOLDERS 
125-lb. stock, $4.25. 175-lb. stock, 








1,000 in 
$7.00 
These prices are F. O. B. New York Order 
now, before price goes up 

ACCURATE OFFICE SUPPLY COMPANY 
Manufacturing Stationers 112 E. 23rd St., New York, N.Y. 
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THE BEST ENVELOPE SEALER 
t.. me =: that is ) aw pot = and will give the longest service without 


sealers have been used in hun- 
dreds of offices for five years or 
more without a cent of expense. 





heynoids Envelope Sealer Co. 
111 N. Market Street, Chicago 














ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to con- 
tain 250 linear feet. Edges free from lint or dust. 
Stock white wove, hard-sized Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices, giving detailed specifications. 


GEORGE mRISH PAPER CO., Manufacturers 
UFFALO, N.-Y. 











DESK PADS 
GOOD MERCHANDISE — FAIR PRICES 


SATISFACTION GUARANTEED 


GISANE ON ALL 
‘yo — + ¢ 


— SPECIALTIES 


Leather and Brass Corner 
Desk Pads 
Flexible and Stiff—60 Styles 


Glass Desk Pads 
2 Styles—2 Sizes 


Cloth Covered Card Index 
Cabinets 
Standard Sizes 


L. SAINBERG, 65-7 W. Houston St., New York 














The “Anco” Pen and Pencil Clip 





—iow price. Made in one piece of spring steel, bom, getne. Beastly 
Shasta and highly polished. 


Write for prices 
The Ansonia Novelty Co., Ansonia, Conn 














The Stenographer’s 
Friend 


“Doc” Hanson’s PLATN PEP, an entirely new prepa- 
ration, guaranteed to stop immediately all paper feed 
trouble. IT IS NOT A LIQUID. No matter how 
bad the platen is, “PLATN PEP”’ will make the 
paper feed just as good as when the platen was new. 
If you are a live wire, send for sample and proposition. 








The Hanson Typewriter Service Company 
‘The Typewriter Doctors"’ 
201-3-4-2-5-11 Columbia Bidg., Cleveland, Ohio 




















made by W. F. Block, John F. McKenna, Owen Bronson 
and others. Up to the present time Mr. Carlisle has given 
his personal attention to the business, no one having been 
named to fill Mr. Moench’s place. 

Seattle, Wash. 

Paul Forgey, formerly with Sanborn, Vail & Company 
in San Francisco, is now connected with the Seattle firm 
of Lowman & Hanford as inside salesman. 

St. Louis, Mo. 

A new stationery and paper business has been estab- 

lished by the Merchants’ Supply Company. 
Toronto, Ont., Canada. 

Jas. A. Cooke & Son have purchased the 

stock of Brown & Stainton. 


; Van Buren, Ark. 
W. A. Bostick and R. S. Hynes have bought the book 
and stationery store formerly owned by H. W. Halley. 


stationery 





New Offices for Greeting Card Association. 


During the latter part of May the Greeting Card Asso- 
ciation held its annual meeting in the Hotel Adelphia, 
Philadelphia, Pa. The meeting was held on the second 
week of the Card, Calendar and Gift Novelty Exposition 
Charles S. Clark was unanimously re-elected president of 
the Association, A. M. Davis of the A. M. Davis Com- 
pany was made vice-president, and Theodore A. Isert was 
made permanent secretary tnd treasurer. 

Retailers and dealers will in the future be admitted to 
the Association as associate members. 

Approximately $50,000 will be spent in an advertising 
campaign to be inaugurated immediately and to extend 
throughout the fiscal year. Seven tenths of this sum will 
be used in national advertising. 

The tollowing committees were appointed: Member- 
ship, W. H. Webster, The Gibson Art Company; Edward 
S. Stellwagen, International Art Publishing Company and 
A. M. Davis. The convention committee is headed by 
Sidney Burgoyne of the Stephen Greene Company; Mr. 
Betelle of the Keating Company, and William B. 
son of the Exclusive Company. Trade Customs Commit 
tee, Frank A. Thompson, chairman; Fred W. Rust of Rust 
Crait and Mr. Burgoyne. 

The Executive Committee appointed consists of Mr. 
Betelle, chairman: Mr. Burgoyne, Mr. Webster, Mr. Rust 
and Ernest Dudley Chase, of Boston, Mass. The Publici- 
ty Committee will consist of from five to nine members, 
at the discretion of the president, who also is its chair 
man and an ex-officio member of both the Executive and 
Publicity Committees. The five members of the Exec- 
utive Committee were appointed to the Publicity Com- 
mittee. The following also were named on the Publicity 
Committee: William J. Barse, Barse & Hopkins; Frank 

Thompson, Mr. Anderson, Volland Co., and Anson C. 
Fry, of the Gibson Art Company. Mr. Davis also is an 
ex-ofhcio member of the Executive and Publicity Com- 
mittees. 


Thomp- 


Prize Contest for Stationer. 


A contributor to the May System makes a suggestion 
which might lead to results for some of our readers. The 
idea can be adapted readily to the exploitation of many 
items in the stationer’s stock 

I would offer a prize to the office boy who was the 
fastest at stamping letters by hand. I would advertise the 
contest in a way to bring stamping machines to the at- 
tention of the public. And I would also display in a large 
way the results of the competition, with pictures of the 
winner and his nearest rivals. 

Then I would pit an expert with the stamp-affixing ma- 
chine against the winner of the contest. The match would 
be held in my store window, or inside the store. If nec- 
essary a similar contest and match could be held at fre- 
quent intervals, so as to give every one interested a 
chance to see the contestants in action. 

Of course, the superiority of the machine would be 
demonstrated, and my customers would see for them- 
selves that good machines are far more productive than 
the best hand methods. And during the contests I might 
also have on display all the other labor and time-saving 
equipment in my stock. 


Change in New York Concern. 


N. Weinberg, formerly of Weinberg & Beirath, Inc., 
New York City, has withdrawn from that concern and 


is now associated with the Blue Line Manufacturing Com- 
pany, 153-155 Lafayette street, New York City, manufac- 
turers of stationery specialties. 
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To Know When—You need a 
KASTEN TIME STAMP 


Sample Imprint 


A New Writing Instrument 


The B-B Self-Filling Stylo 
The Stylograph Modernized 


Capillary Ink Channel 
















Send 
Modern Filling Device for Samples JUNE 9, 1918, 5 45-Pé j- 
Sefety Screw Cap and Discounts Get a acten Time Samy and 
record exac 
Fully Guaranteed orders oF atters 


RETAIL PRICES: 
Self-Filler $2.00 Regular $1.50 


“We have put the Style in Stylo”’ 


BIRD BILL PEN CO. 


Dept. B. 892 De Kalb Ave., Brooklyn, N. Y. 


styles and giving 


HENRY KASTENS 


418-420 West 27th Street 
NEW YORK CITY, N.Y. 

















2 Moore Push-Pins anna 


Taurine M 
50 MILLION PEOPLE will see Moore Push- HIGGINS ~~, 
Pin Advertising during 1919. eer ed 


| Look up your stock today. 








ste 
Liquid Paste 


This Style L Vegetable Glue, etc., ete. 
Cones Strictly Original Goods of the Highest Grade Only. \ 
Moore Show Cords nf shoe Conte and imprigned, Matter Sup- 
e plied to the Trade iscounts rade ive 
Push-Pins Sood profits. — 


Consumers, emancipate yourselves from ounat 
corrosive and IIl- ae Ss i 

adopt the Higgins’ Inks and Adhesives. They will 
Cost $10 be a revelation to you. 


Sells - - - = $15 We protect the trade by referring 
Will more than double your sales. all orders and inquiries thereto. 


Moore Push-Pin Co. CHAS. M. HIGGINS & CO., 22giea Tass? Mpeutaccurers 


Philadelphia, Pas Baie Office and Factory, Brooklys, N-Y.,U-S.A. Now York-Chicage-Lenden 


TRINER 


Peerless Automatic 
Parcels Post Scale 


Speed and accuracy are as- 
sured where it is used. 

Weighs and computes simul- 
taneously up to 70 lbs. All steel 
construction; dial in front of op- 
erator; full double lever 
system supports plat- 
form. 96,060 Triner Scales 
in use by Post Office De- 
partment alone. 


Write for booklet. 


For printing signs, show cards, price tickets, etc. Triner Sales Co. ; 
190 N. State St. 


HANS H. HELLESOE tiicaco* iiinsis CHICAGO, ILL. 


sells twice as much with half 
the effort. Get one today from 
your Jobber or Direct. 

























































That | 

* e 
Magic Tip 
Goodline “Metal 
Tip” Guides outlast 
any other Press Board 
Guides on the mar- 
ket. The Metal Tip 
reinforces the guide 
immediately below 
the printed tabs. All 
liability to crack and 
tear is removed. 
Nothing like it! 


TRADE MARK 


PERFECTION 


REG. U. S. PATENT OFFICE 


Desk Memorandum Calendars 
MEMO RECORD AND DATE COMBINATION 


Perfection bases made of Cast 
Iron, Steel and Wood 


Order 1920 stock now 


Write for Cxta og showing complete line, 
English or Spanish. 





Prices and full information on request. 


my Hale Specialty Co., Inc. 








; designs of bases Sole Manufacturers Goodline Manufacturing Company 
7 finishes 128 N. Jefferson St., Chicago, III. 368 BROADWAY, NEW YORK 
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HUNT'S No. 24 Ledger Pen 

Famous for its Round Point, its Large Ink-holding 
Capacity, its Durability, its Grace and Beauty, 
Fine Point and Easy Action. 


its. 





De ee ee ee 


+ MRDENEEEEE *OHHH EES 








Make Your Show Windows Pay Your 


Window Display Fixtures 





a A Wonderlul set of Patented Interchangeable Window Display Fixtures 
= = for di splay ayi mat Bos ks, Stationery. Offic 2 Sapplies and Sundries. Set will give 10 
= Years G flective trade pulling window trims. 
3 The Fixtures you see above are only a very few of the designs that can be 
: set up with the full set, besides hundreds of \ aandend Gaal an be set up 
. Made of Oak. either Golden, Ant or Weathered Finish. Set is put up 
in Hardwood H i Lid Storage est, a good siane to keep the extra 





ts notin use. 7 ¢ are thowands of sets in daily use 


nits For Large Store Windows, $330.25 
For Small Store Windows, 318.15 


Set has 89 Interchangeable Yo 


No. 20 
No. 20% Set has 50 Interchangeable Younits 
Send for catalog, Established 39 Years. Order direct or thru your Jobber. 
The Oscar Onken Co. 2450 Fourth Street Cincinnati, Ohio, U. S. A, 
Fixtures set up without the aid of a too! 








Established 1875 Incorporated 1900 Still at it 1919 


We Make Covers 


For Typewritin 
Computing and ali 
Other Kinds of 
chines Having Bright 
and Polished Sur- 
faces. 

OFFICE FURNITURE 
and everything with 
bright surface should be 
so protected. We are 
large manufacturers of 
these goods and believe 
we make the greatest 
quantity and variety. 

Send us Sample or diagram of your article and we will quote you 
prices and send sample of the material. 

No article too large or too small for us to make and figure upon. 


THE WILEY, BICKFORD, SWEET CO. 


The Wm. H. Wiley & Son Co. Division 
HARTFORD - - - CONNECTICUT 


(PEWRITER COVER 








MUTT 











The 
Daisy 
Wire Basket 


Daisy Wire Baskets—all the same—built for rough usage 
—good to look at—easy to use, as the flaring top makes 
a wide target that is hard to miss. 

Users like Daisy Baskets. They “dress” 
it neat, and outlast most others. 


Write for prices 


The Massillon Wire Basket Co. .°. 


One 


ora 














Dozen ' 


an Office, keep 


Massillon, Ohio 








Do You Need Typewriters? 


We carry a complete stock of all 
makes and keep in close touch with 
the best sources of supply. 


Machines in the Rou _ Our Specialty 
Write for Prices 


Morse’s Typewriter Exchange Co. 
407 Broadway NEW YORK 











of resources and opportuni- 
ties results in more than or- 
dinary success. In many 
cases it proves to be the 


Intensive 
Development <<<". 


whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by menin positions very similar to your own, 
will increase your power to earn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way it will in- 
crease your capacity for work and your earning power. 


Subscription price ts $1.50 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 











Typewriter Ribbons and Carbon Paper 
For the Typewriter, Addi g Machines, 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain boxes with imprint if desired 
SNELLING & SON M==igeturers,Buth Temina 


Exclusive Territory Rights Not Entertained 
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Cleth Covered Cabinets 


Desk Pads 


L. HOFFMAN Ao Lotozette Street 








‘*Write 
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Letter and Legal Cabinets 








Decument Cabinets 

















UNT'S 80.54 
owl Pout x : 


C. Howard Hunt Pen Co. 


y a, 
tt Opula 
CAMDEN, N. J. 
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CATALOGUES 





The Milwaukee Chair Company, Milwaukee, Wis., has 
issued its revised Price List No. 53 dated May 21, 1919 
x * x 
A new dealers’ price list, effective June 1, has been 
issued by the Imperial Methods Company, 312-16 West 


Madison street, Chicago. 
* * * 


The Byron Typewriter Cabinet Company, 33 Washing- 
ton avenue, Mt. Clemens, Mich., has distributed a new 
folder in colors, devoted to the various types of type 


writer cabinets produced. 
x * x 
A new catalogue of Lewis Ball-bearing- inkwells has 
been issued by the Lewis Ball-Bearing Inkwell Company, 
Curry, Penna. It shows various combinations of ball 
bearing inkwells, as well as a ball-bearing mucilage. 
x * * 
broadside 


Allsteel Shelving is the subject of a recent 


issued by The General Fireproofing Company, Youngs- 
town, Ohio. it is attractively printed in colors by the 
offset process, and gives a comprehensive idea of the All- 
steel line. 


*” *” * 


An unique mail card is sent by the Multipost Company, 
Rochester, N. Y., to aid in revising its mail list. A double 
return mail card is used, purporting to come from Jimmy 
Multipost, who shows a sample of his work by sticking a 
two-cent stamp on the return card. 

_ a. 


The new catalogue of the Molle Typewriter Company, 
Oshkosh, Wis., contains some interesting historical mat- 
ter regardirg the development of the machine. It illus 
trates and describes the Molle Model No. 3 in detail, 
showing fully the unit construction of the machine 

* * *x 
The Thaddeus Davids Ink Company, Inc., New York, N. 


Y., has issued a new catalogue. It describes and prices the 
entire Davids line, featuring Davids elctro-chemical ink. 
The scope of the booklet includes goods from the new 
Davids No-drip pour-out bottle to stamp pads and special- 
ties. 


x * * 

The General Fireproofing Company, Youngstown, Ohio, 
has issued a data book on its line of construction mate- 
rials, one of which is of special application in the office 
field. “Self-Sentering” is a stamped mesh used for office 
partitions and walls as a base for plaster or cement. The 


advantages claimed are the saving of space afforded, and 
stance number. It is to be hoped that those who buy en 
the fireproof results secured. 

k * * 

The cloth-bound booklet and catalog is no longer an 
innovation, says the Interlaken. Mills of Providence, R. L., 
but is a practical agent in the advertising field. Intro- 
duced by cloth covers, the booklet reaches the right ex- 
ecutive, it is read by him and is filed for future reference. 
It locks too important to be thrown away. A copy of the 
clever brochure, “Getting Your Booklet Across,” bound 
in blue cloth with gold imprint, is on our desk. The book- 
let is copyrighted, 1918, by the Interlaken Mills of Provi- 
dence, R. J. It first tells its own story, entitled, “How I 
Escaped the Willow Morgue,” the morgue in this case 
being the wastepaper basket. This clever little story. 
which occupies but one page, is followed by another story 
entitled, “When Jim Cleans Up the Office.” Jim is the 
janitor and he finds, according to this story, that his per- 
quisites are much increased by the number of paper cov 
ered booklets which find their way into the waste-baskets 
every day. But the well known W. P. B. gets no cloth- 
bound books. This is followed by an article entitled, 
“Cloth-Bound Booklets Have the Right of Way.” 


Chicago Commerce Association Branch in Mexico. 

The Chicago Association of Commerce is arranging to 
open a branch office in the city of Mexico to facilitate the 
gathering of information regarding business prospects, 
and to promote friendly relations between the Chicago 
territory and the importers of the Mexican city. 
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The Business End 


of the busiest e < the 


Acorn-Thexton Sealer. 








For of what use is an office organ- 
ization that figures, dic 

tates, writes signs im 

portant rrrespondence, 

only to “miss the mail’ 

at the last moment 

Acorn - Thexton Seals 

makes the mail every 

time 


Write for particulars 


Acorn 


‘Four Models 







3119 $35.00 

Brass Mfg. Co. - $60.00 
Cli Motor Driven: $75.00 

462 S. Clinton Street Pe’ g75. 0 90.00 


Chicago, Ill 








HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS AND 


CHECK PROTECTORS 
NEW AND REBUILT 


Catalogue and Discount Sent to the Trade 


CHECKWRITER MFRS. 


Suite 316 200 Broadway, New York, N. Y. 














ALSO MAKERS OF unxs* 


FOR OFFICE DUPLICAT- 
ING AND PRINTING 
MACHINES. 


if WIL PAY You TO 
BUY DIRECT FROM Us. 


aS 
PRINTING & LITHOGRAPHIC INKS 
NEWARK, WN. VJ. 





| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 


EXPORT TRADE SOLICITED 


Acme Gold Pen Co., 17-27 VandewaterSt., New York 
Established 1884 








Manufacturers of Fine Geld Pens 

















| 


| Put Your Desk on aWar-Efficiency Basis 








| with the Price, $6.00 


_ BRISTOW RADIAL DISTRIBUTOR 


An indispensable feature of every well-equipped office 


Dispatching papers quickly is great economy. Clear your 
desk of the baskets and trays which litter it up, and in- 
stall a distributor which eliminates waste thought and 
motion. You cen make the Distributor just as adaptable 
as you like; leave out partitions you do not need. It is 
all metal; will not wear out, is finely finished and looks 
well on the desk, 

Dealers will appreciate this universally useful product 
put up on the most liberal sales basis. It makes good, 
because it creates a demand at sight. 

Write for Our Circular describing various Models of Desk 
and Portable Distributors. 


FREDERICK BRISTOW 
| 45 Lawrence St. Newark, N. J. 
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TODD PROTECTOGRAPH CO. 


(ESTABLISHED 1899) 
Manufacturers of the 


Protectograph and 
Protectograph Check Writer 


PeerlessCheck Writer 


(Todd Patents) 


PROTOD Registered Checks 


World’s Largest Makers of 
Check Protecting Devices. 


1129 UNIVERSITY AVE. 
Rochester, N. Y. 


CUULEEUOECEAOReececeneeEeedenncacccccncanedcncncesogcennnengys 
SUAGCGEEUEEAEOGAGOAREOEOSOGEECOEUSGSECUGULUNGECUGULOSECOOONSOSLOULONSOOULEOSOQUDUROODOSOECEDOSONGEROEONGE 


The Standard Line 


Watermans(idea) Fountain Pen 


Self-Filling, Safety and Regular Types. 
L. E. Waterman Company, 191 Broadway, New York 


Boston Chicago San Francisco Montreal 











TYPEWRITER RIBBONS AND CARBON PAPER 


We have more than doubled our capacity in the last 60 
days in putting in additional equipment for making 
typewriter ribbons and Carbon Paper. 

Naturally we are looking for more accounts and will make mighty 


liberal proposition to dealers. 
Write us TODAY, for samples and prices. 


APTER BROS. MFG. CO., 552 W. Harrison St., CHICAGO 














D. W. Beaume!l @ Co., Inc. 


E, tablished 1884 
OFFICE AND FACTORY 
17-27 Vandewater St. 
NEW YORK, N. Y. 


Manufacturers of fountain 
















pens for the trade; We 
all modern styles make 
of fountain pen a spe- 
holders and cialty of im- 


print work and 
our line includes 
all thelatest designs 
in self-filling fountain 
pens and non-leakable 
screw cap holders. Our re- 
pair department is a promi- 
nent feature of our service. 


ESPECIAL ATTENTION 
GIVEN to FOREIGN TRADE 


fountain 
pens com- 
plete. 























HOUSE ORGANS 





The June issue of The Hoskinsman, published by the 
William H. Hoskins Company, Philadelphia, Penna., was 
devoted to “Our Own Brands.” Twenty-two different 
lines were listed. 

e ££ 2 

Selling Facts, published by the General Fireproofing 
Company, Youngstown, Ohio, made its May issue especial- 
ly interesting to dealers by the analogy between fishing for 
fish, and fishing for business. 

* * * 

Skinner & Kennedy Stationery Company, St. Louis, Mo., 
publish their house organ under the name “The Grashop- 
per.” It is a lively publication, with a few pages of hard 
business sense devoted to some of the lines handled. 

* * x 

The Office Economist, published by the Art Metal Con- 
struction Company, Jamestown, N. Y., is one of the most 
pretentious house organs which reaches this desk. Con 
structive articles by authorities on modern office practice 
fill its pages. 

* * « 

General Fireproofing, published by the General Fire- 
proofing Company, Youngstown, Ohio, devoted consid- 
erable space in a recent issue to the subject of trade ac- 
ceptances. The article, written by A. A. Walker, credit 
manager, was titled “More Business on the Same Capital.” 

* * 

The Addressographer of June 15 devoted much space to 
illustrations of the factory, branch offices, pictures of the 
buildings and addressographing plants of users. Ten per 
cent of the men employees of the company are stated to 
have been in Government service during the war. 

* * * 

“Budgets” is the lead article in the June issue of Ward’s 
Service, published by John Ward & Son, 115 Cedar street, 
New York, N. Y. It argues the necessity for a house- 
hold budget, a Governmental budget, and then to the 
business man’s budget, suggesting the possibility of re- 
cording a budget in appropriate account books. 

x * x 


Mon Bureau, a French journal devoted to commercial 
and industrial organization, Paris, shows in a recent issue 
the activities of American manufacturers in office ap- 
pliance lines. Among the advertisements of American 
concerns are those of the Ellis Adding Machine Company, 
Monroe Adding Machine Company, Felt & Tarrant Manu- 
facturing Company, The International Multigraph Com- 
pany (Cleveland, Ohio), Noiseless Typewriter Company, 
The Addressograph Company. 


House Organ Philosophy. 

Good intentions do not pay bills—The Murphy Chair 
Man. 

Lukewarm work gets the 
Shields Service. 

The bee that gets the honey doesn’t hang around the 
hive.—The Burroughs Bulletin. 

There’s a lot of difference between jumping at 
clusions and hopping to it.—Baers’ of Canton. 

Selling is a battle, and the battlefield is located just 
north of the ears.—Shaw-Walker Skyscraper. 

You’ve got to believe in yourself and make your buyers 
take stock in you at par and accrued interest.—The Wales 
Visible. 

Punctuality is important at all times, but the importance 
of punctuality in business cannot be overrated.—Boorum 
& Pease Standard. 

A real salesman is one part talk and nine parts judg- 
ment; and he uses the nine parts of judgment to tell when 
to use the one part of talk.—General Fireproofing. 

Having the love of one woman and the respect of oth- 
ers, the confidence of children and of dogs, the good will 
of competitors, kind recollections by your customers and 
good company when you're alone, absence from Wednes 
day night meetings can hardly be held against you.—The 
Murphy Chair Man. 


worker into hot water 


con- 


Parcel post losses due to theft in transit were over 
100,000 packages during 1918. The principal reason as- 


signed is the inadequate sentences imposed for mail rob- 
beries. 
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Complete Line 
of Wire Baskets 


Waste paper baskets, wire 
or tin bottom Space bas- 
kets, 1-2-3-4-5-6 
Mail and envelope baskets 


spaces 





‘Special baskets made to 
order. Prompt attention on 
all orders 
PEFR < - TT: 
FRLESS SAM TARY LINE Write for catalog and price 
list O. 


PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd. CHICAGO, ILL. 





SIMONSON 
ADJUSTABLE METAL TIP 


for Cards, Folders, Card Indexes, 
Filing Systems, Follow-up, ‘Check 
Files, Note Ticklers and all other 
purposes requiring an Adjustable Tip. 
Slips easily c. and off 
but holds with firm grip. 
Has removable name 
slip, lasts indefinitely 
and does not mar card 
or folder. 
Liberal Quantity Terms to Dealers. 
Roger A. Simonson & Co. 
122 South Michigan ave., CHICAGO 
















GOLD PEN S-<«All Shapes and Styles 





Imprint Prompt 
Work a Repair 
Specialty Service 





All makes Gold, Fovntain, Stylographic Pens. Pencil Cases perfe-tly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Enc., 56 John 5t., New York 


UHL STEEL 


Tabiz€ abinet 


and other practical articles of steel office equipment, makes an excellent line 
for the dealer to handle. Write for catalog and prices. Toledo Metal 
Furniture Co., 1208 Hustings Street, Toledo, Ohio. 














Either Agency or Price Protection Proposition 


KEYSTONE CARBONS 
AMITY RIBBONS 


For All Purposes. 
R.A. BECK, GENERAL SALES AGENT 


727 South Dearborn Street, CHICAGO 
New Orleans, 





Los Angeles 





g New York, 





“Steel-Strong’” Automatic Coin Wrappers will wrap any 
coin trom Ic to St, automatically showing correct coin de 
slesester: tetera! astaeltt as extra 
strong paper—attractive packages FREE SAMPLES. 

fo} Bo -) ae @ Vell, [cae ae wale), | as 
The C L Downey 121-E Eighth St 


window—prevents miustakes 


[ 
| 
| 


Cincinnati, O 


_ -- ~ _ Se 
AN Bb LY PEWRLLE RY ATV TT Ty Retails 
Each 





Price to veaters $1.20 per dozen—postage extra—weight two pounds 

The only brush that will clean all parts of machines. Small end cleans type 

large end cleans in between keys, under carriage, the type rods and all hard-to- 

get-at places. Total length i4inches All bristies. 

Adopted by Business and Public Schools, Public Institutions, Hospitals. U. S. 
Government and City Departments and the Largest Concerns in the Country 


OLEANALL TYPEWRITER BRUSH CO., Mfg. of Wire Twisted Brushes. 7 DOMINICK ST., NEW YORK 


My Vincel’) Gslemeotell in 2-7 1..5-.5 











The only adding machine with 10 keys — 
all ‘at finger tips—scientifically arranged im 
figure 





“one-two-three” order for natural 
writing. For practical demonstration, write 


















Sundstrand Adding Machine Co., Rockford, Il. 








DEALERS & SALESMEN 


Nielson’s Typewriter cushion 
foot is the finest on the market. 


This shock absorber really cuts 
out the noise and increases 
speed of operator. 


NIELSON SUPPLY CO. Centrai333 
810 First Nat. Bank Bidg., Chicago 








Cutler desk dealers are 
backed by national ad- 
vertising and thorough co- 
wet operation. Write for dealer 
tion. 
esks proposi 
D . CUTLER DESK COMPANY 


‘Ghey Express Success 20.64 Churehill St, BUFFALO, N. ¥. 


















Not the usual kind, but 


CIPHE more necessary now 


INSURANCE that the war is over. 
The Cipher Writing Machine 


Enciphers and deciphers under any one of many millions of 
combinations automatically, choose your own key. It insures 
orrespondence, business advices, formulas, etc., which lie 
close to the heart of modern trade getters—only those who 
have the right can translate these records. 

The U. 8. Government purchased several of these machines 
from us, Pershing called for two of them for the Expeditionary 
Forces. You will think more about cipher after Peace is de- 
clared, and you will be the greatest losers if you fail to learn 
more about this twentieth-century invention We can furnish 


a limited quantity of these machines upon short notice. 


The International Cipherwriting Machine Co. 


CHICAGO, ILL. WASHINGTON, D. C. 

















Dependable Typewriters 
You can depend on “UTECO” re- 
builts because they are gtaranteed 
“REBUILT.” 
Our ‘‘select rough” machines can be 
put in saleable condition with just a 
little adjusting and save you the cost 
of “‘rebuilding.”” These same machines 
can be used “AS IS” for RENTALS. 
We also make a specialty of Recovering Platens, send 
them along and give us a trial. 
OUR motto:—He profits most who serves best. 
Send for price list 


United Typewriter Exchange Co. 


WHOLESALERS 
31 Hartford St. and 137 High Street BOSTON, MASS. 
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ies of any one of these patents can be obtained by 


sending 15 cents in stamps to E. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C., and mention- 


ing Office Appliances. 


1,284,188. Computing Machine. 
ford, and J. W. Bryce, Bloomfield, N. J. 


H. A. Goss, Ruther- 
Assigned to 
New York, 


International Time Recording Company, 
Endicott, N. Y. 

1,284,214. Typewriting Machine. Edwin E. Barney, 
Ilion, N. Y. Assigned to Remington Typewriter Com- 
pany, Ilion, N. Y. 

1,284,354. Typewriting Machine. Arthur A. Johnson, 


Lyndhurst, N. J. Assigned to Underwood Typewriter 


Company, New York, N. Y. 
1,284,405. Computing Machine. Holmes Marshall, 
Plainsfield, N. J. Assigned to Underwood Computing 


Machine Company, New York, N. Y. 


1,284,525. Fountain Pen. Russell T. Wing, St: Cloud, 
Minnesota. 

1,284,714. Folding Typewriter. Edward Krusius, New 
York, N. Y. 

1,284,981. Index. Bert C. Ball, Portland, Ore. 

1,285,030. Pencil and Pen Clip. Spurgeon Callison, 
Cresco, Iowa. 

1,285,032. Erasing Shield for Typewriting Machines. 




















No. 1,300,687—Typewriting machine; patented April 15th, 1919, 
by Jchn H. Barr of New York, N. Y., assignor to Remington 
Typewriter Company of Ilion, New York. 


No. 1,307,641—Typewriting machine; patented June 24, 1919, by 
Jesse A. B. Smith of Stamford, Connecticut, assignor to 
Underwood Typewriter Company of New York, N. Y. 


patented April 22, 1919, by 


1,301,341—Self-feeding pencil; 
assignor to the Wahi 


of Chicago, Illinois, 


No. 
John C. Wahi 


Company of Wilmington, Delaware. 


Ruth Campbell, Yazoo City, Miss., assignor to Under- 
wood Typewriter Company, New York, N. Y., a corpora- 
tion of Delaware. 
1,285,048. File. Loose-Leaf Book or the Like. 
liam A. Cooke, Jr., Brooklyn, N. Y. 
- 1,285,134. Combined Typewriting and Computing Ma- 
chine. William L. Gumprecht, Hartford, Conn., assignor 
by mesne assignments to Underwood Computing Machine 
Company, New York, N. Y., a corporation of New York. 
1,286,186. Variable Escapement. Monroe E. Miller, 
Washington, D. C., assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware. 
1,286,208. Blotter and Scratch Pad Holder. Arthur C. 
Bernau, Kadoka, S. Dak. 


Wil- 


Hahn, New 


1,286,603. Ink Receptacle. Clarence W. 
York, N. Y. 

1,286,769. Adding Machine. William P. Quentell, New 
York, N. Y. 

1,286,777. Fountain Pen. John M. Reynolds, Montrose, 
Colorado. 

1,286,783. Brush Holding Bottle Cap. August N. Ritz, 
Milwaukee, Wis., assignor to Diamond Ink Company, 
Milwaukee, Wis. 

1,286,820. Typewriter Attachment. Minnie M. Soren- 
sen, Chicago, III. 

1,286,826. Combined Typewriting and Computing Ma- 


chine. Burnham C. Stickney, Elizabeth, N. J., assignor to 
Underwood Computing Machine Company, a corporation 
of New York. 


1,286,887. Typewriting Apparatus. Spyros Pasaspyros 
Athens, Greece. 
1,286,827. Typewriting Machine. Burnham C. Stick- 


ney, Elizabeth, N. J., assignor to Underwood Computing 
Machine Company, a corporation of New York. 





Kg) / 


























1,305,444 


No. 1,306,394—Fountain pen; patented June 10, 1919, by Arthur 
Lichfieid Sowerby of Baconsthorpe, Holt, England. 

No. 1,300,999—Inking attachment for typewriters; patented 
April 15, 1919, by Hydesaburo Ohashi, of New York, N. Y., 
assignor to Hydesaburo Ohashi & Company, Inc., of the same 
city. 

No. 1,304,781—Calculating device; 
Orville Merton Kile, of Baltimore, 

No. 1,305,444—Inking-pad; patented June 3, 
Elmo Clarke, of Toronto, Ontario, Canada. 


patented May 27, 1919, by 
Maryland. 


1919, by William 
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Puts the “Race” 
in Eraser 


The RUSH-FRASER 


DE LUXE 


is the best ink and 
typewriter eraser 





Uncle Sam uses it in the Army 
and Navy and in other depart- 
ments at Washington, because 
it is the best. 


You use it like 
a pencil—just a 
stroke and the er- 
ror is instantly 
and completely re- 
moved—just a 
stroke and_ 10,000 
tiny shavings curl 
off, for this flexi- 
ble diamond brush 
has over 10,000 dia- 





mond points. 
2 No rubber, 
cma *Siades” 
= Blades 





Sells at Sight! Made in 14-k 
gold plated. 


Sample pre- 50 
paid, insured for Cc 


RUSH-ERASER CO. 
820} Rush Bldg. | SYRACUSE, N. Y. 








“CLIMAX”? 


Square-Top 


PAPER CLIPS 


Are you using “CLI- 
MAX” Square-Top 
Paper Clips? If not 
—let us send you sam- 
Pat, Dec.12,,16 ples. They will con- 
vince you that the “CLIMAX” 
Square-Top is by far the best 
all-purpose paper clip. 

Prices below will satisfy you 
that besides being the Best, 


they are also the Most Eco- 
nomical. 





Send us your next order. It 
will receive our prompt and 
careful attention. 

Prices F. 0. B. Buffalo 


Packed 10,000 to the Box 


10,000. ccccsces 15c per 1,000 
ow , eee 10c per 1,000 
100,000......... 8c per 1,000 
errr 7c per 1,000 
ef errr 6%c per 1,000 
Packed 1,000 to the Box 
Wc co cceccue 17c per 1,600 
eee 12c per 1,000 
100,000......... 10c per 1,000 
SOE SOG cos ccees 9c per 1,000 
1,000,000......... 8%c per 1,000 


Buffalo Automatic Mfg. Co. 


457 Washington St. BUFFALO, N. Y. 





| FEATHERWEIGHT EYESHADE 


The shade that takes your are 
and keeps it in good health. 
Light Weight, Adjustable, Durable, Hygienic, 
Healthful. No metal or elastic band to press or 
bind the head. Opaque for artificial light. 
Transparent for natu- 
rallight. Lies flat when 
not in use, thus pre- 





venting being crushed 
out of shape by acci- 
dent; can be carried in 
hat or rolled up in a 
small package to carry 
in the pocket. Visor 
wider than other shades. 
We recommend the 
Opaque for those wear- 
ing glasses, 





The Featherweight 
Eyeshade Co. 
Merchantville, N. J. 








BABS >h 


nnn 
“FAULTLESS ’”’ 
Pen and Pencil Clips 


GUARANTEED 








Made in three sizes—Pencil, Medium and Large 


Pen sizes. Mounted three dozen on a card in any 
assortment desired. 

Finished in Ebony black, which is new and ex- 
ceedingly durable. Heavy bright nickel Electro 
gold plate. For neatness and practicability this 
clip has no equal. 


L. D. VAN VALKENBURG, Manufacturer 
HOLYOKE, MASS., U. &. A. 











Trademarks and Copyrights 


Difficult and rejected cases especially solic- 
ited. No misleading inducements made to 
secure business. Over 30 years’ active prac- 
tice. Experienced, personal, conscientious 
service. rite for terms. Book free. Address 


Spectalty:—Typewriting and Adding Machines 
Address E. G. SIGGERS 


Suite 33 N. U. Bidg., Washington, D. C. 


LIBERTY 


POSTAL SCALES 





are an office necessity. 
Made in three sizes— 
1-lb., 2-Ib., 4-lb. capacity. 
All equipped with up-to- 
date charts, showing the 
amount of postage on all 
classes of mail matter. 


Order through your Jobber 
TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, III. 

















MORTON’S ODORLESS 
TYPEWRITER OIL 


In use 
everywhere 


The world’s best lubricant for 
Typewriters, Adding Machines 
and all delicate machinery. Chemi- 
cally pure, gumiless and colorless. 


Write today for free sample and prices. 
MORTON MFG. CO. 
Louisville, Ky- 
U.S. A. 
Export orders 


given careful 
attention. 





WRITE US FOR PRICES 


On adding, listing and calculating ma- 
chines, typewriters, multigraphs, dicta- 
phones, checkwriters, duplicating ma- 
chines, mail-om-eters, time clocks, safes 
and steel lockers, new and second-hand 
office furniture, and all office devices. 


We are the largest dealers of the kind 
east of the Rocky Mountains and will 
save you half on your office needs. 


Everything first-class; nothing cheap 
but the price. 


Write Today and Save Money. 


Chicago Safe & Merchandise Co. 


73 and 75 West Lake Street, Chicago, Ill. 














Your Business 
Representative 


must bear the cold, critical scrutiny 
of a busy man. If a Peerless Patent 
Book Form Card has been sent in as 
your representative, you have sub- 
mitted to his attention a card that 
will command his admiration, com- 
pel his acknowledgment that a man 
of quality waits for an audience, and 
creates an impression that the man 
who sent in that card is worth see- 
ing and his business worth hearing. 


Peerless Patent 
Book Form Card 


stands out as the one great card 
improvement of the century. The 
marvel of it is that when the cards 
are detached all edges are absolutely 
smooth. Your cards are always to- 
gether, always clean, unmarred, per- 
fectly flat, and elegant. You cannot 
appreciate their uniqueness without 
actually seeing them. Send for a 
sample book today and detach them 
one by one. 






Appearance of 
our Neat Cards 


in Case. 





The John B. Wiggins Co. 


Established 1857 
Engravers : Plate Printers : Die Embossers 


105 Posplne Gee Bide CHICAGO 














192 OFFICE APPLIANCES 


July, 1919. 











Jmperia! CARD CABINETS: *"*.222,,.0 


Two Grades: Plain Oak, with Quarter-Sawed-Drawer Fronts, or Full 
Quarter-Sawed Oak (Golden Finish), also Mahogany (Birch). 





3x5 4x6 


5x8 








FILING 
CABINETS 











50% —Trade Discount and Extra 2} Lots 12 
Extra 5 Lots 24. 





WRITE NOW for Prices and New 
Illustrated Catalog Ready Aug. Ist. 


Jnperios [Methods Co | 





SUPPLIES 






And Leading Railroad Center of the World. 








FILING 





No. 503-3 (New Number) 











WANT ADVERTISEMENTS 


SITUATIONS WANTED. 











OSITION WANTED—By high-class office specialty salesman who for 
several years has been branch manager for a typewriter company. 
Wants to locate either in West or East. Has the ability to make real 
sales. Address E 20, care Office Appliances, Chicago. 
ANT connection October. Loose leaf, with reputable manufacturers 
or jobbers. Thorough experience both sales and production. Address 
C 19, care Office Appliances, Chicago. 
ACTORY SUPERINTENDENT of unusual ability desires to make con- 
nection with some office appliance manufacturer. Capable of building 
entire new, efficient organization, and improving results or increasing 
output of organization now existing. Specialist in maintaining harmony 
between employees and employer. Can instill into the factory organiza- 
tion that spirit of loyalty and energetic co-operation which so often does 
not go beyond the sales force. Will consider any high-grade proposition. 
Address ‘‘Superintendent,’’ care Office Appliances, Chicago. 
YPEWRITER REPAIRMAN, experienced and skilled on Underwood , 
including experience as salesman, open for position where knowledge 
of business and ability to deal with trade is recognized. Address M 23, 
eare Office Appliances, Chicago. 
































HELP WANTED. 
ALESMEN—Exceptional opportunity for experienced salesmen to 
connect with high-grade specialty manufacturing company making an 

entirely new product that sells to both manufacturer and retailer. Only 

men with proven ability need apply. Liberal commission contract with 
weekly settlements. State experience and territory wanted. Write today. 

Sales Manager, The Fogarty Manufacturing Company, Dayton, Ohio. 


ANTED—Experienced stationery man by large Detroit company. Come 
to a live town of opportunities. Address N 18, care Office Appliances, 
Chicago. 
ALESMEN—To sell Stanley metal seals, stickers and name plates. A 
capable man can increase his salary two to four thousand a year 
selling Stanley embossed metal name plates, seals and stickers. Used 
for advertising dealers’ and manufacturers’ names on their merchandise. 
Every office supply dealer and stationer is a possible customer. Artistic 
designs. New original metallic color effects. Takes but a moment’s 
time. No bulky samples. Sell to just the people you are calling on. 
Liberal commissions. State experience and territory wanted. Corre- 
spondence strictly confidential. Write today. The Stanley Manufacturing 
Company, Dayton, Ohio. 


























Sales Manager Wanted 


Commercial Stationery 


Established, progressive retail stationer wants man 
who can increase sales “outside of store.” Must 
have record as a preducer and be willing to invest 
upward to $10,000. Can make attractive offer and 
will back it with co-operation. Location Middle 
West. Apply confidentially to 


“Stationery,” care Office Appliances, 
417 S. Dearborn St., Chicago. 











ANTED—Typewriter and adding machine repairmen and mechanics 
for membership in the Typewriter & Adding Machine Mechanics’ Aid 
Association, Ine. Sick benefits, free employment bureau. Purpose Na 
tion-wide organization. Address 8-12 Nevins street, Brooklyn, N. Y., at 
once for detailed information. This is your opportunity! Six hundred 
joined in ten months. 





MECHANICS AND REPAIRMEN on _ typewriters, adding machines 
Dictaphones, Multigraphs, Multicolor presses or Addressographs In 
order to co-operate in preparing a reliable list and to receive free litera 
ture and information, sheuld send name and home address, and state 
with what firm employed, to H. R. Langham, 2033 Gates avenue, Brook 
lyn, N. Y. Just say ‘Office Appliances’’ and receive best consideratio 
ANTED BY MANUFACTURER—Sales manager thoroughly acquainted 
with the office specialty business and particularly adding machines 
Must have business, sales, and organization ability. Unusual opportunity 
for the right man. Give references and experience in first reply. Address 
O 238, care Office Appliances, Chicago. 
ALESMEN—Attractive side line, selling to banks, hotels, factories 
public institutions, looking after established business; $100 week 
possible. Must have references. Jasmine Ink Corporation, Norfolk, Va 














OMBINATION REPAIRMAN AND SALESMAN by responsible estab 
lished house. Liberal proposition. Muncie Typewriter Exchange, Mun 
cie, Ind 
ALESMEN wanted to carry a handy and useful telephone specialty as a 
side line. The device, which is a success, is sold now by leading sta 
tionery jobbers. To save time please give as complete information as 
possible. Address ‘‘Telepbone Specialty,’’ care Office Appliances, Chicag: 
WO INTELLIGENT young men wanted for responsible field positions 
with a well-known ribbon and carbon manufacturing company. One 
for southern territory and the other for the North. A thorough knowledg« 
of ribbons and carbons is not essential as it can be acquired by spending 
time at the factory before taking up road work. These are two good 
opportunities. Address G 21, care Office Appliances, Chicago. 


NATIONALLY KNOWN MANUFACTURER of steel filing cabinets is 

in need of the services of a capable salesman to call upon the sta 
tionery trade. The line is extensive and enjoys a first-class reputation 
The opportunity is unusual. Address H 26, care Office Appliances. 




















ANAGER WANTED—For established typewriter business. Would 

prefer man with some capital, but that is not essential. An excel 
lent opening for a good man. Send complete information to P. O. Box 
612, St. Louis. 


FOR SALE 





ULTIGRAPHS, Dictaphones, Edison dictating machines, Writerpresses 
Mimeographs bought, sold and rebuilt like new. Multigraph and 
Multicolor ribbons, ink and platens. We save you money. Price, In« 
440 South Dearborn street, Chicago. 
DDRESSOGKAPHS, cabinets and frames, Multigraphs, duplicating ma 
chines, envelope sealers, letter folders. Office Device Company, 222-B 
North Wabash avenue, Chicago. 








- USED NO. 1 SHERIDAN BENCH PRESS—For gold stamping or 


embossing. Practically new. L. A. W. Novelty Company, Spring 
field, Mass. 


BUSINESS OPPORTUNITIES. 
FOR SALE—Established and successful book, stationery and office sup 
ply business located in a live community of 150,000, consisting of three 
adjoining manufacturing cities in the central Mississippi valley Or 
will sell interest to capable manager. Address D. R. M., care Office 
Appliances, Chicago. 








IES WANTED. 
N AUSTRALIAN BUSIN S MAN who has handled typewriters and 
the allied lines for many years desires another high-class agency 
Address A 18, care Office Appliances, Chicago. 
AGENCIES FOR ITALIAN REDEEMED PROVINCES 
HE oldest and largest office appliance house in Trieste, covering all 
parts of the Italian redeemed provinces, is looking for a few more good 









agencies. Now represents a leading American typewriter company and 
handles duplicators, calculating machines, furniture and rubber stamps 
Will gladly consider any meritorious proposition Address J 22, care 


Office Appliances, Chicago 
BELGIAN who has just returned from Russia is looking for good 
agencies for Moscow, for machines and general office supplies. Ad 
dress D 24, care Office Appliances, Chicago. 























“Simply touch the keys— 
the machine does the rest” 


No matter what it is— 


ADDITION for Total 
MULTIPLICATION for Product 
DIVISION for Percentage 
SUBTRACTION for Balance 
the result is secured easily and 
quickly on the Comptometer. 


Only one keyboard to handle—only 
one register to watch—no shifting 
of carriages—no turning of cranks 
or setting of levers—no multiplic- 
ity of dials to distract the atten- 


tion of the operator. 








CONTROLLED-KEY 





ADDING AND CALCULATING MACHINE 








And then there’s the Controlled- 
key—found in no other machine. 
It prevents the possibility of error 
from a short keystroke. 


Let a Comptometer man explain 


how it safeguards your work 
against the errors of inexperience 
and carelessness. Write for free 
copy “Better Methods of Ac- 
counting.” 


FELT & TARRANT MFG. CO., 1713-1735 N. Paulina St., CHICAGO 
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Government 
Offices, 
Business Houses 
and 


Individuals 


Throughout 
the Civilized 
World 

















